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our-Color  Newspaper  Advertising 


Jood  Equipment,  Careful  Presswork,  Uniform  Methods,  Would  Enable  Advertiser  to  Count 
on  Satisfactory  Results  in  Whole  List,  and  Would  End  Need  for  Duplication  of  Art  Work 
and  Engravings  to  Meet  Individual  Requirements,  Says  Agency  Specialist 


T^HE  popular  comic  strip — a  faniil- 
i  iar  section  of  most  of  the  present- 
lay  Sunday  newspapers — is  responsi- 
jle,  probably  more  than  any  other 
.ingle  factor,  for  the  introduction  and 
zontinuation  of  color  in  newspapers. 
When  these  comic  strips  were  first 
ntroduced,  they  were  reproduced  in 
)lack  and  two  or  three  "flat”  colors. 

As  the  popularity  of,  these  comic 
strips  increased  and  the  publisher 
jcgan  extending  the  use  of  color  to 
die  magazine  section  of  the  paper, 
•Jie  engraver  began  iinproving  the 
ippearance  of  the  color  illustrations 
ly  the  introduction  of  Benday  plates 
ior  the  colors  instead  of  "flat”  plates. 
The  overprinting  of  two  or  more 
iBenday  plates  increased  the  number 
j)f  colors,  or  shades  of  color,  that 
•were  obtainable,  and  also  enhanced 
the  appearance  of  the  color  illustra¬ 
tions  because  of  the  fine  shadings  and 
greater  contrasts. 

These  comic  strips,  being  repro¬ 
duced  in  line  and  flat  colors,  or  even 
dine  and  Benday,  while  they  presented 
'some  problems  to  the  pressman,  were 
comparatively  easy  to  print.  Because 
pi  it  was  not  imperative  to  match  colors 
exactly,  or  have  plates  in  anything 
near  perfect  register,  and  little  or  no 
Ip  make-ready  was  given  to  the  plates, 
this  color  work  was  for  a  long  time, 
•j,  and  still  is  with  some  newspapers,  a 
If.  very  crude  example  of  "color  print- 

is  '''g” 

[f.  Gradually,  enterprising  publishers, 
IP,  >eeing  the  opportunitv  of  increased 
pp  revenue,  have  opened  uo  these  color 
sections  for  the  inclusion  of  color  ad- 
1,,1  yertising.  While  this  meant  possible 
increased  revenue  for  the  advertising 
irc  department,  it  also  meant  a  multi¬ 
plication  of  the  problems  of  the 
,]]f  mechanical  and  production  depart- 
,,  ments.  The  advertiser  needs  and 
in-  expects  to  get  a  better  grade  of  color 
ndfprinting  than  is  necessary  or  usual 
ipon  the  comic  strips.  He  cannot  al- 
ire  produce  his  advertisement  in 
j„.  lat  colors;  sometimes  even  Benday 
pjf  elates  will  not  give  the  desired  result 
ffP  ind  he  has  his  advertisement  repro- 
.  j  luced  by  four-color  half-tone  process 
f  dates.  , 

f  Color  printing,  especially  four-color 
ney  printing  in  newspapers,  is 

q(  "'till  m  its  infancy.  Some  of  the 
jijd  ’'twspapers  that  are  handling  this 
class  of  work  have  given  considerable 
tnought  and  study  to  every  step  of  its 
VD  **  Retting  very 

W  crediUble  results.  Others  do  not 
fh'  fo  know  how  to  handle  it. 

t  increasing  acceptance 

•fis-  four-color  advertising  in  news- 
^  I  papers,  but  this  acceptance  would  be 
He  much  more  rapid  on  the  part  of  the 
tore  Wvertiser  and  the  advertising  agency, 
•  t'  ®  color  advertisement  is 

sx  urnished  for  insertion  in  these  color 

in..  >ections,  one  could  feel  reasonably 

I  of  getting  what  he  was  paying 

'o  fhe  matter  of  color  reproduc- 
E  ^  comparison  of  an  advertise- 

leral  **  '*•  Pointed  in  some  news¬ 
ier  ‘^°py  ‘^olor 

P  gressives  that  were  furnished  the 
i  P  Pers  to  match,  is  often  quite  dis- 


By  V.  WINFIELD  CHALLENGER  specially  designed  and  built  at  con- 

Director  of  Printing,  N.  W.  Ayer  &  Son»,  Inc.  siderable  cost.  Each  of  these  presses 

has  24  units,  each  consisting  of  a 

appointing.  Colors  are  changed,  get  away  from  the  idea  that,  because  plate  cylinder,  an  impression  cylinder 
detail  is  lost,  and  plates  are  out  of  he  produces  a  great  number  of  copies  and  its  inking  mechanispi.  The  plates 
register.  of  a  newspaper  in  a  comparatively  are  curved  from  top  to  bottom,  and 

The  newspapers  today  appear  to  be  short  time,  the  advertiser  will  close  there  are  four  plates  or  pages  across 
in  about  the  same  position  regarding  his  eyes  to  poor  printing.  \\  hat  the  the  cylinders  and  two  around.  The 
their  understanding  of  color  printing  magazine  publisher  has  done,  the  duplication  is  around  the  cylinder, 
and  how  to  solve  the  problems  in-  daily  publisher  can  and  must  do.  Ihe  ma.ximum  cylinder  speed  is 

In  the  solving  of  the  problem  of  14,000  revolutions,  delivering  28,000 


and  how  to  solve  the  problems  in¬ 


magazine  publisher  has  done,  the  duplication  is  around  the  cylinder, 
tlaily  publisher  can  and  must  do.  1  he  ma.ximum  cylinder  speed  is 

In  the  solving  of  the  problem  of  14,000  revolutions,  delivering  28,000 
wet  printing  for  the  magazine  pub-  folded  copies  per  hour.  This  speed  is 
lisher,  the  ink  manufacturer  made  varied  with  the  different  sizes  of  the 
valuable  contributions  in  addition  to  issues.  .\n  issue  that  has  heavy  color 
those  made  by  the  plate  maker,  the  advertising  pages  may  be  run  as  low 


paper  maker,  the  roller  maker,  the 
press  manufacturer,  and  the  press¬ 
man.  Ink  used  on  high-speed  presses. 


as  20,000  per  hour,  while  light  forms 
will  be  run  at  the  maximum  speed. 
The  presses  are  driven  by  80  horse¬ 


printing  four  colors  in  rapid  succes-  power  motors  synchronized  through 
sion,  must  be  entirely  different  from  a  control  board.  They  are  equipped 
that  used  on  presses  less  rapid  and  with  oil  fountains,  but  no  traveling 
where  only  one  color  is  printed  at  a  tympan;  an  oiled  top  sheet  and  a 
time.  The  ink  manufacturer  learned.  Walker  mechanical  overlay  are  used, 
after  considerable  study,  that  the  vis-  f  printing  plates  are  electrotypes 
cosity  of  the  ink  had  much  to  do  with  color  work  is  lead  molded  and 

its  success  or  failure  in  wet  printing.  ^^ced.  _  , 

The  first  color  printed,  usually  the  The  organization  above  referred  to 
yellow,  had  to  be  more  viscous  than  operates  12  presses  in  six  different 


the  ne.xt  color  (red),  the  red  more 
viscous  than  the  third  color  (blue). 


cities  and  from  them  has  come  some 
excellent  four-color  work.  These 


and  the  last  color  (black)  less  viscous  presses  cost,  with  their  electrical 
than  any  of  the  others.  The  tinctorial  equipment  and  instalation,  $350,000 
(juality  of  the  ink  also  was  an  im-  each. 

portant  factor.  As  it  was  necessary  Other  plants  also  have  good  equip- 
to  reduce  the  quantity  of  the  inks  that  inent  and  do  creditable  work,  but 
could  be  carried,  their  tinctorial  to®  "i^^y  newspapers  are  satisfied 
quality  had  to  be  increased  so  the  with  producing  work  that  does  not 
desired  shade  would  be  obtained.  A  deserve  the  name  of  "color”  printing, 
verv  “thin”  ink  is  used  in  color  news-  .  ^  comparison  of  the  printing  done 


V.  Winfield  Challenger  quality  had  to  be  increased  so  the  with  producing  work  that  does  not 

desired  shade  would  be  obtained.  A  deserve  the  name  of  "color”  printing, 
volved  as  were  the  magazines  some  “thin”  ink  is  used  in  color  news-  ^  comparison  of  the  printing  done 

years  back.  When  color  was  first  p^p^j.  printing;  vet  if  it  is  properly  the  color  sections  qf  newspapers 
introduced  in  magazine  printing,  each  enough  tinctorial  throughout  the  country  betrays 

additional  color  required  running  the  quality  to  hold  its  hue  pnd  brilliancy  astonishingly  varying  results.  These 
sheets  through  an  additional  press—  'jj  colors  are  printed.  different  results  are  due.  in  large 


two  colors  required  two  presses;  four  Everyone  realizes  that  a  daily  nieasure,  to  the  different  methods 
colors,  four  presses.  Then  the  press  newspaper  must  be  handled  in  a  very  employed.  A  hard  packing  is  used 
manufacturers  built  two-color  presses  ■  ■  —  -  -  ; - —  — - 


manuiaciurcrs  ouiii  iwo-coior  presses,  limited  space  of  time.  Evervthing,  the  impression  cylinders  on  some 
.A  four-color  job  could  then  be  printed  pcneciallv  in  the  news  section  must  presses  while  a  soft  one  is  used  on 
on  two  two-color  presses.  Later,  to  Te  puS  through  in  a  others.  Some  of  the  color  sections  are 

accommodate  the  demand  for  greater  hut  it  does  not  seem  necessarv,  even  printed  from  electrotypes,  while  many 
production,  the  press  manufacturer  jn  jhis  mad  race  against  time,  that  so  ^re  printed  from  stereotypes.  Of  the 
built  four-color  presses,  and,  still  many  things  should  be  slighted.  Get-  stereotypes,  some  are  made  from  dry 
later,  ^presses  to  print  four  colors  on  ting  the  paper  out.  regardless  of  how  mats,  while  others  are  made  from  wet 
one  side  of  the  sheet  and  two  colors  i^  looks,  is  too  much  of  a  controlling  mats.  Some  newspapers  specify  that 
.  .  .  factor  in  many  rvewspaper  plants,  half-tones  be  made  60  screen,  while 

When  four-color  printing  is  run  on  This  desire  for  sneed  without  ade-  others  specify  that  they  be  made  65 
four  different  presses,  the  presses  quate  regard  for  jStv  “  to  85  screen.^ 

are  usu^ly  run  four  hours  to  a  day  ^o  small  degree  in  the  color  pressroom  With  these  varying  conditions  pre- 
apart.  That  is.  the  second  color  is  reflected  in  the  work.  vailing  in  newspaper  plants,  an  ad- 

not  started  until  four  hours  after  the  must  be  said,  to  the  credit  of  vertiser  desirous  of  running  the  same 

first  color  has  been  printed,  the  third  those  who  have  to  do  with  produc-  advertisement  in  a  number  of  color 
color  four  hours  after  the  second,  etc.  some  of  the  largest  color  sections  sections  is  faced  with  many  problems 
This  method  is  known  as  “dry”  in  point  of  circulation  and  number  in  attempting  to  supply  the  kind  of 
printing,  because  one  color  is  dry,  or  of  pages,  that  they  are  producing  plates  that  the  newspapers  think  they 
at  least  has  had  a  chance  to  “set,”  work  that  ranks  with  the  best.  This  need.  If  all  newspapers  employed 
before  the  second  color  is  printed,  is  because  they  have  taken  their  job  electrotypes  for  printing  plates,  it  is 
Printing  run  on  four-color  presses  is  seriously  and  after  careful  investiga-  probable  they  would  specify  that  half- 
called  “wet”  printing  bepuse  all  the  tion  and  thorough  experiments  have  tones  be  made  85  screen.  But  when 
colors  are  printed  in  rapid  succession  purchased  good  equipment,  have  the  same  advertisement  is  inserted 
and  the  first  color  does  not  have  time  made  their  standards  of  plate-making  in  newspapers  that  print  from  stereo- 
to  dry  or  “set”  before  the  next  one  high,  and  when  the  plates  reach  the  types  and  these  stereotypes  are  made 
is  laid  on.  Problems  of  an  entirely  pressroom  have  given  them  proper  from  dry  mats  they  would  specify  a 
different  nature  present  themselves  make-readv,  in  addition  to  careful  coarser  screen.  It  is  almost  impos- 
to  the  pressman  doing  “wet”  printing  supervision' of  the  running  presses.  sible  to  get  good  results  in  both 

from  those  presented  to  the  pressman  The  presses  on  which  these  color  classes  of  papers  if  they  are  sup- 
on  a  “dry”  printing  press.  sections  are  printed  are  large  and  plied  with  plates  of  the  same  screen. 

The  magazine  publisher  has  solved  run  at  high  speed,  anywhere  from  Even  when  plates  and  copy  are 
these  problems  and  is  today  doing  10.000  to  30.000  complete  copies  per  furnished  to  different  newspapers  in 
four-color  wet  printing  at  a  high  rate  hour  being  produced.  .An  organiza-  exact  accordance  with  specifications 
of  speed,  that  is  a  work  of  art.  The  tion  printing  a  group  of  newspapers  regarding  screen,  depth  of  plate,  and 
newspaper  publisher  must  also  solve  has  a  number  of  large  presses  devoted  color  of  inks  used.  va.riable  results 
these  proble  ms  of  wet  printing  and  to  this  class  of  work,  which  were  are  obtained.  This  is  due.  in  addition 


are  usually  run  four  hours  to  a  day 
apart.  That  is.  the  second  color  is 
not  started  until  four  hours  after  the 


With  these  varying  conditions  pre¬ 
vailing  in  newspaper  plants,  an  ad- 


supervision  of  the  running  presses.  sible  to  get  good  results  in  both 

The  presses  on  which  these  color  classes  of  papers  if  they  are  sup- 
sections  are  printed  are  large  and  plied  with  plates  of  the  same  screen, 
run  at  high  speed,  anvwhere  from  Even  when  plates  and  copy  are 
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inc  variation  of  methods  empoyed, 
to  the  lack  of  understanding  on  the 
part  of  the  pressman  as  to  what  con¬ 
stitutes  a  proper  make-ready. 

While  much  progress  has  been 
made  in  perfecting  equipment  and  in 
making  the  right  kind  of  plates,  there 
is  still  much  educational  work  to  be 
done  with  the  personnel  of  some 
pressrooms  before  four-color  print¬ 
ing  in  newspapers  will  be  as  good  as 
it  can  be. 

Until  more  newspapers  adopt  the 
same  standards  and  employ  the  same 
methods  for  producing  four-color 
printing,  the  advertiser  will  be  faced 
with  the  problem  of  trying  to  supply 
different  newspapers  \yith  different 
kinds  of  plates  so  that  he  will  get 
uniform  results.  To  be  in  a  position 
to  do  this,  the  advertiser  will  have  to 
know  something  of  the  pressroom 
equipment  and  the  method  of  print¬ 
ing.  Where  a  newspaper  uses  an 
electrotype  to  print  from,  the  engrav¬ 
ings  can  be  made  as  fine  as  85  screen 
and  etched  to  a  depth  of  from  .001  i  to 
.005  inch.  Where  a  newspaper  em¬ 
ploys  the  stereotype,  especially  if  the 
stereotype  is  made  from  a  dry  mat, 
originals  should  be  made  not  finer 
than  65  screen  and  they  should  be 
etched  to  a  depth  of  from  .002  to  .006. 
The  shrinkage  of  a  dry  mat  increases 
the  number  of  dots  to  the  square  inch 
of  the  half-tone.  A  65-screen  half¬ 
tone  becomes  a  finer  screen  when  it 
appears  in  the  newspaper  if  the  print¬ 
ing  plate  has  been  made  from  a  dry 
mat. 

From  the  results  obtained  by  differ¬ 
ent  newspapers  which  have  done 
much  experimenting  along  this  line, 
it  is  generally  conceded  that  electro¬ 
type  plates  give  the  best  results  in 
printing  color  sections.  Stereotypes 
made  from  a  wet  mat  rank  second, 
and,  while  some  very  good  results 
are  obtained  from  stereotypes  made 
from  a  dry  mat,  these  rank  third. 
There  is  always  some  loss  in  depth 
in  duplicating  plates  but  the  electro¬ 
type  loses  the  least.  That  is  why  an 
original  need  not  be  as  deep  if  it  is 
going  to  be  electrotyped  as  it  needs 
to  be  if  it  is  going  to  be  stereotyped. 

The  advertiser  holds  no  brief  for 
either  “hard  packing”  or  “soft  packing,” 
65-screen  or  85-screen  engravings,  elec¬ 
trotypes  or  stereotypes,  dry  mats  or 
wet  mats,  a  “long”  ink  or  a  “short” 
ink,  rubber  rollers  or  composition 
rollers,  but  he  is  intensely  interested 
in  the  appearance  of  his  advertise¬ 
ment  on  the  printed  page.  He  wants 
to  see  his  adv-ertisement  printed  so 
that  it  will  not  only  attract  attention 
but  sell  his  merchandise.  To  do  this, 
the  illustration  must  be  printed  clean 
and  sharp,  colors  should  match  as 
closely  as  possible  those  that  were 
painted  on  the  original  art  work  by  the 
artist  with  painstaking  care,  the  text 
matter  should  be  printed  so  that  it  can 
be  read  easily. 

The  advertiser  must  make  due  allow¬ 
ances  for  the  fact  that  newspapers 
cannot  use  the  same  grade  of  paper 
stock,  nor  take  as  much  time  for  make- 
ready  in  the  pressroom,  as  does  the 
magazine  printer.  He  must  not  expect, 
therefore,  to  get  results  anywhere  near 
approaching  the  beautiful  color  work 
in  our  present-day  magazines.  But  he 
should  and  does  expect  to  get  the  best 
result  it  is  possible  to  obtain  on  news¬ 
paper  stock  printed  on  high-speed  news¬ 
paper  presses.  He  should  be  assured 
of  this  uniform  result  in  a  number  of 
newspapers  without  being  put  to  the  ad¬ 
ditional  expense  of  preparing  special 
art  work,  or  special  engravings,  to  suit 
conditions  as  they  obtain  in  different 
newspaper  plants. 

If  a  hard  packing  is  better  than  a 
soft  packing,  and  many  authorities  agree 
that  it  is  if  given  careful  make-ready, 
why  don’t  more  of  the  papers  adopt  it 
as  standard? 

Advertisers  do  not  expect  to  have  all 
engineers  and  mechanical  superinten¬ 
dents  of  newspaper  publishing  plants 
agree  as  to  whether  electrotypes  or 
stereotypes  are  better.  But  the  adver¬ 
tiser  should  not  have  to  bear  the  expense 
of  making  one  set  of  four-color  plates 


in  85  screen  and  another  set  exactly 
the  same  size  in  65  screen  just  because 
of  conditions  peculiar  to  different  plants. 
True,  some  publishers,  to  overcome  this 
cost  of  additional  sets  of  original  en¬ 
gravings,  are  willing  to  make  the  en¬ 
gravings  for  advertisements  without  cost 
to  the  advertiser,  but  there  are  still  the 
additional  pieces  of  art  work  or  "copy” 
that  must  be  prepared,  and  often  these 
are  quite  costly. 

The  numerous  different  page  sizes  also 
impose  additional  costs  on  the  adver¬ 
tiser  to  supply  engravings  made  in  the 
proper  sizes,  whereas,  if  all  these  color 
sections  were  the  same  size,  or  almost 
the  same  size,  one  set  of  originals  may 
suffice. 

Some  individual  newspaper  publishers 
and  some  groups  of  newsi>ai)ers  that  issue 
color  sections  have  made  valuable  con¬ 
tributions  toward  economy  of  operation 
and  quality  results.  In  addition  to  mak¬ 
ing  engravings  to  suit  their  own  peculiar 
conditions,  as  referred  to  above,  some 
progress  has  been  made  in  the  improve¬ 
ment  of  the  mat  for  making  stereotypes 
for  printing  color  work.  Some  of  these 
groups  of  publishers,  realize  that,  while 
the  mat  they  use  in  making  stereotypes 
for  printing  their  news  sections  is  ade¬ 
quate  for  that  purpose,  it  is  not  good 
enough  to  be  employed  in  making  the 
printing  plates  for  the  color  pages.  They 
have,  therefore,  adopted  the  policy  of 
buying  high-grade  wet  mats  from  a 
commercial  mat-maker  and  furnishing 
these  to  all  the  newspapers  in  their 
group  from  which  to  make  their  color 
printing  plates.  Some  individual  pub¬ 
lishers  also  have  wet  mats  made  for 
them  by  commercial  mat-makers. 

As  stated  above,  the  advertiser  is  not 
interested  so  much  in  the  publisher's 
mechanical  problems  as  he  is  in  the 
appearance  of  his  advertisement  and  in 
what  it  has  cost  him  to  have  it  there. 
The  advertiser  realizes  it  is  not  possible 
to  have  complete  standardization  of  all 
color  work  in  newspapers,  but  a  few 
steps  in  that  direction  would  not  only 
simplify  his  work  in  the  preparation  of 
copy  but  would  also  reduce  his  prepara¬ 
tion  costs. 

To  summarize:  If  the  newspaper 
publishers  would  work  toward  reducing 
the  number  of  different  page  sizes  of 
color  sections,  this  would  reduce  the 
number  of  different  pieces  of  art  work, 
or  the  number  of  different  sizes  of  en¬ 
gravings,  or  both,  that  now  must  be  pre¬ 
pared  of  the  same  advertisement  if  it  is 
scheduled  to  appear  in  a  list  of  news¬ 
papers.  A  more  uniform  method  of 
making  plate  material  —  engravings, 
electrotypes,  mats  and  stereotypes — could 
also  be  adopted.  A  more  uniform  color, 
finish  and  quality  of  paper  could  be 
used.  More  uniform  shades  of  inks 
could  also  be  adopted.  In  addition, 
there  should  be  instilled  into  the  minds 
of  the  personnel  of  the  newspaper  press¬ 
room  an  appreciation  of  what  good 
color  printing  is  and  the  painstaking 
care  necessary  to  produce  it. 

The  advertiser,  too.  has  an  obliga¬ 
tion  and  a  responsibility  placed  upon 
his  shoulders  if  he  expects  to  get 
good  results  in  the  printing  of  his 
color  advertisements  in  the  news¬ 
papers.  The  art  work  should  be  pre¬ 
pared  differently  than  it  would  if  the 
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Nov.  20-21  —  Associated  Press 
Managing  Editors  of  Texas,  meet¬ 
ing,  Bryan. 


same  advertisement  were  to  appear  in 
a  high-class  magazine.  It  should  be 
simple,  all  detail  and  figures  not  neces¬ 
sary  to  the  composition  should  be  elimi¬ 
nated.  Large  poster  effects  produce 
better  results  than  fine  drawings  filled 
with  small  detail.  Half-tone  engravings 
should  be  made  so  that  no  portion  car¬ 
ries  more  than  200  per  cent  of  screen; 
that  is,  if  it  is  necessary  that  all  four 
plates  print  on  any  portion  of  the  ad¬ 
vertisement,  the  screen  should  be  so 
divided  among  the  four  colors  that 
their  combined  total  will  not  equal  more 
than  200  per  cent.  Eliminate  over¬ 
printing  wherever  possible,  obtain  the 
desired  color  with  three  plates  rather 
than  four,  and  use  only  two  of  the 
colors  if  the  result  can  be  obtained. 
Plates  should  be  etched  to  a  depth  of 
from  .001  to  .003  greater  than  for  mag¬ 
azine  printing.  Dots  should  be  clean 
without  undercutting. 

Four-color  newspaper  advertising  is 
growing  in  volume  and  is  destined  to 
become  a  great  power  in  the  advertising 
field  if  only  the  publisher  will  awaken 
to  the  opportunity  that  is  his  and  spend 
more  time  and  energy  in  producing  good 
work.  .Any  effort  expended  in  learning 
better  methods  of  how  to  handle  this 
class  of  work  is  sure  to  compensate  both 
the  newspaper  publisher  and  the  adver¬ 
tiser.  — 

HEARST  LEAVES  HOSPITAL 


Publisher  Fully  Recovered  From 
Operation,  Goes  To  San  Simeon 

iSprcinl  to  Editor  &  Publisher) 
Clf.vklaxd.  O.,  Oct.  26 — William 
Randolph  Hearst  was  discharged  from 
the  Cleveland  Clinic  yesterday  and  left 
for  his  ranch  at  San  Simeon,  Cal.  Mr. 
Hearst  was  in  the  Clinic  nearly  three 
weeks,  and  upon  his  discharge  the 
Clinic  management  issued  this  state¬ 
ment  : 

“Mr.  Hearst  has  been  discharged 
from  the  Cleveland  Clinic  Hospital  fol¬ 
lowing  a  successful  operation  for  oeso¬ 
phageal  diverticulum.” 

Mr.  Hearst’s  private  car  was  attached 
to  a  train  which  left  the  Union  Ter¬ 
minal.  He  gave  out  a  lengthy  type¬ 
written  statement  last  Sunday  morning. 

Col.  Joseph  Willicombe,  secretary  to 
the  publisher,  said  the  operation  left 
Mr.  Hearst  in  better  health  than  he 
has  been  in  several  years. 
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RADIO  IS  NOT  COMMOh 
CARRIER,  LC.C.  RULES) 


Suit  Against  Broadcaster  Held 
Within  Jurisdiction  of  Com. 
mission — Chairman  Dissents 
from  Bulling 


By  George  H.  Man.ninc 
(  Washinyton  Correspondent 
Editor  &  Publisher) 

Washingto.n,  Oct.  27— Finding  tij. 
rates,  charges,  rules,  regulations,  siA 
practices  of  radio  broadcasting  caii' 
panics  are  not  within  its  jurisdiction  am 
do  not  come  under  provisions  of  tl> 
Interstate  Commerce  Act,  the  Interstai. 
Commerce  Commission  this  week  du! 
missed  the  complaint  of  the  Sta-Sh® 
Products  Company  of  Brooklyn,  N.  Y 
against  the  National  Broadcasting  C® 
pany  and  Station  WGBB  of  Freepor 
Long  Island. 

This  case,  which  attracted  widespr® 
attention  last  year  when  brought  befon 
the  LC.C,  was  based  on  the  allegatior 
that  the  defendant’s  practices  and  rate 
were  unreasonable  and  unjustly 
criminatory  in  violation  of  the  Interstat; 
Commerce  Act  which  applies  to  a  com¬ 
mon  carrier  engaged  in  transmission  o; 
intelligence  by  wire  or  wireless  for  hirt 

The  radio  chain  and  the  Long  Islam 
station  held  that  they  were  not  conunor 
carriers  as  alleged  and  successfulli 
questioned  the  power  of  the  I.CC.  tl 
act  in  such  a  case.  They  also  main 
tained  they  were  not  engaged  in  poini 
to-point  communication,  which  was  coo 
templated  in  the  Radio  Act  of  1927, 

Pointing  out  the  technical  questions 
involved  in  determining  the  status  of  i 
broadcasting  company,  the  Commission 
said  that  “a  company  engaged  in  broad¬ 
casting  falls  short  of  performing  tht 
service  of  a  telephone  company  oper¬ 
ating  by  wireless.” 

“Defendants  do  not  provide  telephont 
facilities  or  service  for  the  public,”  tin 
Commission  declared.  “No  one  cook 
go  to  any  office  or  booth  maintained  bri 
them  and  make  a  telephone  call.  Thn- 
do  not.  and  under  their  licenses  may  not.! 
provide  the  service  which  telephone 
companies  perform.  Defendants  sel 
‘time’  to  the  public,  the  program  is  pot| 
on  the  air,  and  then  the  broadcaster.' 
having  performed  his  contract,  is  fin 
ished.  No  service  is  performed  at  thc- 
receiving  end  by  the  broadcasting  com-i 
pany  similar  to  the  service  performed! 
by  common  carriers  in  the  genera»i 
transmission  of  messages.”  i 

It  also  was  pointed  out  by  the  Com¬ 
mission  that  in  any  “transmission,” 
there  is  implied  the  idea  of  a  “definite 
sender  and  a  definite  receiver,”  while 
the  decision  further  noted  that  unless 
an  individual  owns  a  receiving  set  prop¬ 
erly  tuned  he  will  not  receive  the  broad¬ 
cast  from  the  station  in  question.  “If 
cannot  be  presumed  that  the  Congres: 
was  attempting  to  regulate  a  mere  poi 
tential  service,”  the  Commission 
marked  in  this  connection. 

Agreeing  with  the  majority  that  tl 
matter  complained  of  in  this  case  W; 
not  subject  to  LC.C.  jurisdiction,  Chaiit 
man  Claude  R.  Porter  in  a  dissenfini 
opinion  attacked  the  argument  emple.'’f| 
by  the  majority  in  support  of  its 
elusion  and  characterized  the  holdings 
“entirely  too  broad”  on  the  ground 
“it  deprives  us  of  all  jurisdiction  f 
broadcasting  companies  in  their 
mision  of  intelligence  by  wireless. 

The  chairman  declared  that  thejj 
spondents  in  this  case  are  common  o* 
riers  within  the  means  of  the  Inter- ■ 
Commerce  Act  but  said  the 
basis  for  dismissal  of  the  complwix 
that  the  broadcasting  company  jn 
particular  service  in  question  «  ' 
rendering  a  common  carrier  servicf': 
one  which  it  performs  as  a  P- 
utility.  .  j 

Commissioners  Clyde  B.  AitchS 
and  Charles  D.  Mahaffie  in  a  concur 
opinion  held  that  it  “seems  d®*’’  V 
broadcasting  companies  are  not  cose  ^ 
carriers  within  the  contemplation 
Congress  and  said  that  there  was 

•d  to  go  beyond  this  point  ® , 
cussing  possible  jurisdiction  m  '' 
circumstances. 
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Frederick  g.  bonfils,  pro¬ 
prietor  of  the  Denver  Dost,  was 
order^  by  District  Judge  E.  V.  Hol¬ 
land  in  Denver  last  w'eek  to  appear  be¬ 
fore  a  notary  Nov.  10  and  continue  his 
deposition  in  his  $200,000  libel  suit 
against  the  Scripps-Howard  Denver 
Rocky  Mountain  Neifs,  Charles  E. 
Lounsbury,  editor,  and  others. 

At  a  former  hearing  Mr.  Bonfils  re¬ 
fused  to  answer  certain  questions  the 
News’  attorney,  Philip  Van  Cise,  asked. 
The  materiality  of  the  questions,  which 
concerned  Mr.  Bonfils’  position,  was 
questioned  by  Mr.  Bonfils’  attorney, 
Philip  Hornbein.  At  the  hearing  before 
Judge  Holland  last  week  Mr.  Van  Cise 
insisted  his  questions  were  pertinent,  and 
that  he  had  others  to  be  answered.  The 
court  ruled  that  the  deposition  should 
be  continued  and  that  it  would  rule  on 
the  materiality  of  unanswered  questions 
after  the  procedure  was  completed. 

A  speech  by  U.  S.  Senator  Walter 
Walker,  Grand  Junction  (Colo.)  Sen¬ 
tinel  publisher,  which  was  printed  in 
the  Rocky  Mountain  News  is  the  basis 
of  the  suit.  The  address,  which  char¬ 
acterized  Mr.  Bonfils  as  “a  vulture,” 
“a  rattlesnake,”  “a  contemptible  dog,” 
etc.,  was  printed  Aug.  10.  Mr.  Bonfils 
brought  suit  Aug.  26,  alleging  that  his 
good  character  had  been  damaged. 

The  News  has  indicated  that  it  will 
attempt  to  prove  that  the  epithets  used 
by  Senator  Walker  were  true  charac¬ 
terizations.  In  the  hearing  last  week 
Mr.  Van  Cise  said: 

“If  Bonfils  only  stays  in  this  case 
long  enough  and  doesn’t  withdraw,  as 
we  fear  he  will,  he  will  have  plenty  of 
opportunity  to  find  out  what  his  char¬ 
acter  and  reputation  are  in  the  entire 
United  States. 

‘And  when  the  trial  comes,  we  will 
prove  from  the  witness  stand  the  story 
of  his  life  and  he  will  play  his  part  as 
a  witness  in  raking  up  his  own  past  and 
exposing  it  to  the  world  as  he  has  ex¬ 
posed  others.” 

In  his  opening  statement  Mr.  Van 
Cise  said: 

“This  is  an  action  of  libel,  in  which 
the  plaintiff  complains  the  defendants 
have  called  him,  among  other  things,  the 
following : 

“A  vulture. 

“A  rattlesnake. 

“The  vilest  man  who  ever  dealt  in 
the  newspaper  business. 

“A  public  enemy. 

“He  has  left  the  trail  of  a  slimy 
serpent  across  Colorado  for  30  years. 

;  “A  miserable  creature. 

“He  is  the  only  one  of  his  kind  in 
1  the  world  and  the  mold  was  broken  after 
'  him. 

“His  assault  on  Governor  Adams  was 
the  foulest,  dirtiest,  vilest  piece  of 
newspaper  work  in  memory,  and  would 
have  been  attempted  by  no  other  news¬ 
paper  in  the  United  States. 

“Colorado  has  stood  too  much  from 
the  contemptible  dog  of  Champa  st.” 

After  citing  Mr.  Bonfils  denials  that 
the  characterizations  applied  to  him,  Mr. 
Van  Cise  said: 

“These  words  open  up  the  entire  life 
of  Frederick  C.  Bonfils  from  the  cradle 
to  the  grave;  who  he  is,  what  he  is, 
and  who  and  what  he  has  been  in  Den¬ 
ver,  in  Colorado  and  in  all  these  United 
States. 

“The  issue  of  the  complaint  is  Bon¬ 
fils,  the  man. 

“.\nd  we  assure  the  court  and  counsel 
for  Mr.  Bonfils  that  all  facts  support¬ 
ing  that  issue  will  be  presented  to  this 
^ibunal  upon  the  trial  of  Frederick  G. 
Bonfils.” 

Mr.  Van  Cise  pointed  out  that  the 
Post  publisher  refused  to  answer  three 
sets  of  questions ;  Those  concerning  his 
school  life  and  why  he  was  discharged 
from  West  Point:  those  concerning  his 
transactions  in  a  land  deal  in  an  alleged 
Oklahoma  City,  Tex.,  and  his  opera¬ 


tions  in  Kansas  City  with  an  alleged 
illegal  lottery. 

■■Remember,  he  claims  he  is  not  a 
vulture,  or  a  rattlesnake,  or  a  contemp¬ 
tible  dog ;  that  he  is  not  the  vilest  man 
engaged  in  newspaper  work,  and  he 
says  he  is  not  a  miserable  creature," 
Mr,  Van  Cise  asserted. 

■‘Some  of  these  words  are  exactly 
defined  in  Webster  as  they  are  used 


Frederiek  G.  Bonfils 

here.  Others  must  be  examined  in  con¬ 
nection  with  the  facts  to  see  if  the 
epithets  fit  Frederick  G.  Bonfils. 

“A  vulture  is  a  large,  raptorial  bird 
which  subsists  chiefly  or  entirely  on  car¬ 
rion;  a  raptorial  bird  living  on  prey. 

“Is  this  not  a  good  definition  of  a 
defamer  of  character,  one  who  drags 
out  the  rotten,  the  carrion  in  man’s  life, 
so  that  he,  Bonfils,  may  subsist  thereon 
by  selling  it  to  the  public,  or  withhold¬ 
ing  it  as  blackmail  at  a  price? 

“Is  a  vulture  not  a  good  description 
of  a  swindler  of  widows  and  orphans, 
of  the  operator  of  an  illegal  lottery;  of 
a  man  who  passed  under  assumed  names 
to  hide  his  devious  ways? 

“A  rattlesnake  is  a  venomous  snake 
which  has  a  rattle  on  its  tail,  and  which 
bites  when  disturbed  or  in  pursuit  of 
prey. 

“Is  this  not  a  simile  showing  that 
plaintiff  (Bonfils)  is  like  a  venomous 
snake  which  gives  warning  before  it 
strikes?  Is  this  not  a  good  definition 
of  a  blackmailer? 

“A  contemptible  dog.  Dog,  as  ap¬ 
plied  to  a  human  being,  is  defined  as  a 
mean,  worthless  fellow,  a  wretch.  To 
call  a  man  a  contemptible  dog  simply 
means  a  contemptible  wretch. 

“And  contemptible  is  defined  as 
worthy  of  contempt,  deserving  of  scorn 
or  disdain,  vile,  detestable,  unworthy  of 
consideration  and  the  synonyms  are  vile, 
low,  base,  mean,  worthless,  sorry,  in¬ 
significant. 

“Is  this  not  a  good  description  of  a 
man  who  assails  private  lives  and  pub¬ 
lic  officials,  and  attacks  all  those  who 
refuse  to  bend  the  knee  and  pay  homage, 
or  tribute? 

“  ‘Public  enemy,’  ‘miserable  creature,’ 
‘vilest  man  in  the  newspaper  business,’ 
and  ‘only  one  of  his  kind  in  the  world’ 
— these  are  terms  that  define  themselves 
in  unmistakable  language. 

“.And  in  this  case  we  have  a  man 
who  says  he  has  a  good  reputation  in 
Denver,  in  Colorado  and  in  all  the  states 
of  this  Union,  and  that  his  good  name 
and  fame  have  been  damaged  to  the  ex¬ 
tent  of  $200,000. 

“Let  us  find  out  about  his  career.  His 
school  career.  Was  he  honest  and  up¬ 
right.  a  good  boy  or  a  bad  one? 

“His  business  life  in  Kansas  City. 
Did  he  deal  with  hanks  in  his  own 
name  or  use  an  alias?  His  lottery 
dealings.  The  manner  in  which  prizes 
were  given — or  withheld — or  faked — 
and  his  conviction  therefor.  Let’s  look 
into  these  things. 

“Let’s  look  at  his  Oklahoma  Citv, 


Tex.,  transactions.  Where  was  this 
prosperous  little  burg  with  its  Broad¬ 
way  and  State  streets  and  its  192-foot 
avenues?  Did  it  actually  exist,  how  far 
was  it  from  the  nearest  water  and 
habitation?  Was  it  sand  hills  and  shin- 
nery,  or  was  it  on  a  wide  river  with 
steamer  traffic? 

“How  large  was  the  swindle  perpe¬ 
trated  by  the  man  Senator  Walker  called 
a  vulture  .  .  . 

“These  questions  certified  here  but 
scratch  the  surface,  your  honor,  and  we 
ask  that  the  plaintiff  be  required  to 
answer  questions  directed  to  the  life  of 
Frederick  G.  Bonfils,  who  has  been 
denominated  a  public  enemy  and  the 
vilest  man  who  ever  dealt  in  the  news¬ 
paper  business.” 

Mr.  Hornbein  talked  for  two  hours 
on  the  immateriality  of  the  questions 
asked  and  also  argued  that  the  de¬ 
fendants  had  called  Mr.  Bonfils  as  their 
own  witness  and  therefore  could  not 
impeach  him. 

Mr.  Hornbein  contended  that  facts 
surrounding  Mr.  Bonfils’  school  life 
could  not  be  considered  pertinent  to  the 
issues  in  the  case. 

‘’The  fact  that  he  might  have  been 
a  bad  boy  has  nothing  to  do  with  calling 
a  man  a  rattlesnake  and  instigating 
murder  against  him,”  he  said. 

“What  have  a  lot  of  things  that  are 
supposed  to  have  happened  45  or  50 
years  ago  got  to  do  with  a  man’s 
reputation? 

“That’s  what  we  are  dealing  with 
here.  Mr.  Bonfils  reputation  in  the 
community.  What  people  think  of  him. 

“These  questions  are  all  outside  the 
scope  of  possible  issues  in  this  case  and 
in  no  way  can  the  things  that  are  sup¬ 
posed  to  have  happened  a  half  century 
ago  justify  calling  Mr.  Bonfils  names. 

“Do  the  facts  about  his  school  life 
have  any  material  value  in  this  case?” 
he  asked. 

Judge  Holland  interrupted  long 
enough  to  say  that  it  would  take  only 
a  few  minutes  to  pass  on  the  materi¬ 
ality  of  questions,  but  that  the  principal 
question  for  the  court  to  decide  was 
whether  Mr.  Bonfils,  the  witness,  had 
a  right  to  say  what  was  material  to  the 
case. 

“On  the  other  hand,”  Judge  Holland 
said,  “should  counsel  on  the  other  side 
be  allowed  to  ask  any  and  all  questions 
he  cared  to?” 

In  continuing  his  argument,  Mr. 
Hornbein  stressed  the  proposition  that 
Mr.  Bonfils  was  called  as  a  witness  for 
the  News  and  that  attorney  for  the 
defendant  vouched  for  his  reputation 
in  calling  him. 

“If  defendants  can’t  prove  any  of 
the  charges  they  made  against  Mr.  Bon¬ 
fils  in  that  article  they  can’t  be  justi¬ 
fied,”  Mr.  Hornbein  said. 

He  then  cited  numerous  cases  con¬ 
cerning  the  “plea  of  justification.” 

“And  they  can’t  justify  the  charges 
by  bringing  out  what  happened  in 
school. 

“You  can’t  justify  libel  by  citing 
what  a  man  did  as  a  boy. 

“You  can’t  call  a  man  a  rattlesnake 
and  then  not  prove  it. 

“If  you  call  a  man  that,  you  have  to 
prove  it.  If  you  launch  a  tirade  against 
a  man’s  reputation  and  blacken  his  char¬ 
acter  you  have  to  have  proof. 

“A  man’s  reputation  is  concerned 
here.  Not  what  he  did  as  a  school  boy. 
We  are  interested  in  what  the  com¬ 
munity  thinks  of  the  man,  his  estimate 
by  the  prople.” 

From  time  to  time  Mr.  Hornbein  cited 
legal  authorities  in  support  of  his  argu¬ 
ments. 

Later,  in  his  reply  to  Mr.  Hornbein, 
Mr.  \’an  Cise  disputed  t’^e  citation';  to 
show  that  the  issues  in  the  authorities 
used  bv  the  Post’s  attorney  were  not  the 
same  as  the  facts  in  the  present  suit. 

Mr.  Hornbein  repeated  his  belief  that 


Bonfils’  past  could  not  be  brought  out 
and  that  specific  acts  in  Kansas  City, 
West  Point  and  Oklahoma  could  not  be 
used  against  him. 

Throughout  his  arguments  he  stressed 
the  idea  that  the  past  has  nothing  to 
do  with  Bonfils’  present  reputation. 

“Why,  it  was  just  a  few  months  ago 
that  Mr.  Bonfils  was  entertained  in  the 
White  House  by  President  Hoover,” 
he  declared. 

“Do  you  think  that  the  President  of 
the  United  States  would  entertain  a 
rattlesnake,  a  vulture  or  a  vile  creature 
in  the  White  House?” 

Mr.  Van  Cise  answered  a  few  minutes 
later  with: 

“Mr.  Hornbein  says  his  client  can’t  be 
a  vulture,  a  rattlesnake  and  a  contemp¬ 
tible  dog  because  Mr.  Hoover  enter¬ 
tained  him  in  the  White  House. 

“Well,  lo  and  behold,  president  after 
president  has  entertained  rattlesnakes 
and  vultures  in  the  White  House. 

“Didn’t  President  Harding  entertain 
Fall,  Daugherty  and  Forbes?  What 
were  they  but  men  just  like  Bonfils?” 

“We  all  agree  with  Mr.  Hornbein 
that  a  man’s  reputation  is  what  others 
say  about  him. 

“Reputation  is  like  a  snowball,  gather¬ 
ing  things  unto  itself.  You  may  sud¬ 
denly  become  a  saint,  but  that  doesn’t 
mean  you  have  a  good  reputation  if  all 
your  life  you  have  been  a  contemptible 
dog. 

“We  have  to  take  this  man’s  life, 
step  by  step,  and  show  whetlier  or  not 
he  is  a  dog.” 

Judge  Holland  ruled  that  the  question 
of  procedure  in  taking  the  deposition 
was  the  vital  question  in  the  case. 

“I  can  rule  on  the  materiality  of  the 
questions  in  a  few  minutes,  but  I  am  not 
quite  clear  on  the  question  of  whether 
NIr.  Van  Cise  can  renew  his  question¬ 
in''.” 

Judge  Holland  held  that  the  question 
of  procedure  for  other  cases  was  the 
vital  one  to  consider,  and  that  he  would 
therefore  not  rule  on  the  specific  ques¬ 
tions  certified  at  this  time,  but  that  the 
defendants  should  continue  with  the  de¬ 
position  until  all  questions  had  been 
asked  of  Mr.  Bonfils. 

Then,  if  any  questions  were  unan¬ 
swered,  all  would  be  certified  at  the 
same  time  and  passed  upon  together. 

Mr.  Bonfils  was  not  in  court  during 
the  hearing.  He  left  more  than  a  week 
before  for  California.  William  C.  Shep¬ 
herd,  managing  editor  of  the  Post,  how¬ 
ever,  was  in  court  and  informed  Judge 
Holland  that  Mr.  Bonfils  probably  would 
return  to  the  city  later  in  the  week. 

In  reply  to  a  query  by  Editor  &  Pub¬ 
lisher  for  a  statement  in  regard  to  the 
case  Mr.  Bonfils  wired  this  week: 

“Matter  is  pending  in  court  and  our 
statement  will  be  made  there.” 

The  News  on  Oct.  18  carried  the  story 
of  the  hearing  Oct.  17  in  detail,  start¬ 
ing  on  Page  One  in  double-column 
width  and  with  a  display  head.  The  edi¬ 
tion  of  the  Post  for  Oct.  17  obtained 
by  Editor  &  Publisher  carried  no 
mention  of  the  hearing. 

SALES  DAY  SUCCESSFUL 

Merchants  in  observing  Fall  River 
Day  Oct.  21  placed  72.000  lines  of  ad¬ 
vertising  in  the  Fall  Rh\r  Herald  Nezvs 
Oct.  20.  Steiger  Store  and  R.  A. 
Me  Whirr  Co.,  large  department  stores, 
reported  increased  unit  sales  greater 
dollar  volume  in  comparison  with  last 
year’s  figures.  Cherry  &  Webb,  women’s 
store,  reported  the  largest  unit  sales 
ever  experienced  with  the  dollar  volume 
equal  to  last  year’s  Fall  River  Day. 
The  circulation  department  of  the  daily 
distributed  for  the  merchants  a  24-page 
Fall  River  section  in  the  city  and 
suburbs  to  persons  not  on  the  circula¬ 
tion  list.  The  special  edition  in  two 
sections  contained  48  pages. 
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DAILY  REFUNDS  $1,404 
ON  CITY  PRINTING 

Brooklyn  Eagle,  Lowed  Bidder, 
Returns  Excess  Profit  Over  20 
Per  Cent  To  Aid  Economy 
Drive 


The  Brooklyn  Daily  Eagle,  which  on 
Sept.  29  won  a  contract  to  print  voting 
machine  labels  for  the  Xovember  8  elec¬ 
tions  in  New  York  on  a  low  bid  in  a 
competition  among  printers,  informed 
the  city  Oct.  24  that  by  taking  a  20 
per  cent  profit  over  the  actual  costs  it 
was  able  to  bill  the  city  $1,404.31  less 
tlian  the  contract  price,  and  that  it  was 
accordingly  reducing  its  charge  by  that 
much  as  a  contribution  to  city  economy. 

“The  contract,”  M.  P.  Goodfellow, 
publisher  of  the  Eagle,  wrote  to  Acting 
Mayor  Joseph  V.  McKee,  "authorized 
us  to  charge  $2,958.97  for  the  work. 
The  next  lowest  bidder  would  have  re¬ 
ceived  $5,661.97  for  the  same  job. 

“Even  though  our  bid  was  far  below 
all  others,  we  find  the  profit  e.xcessive. 

“We  feel  that  this  will  Riye  you 
some  indication  of  the  possibilities  to 
save  on  the  city’s  yearly  printing  bill — 
and  aid  you  in  your  commendable  effort 
to  economize  in  all  municipal  e.xpendi- 
tures.” 

The  Eagle  in  its  story  of  the  rebate 
said ; 

“For  work  similar  to  that  in  the 
present  case,  the  city  last  year  paid 
more  than  $14,000.  The  city’s  annual 
bill  for  printing,  stationery,  blank  books 
and  publications  is  more  than  $2,000,000. 

“If  it  received  a  proportionate  rebate 
for  that  whole  bill,  the  city  would  save 
more  than  $1,000,000  a  year.” 

.\t  the  time  the  Eagle  was  awarded 
the  contract  on  its  low  bid,  which  was 
less  than  half  the  bid_  of  the  ^I.  B- 
Brown  Printing  Co.,  which  had  a  virtual 
monopoly  of  such  printing  for  years, 
the  impression  went  abroad  that  the 
Eagle  was  underbidding  simply  to  break 
the  situation,  and  the  report  was  heard 
that  the  Eagle  would  lose  money  on  it. 

The  cost  sheets  disclose  that  the 
Eagle  was  at  all  times  protected,  even 
against  the  possibility  that  it  would  be 
forced  into  extra  expense  by  delays  in 
receiving  the  copy  to  be  printed,  last 
minute  changes  and  so  on,  and  that  the 
20  per  cent  profit  it  allowed  itself  was 
sufficient  to  absorb  the  general  over¬ 
head.  . 

The  itemization  of  the  bill,  which  was 
given  by  Mr.  Goodfellow  to  the  .Vrtc 
York  Jl’orld-Telegram.  follows; 


Paper 

g.TOO  oh.  23x4.t  5  pl.v  libl.  coated 

1  aide,  at  M . .  , 

300  sh  .33x40.  02  M.  F..  at  .Ic,  lb.  2.<0 
600  *h.  18x32. 07 Manilla,  at  $7.24  M  4..t.T 


Ink . 

Composition 

01.1  hr*,  hand,  at  $4.10  hr . 

30.7  hre.  machine,  at  $4  .30  hr.  .  .  . 

Presswork 

Pony  press.  1 .0  hr.  at  $4 .2.3  hr .  .  . 

Miller.  67  0  hr  ,  at  $.3  (HI  hr . 

Gordon.  7.9  hr.,  at  $2  00  hr . 

Cuttins,  18.7  hr.,  at  $3.00  hr.... 

New  mats  and  t>l>e . 

Art  work  . 

Engravimrs . 

Electrotype  charges  . 

Rubber  bands  . 

Boxes . 

Surety  bond  . 

Checking  and  re-checking  strips, 
supervision,  pai'king,  &<' . 


$107  90 
0.00 


252.60 

1.32.01 


4.25 
171.00 
15  80 
.30.10 
48.82 
5.00 
14.51 
10.80 
.7.3 


380.26 


$1,295.35 

Profit  20%  .  259.11 

$1,554.00 

In  announcing  the  contribution  .\ct- 
ing  Mayor  McKee  said : — 

“In  making  public  the  attached  letter 
I  desire  to  commend  the  contractor  for 
its  extreme  fairness  to  the  city  and  for 
its  unusual  generosity. 

“It  is  a  very  laudable  thing  to  dis¬ 
cover  a  firm  willing  to  rebate  to  the  city 
what  it  regards  as  an  excessive  profit, 
even  though  by  contract  agreement  it  is 
entitled  to  the  entire  bill.” 

ADDS  POSITION  CHARGES 

The  Lmvrencnille  (Ill.)  Record, 
which  formerly  did  not  sell  position, 
has  announced  extra  position  charges 
of  10  per  cent  next  to  reading  matter, 
and  25  per  cent  for  full  position. 


GANNETT  COMPANY  REPORTS 

The  Gannett  Company,  Inc.,  and 
wholly  owned  subsidiaries,  reported  net 
protits  for  the  nine  months  ending 
Sept.  30,  after  depreciation,  interest, 
amortization.  Federal  taxes  and  other 
charges,  and  including  equity  in  undis¬ 
tributed  profits  of  controlled  companies 
of  $440,524,  com]>ared  with  $008,758 
last  year. 

N.  Y.  JOB  SHOPS  POST 
REJECTED  CONTRACT 

Printers  League  Puts  New  Scale  Into 
Effect  After  Union  Vetoes  it 
— Strike  Action  Believed 
Unlikely 

The  proposed  contract  between  the 
Printers'  League  Section  of  the  New 
York  Employing  Printers’  Association, 
comprising  the  book  and  job  industry, 
and  New  York  Typographical  Union 
No.  6  was  posted  in  Printers’  League 
shops  Wednesday,  Oct.  20,  to  become 
effective  the  first  day  of  the  fiscal  week 
thereafter.  In  many  of  the  shops  the 
fiscal  week  started  Thursday  of  this 
week. 

'1  his  is  the  same  scale  and  contract 
that  was  rejected  by  the  New  York 
union  by  a  vote  of  4,362  to  2,892  in  a 
referendum  Oct.  19.  It  was  formulated 
by  representatives  of  the  Printers' 
League  and  Charles  P.  Howard,  l.T.U. 
president. 

Inasmuch  as  the  international  union 
had  sanctioned  the  proposed  contract, 
and  its  adoption  had  been  advocated  by 
I’resident  Howard,  it  was  expected  this 
week  that  the  local  union,  lacking  the 
international  union’s  authority,  would 
be  compelled  to  accept  the  terms  pro- 
IKised.  In  the  referendum  last  week 
the  printers  voted  3,520  to  2,830  in  favor 
of  a  “strike”  for  lockout )  rather  than 
to  accept  the  proposal  submitted. 

Despite  the  attitude  of  the  inter¬ 
national  union  which  urged  the  local 
union  to  accept  the  terms  of  the  con¬ 
tract,  officials  of  No.  6  arranged  to  hold 
a  mass  meeting  Sunday,  Oct.  30,  to  de¬ 
cide  whether  a  strike  will  be  called.  The 
local  body  was  in  receipt  of  a  telegram 
from  President  Howard,  in  answer  to 
their  objections  to  the  new  contract, 
which  will  be  read  at  the  meeting. 
Earlier  in  the  week  the  e.xecutive  coun¬ 
cil  of  No.  6  instructed  the  secretary  to 
ask  the  international  union  for  permis¬ 
sion  to  order  the  strike  vote. 

The  schedule  posted  calls  for  an  8 
lier  cent  reduction  for  day  men  and  a 
13  per  cent  reduction  for  night  work¬ 
ers.  The  day  men  would  work  40  hours 
a  week  instead  of  44  and  would  receive 
$50  a  week,  a  reduction  of  $7.  The 
night  men,  now  on  tiie  4()-hour  week, 
would  continue  on  that  arrangement  and 
receive  $55,  a  reduction  of  $8. 

.\nother  contract  provision  establishes 
the  principle  that  priority  shall  not 
begin  until  an  employe  has  worked  three 
successive  days.  It  is  also  provided  that 
a  journeyman  will  be  required  to  prove 
his  competence  to  the  foreman  rather 
than  to  have  the  employer  prove  his 
incomjietence,  as  in  the  past. 

No  trouble  was  anticipated  in  New 
York  this  week  as  the  new  contract 
went  into  effect.  .Austin  Hewson,  presi¬ 
dent  of  the  New  York  union,  told  Edi¬ 
tor  &  Publisher  that  the  local  body 
was  powerless  to  take  action  without 
international  sanction.  Mr.  Hewson 
characterized  the  new  contract  as  hav¬ 
ing  been  negotiated  by  the  Printers’ 
League  and  the  international  union  and 
then  “foisted  on  the  local  union.” 

STEPHENSON  LEAVES  DAILY 

Howard  Stephenson,  associate  editor 
of  the  Toledo  Nervs-Bee,  has  resigned 
to  become  managing  editor  of  the 
American  Druggist,  New  York.  He 
will  assume  his  new  duties  Nov.  1.  He 
joined  the  News-Bee  in  1919  after  his 
discharge  from  the  army.  He  has  been 
reporter,  city  editor,  promotion  editor 
and  associate  editor,  holding  the  last 
post  five  years.  Previously  he  had 
served  with  the  Associated  Press,  the 
Montreal  Star,  the  Springfield  Republi¬ 
can  and  the  IVaterbury  Republican. 
He  was  an  aviation  pilot  in  the  War. 


LEA  PETITION  DENIED 


U.  S.  Supreme  Court  Refutes  to  Re¬ 
view  Appeal  From  Jail  Sentence 

(Special  to  Kuitok  &  Publisher) 

\V  AsiiixoTON,  Oct.  27i — The  Supremg 
Court  this  week  denied  a  petition  of 
Luke  Lea,  Tennessee  publisher  and 
banker,  convicted  of  consjiiracy  to  mis¬ 
appropriate  funds  of  a  North  Caro¬ 
lina  bank  and  closed  the  door  to  all 
but  one  avenue  of  escape  from  a 
prison  term  of  six  to  ten  years. 

Under  an  order  of  Chief  Justice 
Hughes,  Lea,  his  son,  Luke  Jr.,  and 
\\  allace  B.  Davis  of  Asheville,  N.  C,. 
have  until  Nov.  3  to  file  a  petition 
lor  a  review  of  the  latest  decision  of 
the  North  Carolina  court  in  connec¬ 
tion  with  a  plea  for  a  new  trial  on 
the  grounds  of  recently-discovered 
evidence. 

The  North  Carolina  court  refused  to 
grant  this  petition. 

The  trio  had  petitioned  for  a  post¬ 
ponement  of  action  on  their  appeal 
until  they  could  file  a  new  appeal 
from  the  refusal  of  a  new  trial,  but 
the  court  declined  the  first  petition 
and  declined  to  reviety  the  appeal 
from  the  jail  sentence. 

Young  Lea  was  given  a  sentence 
of  two  to  four  years,  which  was  sus¬ 
pended  upon  i>ayinent  of  a  fine,  while 
Davis  was  sentenced  to  four  to  eight 
years. 


N.  Y.  TIMES  DISCOUNTS 

The  Xcu>  York  Times  announced  this 
week :  “Effective  Nov.  1,  until  furtlier 
notice,  the  New  York  Times  will  allow 
5  per  cent  discount  on  all  amiual  display 
advertising  contracts,  deductible  on 
monthly  bills.  An  additional  discount 
of  5  per  cent  will  be  allowed  on  all 
annual  contracts  of  100,000  lines  or 
more."  The  notice  was  signed  by  Louis 
Wiley,  business  manager.  Another  an¬ 
nouncement  by  the  Times  said  that,  ef¬ 
fective  Nov.  1.  the  Times  would  grant 
recognized  advertising  agents  a  flat  com¬ 
mission  of  15  per  cent,  instead  of  the 
present  10  jier  cent  commission  and  5 
per  cent  discount  for  cash.  The  15  per 
cent  commission  is  “subject  to  payment 
of  account  on  or  before  the  15th  of 
the  month  following  month  of  publica¬ 
tion.  as  heretofore  required.” 


ILLINOIS  A.P.  ELECTS 

Rckkkord,  III.,  Oct.  25. — Paul  D. 
.•\ird.  Decatur  (Ill.)  Herald  and  Re- 
vieic.  was  elected  president  of  the  Illi¬ 
nois  .Associated  Press  Editors  .Associa¬ 
tion  at  the  annual  meeting  here  late  last 
week.  Mr.  .Aird  succeeds  Ray  M.  Oak- 
ley,  Quincy  Herald-lVltig,  who  was 
unable  to  attend  because  of  illness.  Vic¬ 
tor  L.  Moffet,  Monmouth  (Ill.)  Re- 
7'iciv- Atlas,  was  chosen  vice-president. 
The  editors  were  the  guests  of  Rock¬ 
ford  Consolidated  Newspapers.  Inc. 
The  members  present  adopt^  a  reso¬ 
lution,  commending  the  Associated 
Press  for  its  news  report. 


NEW  TEXAS  DAILY 

The  Henderson  (Tex.)  Herald,  new 
morning  paper,  made  its  appearance 
■Oct.  18.  The  Herald  is  published  by 
the  News  Publishing  Company,  pub¬ 
lishers  of  the  aftenioon  Henderson 
Xervs.  It  is  published  every  morning 
except  Monday  and  the  afternoon  News 
will  be  published  daily  e.xcept  Saturday. 
The  Harris  brothers  and  George  Bow¬ 
man  are  owners  of  the  News  Publishing 
Company. 

NEW  SUNDAY  PAPERS 

Three  Oklahoma  dailies,  the  Elk  City 
Xeu’S,  the  Hobart  Democrat-Chief,  and 
the  Mangum  Star,  have  discontinued 
their  Saturday  editions  and  started  Sun¬ 
day  papers,  according  to  announcement 
by  their  representatives.  Frost,  Landis 
&  Kohn,  Inc.  They  are  now  published 
evenings  except  Saturday,  and  Sunday 
mornings. 


MAKES  RATE  ADJUSTMENT 

The  Lancaster  (O.)  Gacettc  has 
changed  its  general  advertising  rate 
from  3  cents  a  line  flat  to  2i  cents  a 
line  flat,  and  J  cent  extra  for  composi¬ 
tion  when  necessary. 


GOVERNMENT  ACTION 
ON  NEWSPRINT  HINTED 

Premier  Taschereau  Scores  Dead- 

lock  in  Conferences — Battle  for 
Tonnage  Continues — $35  a 
Ton  Prices  Reported 

The  outstanding  development  of  the 
week  in  the  newsprint  industry  was  the 
hint  made  by  Premier  Taschereau  of 
Quebec  that  unless  the  paper  manufac¬ 
turers  get  together  and  do  something 
to  keep  the  price  situation  from  getting 
out  of  hand  the  Provincial  government 
might  have  to  intervene  to  bring  the 
rival  factions  to  an  agreement. 

The  battle  for  tonnage  and  the  sub¬ 
sequent  price  cutting  continued  during 
the  week,  according  to  reports,  although 
none  of  the  larger  producers  has  pub- 
licly  announced  prices  below  tliat  set 
by  International  Paper  Company  re¬ 
cently  ($46  a  ton  in  New  York). 

The  conference  of  bankers  and  news¬ 
print  firm  executives  in  Montreal  con¬ 
tinued  during  the  week,  under  the  chair¬ 
manship  of  E.  W.  Beatty,  but  the  only 
reports  emanating  from  the  council 
chambers  were  fragmentary,  although 
some  progress  was  reported.  The  group 
is  attempting  to  effect  mergers  of 
Canadian  units,  it  is  reported,  and  to 
save  certain  solvent  producers  from 
bankruptcy. 

Many  commentators  of  the  situation 
feel  that  the  industry  is  in  one  of  the 
most  critical  states  it  has  ever  experi¬ 
enced.  Premier  Taschereau’s  statement 
indicated  that  tlie  government  felt  the 
same  way. 

The  Premier  remarked  that  business 
men  were  generally  of  the  opinion  that 
it  was  “preposterous”  for  government 
to  interfere  in  business  matters. 

“Today,  however,”  he  added,  “a  situ¬ 
ation  has  arisen  in  the  newsprint  indus¬ 
try  that  is  endangering  its  whole  fabric 
and  future,  and  these  same  men  are 
unable  to  agree  on  remedies  to  be  ap¬ 
plied  to  the  present  situation,  thereby 
placing  their  own  business  in  a  quan¬ 
dary.  .All  I  can  say  is  that  the  remedy 
is  in  their  own  liands. 

“I  have  not  lieen  approached  as  re¬ 
gards  intervention  in  the  matter, 
although  I  have  been  kept  well  informed 
on  wliat  was  going  on.  Whether  I 
would  interfere,  if  asked  to  do  so,  re¬ 
mains  to  be  seen.” 

The  Prime  Minister  said  that, 
although  a  price  agreement  had  been 
reached  three  years  ago  as  the  result 
of  his  intervention,  the  agreement  had 
not  been  respected  by  several  of  those 
who  had  accepted  its  terms. 

He  added  that  matters  would  “have 
to  be  redressed  soon  if  the  newsprint 
industry  has  to  be  saved  from  irre¬ 
parable  damage.”  This  was  interpreted 
as  a  hint  of  official  intervention. 

The  smaller  newsprint  companies  are, 
according  to  reports,  more  active  than 
ever  in  underselling  the  larger  produc¬ 
ers  by  appreciable  sums.  The  Asso¬ 
ciated  Publishers  of  New  A'ork,  a  state¬ 
wide  group  which  buys  materials  col¬ 
lectively,  told  Editor  &  Publisher  that 
it  has  had  offers  from  a  company  which 
has  supplied  some  of  its  papers  in  the 
past  with  a  satisfactory  product  for  $35 
a  ton,  and  another  firm  made  an  offer 
of  $34.50  c.i.f.  Albany  or  New  A’ork. 

Reports  that  International  Paper  had 
cut  prices  below  its  established  level  in 
i.rder  to  win  contracts  from  Canadian 
newspapers  were  denied  by  A.  R.  Grau- 
stein,  president  of  the  company,  in  New 
A’ork  last  week.  “Since  the  new  prices 
were  announced  on  Sept.  21  we  have 
not  diverged  therefrom  one  iota,”  he 
said. 


CLIPPING  RAG-PAPER  COPIES 

The  XeU'  York  Times  is  now  using 
rag-paper  copies  for  clipping  and  filing 
of  individual  articles  in  the  Times 
reference  department.  For  some  time 
the  Times  has  been  printing  a  limited 
number  of  copies  of  its  la.st  edition  each 
day  on  rag  paper.  Its  permanent  files 
of  whole  newspapers  have  been  made 
up  of  these  more  durable  copies,  but 
filing  of  individual  clippings  was  from 
the  regular  pulp-paper  issues. 
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better  type  aids  readers,  sells  space 

Expert  Says  Upper  and  Lower  Case  Headlines  More  Readable — Cites  Ayer  Award  To  N.  Y. 
Herald  Tribune — EfFective  Type  Increases  Pulling  Power  of  Advertising 


IT  RESTATES  an  apparently  self- 
evident  truth  to  say  that  the  whole 
content  of  a  newspaper  is  transinitte(| 
to  its  readers  through  the  medium  of 
jype—pictures  only  excepted.  Type 
therefore  i>er  forms  a  very  important 
function,  in  which  I  believe  publishers 
have  taken  far  too  little  interest. 

In  view  of  the  prevailing  disinterest 
in  newspaper  typography,  there  has  been 
in  recent  years,  one  encouraging  sign: 
the  attention  which  has  been  given  the 
typeface  in  which  the  news  columns  are 
set.  Body  types  had  been  getting 
smaller  and  smaller  and  increasingly 
more  difficult  to  read,  but  this  trend 
has  now  been  turned  back  by  the  in¬ 
stallation  in  many  newspaper  composing 
rooms  of  faces  larger  in  body,  in  the 
design  of  which  readability  has  been 
the  sole  consideration. 

It  is  well  to  see  this  evidence  of  in¬ 
terest,  for  the  eyesight  of  our  popula¬ 
tion  is  getting  worse  rather  than  better, 
to  judge  from  the  ubiquity  of  eye 
glasses.  Perhaps  we  should  consider 
further  progress  in  the  same  direction. 
At  least  we  should  consider  an  “easy- 
to-read"  presentation  of  certain  fea¬ 
tures,  to  which  we  desire  to  invite  at¬ 
tention. 

Many  newspapers  now  set  certain 
features  in  larger  type,  generously 
leaded.  Editorial  columns  are  often 
favored  in  this  way,  as  in  the  case  of 
the  Chicago  Tribune  which  runs  a  wider 
column,  well  leaded.  The  Xcw  Vorb 
Times  prints  its  editorials  in  a  larger 
typeface,  with  ample  space  between 
lines.  The  Hearst  newspapers  set  the 
Brisbane  column  in  12  point,  and  often 
set  important  articles  in  double  column 
measure,  in  12  point.  My  own  eye- 
I  sight  is  better  than  normal,  but  I  am 
'  always  grateful  when  I  encounter  read¬ 
ing  matter  set  in  type  which  reads  with 
complete  ease  and  entire  absence  of 
eye  strain. 

There  is  another  typographic  feature 
of  the  news  columns,  however,  on  which 
we  have  not  done  so  well.  In  setting 
headlines  we  do  not  seem  yet  to  have 
learned  the  lesson  that  composition  in 
upper  and  lower  case  is  infinitely  more 
readable  than  the  same  copy  set  in  all 
capitals.  There  are,  of  course,  excep¬ 
tions,  a  fair  number  of  newspapers  hav¬ 
ing  accepted  the  lower  case  precept, 
and  in  so  doing,  distinguished  them¬ 
selves  typographically  and  benefited 
their  readers.  But  many  more  should 
desert  the  all-capitals  camp. 

When  the  first  Ayer  contest  for  typo¬ 
graphical  excellence  was  announced, 
there  was  no  possible  doubt  in  the  minds 
of  competent  typographers  as  to  which 
nwspaper  would — or  at  least  should — 
win  the  first  prize.  The  contest  turned 
out  just  as  it  should,  the  award  going 
to  the  one  newspaper  in  the  United 
States  committed  most  firmly  to  the 
cause  of  upper  and  lower  case.  The 
Vew  York  Herald  Tribune  is  the  only 
Mwspaper  I  know  of  which  was  de¬ 
signed  in  its  entirety  by  a  well  qualified 
|typographer,  and  the  award  was  simply 
» justification  of  well-known  principles 
of  sound  type  arrangement. 

To  show  how  greatly  a  change  to 
opl»r  and  lower  case  increases  the 
l^ibility  of  heads,  a  few  originals  in 
til  caps  have  been  reset  in  the  style  I 
wi  recommending.  I  believe  these 
speak  for  themselves. 

In  two  column  heads  there  is  wider 
Dse^  of  upper  and  lower  case,  often 
tolic,  by  a  number  of  newspapers.  In 
®ost  of  these  instances,  however,  the 
tppearance  of  the  head  would  be  im¬ 
proved  by  using  one  of  the  newer, 
though  conservative,  typefaces  which 
available.  Garamond  Bold  and 
tjwoni  Bold  are  especially  worth  con¬ 
sidering. 

Strramer  lines  are  invariably  set  in 
tipitals,  perhaps  because  the  caps  make 
t  line  of  even  color  across  the  page, 
line  wallop”  they  would  deliver  if  set 


By  DOUGLAS  C.  McMURTRIE 

Director  of  Typography,  Ludlow  Typograph  Company 


in  upper  and  lower  case,  however,  would 
be  interesting  to  observe. 

I  have  spoken  of  the  editorial  col¬ 
umns  first  because  it  is  on  reader  in¬ 
terest  and  acceptance  that  the  value  of 
the  advertising  space  is  based.  If  by 
increasing  the  ease  of  reading,  we  can 
increase  the  extent  to  which  a  news- 


And  so  the  newspaper  is  really  as 
much  interested  as  the  advertiser  in  the 
effectiveness  with  which  the  white 
space  is  u.sed.  This  granted,  he  must 
take  an  active  interest  in  the  typography 
of  his  advertising  columns.  As  a  mat¬ 
ter  of  fact,  we  should  see  more  news¬ 
papers  featuring  the  type  or  matrix 


HITLER  FAILS  TO  WIN  HELM 
Hitler  Fails  to  Win  Helm 

ROOSEVELT  URGES  REPEAL 
Roosevelt  Urges  Repeal 


Upper  and  lower  case  headlines 
paper  is  read,  the  real  value  per  line  of 
advertising  will,  in  the  long  run,  also 
rise. 

But  it  is  in  the  advertising  columns 
that  the  publisher’s  main  interest  lies. 
Selling  messages  are  transmitted  to 
readers  through  the  medium  of  type, 
which  might  be  expected  to  play  an 
imi>ortant  role  in  this  field  as  well.  It 
does. 

Newspaper  executives,  however,  have 
not  taken  advertising  typography  as 
seriously  as  they  should.  They  have 
acted  on  the  apparent  assumption  that 
they  were  selling  white  space  and  cir¬ 
culation.  On  the  contrary,  what  is 
really  being  sold  is  a  sales  result,  and 
local  advertisers  who  are  on  to  their  jobs 
can  check  results  quite  accurately,  par¬ 
ticularly  where  they  vary  their  copy  in 
the  local  newspapers  according  to  the 
character  of  their  respective  circula¬ 
tions.  It  is  this  ability  to  check  re¬ 
sults  by  actual  sales  of  featured  mer¬ 
chandise,  which  makes  local  linage  a 
good  index  of  pulling  power. 

But  there  is  another  factor.  .A  given 
piece  of  copy  can  be  so  set  as  to  be 
unattractive  to  the  eye  and  to  defy 
quick  and  easy  comprehension  of  the 
message.  It  will  produce  unsatisfactory 
sales  results.  Yet  the  same  copy,  with 
a  different  typographic  layout,  can  also 
be  set  to  draw  attention  to  itself  and 
deliver  a  message  in  forceful  and  read¬ 
able  form.  Thus  presented,  sales  re¬ 
sults  will  be  far  more  satisfactory. 

It  may  be  urged  that  the  physical 
appearance  of  the  advertising  is  the 
merchant’s  business.  To  a  degree,  this 
is  true.  But  it  is  also  the  newspaper’s 
business,  to  a  large  degree,  because 
practical  results  from  previous  adver¬ 
tisements  which  stare  the  merchant  in 
the  face  will  speak  more  eloquently 
than  the  selling  talk  of  the  solicitor 
based  on  circulation  and  market. _ 

SMITH  WILDLY  ACCLAMED 
AS  PLANK  WINS  APPROVAL 
IN  RIOTOUS  WET  STAMPEDE 

Smith  Wildly  Acclaimed 
as  Plank  Wins  Approval- 
Riotous  Wet  Stampede 


contrasted  with  all  capitals, 
equipment  and  the  skill  in  layout  and 
composition  which  they  offer  their  ad¬ 
vertisers.  They  will  find  it  one  of  the 
most  potent  sales  arguments  in  the 
local  field. 

This  argument  is  powerful  in  com¬ 
petition  with  another  newspaper,  but 
it  is  equally  effective  in  a  one-paper 
city,  where  the  competition  is  between 
the  money  a  merchant  can  profitably 
expend  in  advertising,  and  the  money 
he  decides  to  keep  in  his  own  pocket. 

If  a  newspaper  did  nothing  but  sell 
white  space  to  local  advertisers  (as  it 
does  in  effect  to  national  advertisers) 
it  could  not  wisely  wash  its  hands  of 
responsibility  for  the  way  in  which  that 
space  were  used.  If  an  advertiser  is 
using  copy  utterly  inappropriate  to  the 
circulation  of  a  newspaper,  and  so  miss¬ 
ing  the  chance  of  obtaining  the  best 
returns,  a  publisher  would  diplomati¬ 
cally  discuss  the  question  with  the  ad¬ 
vertiser.  Inept  typography  can  be  just 
as  disastrous  to  sales  results  as  inef¬ 
fective  copy.  Should  the  publisher  take 
any  less  interest  in  this,  considering  the 
subject  from  a  selfish  viewpoint  alone? 

However,  with  local  advertising  the 
sale  of  white  space  alone  could  not  be 
contemplated.  Since  composition  is 
provided  to  local  advertisers,  therefore, 
it  will  pay  to  provide  the  right  kind, 
make  the  advertisements  bring  results, 
and  make  them  bring  orders  for  fur¬ 
ther  and  larger  insertions.  Having 
the  advantage  thus  of  influencing  the 
typography,  the  newspaper  is  thus  able 
to  enhance  the  value  of  its  space. 

To  leave  further  argument  aside, 
and  get  down  to  brass  tacks,  just  what 
steps  can  a  newspaper  take  to  improve 
the  effectiveness  of  its  advertising  com¬ 
position?  I  will  venture  to  present 
several  concrete  suggestions. 

1.  Provide  competent  layout.  The 
most  important  factor  in  the  physical 

WHITNEY’S  FILLY 
FINISHES  FOURTH 
BEHIND  UNIVERSE 
Whitney’s  Filly 

Finishes  Fourth 
Behind  Universe 


Two  column  heads  contrasted  in  all  upper  case  and  upper  and  lower. 


appearance  of  any  advertisement  is  the 
original  conception  of  its  arrangement 
— the  disposition  of  space,  illustrations, 
and  type.  Next  must  be  determined  the 
style  and  position  of  headings,  the  size 
and  leading  of  the  body  matter,  and  the 
typeface  or  typefaces  to  be  used.  Upon 
the  ability  put  into  the  layout,  will  de¬ 
pend  in  large  degree  the  effectiveness  of 
the  advertisement. 

Do  not  confuse  layout  with  the 
mark-up  which  is  done  in  every  com¬ 
posing  room,  wherein  body  type  sizes 
are  indicated,  sizes  of  heading  types 
called  for  by  the  advertiser’s  rough 
layout  are  marked,  and  the  copy  sent 
to  the  machines.  As  a  matter  of  fact 
the  mark-up  man  would  be  exceeding 
his  authority  it  he  took  too  much  liberty 
with  the  copy  passing  under  his  pencil. 

Layout  of  the  kind  we  are  discussing 
should  be  visualized  in  pencil  on  paper 
before  any  type  is  set.  The  layout  man, 
or  typographer,  should  be  brought  in 
contact  with  the  advertiser,  on  the 
initiative  of  the  solicitor  on  the  account, 
to  discuss  the  typographic  style  best 
piled  to  present  the  sales  story  of  the 
individual  store.  I  say  individual  store, 
for  the  typography  which  is  right  for 
an  advertiser  appealing  to  one  class 
would  be  poison  to  an  advertiser  cater¬ 
ing  to  another  class  of  patronage.  A 
layout  man  with  his  feet  on  the  ground 
will  not  overlook  this  consideration. 
Various  styles  will  be  presented  for  dis¬ 
cussion  and  one  finally  decided  upon. 

Newspapers  will  find  advertisers  avid 
for  competent  cooperation  of  this  char¬ 
acter.  If  such  service  did  not  have  a 
favorable  influence  on  linage,  through 
the  increased  good-will  on  the  part  of 
advertising  managers,  it  would  be  sur¬ 
prising  indeed.  And  the  better  sales 
results  will  make  themselves  felt  auto¬ 
matically. 

After  a  style  is  established,  the  lay¬ 
out  man  will  interpret  incoming  copy 
each  day  according  to  this  style.  He 
will  make  a  working  layout  which  the 
compositors  and  machine  operators  can 
interpret  with  ease  and  rapidity.  With 
the  layout  skillfully  ma^,  the  first 
proof  of  the  advertisement  should  be 
very  nearly  right,  thus  eliminating  an 
undue  volume  of  corrections. 

This  suggestion  I  have  made  to  sev¬ 
eral  publishers,  and  their  invariable 
question  has  been :  "Where  can  we  find 
such  a  man?”  Often  he  can  be  found 
on  your  own  composing  room  staff. 
Look  for  one  who  has  an  enthusiasm 
for  good  typography,  one  who  reads  the 
printing  journals,  one  who  is  ambitious 
to  get  ahead.  If  you  find  such  a  man, 
give  him  a  good  chance,  provide  him 
with  a  few  good  books  to  study  and 
draw  specimens  from,  and  give  him  the 
needed  type  or  matrix  equipment  with 
which  to  work. 

_  2.  Provide  reasonable  typeface  facili¬ 
ties.  This  requirement  is  not  so  ex¬ 
tensive  as  to  give  any  publisher  concern. 
As  a  matter  of  fact,  with  a  composing 
room  once  adequately  equipped,  the  re¬ 
investment  of  the  depreciation  reserve 
on  type  or  matrices  will  suffice  to  keep 
the  typeface  equipment  up  to  date.  But 
this  .much  at  least  should  be  done; 
otherwise  the  typeface  selection  will 
become  antiquat^. 

It  must  be  recognized  that  typefaces 
constitute  a  style  product,  and  style  is 
always  in  a  state  of  flux.  The  quality 
of  design  in  this  field  is  constantly  im¬ 
proving,  and  the  technical  perfection  of 
matrices  is  continually  being  stepped  up. 
Typography  is  not  standing  still  and 
those  who  wish  to  take  full  advantage  of 
its  resources  cannot  remain  in  the 
status  quo. 

The  typeface  situation,  however,  is 
not  as  mercurial  as  some  would  have 
us  believe.  The  Caslons,  the  Bodonis, 
the  (joudys  and  the  Garamonds  which 
constitute  at  present  the  backbone  of 
our  composing  room  equipment,  have 
(Continued  on  page  66) 
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SAYS  UTILITY  BOUGHT 
EDITORIAL  SPACE 


STAND  FIRM  ON  RATES,  N.A.E.A.  TOLD 


DAILIES  OVERRULED 
ON  RADIO  PROTEST 


Bookkeeper  in  Affidavit  Charges 
Doherty  Firm  Spent  Large  Sums 
for  Publicity  and  Liquor — 

Two  Dailies  Named 


An  affidavit  purporting  to  show  that 
a  Henry  L.  Doherty  utility  company 
paid  out  thousands  of  dollars  to  buy 
news  items  and  editorial  comment  in 
Kansas  newspapers  which  were  favor¬ 
able  to  Doherty  and  unfriendly  to  Gov¬ 
ernor  Woodring  was  given  out  to  the 
public  Oct.  24  by  the  Democratic  state 
headquarters  at  Topeka. 

The  affidavit  specifically  named  the 
Wichita  Beacon  and  the  Kansas  City 
Journal-Post  as  beneficiaries.  It  was 
sworn  to  by  K.  L.  Owens,  27,  at  one 
time  an  employee  of  the  Cities  Service 
organization. 

It  caused  a  minor  sensation  in  Kansas 
newspaper  circles.  Owens,  a  book¬ 
keeper,  swore  that  the  account  of 
“J-329”  of  the  Empire  Gas  and  Fuel 
Company  was  for  the  express  purpose 
of  paying  for  favorable  publicity  in 
money  and  in  whiskey.  A  total  of 
$5,000  was  given  to  the  Wichita  Beacon 
and  $17,014  to  the  Kansas  City  Journal- 
Post,  the  affidavit  said.  Owens  listed 
the  check  numbers,  the  dates,  and  the 
amounts.  An  attorney  for  Dr.  J.  R. 
Brinkley,  who  is  running  for  governor, 
got  $1,100  in  cash,  it  was  asserted  in 
the  affidavit. 

Owens  said  that  this  publicity  account 
was  kept  separately  from  the  advertis¬ 
ing  fund.  He  asserted  that  the  adver¬ 
tising  drive,  which  started  after  Gov¬ 
ernor  Wo^ring  liad  ordered  an 
investigation  of  gas  rates,  was  carried 
on  in  84  state  papers,  and  that  “as  soon 
as  these  ads  began  to  appear  in  Kansas 
papers  the  flo<^  of  unfavorable  com¬ 
ments  about  Cities  Service  fell  off 
rapidly.” 

The  Wichita  Eagle  printed  the  story 
sensationally,  with  a  streamer  on  page 
one:  “Bares  Doherty  J-329  Pay-Off,” 
the  story  taking  up  two  columns  down 
the  page. 

The  facts  as  represented  were  used 
by  Governor  Woodring  in  a  public 
address. 

After  the  affidavit  was  printed  the 
Journal- Post  made  the  following  state¬ 
ment  to  press  associations : 

“The  attack  of  Governor  Woodring 
strikes  the  Journal-Post  as  the  act  of 
a  defeated  man. 

“There  has  never  been  any  secret 
about  the  connection  of  Henry  L. 
Doherty  with  the  Journal-Post.  It  was 
imblicly  announced  and  the  contract 
under  which  he  became  a  stockholder 
was  published  in  the  Journal-Post  at 
the  time  it  was  made  more  than  a 


Dubuque  Papers  Lose  Attempt  to 
Bar  Joliet  Broadcaster  From 
Moving  Its  Station 
to  City 


Members  of  the  Newspaper  Advertising  Executives’  .4ssoriation  greet  D.  F. 
Kelly,  president  of  the  Fair  department  store,  Chicago,  and  luncheon  speaker 
at  annual  fall  meeting  in  Chicago  last  week.  Left  to  right:  Robert  A.  Wolf, 
Indianapolis  News;  Don  U.  Bridge,  New  York  Times,  president  of  N.A.E.A.; 
A.  R.  Magee,  Louisville  Courier -Journal  and  Times;  Mr.  Kelly,  Irwin  Maier, 
Milwaukee  Journal;  William  Donahue,  Chicago  Tribune;  and  L.  M.  Barton, 
Major  Market  Newspapers,  Inc. 


(Sipecial  to  Editor  &  Publisher) 

Chicago,  Oct.  24.— inflexibility  of 

the  rate  structure,  subject  for  many 
debates  at  meetings  of  newspapers  ad¬ 
vertising  men,  came  up  for  its  annual 
scrutiny  last  Thursday  at  the  conclud¬ 
ing  session  of  the  Xewsjyaper  Advertis¬ 
ing  Executives’  Association  fall  meeting. 

Col.  Leroy  W.  Herron,  Washington 
Star,  won  the  applause  of  the  members 
when  he  advised  the  newspapers  to 
stand  firm  on  their  advertising  rates. 

“Xewspajiers  must  have  a  general 
advertising  rate  and  a  retail  advertising 
rate,”  he  said.  “They  must  decide  who 
is  to  have  which  rate.  If  you  have 
iron-bound  rules  about  rates  your  paper 
will  be  identified  as  one  that  is  prop¬ 
erly  run.  Quibbling  about  rates  is  due 
to  newspapers  themselves.  If  we  make 
rules  and  stick  to  them,  sooner  or  later 
we  will  win  out.  I  do  not  know  how 
we  can  stop  a  local  department  store 
from  taking  money  from  a  manufac¬ 
turer  to  be  used  in  advertising  the 
manufacturer’s  product  through  the 
store's  local  advertising  at  the  retail 


rate.  But  we  can  define  who  can  get 
the  retail  rate  and  who  cannot.  Other¬ 
wise  you  must  constantly  break  down 
your  rate  structure. 

“The  fault  lies  with  the  newspapers 
themselves.  You  cannot  blame  an  ad¬ 
vertiser  for  trying  to  obtain  the  lower 
rate.  You  must  define  to  the  advertiser 
who  gets  the  lowest  rate  and  only  until 
you  do  so  will  you  stop  the  many  argu¬ 
ments  on  rates.” 

From  this  subject  the  X.  A.  E.  A. 
members  went  into  a  discussion  of  the 
results  of  rate  reductions.  There  was 
no  evidence,  the  discussion  brought  out, 
that  rate  reductions  have  resulted  in  in¬ 
creased  linage.  Most  of  the  members 
whose  papers  have  made  such  reduc¬ 
tions,  agreed,  however,  that  they  would 
do  so  again  if  faced  with  a  similar  situ¬ 
ation.  In  only  one  instance  was  the 
result  distinctly  favorable,  in  most  of 
the  others  the  reduction  was  still  in  the 
exiierimental  stage.  One  newspaper 
group,  after  two  years’  trial,  has  found 
a  rate  reduction  in  the  general  field  to 
be  a  distinct  failure. 


year  ago. 

“.At  that  time  another  Kansas  City- 
newspaper  in  its  columns  and  througli 
its  tool.  Governor  Woodring,  was.  and 
for  a  long  time  had  been  conducting 
a  vicious  warfare  on  Mr.  Doherty  and 
the  investors  in  the  companies  he  heads. 

“Mr.  Doherty  wanted  to  reply  to  the 
unfair  attacks  being  made  on  him  and 
his  contract  with  the  Journal- Post  gave 
him  the  right  to  run  signed  editorials 
and  paid  advertising  presenting  his  side 
of  the  controversy. 

“That  is  as  far  as  his  control  of  the 
Journal-Post  goes  and  anything  other 
than  his  editorials  and  advertising  liear- 
ing  on  the  Kansas  fight  that  has  ap¬ 
peared  in  the  Journal-Post  has  been 
run  on  the  Journal- Post’s  own  respon¬ 
sibility. 

“Mr.  Doherty  has  paid  the  Journal - 
Post  for  the  advertising  he  has  run. 
In  addition,  because  the  e.xpense  of  the 
Journal-Post’s  Topeka  bureau  was  in¬ 
creased  abnormally  due  to  the  large 
volume  of  news  concerning  the  gas 
litigation,  Mr.  Doherty's  representatives, 
at  the  suggestion  of  the  Journal-Post, 
agreed  to  pay  $150  a  month  toward  the 
upkeep  of  the  bureau. 

“The  very  fact  that  a  set  of  books 
was  kept  recording  these  payments 
shows  that  there  was  nothing  to  hide. 

“The  Journal-Post  is  proud  to  have 


a  man  of  Mr.  Doherty's  standing  con¬ 
nected  with  it." 

In  response  to  a  query  from  Editor 
&  Publisher,  Louis  and  Max  M.  Le- 
vand,  publishers  of  the  Wichita  Beacon 
said : 

"Governor  Woodring's  vituperative 
attacks  on  the  Wichita  Beacon  are  made 
in  a  desperate  effort  to  restore  the 
prestige  of  a  discredited  administration 
and  in  attempted  retaliation  for  exjK)- 
sure  of  methods  of  Woodring  and  his 
campaign  manager  and  Highway  Di¬ 
rector  Guy  Helvering  in  enforcing 
assessments  of  five  per  cent  on  salaries 
of  state  employes  in  building  up  the 
biggest  campaign  fund  in  Kansas'  his¬ 
tory.  The  Beacon  has  nothing  to  con¬ 
ceal  in  its  transactions  with  the  Doherty 
interests  or  any  other  firm  or  individual. 
The  Beacon's  books  are  open  to  in¬ 
spection  of  any  reputable  firm  or  indi¬ 
vidual.  The  Beacon  has  published 
Doherty  advertising  and  will  continue 
to  publish  utility  and  other  advertising 
at  its  regular  rates  as  it  is  offered.  The 
Beacon  has  never  printed  a  line  of  edi¬ 
torial  in  support  of  Doherty  or  in  de¬ 
fense  of  his  gas  rates.  'The  Beacon 
welcomes  political  and  good-will  adver¬ 
tising  as  well  as  advertising  of  com¬ 
modities.  The  Wichita  Beacon  obtains 
its  revenues  solely  from  subscribers 
and  from  sale  of  its  advertising  space. 
Its  editorial  polices  are  controlled  by 
its  publishers  and  by  nobody  else.  The 
Doherty  advertising  about  which  Wood¬ 
ring  is  making  such  a  stew  was  printed 
in  83  other  Kansas  papers.” 


LIPPMANN  HONORED 


Writer  It  Named  Chancellor  of 
Union  College,  Schenectady 

Walter  Lippmann,  .Vcn'  York  Herald 
Tribune  editorial  columnist  has  been 
appointed  Chancellor  of  Union  College, 
Schenectady,  X.  Y.,  for  1932-33,  Presi¬ 
dent  Day  announced  Oct.  25  following 
the  fall  meeting  of  the  college  trustees. 

Mr.  Lippmann,  who  is  the  youngest 
man  and  the  first  journalist  to  receive 
the  appointment  of  chancellor,  will  suc¬ 
ceed  Sir  Francis  James  Wylie,  long  sec¬ 
retary  of  the  Rhodes  Trust  at  Oxford 
University.  As  chancellor  Mr.  Lipp¬ 
mann  will  give  the  principal  address  at 
the  commencement  exercises  ne.xt  June. 


NEW  POST  FOR  STEVENS 

•Ashton  Stevens,  who  resigned  re¬ 
cently  as  Chicago  Herald  and  Examiner 
drama  critic,  has  joined  the  Chicago 
American  in  a  similar  capacity,  suc¬ 
ceeding  F.  W.  McQuigg,  it  was  an¬ 
nounce  this  week  by  Royal  Daniel,  Jr., 
managing  editor  of  the  .American.  Mr. 
Stevens’  transfer  from  the  morning  to 
evening  Hearst  newspaiier  came  after 
21  years  of  service. 


RECEIVER  APPOINTED 

Joseph  E.  .Adelson  has  been  appointed 
temporary  receiver  for  the  Wancick 
(R.  I.)  City  Times,  a  weekly  which 
appeared  for  the  first  time  last  July  and 
printed  its  last  is.sue  Oct.  13.  Arthur 
W.  Paine  was  editor. 


(Spevial  to  Editor  Ac  Publisher) 

Washingto.n,  Oct.  2o — Overruling 
protests  of  the  Dubuque  fla.)  Tele- 
graph  Herald  and  Times-Journal  tht. 
Federal  Radio  Commission  has  j  ust  ren- ' 
dered  a  decision  which  may  have  im- 
portant  bearings  on  the  relationship  b^ 
tween  newspapers  and  broadcasting 
stations. 

The  issue  arose  in  connection  with  tht 
granting  of  permission  to  Station  I 
WKBB  of  Joliet,  111.,  to  remove  to  ' 
Dubuque  regardless  of  the  relationship 
between  Iowa’s  assigned  quota  oi 
broadcasting  facilities  and  its  actual 
quota,  which  now  is  57  per  cent  above 
the  limit  contemplated  by  Congress  in 
drafting  the  1927  radio  law. 

Protests  of  Elisha  V.  Hanson,  coun¬ 
sel  for  the  Telegraph-Herald  Company, 
were  agreed  to  by  Commissioner  Har¬ 
old  A.  Lafount  in  a  dissenting  opinion 
in  which  the  acting  chairman  declared 
it  is  "obvious”  the  Commission  was  tak- 
irig  a  stand  inconsistent  with  and  in 
violation  of  its  own  regulations  in  per¬ 
mitting  the  removal  of  station  WKBB, 

Whether  the  case  will  be  appealed  to 
the  local  courts  on  the  strength  0: 
Lafount’s  dissent  is  uncertain,  but  local 
radio  lawyers  expected  such  a  movt 
would  be  made  in  view  of  the  fact  that 
Lafount  made  the  unqualified  claim 
that  Iowa  is  not  entitled  to  additional 
broadcasting  facilities. 

The  Telegraph  Herald  Company  had 
objected  to  the  action  because  it  had 
contemplated  establishing  a  station  in 
Dubuque  some  time  ago  but  found  upon 
making  informal  application  that  the 
state  already  was  over-quota.  This  fact 
was  noted  by  the  majority  of  the  Com¬ 
mission — Commissioners  William  D. 
Starbuck  and  Thad  H.  Brown — in  thdr 
decision  with  the  explanation  that  "pro- 
testant’s  investigations  revealed  the 
over-quota  status  of  Iowa  in  radio  facil¬ 
ities  and  the  improbability  of  establish 
ing  a  new  station  in  Dubuque  unless 
equivalent  facilities  were  withdravra 
from  an  existing  Iowa  station."  The 
majority  also  pointed  out  that  "in  its 
attempt  to  establish  a  station  at  Du¬ 
buque,  the  protestant  was  unable  to  find 
a  station  at  some  other  location  avail¬ 
able”  for  this  purpose  and  that  "Pro¬ 
testant’s  efforts  along  this  line  were 
then  apparently  dropped.” 

Mr.  Hanson’s  protest  alleged  the 
granting  of  the  application  would  be 
improper  and  constitute  an  evasion  ot 
regulations  by  the  Commission  in  that 
it  constitutes  a  grant  of  additional  facili¬ 
ties  to  Iowa  -which  is  now  assigneti 
more  than  its  share  of  broadcast  facili 
ties  and  is  not  entitled  to  additional 
facilities ;  that  East  Dubuque,  the  pro¬ 
posed  new  location  of  the  station,  not 
receives  good  broadcast  service  and  doe 
not  possess  either  sufficient  economic 
resources  or  program  talent  to  permit 
successful  operation;  and  that  if  Du' 
buque  is  entitled  to  additional  facite 
they  should  be  located  in  and  licensed 
directly  to  the  city. 

“The  protestant  does  not  contend, 
the  majority  opinion  said,  “that  the  op¬ 
eration  of  WKBB  at  East  Dubixp* 
would  have  any  effect  upon  the  economc 
interest  of  its  newspaper  business,  b* 
that  any  radio  station  so  located  as  W 
render  local  service  to  Dubuque  a® 
to  be  largely  dependent  upon  Dubn^ 
for  economic  support  should  be  situated 
directly  in  that  city.”  ,, 

Remarking  that  the  Telegraph  HeraKi 
Company  never  filed  a  formal  upph®‘ 
tion  for  a  construction  permit  for  j.  ** 
projected  transmitter,  the  majontr  m  ,  i 
the  Commission  also  over-ruled  raav  b 

test  on  the  technical  ground 
protestant  is  not  “an  interested 

The  Telegraph-Herald  protert 
filed  after  the  application  had  „  , 

granted  under  a  regulation  requinus  • 
the  Commission  to  Imld  a  hearing  1* ' 
protest  is  received  within  20  days. 
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INTERIM  REPORTS  UP  TO  A.B.C.  BOARD 

Directors  Urged  to  Comply  With  Agency- Advertiser  Request  But  In  Abridged  Form  and  at 
Least  Possible  Expense — W«  F.  Schmick,  W,  M.  Dear  Newspaper  Directors 

(Sprcinl  to  Kditor  &  Publisher)  bership  for  a  mail  vote  before  it  is  be  averaged  with  estimates  so  as  to  The  newspaper  division  voted  to 

Chicago,  Oct.  24. — With  the  ad-  put  into  effect.”  give  the  most  accurate  picture  possible.”  refer  the  question  of  extending  the  ar- 

vertisers  and  agencies  withdrawing  Ralph  Starr  Butler,  vice-president  of  The  business  paper  division  urged  tlie  rearage  period  and  allowing  the  circu- 
their  original  request  for  quarterly  pub-  General  Foods  Corporation,  New  York,  board  in  its  consideration  of  interim  lation  as  net  paid,  back  to  the  board  for 
Ushers’  statements  and  substituting  the  and  chairman  of  the  resolutions  com-  reports  to  take  cognizance  of  the  spe-  such  action  as  it  deems  best, 

suggestion  of  interim  reports  so  that  mittee.  urged  the  adoption  of  the  fore-  cial  circumstances  of  business  papers  Fred  Ker,  Hamilton  (Ont.)  Spec- 

_ _  and,  whatever  its  general  decision  in 

the  matter  might  be,  to  exempt  them 
from  tile  obligation  of  supplying  pub¬ 
lishers’  statements  at  more  frequent  in¬ 
tervals  than  under  present  practice. 

Opposition  to  the  requirement  for  fre¬ 
quent  publishers’  statements  was  set 
lorth  by  this  group  as  follows : 

(,  1 )  It  will  increase  the  burden  of 
work  upon  the  publishers;  (,2)  its  value 
to  advertisers  will,  at  best,  be  prob¬ 
lematical;  (3)  the  relation  of  business 
papers  to  their  advertising  clients  often¬ 
times  are  on  a  close  personal  basis;  (4) 
business  papers  always  have  held  forth 
to  advertisers  the  privilege  of  asking 
tor  and  receiving  as  detailed  informa¬ 
tion  as  to  circulation  as  they  might 
desire,  and  intend  to  continue  to  do  so. 

The  advertisers  worded  their  recoin- 
mendation  to  the  board  on  more  fre¬ 
quent  circulation  reports  to  convey  the 

Sixteen  directors  of  the  Audit  Bureau  of  Circulations  photographed  at  the  idea  that  “every  effort  be  made  to  ac- 
annual  meeting  in  Chicago  last  week.  complish  that  end  by  means  which  will 

Left  to  right  (seated);  T.  F.  Dris-  Shaw,  Poiivr  Plant  Enginccrinq,  Chi-  Pfovide  the  buying  groups  with  the 
coll  \rmour  &  Co.,  Chicago;  W.  C.  cago;  R.  F.  Rogaii,  Procter  &  Gamble  nia.ximum  of  intormation  they  desire 
\llen  Dakota  Farmer,  Aberdeen,  S.  U. ;  Company,  Cincinnati;  William  .A..  Hart,  the  minimum  of  inconvenience  to 

■\Iarco  Morrow,  Capper'  Farm  Press,  E.  I.  Uu  Pont  de  Nemours  &  Co.,  Wil-  the  publishers. 

Toneka;  Mason  Britton,  McGraw-Hill  mington;  John  Cowles,  Dcs  Moines  “te  agency  group  voted  m  tavor  of  Walter  M.  Dear 

Publishing  Company,  Inc.,  New  York;  Register-Tribune;  William  F.  Schmick,  niore  Irequent  circulation  statements 

F  \V  Stone,  Parents’  Magazine,  New  Baltimore  Sun;  P.  L.  Thomson,  adopted  a  motion  made  by  Frederic  tutor,  made  the  following  report  to  the 

_*  .  *  Tx  •  _'_*i  _  _  X’' _  (*nninlp  pvpriitiv**  fViaa  - - a.i _ _ • 


d  Upon  ing) :  Ralph  Starr  Hytler,  General  Journal  and  Times.  The  other  mem-  that  newspaper  space  buyers  througliout  rearage  rule; 

lat  the  Foods  Corporation,  New  York;  E.  R.  bers  of  the  board  were  not  present.  the  country  are  spending  more  time  “The  Canadian  Advisory  committee 

lis  iaa  - - - ; - ^ - ; — - — - ; - ; -  studying  A.B.C.  audit  reports  and  con-  wishes  to  itoint  out  that  the  petition  of 

e  Con-  they  may  have  more  Irequent  circula-  going  resolution,  asking  that  the  matter  stantly  improving  their  knowledge  and  the  29  newspapers  for  a  moratorium  on 

ni  D.  1  tion  information,  the  resolutions  com-  be  given  “careful  and  intensive  study”  use  of  them.  the  three  months’  arrearage  rule  is  a 

in  thdr  mittee  heeded  the  request  of  the  buyer  by  the  A.B.C.  board  of  directors.  In  Only  two  other  resolutions  were  pre-  minority  request  and  is  not,  the  ad¬ 
it  "pro-  groups,  but  did  not  commit  the  Audit  his  appearance  before  the  newspaper  sented  to  the  convention  for  ratification,  visory  committee  believes,  sufficiently 

sd  the  Bureau  of  Circulations  members  to  any  divisional  meeting  on  the  day  previous  One  extended  a  vote  of  appreciation  for  representative  of  Canadian  publishers’ 

0  facil-  definite  procedure,  pending  recommenda-  he  stated  that  the  request  for  interim  the  loyal  services  rendered  over  a  opinions  to  warrant  action  by  the 

itablish-  tion  bv  the  board,  at  the  concluding  reports  was  the  first  expression  from  period  of  years  by  the  retiring  mem-  Bureau  without  further  reference  to  the 

■  unltss  session'  of  the  nineteenth  annual  Audit  the  advertiser  group  asking  for  a  bers  of  the  board.  The  other  dealt  Canadian  publishers.” 

thdrawn  Bureau  meeting  in  Chicago  last  fundamental  change  in  Bureau  pro-  with  the  successful  operation  of  the  The  magazine  division  adopted  the 

Tht  week.  cedure.  Bureau  during  the  past  fiscal  year  and  following  resolution  regarding  single 

"in  its  William  F.  Schmick,  Baltimore  Sun-  R.  M.  H.  Wharton,  F/arrijfmrq  (Pa.)  particularly  commended  the  manage-  issue  sales  and  term  subscriptions  in 

at  Da-  papers,  and  Walter  AI.  Dear,  Jersey  Patrwt-Nezfs,  moved  thp  adoption  of  ment  for  the  present  satisfactory  finan-  bulk: 

e  to  find  City  (N.  J.)  Jersey  Journal,  were  the  resolution  which  apparently  har-  cial  status  of  the  Bureau.  “Bulk  circulation  is  at  present  prop- 

in  avail-  elected  to  the  board  of  directors  by  the  monized  conflicting  points  of  view  on  .After  some  sharp  differences  of  erly  and  adequately  covered  in  the 

at  "pro-  newspaper  division  to  succeed  David  B.  the  part  of  the  various  divisional  opinion  were  expressed  as  to  the  merits  present  statement  and  we  recommend 

ne  were  Plum,  Troy  (N.  Y.)  Record,  retiring  groups.  The  newspaper  division  pre-  V)f  the  proposed  page  three  newspaper  that  no  change  be  made.  Bulk  sales  are 

after  ten  years  of  service,  and  H.  A.  viously  had  recommended  that  the  form,  the  newspaper  division  approved  made  by  some  magazine  publishers  that 

ged  ti*  Sprague,  St.  Joseph  (Mo.)  Netvs-  board  of  directors  “give  sympathetic  in  principle  the  suggested  revisions  and  are  valuable  to  the  advertiser  full  of 

rould  k  Press,  completing  a  two  and  one-half  consideration  to  the  advertisers’  request  referred  the  matter  back  to  the  board  reader  interest,  and  they  should  be 

asion  oi  year  term.  Donald  Douglas,  Quaker  for  more  frequent  circulation  informa-  for  further  action.  In  this  connection,  credited  in  the  total.” 

1  in  that  Oats  Company,  Chicago,  and  L.  R.  tion,  to  see  if  they  can  work  out  a  sat-  H.  W.  Stodghill,  Louisyille  Courier-  The  following  directors  were  re- 

lal  facili-  Greene,  Tucketts,  Ltd.,  Hamilton,  Ont.,  isfactory  solution,  and  that  the  board  Journal  ami  Times  and  an  A.B.C.  di-  elected : 

assi^  Canada,  were  elected  by  the  advertiser  of  directors’  recommendation  shall  be  rector,  read  into  the  records  a  telegram  Advertising  Division,  for  one  vear : 
ist  facili'  'ih’ision  to  succeed  Arthur  Ogle,  for-  submitted  to  the  membership  for  a  mail  from  O.  F.  Thayer,  retiring  president  W.  H,  James,  Hudson  Motor  Car 

idditional  'uclv  of  Bauer  &  Black,  Chicago,  and  vote.”  of  the  California  Circulation  Alanagers’  Company,  Detroit ;  for  two  vears : 

the  pro-  tow  vice-president  of  Needham,  Louis  With  the  e.xception  of  the  farm  paper  Association,  which  commented  upon  the  William  A.  Hart,  E,  1.  du  Pont  de 

tion,  no*  i  Brorby,  Inc.,  Chicago,  and  C.  F.  group,  which  expressed  a  sympathetic  proposed  new  form  as  follows :  Nemours  &  Co,,’  Wilmington,  Del.  • 

and  doe  Goldthwaite,  Canadian  National  Rail-  attitude  toward  the  suggestion  for  more  “The  new  form  has  been  very  un-  L.  B.  Jones,  Eastman  Kodak  (Tompanv 

economic  ways,  Montreal,  Canada.  W.  C.  frequent  circulation  statements,  the  favorably  commented  on  bv  the  Cali-  Rochester,  N.  Y. ;  Ralph  F.  Rogan’ 

to  permit  D’.Arcy,  D’Arcy  Advertising  Company,  other  publication  divisions,  including  fornia  managers’  association  in  con-  Procter  &  Gamble.  Cincinnati ;  and  Mr 

it  if  Dti'  Louis,  Mo.,  was  chosen  to  succeed  magazines  and  business  papers,  pre-  vention  here  today  on  the  grounds  that  Butler  of  the  General  Foods  Corpora-^ 
facilitiei  J.  A.  Dickson,  Mitchell,  Faust,  Dickson  sented  reports  of  qualified  approval  of  if  it  is  the  purpose  of  the  Bureau  to  tion. 
d  licensee  4  \yieland,  Inc.,  Chicago,  by  the  agency  the  suggestion.  give  complete  information  as  to  total  Business  Paper  Division,  two  vears : 

Jilivision.  Magazine  publishers  adopted  a  reso-  subscriptions  received  in  the  audit  term  Mason  Britton,  McGraw-Hill  Publish- 

contend.  .  The  convention  approved  the  follow-  lution  declaring  that  “the  present  six-  in  order  to  determine  the  circulation  ing  Company,  New  York, 
at  the  op-  resolution  relative  to  abridged  months’ statement  supplies  the  significant  turnover  the  principal  source  of  produc-  Farm  Paper  Division]  two  years- 
DubttlK  "'terim  reports:  facts  on  which  to  judge  the  circulation  tion  through  solicitors  and  carriers  has  Marco  Morrow,  Capper’ Farm  Press, 

;  economic  “1.  That  the  directors  give  sym-  values  with  the  least  resort  to  estimate  been  omitted.  If  it  is  not  the  intention  Topeka. 

siness,  W  Pathetic  consideration  to  the  advertisers’  and  they  advise  the  continuance  of  to  give  this  information  the  change  Magazine  Division,  two  vears :  F.  W. 

ated  as  to  “cl  agencies’  request  for  more  frequent  the  present  six-months’  report  without  proposed  is  wholly  unnecessary  and  in-  Stone,  Parent’s  Magazine,'  New  York 

juque  circulation  information;  change.  However,  if  advertising  in-  correct  as  it  is  assumed  that  premium  P.  L.  Thomson,  Western  Electric 

Dubmj*  That  the  directors  make  every  terests  feel  that  during  these  unsettled  and  similar  subscribers  live  up  to  the  Companv,  New  A'^ork,  was  re-elected 
situated to  satisfy  this  request  by  means  times  they  must  have  more  frequent  contract  obligation  and  a  large  per-  president  of  the  A.B.C.  board  F  R 

which  will  provide  the  buying  groups  news  about  circulation  trends,  the  centage  fail  to  do  so  and  the  advertiser  Davis,  General  Electric  Company 

ph  Herald  »itn  a  maximum  of  information  they  magazine  division  is  prepared  to  so  is  again  misled.”  Schenectady,  N.  Y..  and  S.  R.  Lat-^ 

1  ap^i®'  llic  minimum  of  ex-  issue  the  present  A.B.C.  form  or  an  The  advertiser  division  passed  a  shaw,  Butterick  Publishing  Company 

it  for  its  inconvenience  to  the  pub-  abbreviation  thereof,  providing  this  new  resolution  in  which  it  favored  the  ad-  New  York,  were  re-elected  first  and 

aioritf  of  i'lca  of  more  frequent  reporting  is  made  dition  of  a  paragraph  18  on  the  news-  second  vice-president  respectivelv.  Mr 


had  conditions :  statement:  i.  e.,  three  months,  six  from  the  paper  was  the  factor  in  de-  ca^o,  were  re-elected  secretaiw  and 

reqitip”*  J  ariy  procedure  proposed  by  months,  nine  months,  and  12  months,  termining  the  winner  (Popularity  Con-  treasurer  respectively.  O.  C.  Harn  was 

ring  if  ’  ^  furnish  more  frequent  The  magazine  division  is  of  the  opinion  test)?  .Answ'er  yes  or  no.  and  for  how  continued  as  managing  director  of  the 

days.  “"ormation  be  submitted  to  the  mem-  that  by  this  method  actual  figures  will  many  issues  in  the  period.”  Bureau. 
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PARTIES  SEND  MATS 
BUT  NO  PAID  COPY 

Republican*  and  Democrat*  Flooding 
Pre**  With  Prepared  Copy 
To  Be  Sold  To  Local 
Organization* 

While  Republican  and  Democratic 
national  committees  are  releasing  no 
paid  advertising  to  newspapers,  several 
hundred  dailies  and  weeklies  have 
ordered  mats  of  advertisements  pre¬ 
pared  by  the  two  organizations  ^d  are 
apparently  having  good  success  in  find¬ 
ing  local  sponsors  willing  to  pay  for 
insertions. 

Reports  of  special  funds  being  raised 
by  party  leaders  for  last-minute  paid 
advertisements  could  not  be  vertified 
this  week,  although  no  secret  was  made 
of  the  fact  that  many  advertising  men 
had  sought  to  devise  plans  which  would 
call  forth  contributions. 

The  Republican  National  Committee 
has  sponsored  four  series  of  Hoover 
advertisements,  while  E.  H.  Harris, 
publisher  of  the  Richmond  (Ind.)  Pal¬ 
ladium-Item,  has  distributed  four  full- 
page  Hoover  advertisements  to  Indiana 
newspapers. 

In  addition  to  the  “Hold  Onto 
Hoover”  series,  prepared  by  Homer 
McKee,  Inc.,  of  Chicago,  the  Repub¬ 
lican  National  Committee  is  furnishing 
mats  of  layouts  prepared  by  Ferry- 
Hanly  Advertising  Company,  featuring 
tlie  slogan  “It’s  an  Elephant’s  Job,  No 
Time  for  Donkey  Business.”  This  series 
is  being  sent  to  500  papers  in  two  and 
three  column  sizes  and  to  300  papers 
in  half  and  full-page  sizes.  The  McKee 
series  has  already  been  sent  to  350 
papers,  with  95  per  cent  asking  for  all 
ten  pages,  it  was  stated. 

A  special  series  of  three  advertise¬ 
ments  of  smaller  size  has  been  releas^ 
to  ^  weekly  papers,  stressing  the  tariff 
and  farm  relief  program  of  the  Repub¬ 
lican  party.  A  fourth  series,  prepared 
especially  for  middle  western  daily 
newspapers,  was  released  this  week, 
mats  being  distributed  by  the  Western 
Newspaper  Union. 

The  Democratic  National  Campaign 
Committee  has  sent  out  four  series  of 
advertisements,  with  probably  another 
one  or  two  still  to  go.  These  have  been 
prepared  by  Melvin  Ryder,  of  Mac- 
Bride,  Ullman,  &  Ryder,  Inc.,  New 
York,  and  mats  furnished  through  the 
Western  Newspaper  Union.  On  _^e 
first  three  series,  all  Democratic  dailies 
were  circularized,  and  the  mats  sent 
to  those  which  sent  in  orders.  In  ad¬ 
dition,  it  was  found  that  orders  came 
from  some  Republican  newspapers 
which  believed  they  could  sell  the  neces¬ 
sary  space  to  Democratic  leaders. 

Recently  a  combination  set  of  news, 
editorial,  and  advertising  matter  was 
sent  to  2,800  papers,  mostly  weeklies, 
without  asking  for  orders. 

Of  copy  for  dailies,  the  first  or 
“shareholder”  series,  was  sent  to  400 
newspapers.  These  advertisements 
sought  to  raise  money  for  the  campaign. 
A  second  scries  was  based  on  prohibi¬ 
tion  repeal,  and  was  ordered  by  300 
newspapers. 

NAVY  MAN  WRITES  SPEECHES 

U.  S.  Junior  Admiral*  Criticize  Em¬ 
ployment  of  Former  Reporter 

Discovery  by  Washington  newspaper¬ 
men  that  the  newly-appointed  “civil  ad¬ 
ministrative  assistant  to  the  Assistant 
Secretary  of  the  Navy”  is  merely  a 
writer  of  political  speeches  has  brought 
about  promises  of  an  investigation  by 
Secretary  of  the  Navy  Charles  F. 
Adams  into  the  employment  of  Sam 
Jones,  29-year-old  former  Toledo,  O.. 
reporter,  by  the  government.  Jones  has 
been  on  the  payroll  since  July  22. 

The  first  complaint  came  from  dis¬ 
gruntled  junior  rear  admirals  whose 
annual  compensation  is  $6,000.  Jones  is 
listed  as  receiving  $6,500  a  year. 

Duties  of  the  “civil  administrative 
assistant”  remained  uncertain  for  some 
time,  but  the  former  Toledo  reporter 
in  response  to  inquiries  admitted  he 
occasionally  composes  a  campaign  speech 
for  the  traveling  Assistant  Secretary. 


PUBLICATION  RESUMED 

{By  ttleyraph  to  Editor  &  I’ublishkr) 
Edexto.v,  N.  C.,  Oct.  27.— .\fter 
being  suspended  for  a  week  the  Edcn- 
ton  Daily  Sews  resumed  publication 
today  under  the  management  of  John 
H.  Sikes,  who  took  over  the  property 
from  the  E.  Denton  Publishing  Com¬ 
pany.  Mr.  Sikes  was  formerly  with 
the  Greensboro  (N.  C.)  \ez<.s  and  the 
Pittsburgh  Press. 

FLORIDA  PRESS  MEETS 


Publi*her*  Urge  Law  Reform*  and 
Promotion  of  State’*  Indu*trie* 

{Uprcial  to  Editor  &  1’cblisher) 

Hollywood,  Fl.s.,  Oct.  2-1 — Resolu¬ 
tions  seeking  legislative  reforms  and 
promotion  of  agriculture,  industry  and 
the  tourist  business  of  the  state  were 
adopted  at  the  closing  business  session 
of  the  Florida  State  Press  Association, 
which  met  here  Friday  and  Saturday. 

committee  was  appointed  to  draw 
up  the  several  resolutions,  with  instruc¬ 
tions  to  report  back  at  the  next  meeting 
of  the  association  in  Avon  Park  next 
March.  Col.  W.  E.  Kay  of  the  Jack- 
somille  Plorida  Times-Union  presided 
as  toastmaster  at  the  banquet  Saturday 
evening. 

The  first  day  of  the  convention  was 
featured  by  addresses  by  Gov.  Doyle  E. 
Carlton,  who  called  for  co-operation  of 
editors  and  publishers  in  building  a 
greater  Florida,  and  William  L.  Wilson, 
chairman  of  the  industrial  committee 
of  the  Florida  State  Chamber  of  Com¬ 
merce,  who  discussed  Florida’s  oppor¬ 
tunities  in  developing  the  paper-making 
industry. 

The  editors  and  publishers  were 
guests  of  the  Miami  Daily  Neics  at  a 
buffet  luncheon  at  noon  Friday  in  the 
newspaper  plant.  They  inspected  the 
plant  and  while  in  Miami  were  given  a 
bus  ride  through  the  Greater  Miami 
district.  .\t  a  banquet  Friday  evening 
Ellis  Hollums,  managing  editor  of  the 
Miami  Herald,  presided  as  toastmaster, 
a  number  of  speakers  in  addition  to 
Governor  Carlton,  appearing  on  the 
program. 


PRESIDENT  OF  COAST  GROUP 


Lon  Hildebrand,  of  the  Stockton  Rec¬ 
ord,  who  last  week  was  elected  president 
of  the  California  Circulation  Managers’ 
Association  at  the  Fresno  convention 
succeeding  O.  F.  Thayer,  San  Bernar¬ 
dino  Sun. 


HAILS  NON-PARTISAN  PRESS 

Loui*  Wiley  Say*  Mo*t  Paper*  Try 
to  Give  Unbia*ed  Political  New* 

“The  day  of  the  rabidly  partisan 
newspaper  is  past.”  Louis  Wiley,  busi¬ 
ness  inanager  of  the  Xczu  York  Times, 
said  in  Princeton,  N.  J.,  Oct.  21  in  an 
address  before  the  Nassau  Club  on 
newspaiKT  treatment  of  political  cam¬ 
paigns. 

“Some  newspapers  today  are  openly 
partisan,”  Mr.  Wiley  said.  “Generally 
speaking,  however,  the  newspapers  are 
relegating  their  partisan  views  to  the 
editorial  pages,  where  they  belong.  The 
reporters  and  the  news  editors  under¬ 
stand  that  they  are  to  gather  and  print 
the  news  without  color.” 


AIDED  BRIDGE  PROJECT 

San  Franci*co,  Oakland  Publi*her* 
Promoted  S.  F.  Bay  Span 

Consistent  and  concentrated  news¬ 
paper  support  over  a  four-year  period 
features  the  story  of  the  long  campaign 
for  a  bridge  across  San  Francisco  Bay 
which  recently  was  assured  by  announce¬ 
ment  of  a  ^2.000,000  loan  from  the 
Reconstruction  Finance  Corporation. 

Backing  of  the  newspapers  was  ex¬ 
pressed  not  only  in  extended  editorial 
and  publicity  activities,  but  also  in 
personal  participation  by  publishers. 
George  T.  Cameron,  publisher.  San 
Francisco  Chronicle,  and  J.  R.  Know- 
land,  publisher,  Oakland  Tribune,  were 
members  of  tbe  Governor’s  committee 
of  four  representing  the  State  of  Cali¬ 
fornia  in  the  movement. 

Other  newspapers,  including  the  San 
Francisco  Call  -  Bulletin,  Examiner, 
Xms,  and  Oakland  Post-Enquirer 
joined  the  Chronicle  and  Tribune  in  the 
editorial  support  which  was  of  great  as¬ 
sistance  in  insuring  the  project. 

At  meetings  held  in  San  Francisco 
and  Oakland,  Mr.  Cameron  and  Mr. 
Knowland  were  honored  for  the  part 
they  played  as  members  of  tbe  com¬ 
mittee. 


40-PAGE  TABLOID  SPECIAL 

The  Hartford  (Conn.)  Times  pub¬ 
lished  a  special  40-page  tabloid-size  sup¬ 
plement  Oct.  24,  opening  the  new 
music  season  for  the  Horace  Bushnell 
Memorial  Hall.  The  supplement  con¬ 
tained  26.768  lines  of  advertising,  all 
extra  business,  according  to  F.  S. 
Murphy,  business  manager. 

CURTIS  NET  DROPS 

Curtis  Publishing  Company  has  re¬ 
ported  a  net  profit  of  $150,557  for  the 
quarter  ending  Sept.  30,  as  compared 
with  $2,869,255  a  year  ago.  Net  profit 
for  the  first  nine  months  this  year  was 
reported  as  $5,129,285,  as  compared 
with  $10.587..385  for  the  first  nine 
months  of  1931. 


CANFIELD  PETITION  DENIED 

Santa  B.arb.yra,  Cal.,  Oct.  24. — 
Superior  Judge  Bigler  has  denied  the 
motion  of  attorneys  for  Alice  and  Har¬ 
riet  Canfield  for  judgment  notwith¬ 
standing  the  verdict,  in  the  will  contest 
of  Mrs.  Jessica  K.  Canfield  to  obtain 
a  “widow’s  share”  of  Byron  Hilton  Can¬ 
field’s  $2,000,000  estate.  The  judge 
also  denied  the  permission  for  admis¬ 
sion  to  probate  of  the  will  of  Canfield 
•dated  June  4,  1928,  which  provided  that 
the  majority  of  the  estate  should  go  to 
the  Canfield  sisters.  The  decisions  up¬ 
held  the  verdict  of  the  jury  which  re¬ 
cently  found  that  Mrs.  (Tanfield  was 
married  to  the  publisher  at  the  time  of 
his  death. 


HOULIHAN  TO  OAKLAND 

James  Houlihan,  president  of  James 
Houlihan,  Inc.,  advertising  agency,  of 
Grand  Rapids.  Mich.,  has  returned  to 
Oakland.  Calif.,  to  reopen  his  west 
coast  branch  of  the  agency  there.  He 
was  accompanied  by  Mrs.  Houlihan. 
From  January,  1930,  until  recently,  the 
Houlihan  agency  handled  the  account 
for  DeVaux-Hall  Motors  Corporation 
and  later  for  Continental-De  Vaux. 


AIDED  CHARITY  FUND 

.An  allied  charities  drive  for  $1,662.- 
800  in  Kansas  Citv  was  aided  by  a  sub¬ 
scription  of  $28,058  by  the  Kansas  City 
Star.  Of  this  amount  $8,058  was  sub¬ 
scribed  by  staff  and  employes  of  the 
paper,  including  carriers.  The  Star’s 
own  contribution  was  $2.500. 


LIGGETT  JOINS  PLAIN  TALK 

Walter  W.  Liggett  has  been  named 
associate  editor  of  Plain  Talk,  Wash¬ 
ington,  and  will  do  a  series  of  articles 
on  corrupt  politics  in  large  .American 
cities,  beginning  with  Pittsburgh. 

WEEKLY  MARKS  SOTH  YEAR 

The  IVichita  (Kan.)  Demoerat,  a 
w’eekly,  on  Oct.  22  celebrated  its  trolden 
anniversary.  Mrs.  M.  W.  Wilcox, 
daughter  of  the  former  editor,  is  editor 
and  publisher. 


JOB,  PAY  FIGURES  UP 
IN  SEPTEMBER 


Labor  Department  Report  Showi 
Increa*e  During  Month  In 
Printing  and  Paper  Making 
Line* 


( Special  to  Editor  &  Publisher) 

Washington,  Oct.  24.  —  Sustained 
advances  in  employment  and  payroll 
totals  occurred  in  September  in  leading 
printing  and  paper  manufacturing  lines, 
according  to  tbe  Labor  Department’s 
September  report  which  shows  continued 
improvement  occurred  last  month  in  the 
15  princijial  industrial  groups. 

For  the  nation  as  a  whole,  reports 
from  nearly  55,000  establishments  fur¬ 
nished  evidence  of  improvement  in  the 
way  of  a  3.6  per  cent  gain  in  employ¬ 
ment  and  a  2.6  per  cent  advance  in  pay¬ 
rolls,  while  many  individual  industries 
showed  gains  of  a  score  of  points  or 
more  in  one  or  both  respects. 

There  were  no  contrasting  trends  in 
the  paper  and  printing  classes,  both 
payroll  and  employment  index  figures 
climbing  higher  in  September  in  the 
paper  and  pulp,  book  and  job  printing 
and  newspaper  and  periodical  printiig 
categories. 

'The  major  advance  in  this  type  of 
activity  was  a  gain  of  2.7  per  cent  in 
the  size  of  payrolls  in  production  of 
paper  and  pulp,  while  the  next  most 
significant  gain  was  the  rise  of  1.9  per 
cent  in  employment  in  the  same  line. 

The  gain  in  employment  in  news¬ 
paper  and  periodical  printing  was  larger 
than  that  in  printing,  book  and  job,  but 
the  advance  in  payroll  totals  was  a 
shade  less. 

Employment  in  printing  of  newspapers 
and  periodicals  rose  1.2  points  to  a 
level  of  96.3  per  cent  of  normal  as 
against  103  per  cent  in  September  last 
year,  normal  being  taken  as  the 
12-month  average  1926,  while  the  pay¬ 
roll  index  rose  1.7  points  to  84.7  per 
cent  as  against  103.2  last  year  at  the 
same  time. 

In  the  book  and  job  printing  line, 
ernployment  gained  eight-tenths  of  a 
point  to  a  level  of  71.7  per  cent  against 
a  figure  of  86  per  cent  last  year  and 
the  payroll  index  rose  1.8  points  to  a 
level  of  58.6  per  cent  as  against  80.8 
per  cent  last  year.  In  production  of 
paper  and  pulp,  the  September  figure 
was  74.1  per  cent  for  employment,  as 
against  79.5  per  cent  last  year  and  49.4 
per  cent  for  payrolls  against  64.2  per 
cent  in  1931. 

Outstanding  advances  in  the  general 
industrial  situation  were  made  by  the 
textile  group,  which  reported  an  in¬ 
crease  of  14.1  per  cent  in  employment 
and  23.4  per  cent  in  payrolls;  anthra¬ 
cite  mining  which  showed  an  increase 
of  13.6  per  cent  in  both  respects;  retail 
trade,  which  recorded  a  gain  of  7.2  per 
cent  in  the  number  of  workers  and  of 
6.3  per  cent  in  payrolls. 
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CRIME  NEWS  “BURIED” 

All  crime  news  was  pushed  to  the 
back  pages  of  the  Meridian  (Miss.) 
Star  one  day  last  week  when  members 
of  the  Parent-Teachers’  Association 
published  the  paper,  and  the  front  page 
was  filled  with  Parent-Teacher  news. 
How'ever,  when  one  of  the  biggest 
Mississippi  stories  in  weeks  suddenly 
came  into  the  office,  news  that  the  U.  S. 
supreme  court  had  held  the  state  con¬ 
gressional  redistricting  act  valid,  the 
press  was  stopped,  and  P.-T.A.  ne« 
for  the  moment  was  forgotten  as  edi¬ 
tors  made  rexom  for  the  story. 
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ARMORY  CONTRACTS  VOIDED  I  the 

Through  intervention  of  E.  .A.  N#"  j?’’ 
wack,  publisher,  Michigan  State  Digtit,  L  v. 
Lansing,  taxpayers  of  the  state  hart  ion 
been  saved  $790,000  authorized  by  the  Paig 
legislature  for  new  armories.  A  sfflt  A 
filed  by  Nowack  in  Ingham  County  cir-  tar  I 
cuit  court  to  restrain  the  action  ^  '"ar. 
decided  recently  when  Judge  Leland  W.  o  dj 
Carr  ruled  that  legislative  acts  provw-  comi 
ing  for  the  armory  contracts  were  i^  Peep; 
constitutional.  Armories  were  to  w  Hem 
constructed  in  Detroit,  Alma,  and  'jeto 
Grand  Rapids. 
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Feats  of  Van  Anda  of  the  Times 

New  York  Times  Managing  Editor  At  Peak  of  Powers  During  World  War — ^Recognized 
Importance  of  Official  Papers  —Set  Headlines  Himself  By  Hand  To  Save  Minutes 
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CHAPTER  IV 

The  great  war  found  the  .Veti- 
York  Tiwi's  ready,  its  organiza¬ 
tion  perfected,  its  financial  resources 
equal  to  any  demand,  its  news  serv¬ 
ices  functioning  smoothly.  From  the 
first  its  reports  were  the  fullest,  often 
the  earliest  and  best,  and  at  the  end 
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OIDED 

A. 


By  BARNETT  FINE 

Master  of  Science  in  Journalism,  Columbia  University 

Copyright  19St  by  Editor  it  Publisher  Co. 

matic  as  well  as  military  war  news  portance  of  the  battle  the  day  it  be- 
required  a  constant  24-hour  vigil,  but  gan!  .And  moreover,  the  clippings 

amply  proved  the  managing  editor's 
statements,  much  to  the  amazement 


nothing  escaped  his  attention, 
was  intimately  informed  even 


He 

on 


stand  how  he  managed  to  get  tne 
jump  on  them. 

The  newspaperman’s  work  occa¬ 
sionally  affords  opportunity  for  an  a-t 
of  benevolence.  An  example  may  be 
cited  from  an  experience  which  befell 
.Ambassador  James  W.  Gerard  as  he 
was  about  to  depart  from  Berlin 
when  our  Government  broke  off  rela- 


A  photograph  of  Mr.  'Van  Anda  made 
at  ins  New  York  home  last  week  espe¬ 
cially  for  Editor  &  Piblisher. 

it  had  achieved  an  international  rep¬ 
utation. 

In  the  first  year  of  the  war  all 
papers  were  a  little  apprehensive 
about  their  news  sources,  owing  to 
the  great  press  of  matter  upon  the 
cables.  For  a  time  the  World,  the 
Tribune,  and  the  Times  consolidated 
their  cable  services,  regardless  of 
duplication,  to  make  certain  that  in 
the  crush  of  cabled  matter,  at  least 
one  of  the  office  reports  would  come 
to  all  three  papers. 

The  joint  arrangement  was  con¬ 
cluded  in  about  a  year.  Thereafter 
constant  exercise  of  ingenuity  to  ob¬ 
tain  prompt  transmission  of  news  by 
cable  and  wireless  was  one  of  the 
chief  requisites  of  success  in  covering 
the  war.  Government  business  took 
precedence  over  press  reports  and 
often  occupied  the  cables  during  all 
hours  of  the  night.  Mr.  V'an  .Anda 
pointed  out  to  the  authorities  at 
Washington  that  these  messages  lay 
on  Department  desks  until  the  arrival 
of  the  officials  at  ten  in  the  morning, 
whereas  if  precedence  were  given  to 
press  messages,  the  government’s 
messages  would  still  reach  Washing¬ 
ton  before  the  Department  opened. 
.\n  order  was  issued  in  accordance 
with  these  representations,  and  a  vast 
improvement  ensued,  without  detri¬ 
ment  to  the  government’s  service. 

“During  the  World  War  all  of  Mr. 
Van  Anda’s  faculties  as  a  brilliant 
k"'anaging  editor  were  called  into  play 
rJaLi*  I J?*)  ^  think  it  was  then  that  he  did 
ms  greatest  work,”  Dr.  Allen  Sinclair 
will  observes.  “He  perfected  an  or¬ 
ganization  for  covering  the  news  of 
the  war  on  all  the  different  fronts, 
which  included  the  areas  occupied  by 
the  British.  French,  Italian  and  Rus- 
san  armies,  and  the  campaigns  in  the 
East.  When  America  entered 
the  war  he  set  up  a  new  organization 
j®''  covering  the  operations  of  the 
^  ^  fcoops,  including  their  prepara- 
te  hart  t>on  m  this  country  and  their  cam- 
1  by  ft*  Wtgns  abroad. 

A  strit  At  all  times  he  was  master  of  the 
ity  cir-  flung  subject  of  the  news  of  the 
^  seemed  to  have  the  ability 

andj’-  ®  detect  special  events  as  they  were 
provid-  coming  on  and  was  ready  to  make 
-ere  i^  Preparations  for  obtaining  news  of 
.  to  pc  recni  in  the  quickest  and  most  satis- 
la.  m®  *cfory  manner.  Covering  the  diplo- 
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QUALITY  MOVEMENT  BEGINS  NOV.  15;  The  specific  standards  warn  against 

^  ......  .  '  *ne  misuse  (Jt  superlatives,  misleading 

NEW  ADVERTISING  GODE  ISSUED  phrases  and  statements,  inaccurate  illus¬ 
trations  and  contusing  layouts.  One 
-  ,  »»  •  irtrt  /-• .*  A  Di  j  section  goes  into  detail  about  prices, 

“Prosperity  Luncheons  in  100  Cities  Are  Planned —  while  another,  headed.  "State  Natural 

N.R.D.G.A.  Standards  of  Practice  Restrict  Price  content  accurately,”  discusses  how  the 

„  «*•  I  j-  X  X  advertiser  may  and  may  not  describe 

Claims,  Bar  Misleading'  Statements  jewelry,  umbrellas,  raincoats,  gloves. 

-  — - - —  handkerchiefs,  hosiery,  bathing  suits, 

PLANS  were  under  way  this  week  welfare  of  the  American  people  that  sweaters,  bedding,  blankets,  furs,  china, 
for  launching  the  National  Quality  practices  in  business  should  be  more  lamps,  linens  and  towels,  rugs,  furni- 
Moveinent  of  the  National  Retail  Dry  clearly  established  and  firmly  main-  ture.  upholstery,  undergannents,  leather 
Goods  Association  on  Nov.  15  at  100  tained  on  a  plane  of  fairness  to  the  pub-  goods,  outer  apparel  and  fabrics, 
“prosperity  luncheons”  to  be  held  siniul-  lie  and  fairness  to  competitors  and  to  The  section  on  price  advertising  says: 
taneously  in  100  cities.  Retailers,  manu-  business  as  a  whole,  it  is  proposed  that  |Tn  ^  advertising  ‘sales’  or  ‘special’ 
facturers,  and  publishers  are  being  business  men  themselves  shall  abandon  prices,’  the  language  used  should  be  so 
asked  to  join  in  the  movement,  which  and  condemn  any  practices  in  advertis-  plain  as  to  readily  and  unmistakably 
has  for  its  aim  an  ending  of  continued  ing  and  selling  merchandise,  services,  convey  the  actual  facts  in  the  case.  We 
price  cutting  and  reiteration  of  bargain  securities,  proi)erty  of  all  kinds  which  believe  that  carelessness  and  misunder- 
price  claims,  with  substitution  of  sales  may  have :  standing  of  terms  is  responsible  for  at 

promotion  efforts  based  on  the  useful-  “(a)  The  capacity  or  tendency  to  un-  least  as  many  inaccuracies  iii  advertis- 


promotion  efforts  based  on  the  useful-  “(a)  The  capacity  or  tendency  to  un- 
ness  and  desirability  of  the  merchandise  dermine  public  confidence  in  advertising 


may  have :  standing  of  terms  is  responsible  for  at 

“(a)  The  capacity  or  tendency  to  un-  least  as  many  inaccuracies  in  advertis- 
dermine  public  confidence  in  advertising  ing  as  dishonest  intent.  W  e  recom- 
announcements  or  other  selling  repre-  mend,  therefore,  the  standardization  of 
At  the  same  time,  although  not  di-  sentations  generally.  terms  used  in  describing  ‘reduced’  or 

rectly  related  to  this  movement,  the  “(b)  The  effect  of  injuring  unfairly  ‘special’  prices,  to  minimize  the  possi- 
N.R.D.G.A.  made  public  its  new  code  the  sales  or  the  good-will  of  a  com-  bilities  of  error  and  disagreement, 
of  Standards  of  Advertising  Practice,  petitive  product  or  service.  "Comparative  price  standards  are 

compiled  and  adopted  by  the  associa-  “To  this  end  the  following  practices  based  on  the  classification  of  mer- 
tion's  Sales  Promotion  Division,  and  are  considered  to  be  unfair  and  against  chandise  into  three  groups :  1,  permanent 


given  final  approval  by  the  N.R.D.G.A.  the  public  interest : 


directors  at  a  recent  meeting. 


“  ( 1 )  Misleading  advertising  ■ 


general  way  this  set  of  standards  con-  use  of,  participation  in,  publishing  or 
stitutes  a  quality  movement  by  itself,  broadcasting  of  any  untrue,  deceptive  or 


markdowns :  2,  temporary  reductions ; 
3,  special  purchases. 

“1.  Permanent  Markdowns: 

“a.  The  term  ‘originally’  or  ‘original 


since  its  universal  acceptance  would  misleading  statement,  representation  or  price’  means  the  first  price  at  which  the 
hamper  excessive  emphasis  on  price  and  illustration  in  an  effort  to  sell  any  mer-  merchandise  was  marked  in  the  adver- 
eliminate  many  misleading  plirases.  chandise.  service,  security  or  anv  oron-  tiser’s  store.  It  should  be  used  only 


chandise,  service,  security  or  any  prop 


The  plans  for  the  Quality  Movement  erty  or  thing  of  any  kind,  is  an  unfair  when  the  merchandise  has  been  reduced 


arc  described  in  a  brochure  to  be  dis-  and  uneconomic  practice. 

tributed  soon,  tracing  the  progress  of  "(2)  Unfair  competitive  claims — The 

the  price-cutting  movement  and  showing  use  of,  participation  in.  publishing  or 


more  than  once. 

“b.  The  term  ‘formerly’  or  ‘Blank’s 
former  price’  refers  to  the  last  price 


the  jxtssibilities  of  better  and  more  broadcasting  of  any  statement,  repre-  in  effect  immediately  before  the  sale. 


profitable  business  in  handling  goods  of  sentation  or  implication  which  might  be  “c.  W'^^lien  any  previous  price  is 
quality.  reasonably  construed  to  lead  to  a  false  quoted  in  the  advertisement,  the  last 

P.  A.  O’Connell  of  Boston,  president  or  incorrect  conclusion  in  regard  to  the  previous  price  (the  former  price)  should 
of  the  N.R.D.G.A.,  is  chairman  of  the  gcxxls,  prices,  service  or  advertising  of  be  used.  If  the  merchandise  has  been 
campaign  committee,  with  W.  O.  Rior-  any  competitors  or  of  another  industry  marked  down  more  than  once  and  the 


dan.  president  of  Stern  Brothers,  New  is  an  unfair  and  uneconomic  practice. 


York,  and  I.  A.  Hirschmann,  publicity 
director  of  Lord  &  Taylor.  New  York. 


‘‘(3)  Disparagement  of  competitors — 
The  u.se  of.  participation  in,  publish- 


in  direct  charge  of  the  preparations,  ing  or  broadcasting  of  any  statement. 
The  brochure  was  prepared  under  the  representation,  or  insinuation  which 
direction  of  Harford  Powel,  of  Abbott  disparages  or  attacks  the  goods,  prices, 
Kimball,  Inc.,  New  York  advertising  service,  or  advertising  of  any  coin- 
agency.  petitor  or  of  any  other  industry,  is  an 

The  movement  was  given  a  stimulus  unfair  and  uneconomic  practice, 
by  the  success  of  Fifth  .\ venue  Week,  “(4)  'Bait’  offers — The  use  of,  par- 
held  earlier  this  month  in  New  York,  ticipation  in,  publishing,  or  broadcasting 
when  stores,  not  only  on  Fifth  Avenue,  of  ‘bait’  offers  of  merchandise  wherein 
but  in  other  parts  of  the  city,  held  spe-  the  prospective  customer  is  denied  a 


advertiser  wants  to  quote  the  original 
price,  he  should  also  quote  the  last  price 
at  which  the  merchandise  was  marked, 
i.  e..  ‘Originallv  15,  Formerly  10,  Now 
8.’ 

“d.  There  is  one  exception  to  Rule  c. 
When  a  large  number  of  items  are  listed 
in  an  advertisement,  if  the  advertiser 
finds  it  impracticable  to  quote  inter¬ 
mediate  markdowns  or  former  prices 
but  wants  to  quote  original  prices,  it  is 
suggested  that  such  a  statement  as  the 
following  be  inserted  in  the  advertise- 


cial  promotions  in  which  price  appeal  fair  opportunity  to  purchase,  is  an  un-  ment :  ‘  “Original  price”  means  the  first 

was  subordinated.  Representatives  of  fair  and  uneconomic  practice.  price  at  which  the  merchandise  was 

the  Fifth  .\ venue  Association  reported  “(5)  Decepth'e  statements  accom-  marked  in  our  store.  On  many  (or  all) 
that  the  stores  drew  large  crowds  not  panying  cut  prices — The  use  of,  par-  of  the  items  in  our  advertisement,  in- 

only  that  week  but  the  next,  and  that  ticipation  in.  publishing,  or  broadcast-  termediate  markdowns  have  been  taken.’ 

business  was  not  only  large  but  on  a  ing  of  statements  referring  to  cut  prices  “2.  Temporary  Reductions: 
higher  and  more  profitable  plane.  on  trademarked  or  other  merchandise  “a.  The  term  ‘Regularly’  or  ‘(Our 

The  Standards  of  Advertising  Prac-  in  such  a  manner  as  to  lead  the  public  Regular  Price'  means  the  price  at  which 


only  that  week  but  the  next,  and  that  ticipation  in.  publishing,  or  broadcast- 
business  was  not  only  large  but  on  a  ing  of  statements  referring  to  cut  prices 
higher  and  more  profitable  plane.  on  trademarked  or  other  merchandise 

■Phe  Standards  of  Advertising  Prac-  in  such  a  manner  as  to  lead  the  public 


Regular  Price'  means  the  price  at  which 
tice,  now  being  distributed  to  retail  to  believe  that  all  other  merchandise  the  merchandise  sells  regularly  in  the 
executives  throughout  the  country,  may  sold  by  the  advertiser  is  similarly  low-  advertiser’s  store  previous  to  the  sale, 
be  obtained  by  newspaper  publishers  priced  when  such  is  not  the  fact,  is  an  and  the  price  to  which  the  merchandise 
from  the  N.R.D.G.A.  offices  in  New  unfair  and  uneconomic  practice.”  reverts  following  the  sale.  This  term 

York.  The  code  is  prefaced  by  a  state-  _ _ 

managing  director  of  the  asswiation,  to  SOVIET  HONORS  U.  S.  WRITERS 

the  members,  which  says :  _ _ _ _ _ 

“The  action  of  your  board  of  direc-  - 

tors  in  approving  these  Standards  of 
Practice  is  most  timely.  Present-day 
conditions  have,  without  question,  taken 
their  toll  in  the  field  of  advertising 
ethics.  In  their  desire  to  sell  goods, 
far  too  many  advertisers — some  retailers 
among  them — have  lost  their  perspective 
of  what  constitutes  ethical  advertising. 

The  thinking  merchant  knows  that  this 
condition  has  already  undermined  cus¬ 
tomer  confidence  in  advertising,  and 
will  continue  to  do  so  to  a  more  marked 
degree,  unless  advertisers  themselves 
sponsor  truthful  advertising  and  honest 
representation  of  their  goods. 

“The  enforcement  of  these  Standards 
of  Advertising  Practice  by  every  mem¬ 
ber  of  the  National  Retail  Dry  Goods 
Association  ■would  represent  a  tre¬ 
mendous  upward  stride  by  the  retail  ad¬ 
vertising  fraternity.  \Ve  would  be 
setting  an  example  which  will  be  emu¬ 
lated  by  every  business  institution 
which  employs  advertising  in  selling  its  The  guests  of  honor  and  their  hosts  at  a  dinner  given  by  the  press  department 

wares.”  of  the  Soviet  Commissariat  for  Foreign  4ffairs  to  three  American  journalists 

The  standards  consist  of,  first,  a  who  have  sers'ed  10  years  as  Moscow  correspondents.  (Left  to  right)  A.  Mironov, 
general  code,  and  second,  specific  in-  of  the  press  department;  Walter  Duranty,  Neu'  York  Times;  S.  M.  Umansky, 

terpretations.  The  general  code  says:  director  of  the  press  department;  Louis  Fischer,  correspondent  for  The  Nation 


SOVIET  HONORS  U.  S.  WRITERS 


should  be  used  to  define  a  ‘limited  time 
price  reduction  of  an  item  from  regular  i 
stock. 

“3.  Special  Purchases: 

“a.  The  term  ‘Blank's  usual  price' gi 
‘usually’  or  ‘usual  grade’  used  in  con.| 
nection  with  a  special  purchase  shoul. 
be  understood  to  mean  the  price  at  whici 
similar  merchandise  was  on  sale  in  the  i 
same  store  immediately  prior  to  tht 
sp^ial  offer.  Or,  the  comparativt 
price,  if  used,  should  not  exceed  tht 
selling  price  of  the  same  or  similar 
merchandise  current  in  the  local  tradint 
center. 

“b.  If  goods  from  regular  stock  arel 
included  in  a  specially  purchased  lotoi' 
merchandise,  that  fact  should  be  meii.| 
tioned  in  the  advertisement. 

“4.  The  term  ‘special,’  ‘specially  prietd  * 
or  ‘sale’  should  be  used  only  when  mer 
chandise  is  priced  substantially  belo* 
the  current  selling  price — this  shonlc 
mean  a  reduction  of  no  less  than  10% 

“5.  Public  confidence  in  advertisinj 
will  increase  if  the  use  of  comparativ; 
prices  is  confined  to  conditions  in  the 
advertiser’s  own  store,  i.  e.,  ‘Our  Regular 
Price,’  ‘Our  Former  Price,’  etc. 

“6.  Whenever  a  price  comparis 
refers  to  two  or  more  previous  prict' 
such  as  ‘usually  2.75  to  5.95,’  at  leas: 
10%  of  the  merchandise  involved  mus: 
have  been  sold  at  the  highest  compara 
tive  price  mentioned.  Such  a  term  a- 
‘usually  to  $5.95’  with  no  mention  of  tht 
lowest  comparative  price,  emphaticallv 
should  never  be  used. 

“7.  Whenever  the  word  ‘clearance’s 
used,  it  means  a  clearance  of  a  stores 
own  stocks  and  not  those  of  any  mane 
facturer,  unless  so  stated  in  the  advp 
tisement. 

“8.  ‘Value’  or  ‘worth’  is  determined 
by  the  prevailing  price  of  similar  mer¬ 
chandise  in  competitive  stores.  Wher 
used  in  advertising,  which  is  usualh 
prejiared  in  advance  of  the  sale  anil 
without  complete  knowledge  of  the  orice 
for  which  similar  merchandise  will  be 
offered  by  competitors  on  the  date  of 
the  sale,  it  is  at  the  best  a  prediction.  i 
Because  it  is  so  often  a  matter  of 
opinion,  the  use  of  the  terms  is  greatly 
abused  and  therefore  should  be  avoided 

“9.  Never  advertise  new  merchandw 
at  ‘reductions.’  .Such  practice  does  not 
inspire  confidence.  Customers  will  woo 
der  what  type  of  selecting  ability  the 
store  buyers  have,  to  make  it  necessan 
to  take  immediate  reductions  on  ne« 
merchandise.  If  it  is  a  special  purchase 
which  is  offered  at  a  price  lower  tlw 
regular  prices,  use  the  term  ‘usually  " 


CHICAGO  ARBITER  NAMED 

Judge  Selected  as  Chairman  a 
Publishers-Pretsmen  Controveny 

(ftprcinl  to  Kditor  &  Publisheh) 
Chicago,  Oct.  25. — Judge  John  P 
Barnes  of  the  United  States  Distrir 
Court  has  been  chosen  as  chairman  ir 
the  arbitration  proceedings  between  tin 
Chicago  New’spaper  Publishers’  Associa¬ 
tion  and  Web  Pressmen’s  Union  No." 
relative  to  the  wage  scale  and  worltw 
conditions.  Nfartin  Kelly,  secretary  K 
Chicago  Local,  A.N.P.A.,  told  Eww 
&  Publisher  today. 

The  selection  of  Judge  Barnes  «a: 
made  by  the  Standing  Committee  oi 
the  A.N.P.A.  and  the  Internatio'’s]  f 
Pressmen’s  Union,  after  local  publisher 
and  union  officials  failed  to  agree 
a  chairman.  Arbitration  proceedinf' 
are  scheduled  to  begin  about  Noiw- 
ber  1.5. 

Falling  to  agree  in  conciliation,  die 
publishers  and  pressmen  w'ill  resort  te 
arbitration  in  settling  matters  concen- 
ing  the  wage  scale,  numher  of 
hours,  and  the  size  of  press  crews.  ^ 
union  opened  its  contract  last  Maid- 
seeking  to  increase  the  numher  of  nier 
on  press  cre'ws.  The  publishers  e' 
a  counter  proposition  in  .Anrjl. 
for  a  IS  ner  cent  reduction  in 
revision  of  the  overtime  clause  and  3 
increase  in  weekly  hours  hack  to  48  'it 
day  and  45  for  night  work. 
to  the  decision  of  Prof.  TJ.  A.  Mi“i' 
■who  set  the  present  working 
45  for  dav  and  42  for  night  in 


Believing  it  to  be  of  paramount  Im-  and  other  Ameriean  journals;  I.  Podolsky  of  the  press  department;  and  William  local  pressmen  worked  48  hours  on 


portance  to  the  economic  and  social 


Henry  Chamberlain  of  the  Christian  Science  Monitor,  Boston. 


dav  shift  and  44  hours  at  night. 
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Including  thorough  adver¬ 
tising  coverage  in  one  news¬ 
paper — at  one  of  the  lowest 
advertising  costs  in  America 


And  reaching  every  nerve  center 
of  this  compact  comnmnity  is  one 
newspaper  —  The  Philadelphia 
Bulletin.  In  the  city  and  in  suburbs, 
in  mansion  and  modest  home,  in  store 
and  factory,  among  professional  and 
business  men,  The  Bulletin  is  the 
overwhelming  newspaper  choice. 

Today’s  509,379  (September, 
1932,  average)  is  more  than  two  and 
one-half  times  the  circulation  of  any 
other  Philadelphia  evening  news¬ 
paper,  more  than  all  morning  news¬ 
papers  combined. 

Its  circulation  is  all  net  paid,  all 
the  reflection  of  Philadelphia’s  read¬ 
ing  preference,  all  the  result  of  a 
generation  of  careful  newspaper  pub¬ 
lishing.  Not  a  single  reader  has  been 
added  by  premiums  or  contests. 

Seldom  are  the  reading  habits  of 
a  people  so  clear-cut.  Rarely  does 
one  newspaper  cover  a  great  city  and 
suburbs. 


HILADELPHIA 


famous  as  a 
City  of  Homes  and  home  owners, 
leading  every  other  American  city  in 
this  respect.  This  factor  gives  a 
stability — a  permanence — to  buying 
power  here. 

The  Philadelphia  Area  is  noted 
as  an  industrial  center,  for  the  variety 
of  its  products,  as  well  as  for  their 
more  than  two  billion  dollar  volume. 
This  diversified  manufacturing  tends 
to  stabilize  earning  power. 

Philadelphia  has  a  fine  retail 
store  system:  Department  Stores 
covering  city  blocks,  great  drug  and 
grocery  chains,  independent  mer¬ 
chants  . . .  with  a  sales  volume  of  one 
billion  dollars  yearly. 

Philadelphia  has  hundreds  of  fine 
suburbs  .  .  .  Merion,  Overbrook, 
Bala-Cynwyd,  Narberth,  Bryn  Mawr, 
liation.  ^  Chestnut  Hill,  Old  York  Road 
c*connn  s^tion  .  .  .  some  of  the  richest 
worki^  communities  on  earth. 
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Philadelphia’s  Port  is  dotted 
by  267  docks.  Railroad 
track.s  run  direct  to  ships. 


Three  great  trunk  line  rail¬ 
roads  tap  the  rich  territory 
surrounding  Philadelphia. 
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7,184  manufacturers  produce  8.5%  of  the  people  in  Phila- 
a  wide  variety  of  products  delphia  live  in  private 
in  the  Philadelphia  area.  homes.  55%  own  their  own. 

Figures  by  Philadelphia  Business  Progress  Association 
and  Philadelphia  Housing  Association 
REACHING  BUSINESS  LEADERS 
In  the  Philadelphia  I'rban  Area  there  are  65,229  families 
with  incomes  of  $5,000  or  over.  This  group  naturally  in¬ 
cludes  Philadelphia’s  Business  Readers.  The  Newspaper 
Reader  Survey  compiled  l)y  American  As.sociation  of  Adver¬ 
tising  Agencies  shows  that  92.35%  of  these  families  read 
The  Philadelphia  Bulletin.  Write  for  additional  facts  on 
income  groups  and  newspaper  coverage. 


And  the  advertising  cost  of  The 
Bulletin  is  one  of  the  lowest  in  the 
United  States,  one  of  the  lowest  in 
the  history  of  newspaper  advertising! 


TheEvEMIMG  BuLtEETlM 


ROBERT  McLEAN.  PreiiJtnl 
WILUAM  L.  Mcl£AN.  Jr..  Viet  PrtsiJenI  &  Trtasurtr 


NEW  YORK,  247  Park  Ave.  •  CHICAGO.  333  N.  Michigan  Ave.  •  DETROIT,  321  Lafayette  Blvd.  •  SAN  FRANCISCO.  5  Third  St. 
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MEDICAL  ADVERTISING  IS  APPROVED 
IN  ROSENWALD  FUND  REPORT 

Says  Joint  Participation  By  Professional  and  Lay  Groups 
To  Educate  Public  In  Health  Matters  Should  Be 
Facilitated — Urges  Better  Understanding 


(Special  to  Editor  &  Publisher) 
HICAGO,  Oct.  24. — Further  rec&m- 
niendatiuii  tliat  the  medical  profes¬ 
sion  use  modern  methods  of  publicity 
to  educate  the  public  on  health  matters 
is  contained  in  the  Julius  Rosenwald 
Fund  report  on  advertising  by  various 
medical  groups  issued  today. 

Dr.  Michael  M.  Davis,  medical  di¬ 
rector  of  the  Julius  Rosenwald  Fund, 
reaches  the  tentative  conclusion  that 
“there  is  much  to  be  said  for  the  prin¬ 
ciple  of  joint  professional  and  lay  par¬ 
ticipation  in  advertising  and  other 
publicity  on  medical  matters.”  His 
statement  follows  closely  on  the  Illinois 
Medical  Society  executive  council’s  en¬ 
dorsement  of  paid  advertising  space  as 
an  ethical  means  of  educating  the 
public. 

The  use  of  advertising  by  non-profit 
organizations  for  public  health  purposes 
is  to  be  sharply  distinguished  from  the 
discredited  advertising  by  quacks  and 
other  agencies  which  pay  for  space  in 
newspapers  and  periodicals  for  the  sake 
of  direct  financial  return  to  their 
owners  or  promoters,  Dr.  Davis  points 
out. 

“The  Code  of  Ethics  of  the  Ameri¬ 
can  Medical  Association  states  that 
physicians  have  a  responsibility  for 
educating  the  public  in  health  matters.” 
comments  Dr.  Davis.  “The  advertising 
campaigns  by  the  medical  societies, 
public  health  agencies,  hospitals  and 
clinics,  described  in  this  report,  illus¬ 
trate  an  effort  to  carry  out  the  respon¬ 
sibilities  which  have  thus  been  assumed 
by  physicians  for  the  education  of  the 
public.  It  is  almost  universally  agreed 
that  advertising  by  individual  physicians 
is  undesirable.  The  grosser  forms  of 
quack  advertising  seem  now'  to  be  fairly 
under  control  as  the  result  of  the  efforts 
of  professional  bodies  and  of  the  high 
standards  which  the  better  newsiwpers 
and  periodicals  now  apply  to  their  ad¬ 
vertising  columns.” 

“It  is  essential  to  draw  the  distinc¬ 
tion  between  advertising  public  health 
purposes  and  advertising  conducted  with 
the  aim  of  financial  profit.”  he  con¬ 
tinues.  “Advertising  and  other  modern 
methods  of  publicity  for  these  purposes 
should  be  facilitated.  Medical  organiza¬ 
tions,  whose  Code  of  Ethics  now 
recognizes  medical  advertising  in  prin¬ 
ciple.  ought  to  develop  policies  appro¬ 
priate  to  this  field  and  discriminate  these 
from  restrictions  applicable  to  indi¬ 
vidual  physicians  and  to  advertising  for 
commercial  purposes. 

“Publishers  and  advertising  men 
should  recognize  the  importance  of  pub¬ 
lic  health  advertising.  The  organized 
medical  profession  on  the  one  side 
and  editors,  publishers  and  advertising 
agencies  on  the  other,  do  not  appear  to 


have  come  into  sufficient  touch  with  one 
another  to  recognize  each  other’'  'tind- 
ards  and  attitudes.  The  publishing 
group  seems  to  have  regarded  the  medi¬ 
cal  code  as  unduly  emphasizing  the  in¬ 
dividual  doctor’s  point  of  view  and  as 
having  failed  to  take  the  public  into 
consideration.  The  medical  profession 
as  a  body  has  not  been  informed  about 
the  modern  development  of  advertising 
or  as  to  the  standards  set  by  the  best 
advertising  media.  Closer  interrelation 
and  mutual  understanding  between  these 
two  groups  would  be  of  mutual  ad¬ 
vantage.” 

Miss  Mary  Ross  of  Xew  York,  at 
the  request  of  the  Julius  Rosenwald 
Fund,  has  collected  all  the  available  ma¬ 
terial  illustrating  advertising  by  medi¬ 
cal  societies,  public  health  agencies  and 
similar  non-commercial  organizations. 
Her  report  also  includes  a  description 
of  the  educational  advertising  of  life 
insurance  companies  and  some  drug 
houses,  a  summary  of  the  rules  of  the 
.■\.M..\.  affecting  advertising  by  phy¬ 
sicians  and  of  the  advertising  standards 
set  by  national  organizations  of  pub¬ 
lishers  and  advertising  agencies,  in¬ 
cluding  the  Association  of  National 
Advertisers  and  the  American  Associa¬ 
tion  of  -Advertising  Agencies. 

The  report  shows  that  county  medical 
societies  in  many  different  states,  par¬ 
ticularly  New  York,  Florida,  New  Jer¬ 
sey,  Washington  and  Texas,  have  used 
paid  advertising  in  newspapers  during 
recent  years.  Several  dental  societies 
have  followed  similar  lines.  Still  more 
prominent  has  been  the  use  of  advertis¬ 
ing  by  public  health  agencies  seeking  to 
control  tuberculosis  and  cancer.  One 
of  the  most  effective  public  health  cam¬ 
paigns  in  which  advertising  was  used 
was  conducted  in  Massachusetts  in  an 
effort  to  educate  the  public  to  seek  a 
physician’s  care  when  cancer  is  sus¬ 
pected. 

Advertising  by  a  public  health  agency 
to  educate  the  public  to  the  dangers  of 
venereal  diseases  and  to  cause  people  to 
seek  competent  medical  care  instead  of 
quack  treatment,  is  illustrated  in  the 
report  by  the  work  of  the  Public  Health 
Institute  of  Chicago.  Other  campaigns 
mentioned,  in  which  paid  newspaper 
space  has  been  used  effectively,  in¬ 
cluded  a  Boston  hospital  drive  to  at¬ 
tract  contributors  and  five  county  medical 
societies  in  New  York  seeking  to  induce 
people  to  have  an  annual  physical 
examination. 

FIRE  DESTROYS  WEEKLY 

Fire  of  unknown  origin  Oct.  18  de¬ 
stroyed  the  building  and  equipment  of 
the  Tooele  (Utah)  Transcript-Bulletin. 
Damages  amounted  to  $35,000.  .Alex  F. 
Dunn  is  editor  and  publisher. 


- -from  R.  s.  KJ'***'*'’,  Keno.h«.  Wi.con.in 
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®he  Charles  Parflou)e0o. 

Circulation-Building  Experts 

Sixth  Floor,  Occidental  Building-  Indianapolis, Indiana. 
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FEATS  OF  CARR  VAN  ANDA 
OF  THE  N,  Y.  TIMES 

(Continued  from  page  13) 


Think  it  best  to  consider  his  as¬ 
sistant.” 

The  ne.xt  in  command  to  Retain 
was  General  Nivelle. 

Then  this  message  from  Williams 
flashed  into  the  office: 

“.Assistant  accepts.” 

The  next  day  the  Times  printed  a 
detailed  front  page  story,  stating  that 
Nivelle  was  going  to  supersede  Joffre 
in  command  of  the  French  armies, 
that  the  post  had  been  offered  to 
Retain  but  that  he  had  refused  be¬ 
cause  he  wanted  control  of  the  British 
as  well  as  the  French  forces. 

This  article  created  an  enormous 
stir  in  Washington  and  in  the  foreign 
bureaus.  Denials  and  counter-denials 
flew  about  like  sparks  from  an  anvil. 
-All  centers  denied  the  story  vehe¬ 
mently,  proclaiming  that  there  was 
absolutely  no  truth  in  it.  Mr.  Van 
Anda  said  nothing. 

A  month  later  General  Nivelle  was 
appointed  to  supersede  Joffre,  exactly 
as  predicted  in  the  Times.  Except  for 
this  paper,  no  one  had  written  a  sin¬ 
gle  word  about  the  proposed  change. 
Without  doubt,  the  higher  diplomatic 
officials  themselves  did  not  know 
what  was  going  to  take  place. 

History  records  that  General  Ni¬ 
velle  made  a  mess  of  his  job.  As 
Joffre’s  successor,  he  proved  a  failure. 
Rresently  there  came  another  mes¬ 
sage  from  Williams,  saying: 

“Brooksman’s  assistant  not  satis¬ 
factory.  Must  consider  new  man  for 
position.” 

The  managing  editor  was  on  the 
alert,  and  immediately  began  prepar¬ 
ing  for  another  big  story  and  new 
developments.  He  was  not  disap¬ 
pointed.  Soon  came  the  warning: 

“Raris  post  will  be  offered  once 
more  to  Brooksman.”  And  then: 

“Brooksman  accepts.” 


The  Times  again  scored  a  “beat," 
announcing  that  General  Retain  was 
about  to  be  appointed  commander  of 
the  French  armies  to  take  General 
Nivelle’s  place.  The  story  included 
the  fact  that  Retain  had  refused  this 
position  at  first  because  he  had 
wanted  to  command  the  entire  .Allied 
forces,  but  had  now  accepted  the  su- 
preme  French  command. 

•As  might  he  expected,  this  an¬ 
nouncement  again  created  excitement 
in  the  diplomatic  circles,  causing 
tongues  to  buzz,  but  denials  were  not 
so  plentiful  as  they  had  been  the  pre¬ 
vious  time.  The  verification  of  the 
previous  report  of  Nivelle’s  appoint¬ 
ment  was  still  fresh  in  the  minds  of 
the  people.  .Anyway,  there  was  not  ♦ 
much  time  for  disputes,  inasmuch  as  ! 
the  news  of  General  Retain’s  appoint-  i 
ment  was  officially  given  out  the  next  • 
day. 

No  one  knew  where  the  Times  had 
received  the  information;  probably  it 
is  still  a  mystery  to  the  War  Depart¬ 
ments  of  the  United  States  and  Eu¬ 
rope.  _ 


NEW  CZECH  PRESS  BUREAU 

(Special  to  Editor  &  Publisher) 
\Vashington,  Oct.  24.  —  Czechoslo¬ 
vakia’s  first  press  bureau  has 
opened  in  this  city,  in  charge  of  Antonin 
S.  Kalina,  son  of  a  Czech  patriot  who 
W'as  associated  with  Rrof.  Masarylt  in 
the  campaign  which  resulted  in  recogni-j 
tion  of  the  Czechs  as  an  autonomc 
people.  Kalina  will  serve  more  than  3] 
newspapers  of  his  native  land,  includii 
Narodni  Politika  and  Venkov 
Rrague.  The  young  journalist  is  i 
graduate  of  the  University  of  Prague 
and  the  University  of  Berlin  and  is  now 
a  student  in  the  foreign  service  school 
of  Georgetown  University  here. 


ILLINOIS  MEET  NOV.  10-12 

.Annual  meeting  of  the  Illinois  Press 
Association  will  be  held  Nov.  10-12  at 
the  University  of  Illinois,  Urbana- 
Champaign. 


Same  Rate  for  Local  and 
National  Advertising 


THE  JERSEY  JOURNAL 


Jersey  City,  New  Jersey 

National  Bepretentativee 

STORY,  BROOKS  8C  FE'ILEY 

New  York — Philadelphia— Chicago— San  Francisco 
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Boston 
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Chicago 
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HUBER  HIGH  SPEED  COLORS 

FOR  NEWSPAPER  ADVERTISING,  COMICS,  MAGAZINES 


/UnAjdioru  (rf-  ymai. 
cmxn.  tvioHemJ) .  .  . 


THE  SHADE 
SHOWN  IS 
HUBER 
NEWSPAPER 
LIGHT  RED 
No.  27053. 


Any  shades  you  may  require  for  Newspaper  Advertising,  Comic 
and  Magazine  printing  can  now  be  produced  with  a  selection 
from  only  sixteen  standard  Huber  colors.  These  strong,  bright 
colors  have  been  run  successfully  on  color  as  well  as  on  black 
and  white  newspaper  presses  with  both  hard  and  soft  packing 
at  speeds  from  4,000  to  47,000  impressions  per  hour. 


A  booklet  has  been  prepared  showing  Huber  High  Speed  Colors 
printed  alone  and  in  combination  with  each  other,  and  the  results 
obtained  when  the  colors  are  used  as  type  matter,  solid,  halftone, 
Ben  Day  or  line  border  in  combination  with  black.  In  order 
that  finished  results  may  be  visualized  before  going  to  press  and 
compared  with  advertisers’  requirements,  all  colors  have  been 
printed  not  only  on  newsprint,  but  also  on  the  coated  stock  fre¬ 
quently  used  in  progressive  proofs.  This  booklet  is  yours  for 
the  asking. 


J.  M.  HUBER,  INC.,  NEW  YORK,  N.  Y. 
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60  seconds  work»oy 
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papers  extended  an 
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The  summer,  19j 
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papers  in  14  cities. 

The  “big 


J.  N  April,  1931,  Bristol  Myers 
acquired  a  vegetable  oil  hair  preparation 
called  Vitalis. 

Vitalis  had  been  introduced  to  the 
public  via  the  barber  shop.  In  1928  and 
1929  it  was  sold  to  the  drug-trade  in  a 
small  way,  with  small  space  newspaper 
advertising  in  half-a-dozen  cities. 

The  plan  of  campaign  adopted  by  the 
new  owners  was  simply  “to  ride  markets 
that  produced,  and  add  new  ones  as  fast 
as  they  promised  response,”  and  “to  put 
news  into  the  copy  by  taking  advantage 
of  seasonal  activities.” 

The  first  step  was  to  drop  one  unpro¬ 
ductive  city,  add  three,  and  use  200-line 
newspaper  space  weekly  for  three  months. 
In  July,  another  city  was  dropped, 
two  added  and  a  larger  space  (200- 
lines  and  600-lines)  “summer  sun  and 
water  campaign”  started.  Three  months 
later,  two  cities  were  added;  the  “famous 
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play.  Newspapers  i  (em 
merchandising  co-ope  o. 

Sales  in  every  ina  wei 
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Summer,  Fall  and^f. 

Every  market  is  o  b  si 


The 

60 -Second  Workout 
does  it . . 


TisiNq^  newspapers  work  I 


Dallas  Journal 
Detroit  News 
Gannett  Newspapers 
Hartford  Gourant 
Indunapolis  News 
Louisville  Courier- Journal 
Louisville  Times 
Milwaukee  Journal 
Nashville  Banner 
New  Bedford  Mercury 
New  Bedford  Standard-Times 


Akron  Beacon- Journal 
Altoona  Mirror 
Booth  Newspapers,  Inc. 
Boston  Herald-Traveler 
Bridgeport  Post-Telegram 
Chattanooga  Times 
Chicago  Tribune 
Cincinnati  Enquirer 
Cleveland  Plain  Dealer 
Cleveland  Press 
Dallas  News 
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own  legs — pay  its  way.  There  are 
fewer  fields  more  competitive  than 
that  of  “hair  preparations.”  There 
are  many  competing  products  selling  for 
less  money — ^Vitalis  is  a  50c.,  $1.00  and 
$1.75  seller — most  of  them  at  least  locally 
well  entrenched.  But  the  fame  of  Vitalis 
continues  to  spread  from  city  to  city. 
Sales  and  distribution  continue  to  grow. 

From  the  success  of  Vitalis,  in  a  cut- 
price  market,  several  conclusions  may  be 
drawn.  .  . 

Any  product  that  performs  a  wanted 
service  need  only: 

(1)  get  the  story  of  that 
service  over  to  its  public 


(2)  and  to  the  trade 

with  the  aid  of  a  sound  sales  plan, 
built  around  adequate  news¬ 
paper  advertising  “with  a  mes¬ 
sage”,  to  build  distribution,  sales 
and  good  will,  and  entrench  its 
trade-mark.  And  it  can  be  done 
at  a  profit — in  good  times  or  bad. 


<  I  SEASON  AND  OUT 

lifts  These  Key  Market  Newspapers 


toRK  Daily  News 
toRK  Herald  Tribune 
foRK  Sun 
^ORK  Times 

I^ORK  World-Telegram 

*  World-Herald 

u«GH  Press 

ence  Journal 

SNCE  Bulletin 

ond  (Va.)  News  Leader 

■ake  City  Telegram 


Salt  Lake  City  Tribune 
Spokane  Spokesman-Review 
Spokane  Daily  Chronic3.e 
St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Trenton  Times  Newspapers 
Westchester  Newspapers,  Inc. 
(8  Dailies) 

Waterbury  American 
Waterbury  Republican 
Youngstown  Vindicator 


“Healthy  and  Handsome  Hair’’  is  News 

“The  summer  sun  is  hot  stuff  for  your  health 
. . .  but  what  it  wont  do  to  your  hair!** 

You  outdoor  men,  who  go  out  under  the  blaz¬ 
ing  sun  and  swim — if  you  would  avoid  hair  that 
is  unkempt,  straw-like,  parched,  bleached,  brit¬ 
tle,  dull  and  lifeless — need  oils  put  into  it,  “for 
health  and  for  appearance.” 

And  for  you  who  believe  in  keeping  fit  in  season 
and  out  of  season — 

who  want  to  feel  better  and  look  better — 
with  scalp  atingling — 

with  hair  full  of  life  and  the  lustre  of  health — 
well-groomed,  rich  looking,  handsome  as  never 
before — 

the  fact  that  a  semi-weekly  60-seconds  workout 
will  keep  hair  “healthy  and  handsome”  and  make 
it  the  b^t  part  of  your  appearance  is  NEWS. 
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BOSTON  STORE  MAINTAINS  QUALITY 
APPEAl^PRAISES  NEWSPAPERS 

Paine  Furniture  Company  Uses  Full-Page  in  Rotogra^/ure 
Every  Saturday — No  Reduction  in  Advertising 
Budget  During  Depression 


USED  VERSE  IN  CLASSIFIED 


Boston.  Oct. 

as  to  whether  quality  merchandise 
backed  by  quality  newspaper  advertising 
can  succeed  under  prevailing  conditions 
has  long  been  a  subject  under  discussion. 


Upholstered  in  Paine  Shops 

and  note  the  PRICES 


Oik 


The  answer  can  best  be  illustrated  by 
the  experiences  of  one  large  concern 
who  has  maintained  high  quality  adver¬ 
tising  in  large  amounts  over  a  long 
jieriod  of  years. 

It  was  approximately  11  years  ago 
that  E.  W.  Preston,  publisher  ot 
the  Boston  Herald-Traveler,  convinced 
Irwin  Spear,  advertising  manager  of  the 
Paine  Furniture  Company  and  his  asso¬ 
ciates.  that  it  was  to  their  best  advan¬ 
tage  to  take  a  full  page  rotogravure 
advertisement  every  Saturday  in  the 
evening  Traveler.  From  that  time  up 
to  the  present  “the  Paine  ad  on  the 
brown  sheet"  as  it  is  called,  has  ap- 
lieared  continually  in  the  same  location. 

Mr.  Spear  states  that  this  advertise¬ 
ment  has  now  become  as  much  a  part 
of  company  as  the  store  itself.  Every¬ 
one  knows  it  will  appear  in  the  same 
liosition  week  in  and  week  out  with 
the  net  result  that  it  has  built  a  large 
following  of  people  who  adntire  the  at¬ 
tractive  advertisements  that  have  vir¬ 
tually  become  a  "who’s  who"  of 
furniture  and  home  furnishings. 

Those  who  believe  that  Saturday  ad¬ 
vertising  fails  to  pay  might  well  wonder 
at  Paine's  success  with  such  a  heavy 
expenditure  for  Saturday  copy. 

in  addition  to  this  rotogravure  space 
the  company  is  well-known  as  a  large 
user  of  regular  newspaper  space.  Ap- 


By  C.  E.  PELLISSIER 

25. — The  question  proximately  90  per  cent  of  the  store’s 
total  advertising  appropriations  goes  to 
newspapers  exclusively.  Of  this  amount 
24.3  per  cent  in  1931  went  for  roto¬ 
gravure  advertising.  During  the  same 
\ear  46.4  per  cent  went  to  one  news¬ 
paper  alone,  showing  that  the  company 
believes  in  putting  the  bulk  of  its  efforts 
into  one  newspaper. 

"Newspaper  advertising  builds  confi¬ 
dence  and  prestige  if  the  right  type  of 
advertising  is  used,"  Mr.  Spear  states. 
"We  believe  in  a  regular,  persistent 
large  space  api)eal  backed  with  high 
grade  copy,  illustration  and  layout. 
While  we  have  not  increased  our  ad¬ 
vertising  appropriations  during  the  past 
few  years  we  have  maintained  the  same 
level.  Advertising  is  the  very  last  thing 
we  would  consider  cutting.  I  am  a 
firm  believer  in  the  newspaper  for  tlie 
statement  'advertising  is  news  and  be¬ 
longs  in  the  newspaper’  packs  a  wealth 
of  truth  as  our  experiences  in  this  field 
have  so  adequately  proved." 

- ^  .  W.  L.  Sheaver,  Jr.,  president  of  the 

company,  shows  his  confidence  in  roto- 
gravure  for  the  furniture  advertiser  in 
the  following  statement : 

\  “I  might  add  that  we  find  rotog^aMire 
advertising  combines  to  an  exceptional 
degree  such  essentials  of  good  advertis¬ 
ing  as  ability  to  create  attention,  arouse 
interest  and  desire,  and  compel  action." 

Excellence  of  illustration  is  one  of  the 
predominating  factors  in  this  Boston 
store’s  roto  page.  Photographs  of 
actual  merchandise,  artistically  taken 
and  artistically  arranged  cover  the  bulk 
of  the  space.  Copy  is  restricted  to  a 
clear,  concise  and  efficient  description 
of  the  merchandise.  Price  is  stated  but 
not  featured. 

“It  is  not  in  immediate  returns  that 
we  judge  the  effectiveness  of  our  ad¬ 
vertising.’’  remarked  Mr.  Spear.  “We 
are  not  in  business  merely  for  momen¬ 
tary  gain  but  ratber  we  seek  to  plan  a 
clientele  that  will  stay  with  us  over  a 
IH-riiKl  of  years.  It  is  in  the  steady 
growth  of  business,  the  building  of  the 
idea  in  the  minds  of  readers  that  at 
Paine’s  they  will  get  real  quality  at 
a  fair  price  and  receive  the  utmost 
courtesy  and  attention  while  guests  at 
our  establishment  Our  records  have 
proved  conclusively  that  we  are  obtain¬ 
ing  just  these  results.  Even  during  the 
depressed  trade  conditions  people  still 
want  quality  and  to  cut  our  advertising 
would  be  foolish  indeed.” 


of  Paine's  full-page  rolo 
advertisements. 


Kanaat  Advertiser  Lured  Prospect* 
With  Rhyme  and  Meter 

Four  stanzas  of  verse  were  employed 
by  a  classified  advertiser  in  the  IVichita 
Eagle,  recently,  to  sing  the  praises  of 
an  80  acre  farm  offered  for  sale  at 
?  1,500. 

The  advertisement  follows : 

80  ACRES.  1.500 
Listen  neighbor  ivltile  I  tell  you 
Of  a  farm  that  you  should  see. 

Not  a  place  in  this  xvhole  country 
That  I  think  Td  rather  be. 

This  one  lays  along  fall  River 
Got  a  four  room  cabin  home, 

Close  to  .school  and  best  of 
neighbors. 

Soil’s  a  good  black  fertile  loam. 

There’s  alfalfa  in  the  hay  loft. 

Corn  and  Kafir  in  the  bin. 

With  a  rat  hole  in  the  corner. 

Patched  up  zeith  a  piece  of  fin. 

There  is  zeood  to  cut  for  zvintcr 
Better  take  along  a  gun 
Prairie  chickens,  quail  and  rabbits. 

If  you  Zivnt  a  little  fun 

(i.  A.  Edmixster  Co. 

314  Wheeler,  Kelly,  Hagny  Bldg. 


JUDGE  GIVES  RULING 
ON  PRIVILEGE 


Say*  Dailies  Have  “Qualified  Priv{. 
lege”  To  Print  Statements  la 
Papers  Filed  With  Clerk 
of  Court 


TO  ENTER  DAILY  FIELD 

new  daily  newspaper  is  being 
planned  for  Paris.  Ill.,  according  to  an 
announcement  by  N.  L.  McCullom.  pub¬ 
lisher  of  the  Paris  SltopHiig  Xezes  and 
job  printer. 


M'crtd TcU’jnm^Llticd  Vispatch^llouRiJstjjn  Mmimtk 


{mnllntGn  •Vij  idfurntG^tcrprisc  fournut^  K’jccfiNcmt  B 


JAMES  WILLIAM  THOMAS 

JfempaperJrchitecturc  ^  Cn/jineeniKj 

y8l»6  CamctjteJve  Cleveland  Ohio 
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TO  OPERATE  STATON 

Radio  station  KSO,  which  has  been 
moved  from  Clarinda.  la.  to  Des 
Moines,  la.,  will  go  on  the  air  Saturday 
night,  Nov.  5.  'The  station  is  operated 
by  the  Iowa  Broadcasting  Company,  a 
subsidiary  of  the  Des  Moines  Register 
and  T ribune. 


OPEN  RATE  IS  INCREASED 

The (Mich.)  Copper  Journal 
has  replaced  its  flat  rate  of  2J  cents  a 
line  for  general  advertising  with  a  rate 
system  by  which  users  of  1,4(K)  lines  or 
more  will  still  earn  that  rate.  The 
open  rate  is  3i  cents,  and  the  rate  for 
251  lines  or  more  3  cents. 


(Special  to  Editor  &  Publisher) 

Washington,  Oct.  24. — Newspaper;, 
enjoy  a  qualified  privilege  to  publish 
statements  made  in  papers  filed  with  the 
clerk  of  the  court  even  if  no  action  has 
been  taken  as  long  as  the  publication  is 
accurate,  according  to  a  recent  ruling 
of  Justice  James  M.  Proctor  of  the  Dis- 
trict  of  Columbia  Supreme  Court. 

A  decision  to  this  effect  was  handed 
down  in  a  $50,000  damage  suit  against 
the  Washington  Times  Company,  pub¬ 
lisher  of  the  Washington  Herald 
brought  as  the  result  of  publication  of 
a  statement  that  one  Samuel  Liber 
named  in  an  alienation  of  affections  case 
was  an  employe  of  the  Bureau  of  En¬ 
graving  and  Printing 

Liber  claimed  that  the  “mere  fact  that 
the  words  ‘C/O  Bureau  of  Engraving 
and  Printing’  are  contained  in  the  head¬ 
ing  (in  the  papers  filed  with  the  clerk 
of  the  local  court )  does  not  warrant  the 
inference  that  the  defendant  is  emplojed 
in  that  bureau.” 

Liber  filed  a  demurrer  to  the  plea  oi 
qualified  privilege,  which  was  over¬ 
ruled  by  Judge  Proctor. 

“Newspapers  as  such  have  no  special 
privilege  and  should  exercise  due  cart 
in  gathering  and  publishing  informa¬ 
tion.”  Liber’s  counsel  asserted  in  the 
demurrer. 

The  cause  of  Liber’s  action  against 
the  Times  Company  was  publication  on 
May  26  of  a  story  to  the  effect  that  a 
Samuel  Liber,  employe  of  the  Bureau 
of  Printing  and  Engraving,  had  been 
named  in  the  $25,000  suit,  while 
Liber  declared  he  was  not  defendant  in 
the  action  and  was  the  only  person 
by  either  that  name  or  the  name  of 
“Samuel  Lieber”  employed  in  the  gov¬ 
ernment  agency. 


It  is  All  Here!  what  you 

have  to  know  to  be  a  real  NEWS 

PHOTOGRAPHER 


.lack  Price  has  written  a  book. 
That’s  news,  because  Jack  Price  is 
one  of  the  famous  men  behind  the 
news  camera.  For  twenty-five  years, 
as  star  Photographer  of  the  New 
York  World  and  other  leading  met¬ 
ropolitan  dailies,  he  has  been  cover¬ 
ing  the  news,  the  big  events,  the 
feature  stuff,  the  unusual  and  hard- 
to-get  picture.  And  now  he  has  put 
the  25  busy,  thrilling  years  in  his 
book — he  gives  you  the  hove  and  the 
why  of  the  news  photographer's 
job. 

a  News  Photographer” 

That  is  the  title  ot  the  book,  and  It 
tells  you  the  inside  story  ot  one  ot 
the  most  fascinating,  exciting  pro¬ 
fessions  any  real  man  ever  got  into. 

It  covers  every  angle 
of  news  photography 

Here  are  a  few  of  the  "Inside"  se¬ 
crets  covered  in  this  remarkable 
book.  “How  to  Cover  an  Assign¬ 
ment”,  "How  to  Be  a  Ship  News 
Camera  Man”,  "How  to  Cover  So¬ 
ciety  News”,  "How  the  News  Pho¬ 
tographer  Covers  Murders,  Wrecks, 
Fires,  Trials,  Feature  Stories”, "How 
to  Distinguish  News",  “Things  To 
Do  and  Not  To  Do",  “The  Kind  of 
Pictures  Papers  and  Magazines 
Want”,  "How  to  Get  Pictures  When 
Subjects  Will  Not  Pose”,  "Learn 
How  to  Meet  Famous  People", 
"How  To  Sell  Your  Pictures”.  And 
a  hundred  and  one  other  Important 
angles.  In  short.  It  tells  how  to  get 
the  photographs  newspapers  and 
magazines  pay  real  money  for. 

Makes  You  a  Better 
Reporter  too! 

Today’s  reporters  are  often  called 
upon  to  illustrate  their  own  stories 
— some  knowledge  of  the  camera 
Is  absolutely  necessary.  Whether 
you  are  an  active  newspaperman, 
or  a  student.  .This  book  was  "made 
to  order"  for  you. 


Qualify  Yourself 

"Be  a  News  Photographer”  tells  you 
how  to  qualify  yourself  for  a  profes¬ 
sion  that  is  one  of  the  most  unusual 
and  interesting  In  the  world.  It  will 
make  you  a  better  newspaperman 
equipped  to  do  the  out-of-the-ordlnary 
things  best  whether  your  job  is  get¬ 
ting  the  news  or  picturing  the  news. 

WRITE  FOR  IT  TODAY 
.  .  .  SEND  NO  MONEY 

Write  your  name  and  address  in  the 
coupon  beiow  and  mail  it  today.  It’e 
will  send  the  book  C.O.D.  You  pay 
the  Postman  $2.00.  Read  It  through 
— share  the  thrilling  experiences  of 
one  of  the  world’s  greatest  master 
newspaper  celebrities — help  yourself 
to  the  thrills  and  money  this  great 
book  will  help  you  to  obtain.  Money 
back  if  you  desire,  after  reading  the 
book. 


rjACK  PRICE  I 

I  Room  4103,  Empire  State  Bldg.  | 
I  .N'ew  York  City,  New  York. 
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That  your  paper  will 

always  be  "on  the  street 

ON  TIME! 


That  you  may  avoid  those  expensive  press-room  delays,  General 
Electric  is  ever  alert  to  make  important  improvements  in  its  printing- 
press  equipment.  Now  it  announces  a  new  and  improved  controller  for 
a-c.  double-motor  printing-press  drives.  Here  are  some  of  its  features: 

Full-automatic  control 
New,  improved  contactors 
Enclosed  relays 

Easily  renewable  brushes  on  dial  switch 
Overload  protection  for  both  threading  and  driving  motors 


Adjustable  starting  torque  for  threading  motor 


Speed  adjustment  for  light,  medium,  and  heavy  loads 
Thrustor-operated  brake  for  quick,  smooth,  positive  stops 
Adequate  protection  for  operators  and  press 
Positive  control-test  equipment 

Swing  open  the  door  of  theG-E  printing  equipment  section.  Investigate 
for  yourself  the  many  advantages  of  this  new  line  of  a-c.  controllers, 
available  in  ratings  from  7^  to  100  hp.  These  controllers  with  General 
Electric  double-motor  press  drives  form  a  combination  unbeatable  in 
economy  and  dependability.  They’ll  help  you  produce  the  best  print¬ 
ing  job  on  your  newspaper,  color,  and  gravure  presses.  Don’t  fail  to  get 
complete  information  on  this  important  printing-press  equipment  from 
your  nearest  G-E  office.  General  Electric  Company,  Schenectady,  N.  Y. 


Note  the  compactness  of  these  new  G-E 
full-automatictwo-motor  printins-press  con¬ 
trollers.  General  Electric  has  a  complete 
line  of  double-motor  and  unit-type  drives 
for  every  type  and  size  of  printing  press 
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BOSTON  STORE  MAINTAINS  QUALITY 
APPEAL -PRAISES  NEWSPAPERS 

Paine  Furniture  Company  Um«  Full-Page  in  Rotogravure 
Every  Saturday — No  Reduction  in  Advertiting 
Budget  During  Depression 

B«  C.  E.  PELLISSIER 


Met.  JS  rile  ituc»tiiin 
js  t»i  wluthcr  ({iialily  iiicrehandiM- 
liacLrfl  h\  i|iialit>  new  simiimt  adverti^iiii! 
ean  succeed  under  prevailiiit:  ci>n<lituins 
has  long  been  a  subject  under  discu-oiun. 


UfHOLSTEHEDinPAINt  ShOfS 
and  note  the  PRICES 


PAINE  a.-r. 


One  of  Paine’s  full-page  roto 
advertisements. 

The  answer  can  best  be  illustrated  by 
the  experiences  of  one  large  concern 
who  has  maintained  high  quality  adver¬ 
tising  in  large  amounts  over  a  long 
period  of  years. 

It  was  approximately  11  years  ago 
that  E.  \V.  Preston,  publisher  ot 
the  Boston  Herald-Traveler,  convinced 
Irwin  Spear,  advertising  manager  of  the 
Paine  Furniture  Company  and  his  asso¬ 
ciates,  that  it  was  to  their  best  advan¬ 
tage  to  take  a  full  page  rotogravure 
advertisement  every  Saturday  in  the 
evening  Traveler.  From  that  time  up 
to  the  present  "the  Paine  ad  on  the 
brown  sheet"  as  it  is  called,  has  ap¬ 
peared  continually  in  the  same  location. 

Mr.  Spear  states  that  this  advertise¬ 
ment  has  now  become  as  much  a  part 
of  company  as  the  store  itself.  Every¬ 
one  knows  it  will  appear  in  the  same 
position  week  in  and  week  out  with 
the  net  result  that  it  has  built  a  large 
following  of  people  who  admire  the  at¬ 
tractive  advertisements  that  have  vir¬ 
tually  become  a  “who’s  who"  of 
furniture  and  home  furnishings. 

Those  who  believe  that  Saturday  ad¬ 
vertising  fails  to  pay  might  well  wonder 
at  Paine’s  success  with  such  a  heavy 
expenditure  for  Saturday  copy. 

In  addition  to  this  rotogravure  space 
the  company  is  well-known  as  a  large 
user  of  regular  newspaper  space,  .^p- 


proxiiiMtclx  W  per  cent  of  the  •tore'* 
total  adverti'MiK  a|>prupriation»  goes  to 
iicM-paperk  rxclu«ivrly.  ()i  this  amount 
-’•4  ^  iKT  l  ent  III  I'^.U  went  for  roto¬ 
gravure  advertising.  During  the  same 
xear  4o,4  per  cent  went  to  one  newi- 
pa|>er  alone,  showing  that  the  company 
lielievcs  in  putting  the  bulk  of  its  elTorts 
into  one  newspaper. 

“Xewsjiaper  advertising  builds  confi¬ 
dence  and  prestige  if  the  right  type  of 
advertising  is  used,"  Mr.  Sjiear  .states. 
"We  believe  in  a  regular,  persistent 
large  space  apjieal  backed  with  high 
grade  copy,  illustration  and  layout. 
While  we  have  not  increased  our  ad¬ 
vertising  appropriations  during  the  past 
few  years  we  have  maintained  the  same 
level.  .Advertising  is  the  very  last  thing 
we  would  consider  cutting.  1  am  a 
firm  believer  in  the  newspaper  for  the 
statement  ‘advertising  is  news  and  be¬ 
longs  in  the  newspaper’  packs  a  wealth 
of  truth  as  our  experiences  in  this  field 
have  so  adequately  proved.” 

W.  L.  Sheaver,  Jr.,  president  of  the 
company,  shows  his  confidence  in  roto¬ 
gravure  for  the  furniture  advertiser  in 
the  following  statement ; 

“I  might  add  that  we  find  rotogravure 
advertising  combines  to  an  exceptional 
degree  such  essentials  of  good  advertis¬ 
ing  as  ability  to  create  attention,  arouse 
interest  and  desire,  and  compel  action.” 

Excellence  of  illustration  is  one  of  the 
predominating  factors  in  this  Boston 
store’s  roto  page.  Photographs  of 
actual  merchandise,  artistically  taken 
and  artistically  arranged  cover  the  bulk 
of  the  space.  Copy  is  restricted  to  a 
clear,  concise  and  efficient  description 
of  the  merchandise.  Price  is  stated  but 
not  featured. 

"It  is  not  in  immediate  returns  that 
we  judge  the  effectiveness  of  our  ad¬ 
vertising.”  remarked  Mr.  Spear.  "We 
are  not  in  business  merely  for  momen¬ 
tary  gain  but  rather  we  seek  to  plan  a 
clientele  that  will  stay  with  us  over  a 
ixriod  of  years.  It  is  in  the  steady 
growth  of  business,  the  building  of  the 
idea  in  the  minds  of  readers  that  at 
Paine’s  they  will  get  real  quality  at 
a  fair  price  and  receive  the  utmost 
courtesy  and  attention  while  guests  at 
our  establishment  Our  records  have 
proved  conclusively  that  we  are  obtain¬ 
ing  just  these  results.  Even  during  the 
depressed  trade  conditions  people  still 
want  quality  and  to  cut  our  advertising 
would  be  foolish  indeed.” 


TO  ENTER  DAILY  FIELD 

.A  new  daily  newspaper  is  being 
planned  for  Paris,  Ill.,  according  to  an 
announcement  by  X.  L.  McCullom.  pub¬ 
lisher  of  the  Farts  Slio/'i’iiu/  Xcios  and 
job  printer. 


USED  VERSE  IN  CLASSIFIED 

Ksnta*  A4v*r(i*«v  Lwr*rf 

Witk  Rliym*  Malar 
I  our  rlaiirat  of  vrr«r  wrrr  rniplotad 
li>  a  t'Utklfird  adcrrllM  f  III  IIm-  iri,  aifa 
l  iiule.  rn-riill),  lo  «iii|  llic  |>rai»<  i  of 
all  Ml  acre  lariii  oBrrrd  for  >alr  ai 
$I,.SUI 

rile  adirrtikciiiriit  fulloiA% 

M»  .\t  kl-.'H,  l..S(MI 
Ltslen  neijjhhor  u-htle  /  Ull  you 
I  >/  a  farm  that  you  should  see. 

Xot  a  place  iii  this  whole  country 
That  /  thiuk  I'd  rather  be. 

This  one  lays  alout/  Tall  Hit  cr 
Got  a  four  room  cabin  home. 

Close  to  .ichool  ami  best  of 
neighbors. 

Soil’s  a  good  black  fertile  loam. 

There's  alfalfa  in  the  hay  loft, 

Corn  and  Kafir  in  the  bin. 

With  a  rat  hole  in  the  corner. 

Patched  up  ti'ith  a  piece  of  tin. 

There  is  toood  to  cut  for  winter 
Better  take  along  a  gun 
Prairie  chickens,  quail  and  rabbits. 

If  you  want  a  little  fun 

Cl.  .A.  Ed  MINSTER  Co. 

314  Wheeler,  Kelly,  Hagny  Bldg. 


TO  OPERATE  STATON 

Radio  station  KSO,  which  has  been 
moved  from  Clarincla.  la.  to  Des 
Moines,  la.,  will  go  on  the  air  Saturday 
night,  Xov.  5.  The  station  is  operated 
by  the  Iowa  Broadcasting  Company,  a 
subsidiary  of  the  Des  Moines  Register 
and  T ribiine. 


OPEN  RATE  IS  INCREASED 

The (Mich.)  Copper  Journal 
has  replaced  its  flat  rate  of  2J  cents  a 
line  for  general  advertising  with  a  rate 
.system  by  which  users  of  1,400  lines  or 
more  will  still  earn  that  rate.  The 
open  rate  is  31  cents,  and  the  rate  for 
251  lines  or  more  3  cents. 


.lack  Price  has  written  a  book. 
That’s  news,  because  Jack  Price  is 
one  of  the  famous  men  behind  the 
news  camera.  For  twenty-five  years, 
as  star  Photographer  of  the  New 
York  World  and  other  leading  met¬ 
ropolitan  dailies,  he  has  been  cover¬ 
ing  the  news,  the  big  events,  the 
feature  stuff,  the  unusual  and  hard- 
to-get  picture.  And  now  he  has  put 
the  25  busy,  thrilling  years  in  his 
book — he  gives  you  the  how  and  the 
why  of  the  news  photographer's 
job. 

“Be  a  News  Photographer" 

TTiat  is  the  title  of  the  book,  and  it 
tells  you  the  inside  story  of  one  of 
the  most  fascinating,  exciting  pro¬ 
fessions  any  real  man  ever  got  into. 

It  covers  every  angle 
of  news  photography 

Here  are  a  few  of  the  ‘‘inside”  se¬ 
crets  covered  in  this  remarkable 
book.  ‘‘How  to  Cover  an  Assign¬ 
ment”,  ‘‘How  to  Be  a  Ship  News 
Camera  Man”.  "How  to  Cover  So¬ 
ciety  News”,  “How  the  News  Pho¬ 
tographer  Covers  Murders,  Wrecks, 
Fires,  Trials,  Feature  Stories”,“How 
to  Distinguish  News”,  “Things  To 
Do  and  Not  To  Do",  “The  Kind  of 
Pictures  Papers  and  Magazines 
Want”,  "How  to  Get  Pictures  When 
Subjects  Will  Not  Pose”,  “Learn 
How  to  Meet  Famous  People’‘, 
“How  To  Sell  Your  Pictures”.  And 
a  hundred  and  one  other  Important 
angles.  In  short.  It  tells  how  to  get 
the  photographs  newspapers  and 
magazines  pay  real  money  for. 

Makes  You  a  Better 
Reporter  too! 

Today's  reporters  are  often  called 
upon  to  illustrate  their  own  stories 
— some  knowledge  of  the  camera 
is  absolutely  necessary.  Whether 
you  are  an  active  newspaperman, 
or  a  student.  ,Thls  book  was  “made 
to  order”  for  you. 


JUDGE  GIVES  ruling! 
ON  PRIVILEGE 

Say*  Oatli**  Hava  ’’Qwalffta^ 
l•f•'*  Ta  Frial  Slalaaiaau  la 
Fa^r*  Ffla^  Wllk  Clark 
•f  Caarl 

ipicuiliu  KuiTfHiA  1*1  ai.uNaai 
W  AklllNi.Tii.N,  tKl.  24 
Mijoy  a  qiulifirtl  privilmr  to  paki„, 
^t;lt(■mrlllk  iiiaiie  in  (laiiert  tiM  with  th, 
clerk  of  the  court  even  if  no  action  lu> 
lierii  taken  ai  long  4»  the  |HibliratKxi  li' 
accurate,  acconliiig  to  a  recent  rtiliiw 
of  Justice  Jaiiiei  M.  Proctor  of  the  Di,. 
trict  of  Columbia  .Supreme  t'ourt. 

.A  decision  to  this  effect  wai  handnl 
down  in  a  $50,000  damage  Miit  iKainq 
the  Washington  Times  Company,  pub- 
lisher  of  the  IPashington  Herald 
brought  as  the  result  of  publication  oi 
a  statement  that  one  .Samuel  Liber 
named  in  an  alienation  of  affections  easel 
was  an  employe  of  the  Bureau  of  En¬ 
graving  and  Printing 

Liber  claimed  that  the  “mere  fact  that 
the  words  ‘C/O  Bureau  of  Engravinc 
and  Printing’  are  contained  in  the  heail 
ing  (in  the  papers  filed  with  the  clerk 
of  the  local  court)  does  not  warrant  the 
inference  that  the  defendant  is  employed 
in  that  bureau.” 

Liber  filed  a  demurrer  to  the  plea  m 
qualified  privilege,  which  was  over¬ 
ruled  by  Judge  Proctor. 

“Xew’spapers  as  such  have  no  special 
privilege  and  should  exercise  due  care 
in  gathering  and  publishing  informa¬ 
tion.”  Liber’s  counsel  asserted  in  the 
demurrer. 

The  cause  of  Liber’s  action  against 
the  Times  Company  was  publication  on 
May  26  of  a  story  to  the  effect  that  a 
Samuel  Liber,  employe  of  the  Burea  i 
of  Printing  and  Engraving,  had  beer, 
named  in  the  $25,000  suit,  while 
Liber  declared  he  was  not  defendant  i: 
the  action  and  was  the  only  perso: 
by  either  that  name  or  the  name  o; 
“Samuel  Lieber”  employed  in  the  gov 
eminent  agency. 


PHOTOGRAPHER 


Qualify  Y ourself 

“Be  a  New.s  Photographer”  tells  you 
how  to  qualify  yourself  for  a  profes¬ 
sion  that  is  one  of  the  most  unusual 
and  interesting  In  the  world.  It  will 
make  you  a  better  newspaperman 
equipped  to  do  the  out-of-the-ordinary 
things  best  whether  your  job  is  get¬ 
ting  the  news  or  picturing  the  news, 

WRITE  FOR  IT  TODAY 
.  .  .  SEND  NO  MONEY 

Write  your  name  and  address  in  the 
coupon  below  and  mail  It  today.  We 
will  send  the  book  C.O.D.  You  pay 
the  Postman  $2.00.  Read  it  through 
— share  the  thrilling  experiences  of 
one  of  the  world’s  greatest  master 
newrimper  celebrities — help  yourself 
to  the  thrills  and  money  this  great 
book  will  help  you  to  obtain.  Money 
back  if  .vou  desire,  after  reading  the 
book. 


MACK  PRICE 

I  Room  4103,  Umpire  State  Bldg. 
I  .New  York  City,  New  York. 

I  V 

Name  . 
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It  is  All  Here!  what  you 

have  to  know  to  be  a  real  NEWS 
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GENERAL  ®  ELECTRIC 


Note  the  compectness  of  these  new  G*E 
full-automatictwo-motor  printins-press  con- 
trollen.  General  Electric  hat  a  complete 
line  of  double-motor  and  unit-type  drives 
for  every  type  and  size  of  printing  press 


—  That  you  may  avoid  those  expensive  press-room  delays.  General 
Electric  is  ever  alert  to  make  important  improvements  in  its  printing- 
press  equipment.  Now  it  announces  a  new  and  improved  controller  for 
a-c.  double-motor  printing-press  drives.  Here  are  some  of  its  features: 


Full-automatic  control 
New,  improved  contactors 
Enclosed  relays 

Easily  renewable  brushes  on  dial  switch 

Overload  protection  for  both  threading  and  driving  motors 

Adjustable  starting  torque  for  threading  motor 

Speed  adjustment  for  light,  medium,  and  heavy  loads 

Thrustor-operated  brake  for  quick,  smooth,  positive  stops 

Adequate  protection  for  operators  and  press 

Positive  control-test  equipment 


Swing  open  the  door  of  theG-E  printing  equipment  section.  Investigate 
for  yourself  the  many  advantages  of  this  new  line  of  a-c.  controllers, 
available  in  ratings  from  73^  to  100  hp.  These  controllers  with  General 
Electric  double-motor  press  drives  form  a  combination  unbeatable  in 
economy  and  dependability.  They'll  help  you  produce  the  best  print¬ 
ing  job  on  your  newspaper,  color,  and  gravure  presses.  Don’t  fail  to  get 
complete  information  on  this  important  printing-press  equipment  from 
your  nearest  G-E  office.  General  Electric  Company,  Schenectady,  N.  Y. 
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DEVELOPMENT  OF  NEW 
ACCOUNTS  STRESSED 

W.  A.  Thomson  Says  Many  Business 
Men  Still  Know  Little  About 
Advertising  As  Sales 
Instrument 

The  development  of  new  advertisers 
is  as  important  as  the  development  of 
more  advertising,  W.  A.  Thomson, 
director  of  the  Bureau  of  Advertising, 
A.N.P.A.,  told  the  Advertising  Club  of 
the  New  York  Times  at  a  recent 
meeting. 

Many  business  men  still  “know 
nothing  about  advertising  as  a  commer¬ 
cial  instrument,’’  he  said,  adding: 

“You  may  talk  to  these  people  until 
you  are  hoarse  about  the  power  and 
the  glory  and  the  accomplishments  of 
your  own  particular  newspaper,  but 
until  they  have  a  background  of  knowl¬ 
edge  concerning  newspaper  advertising 
itself,  your  argument  does  not  register. 

“The  solicitor  w'ho  knows  nothing 
but  his  own  newspaper’s  story  and  how 
much  more  advertising  he  carries  than 
his  competitor  is  often  in  the  position 
of  a  salesman  trying  to  sell  a  trick 
shower-bath  in  a  country  where  they 
never  heard  of  bathing.’’ 

Mr.  Thompson  described  the  sales 
promotion  bulletins  issued  by  the  Bureau, 
which  have  been  reviewed  in  these 
columns  as  they  appeared,  and  told 
briefly  how  they  dealt  with  specific 
advantages  of  newspaper  advertising. 
Hundreds  of  advertising  solicitors,  he 
said,  are  using  the  information  pre¬ 
sented  in  creating  new  advertisers  and 
in  helping  other  advertisers  to  employ 
newspaper  space  more  profitably. 

“Business,  most  of  us  will  agree, 
shows  definite  symptoms  of  improve¬ 
ment,”  he  said.  “Advertising  improve¬ 
ment  is  bound  to  go  hand  in  hand  with 
the  upswing  of  business  and  newspaper 
advertising  will  help  hasten  better  con¬ 
ditions.  Our  territories  will  once  again 
teem  with  advertising  prospects,  but 
there  will  be  competition  stronger  than 
ever  from  other  mediums  which  we 
must  meet  with  facts  and  figures  instead 
of  conversation  and  these  sales  promo¬ 
tion  studies  are  made  to  order  for  the 
purpose. 

“I  have  no  doubt  about  the  future 
of  newspaper  advertising  if  the  men 
who  sell  it  will  realize  that  advertisers 
are  increasingly  determined  to  find  out 
what  they  are  getting  for  their  adver¬ 
tising  dollar.  When  we  salesmen  real¬ 
ize  this,  we  will  back  our  solicitations 
with  every  fact  and  figure  and  experi¬ 
ence  that  we  can  assemble,” 


AUTO  BROADCAST  INSURED 

Walter  P.  Chrysler,  automobile  manu¬ 
facturer,  preparing  to  conduct  a  “con¬ 
vention”  of  Plymouth  dealers  in  the 
United  States  and  Canada  by  radio  on 
Nov.  1,  has  taken  out  a  $500,000  insur¬ 
ance  policy  against  breaks  in  wires  or 
other  failure  of  the  broadcasting  equip¬ 
ment.  This  is  said  to  be  the  first  in¬ 
surance  policy  ever  taken  out  for  a 
radio  program. 


FOUNTAIN  PEN  FOR  ARTISTS 


Retouching  Tool  and  Special  Ink* 
Perfected  by  Bourges 

A  new  fountain  pen  and  special  opaque 
inks  for  retouching  used  in  photo-en¬ 
graving  and  rotogravure  have  been  per¬ 
fected  by  Bourges  Service,  Inc.,  New 
York.  Lost  motions  are  saved  and 
more  uniform  results  are  obtained,  it  is 
claimed  by  the  inventor,  Albert  R. 
Bourges. 

“Briefly,”  he  commented  to  Editor  & 
Publisher  this  week,  “it  is  no  longer 
necessary  for  the  retoucher  first  to  wet 
his  brush,  then  put  it  on  a  cake  of 
opaque,  and  then  work  up  the  combina¬ 
tion  of  water  and  opaque  to  proper  con¬ 
sistency  before  starting  his  job  on  the 
negative.  With  the  fountain  pen  and 
an  opaque  black  ink  we  have  developed 
the  operator  can  start  immediate  work 
on  any  negative,  completely  eliminating 
the  three  movements  mentioned.  The 
solution  is  always  ready  for  instant  use, 
and  although  it  dries  opaque  and  non- 
brittle,  it  does  not  settle  in  the  pen  or 
the  bottle.” 

Three  different  widths  of  pen-point 
have  been  developed  for  very  fine  lines, 
medium  broad  guide  lines  and  extremely 
broad  lines.  The  pens  can  also  be  used 
w'ith  a  ruler  for  straight  lines  and 
squaring  up. 

In  addition  to  the  black  ink,  a  white 
opaque  ink  has  been  prepared  for  work¬ 
ing  direct  on  photographs  and  for  all 
forms  of  retouching. 

REPRESENTS  OUTDOOR  GROUP 

R.  C.  Grahl,  until  recently  vice- 
president  and  secretary  of  Reddington 
.\gency,  Inc.,  and  formerly  with  the 
Poster  Advertising  Company,  has  been 
appointed  special  sales  representative  in 
the  East  for  the  Central  and  Packer 
group  of  outdoor  advertising  companies. 
He  has  opened  offices  in  the  Lincoln 
Building,  New  York.  His  companies 
include  Central  Outdoor  Advertising 
Company  of  Cleveland  and  Toledo. 
Packer  Corporation,  Packer  Advertis¬ 
ing  Corporation,  Packer  of  Florida, 
Inc.,  Sunset  System  of  San  Antonio, 
Tex.,  and  all  subsidiaries. 

PRESERVING  COTTAGE 

Crombie  Allen,  former  president. 
California  Newspaper  Publishers’  Asso¬ 
ciation,  is  a  member  of  a  group  instru¬ 
mental  in  preserving  one  of  the  cottages 
housing  Olympic  Games  athletes  in  Los 
.\ngeles  for  use  in  the  1936  event  at 
Berlin.  When  the  Olympic  Village  was 
dismantled,  one  of  the  cottages  was 
purchased  and  will  be  sent  to  Germany 
as  a  symbol  of  friendship  and  good-will 
from  this  country. 

APPEALS  LIBEL  SENTENCE 

Joseph  Menard,  owner  and  pub¬ 
lisher  of  Lc  Gopl'u,  Lc  Chamcau  and 
Le  Miroir,  three  Montreal  weeklies, 
was  condemned  Oct.  21  to  pay  a  fine  of 
$100  and  go  to  jail  for  15  days,  for 
criminal  libel  against  Oscar  Major, 
sjK)rts  editor  of  Le  Petit  Journal. 
Menard  appealed  the  sentence  and  was 
released  on  bail  of  $1,400. 


Some  folks  think  that  to  change  is  to  experiment. 
It  is  if  the  results  are  not  known  in  advance. 
Publishers  are  changing  steadily  to  Cushman 
Motors  for  all  makes  of  typesetting  machines 
because  for  years  they  have 
proven  lower  operating  costs 
and  greater  dependability. 


CUSHMAN  ELECTRIC 
COMPANY 

Concord,  N.  H. 

Toronto  Foundry  Co.>  Toronto,  Can. 
Canadian  DUtrlbotorH 


HEAVY  CAMPAIGN  FOR  FILM 


"Chain  Gang”  Picture  to  Triple 
Recent  Newspaper  Record 

Pretentious  plans  for  promoting  the 
Warner  Bros,  picture,  “I  Am  a  Fugi¬ 
tive  from  a  Chain  Gang,”  include  the 
use  of  more  than  three  times  the  amount 
of  newspaper  advertising  that  has  been 
taken  for  any  previous  Warner  Bros, 
picture  in  recent  years,  according  to 
S.  Charles  Einfeld,  Warner  executive 
in  charge  of  advertising  and  publicity. 

Where  the  ordinary  promotion  cam¬ 
paign  includes  from  15  to  18  advertise¬ 
ments,  it  was  stated,  the  present  one 
consists  of  59  pieces  of  copy,  some  of 
them  full  page.  The  picture  is  to  be 
released  in  New  York  Nov.  10,  and  in 
200  other  cities  Nov.  12. 

The  increased  use  of  newspaper  space, 
it  w:as  explained,  is  based  partly  on 
the  fact  that  this  medium  enables  the 
company  to  reach  readers  who  have 
already  seen  news  stories  of  the  events 
on  which  the  film  is  based.  The  story 
is  taken  from  the  book  by  Robert  E. 
Burns,  whose  discovery  in  Chicago  after 
he  had  escaped  j'ears  before  from  a 
Southern  chain  gang  received  many  col¬ 
umns  of  news  coverage 


O.  C.  HARN  MAKES  TALK 

O.  C.  Harn,  managing  director  of  the 
Audit  Bureau  of  Circulations,  spoke  on 
Oct.  26  before  the  Chicago  Financial 
Advertisers  group  on  the  origin,  history 
and  significance  of  the  Audit  Bureau 
movement. 


WM.  DOWDELL  TO  HOSPITAL 

William  Dowdell,  managing  editor 
of  the  Youngstown  (O.)  Telegram, 
was  taken  to  a  hospital  last  week  after 
becoming  ill  with  a  stomach  ailment 
while  at  work. 


HARRY  BUCKLEY  DIES 

Harry  Buckley,  42,  widely  known 
Sharon,  Pa.,  newspaperman,  died  in  a 
Detroit  hospital  last  week  of  pneu¬ 
monia. 


MUHLKER  HEADS  V.  F.  W.  POST 

Herbert  C.  Muhlker  of  the  New  York 
Times  promotion  and  publicity  depart¬ 
ment  was  elected  commander  of  "Big 
Six”  Post,  Veterans  of  Foreign  Wars 
last  week.  Other  officers  are :  Bernard 
Coffey,  New  York  Daily  News,  senior 
vice  -  commander ;  Joseph  Jacobson, 
junior  vice-commander;  Harry  Schults 
Fairchild  Publications,  quartermaster ' 
John  Chalk,  New  York  Evening  Jour¬ 
nal,  advocate',  George  B.  Ehrig, 
Leviathan  News,  surgeon;  and  James 
McGrory,  McGraw-Hill  Publications, 
adjutant.  The  new  officers  will  be  in¬ 
stalled  Nov.  12  at  a  banquet  at  Hotel 
Cadillac,  New  York. 


CITY  SEEKS  DAILY’S  SITE 

Condemnation  proceedipgs  have  been 
started  by  the  city  of  Los  Angeles  to 
obtain  the  real  estate  upon  which  the 
Los  Angeles  Times  building  now  stands 
which  is  to  become  a  part  of  the  civic 
center.  The  city  has  retained  M.  C. 
Moore,  newspaper  broker  of  Beverlv 
Hills,  Cal.,  to  appraise  the  entire  pro^ 
erty.  The  action  will  set  a  precedent 
since  it  is  said  to  be  the  first  news¬ 
paper  property  to  come  under  a  con¬ 
demnation  proceeding. 


PICTORIAL  ANNUAL  ISSUED 

The  Melbourne  (Australia)  Argus. 
weekly,  recently  issued  a  “pictorial 
annual,”  containing  some  striking  color 
printing.  The  supplement  was  on  high- 
grade,  large-size  paper,  and  comprised 
44  pages  with  cover.  The  works  of 
many  Australian  and  other  artists  were 
reproduced,  as  well  as  photographs  illus¬ 
trating  life  in  Australia.  A.  C.  C. 
Holtz  is  general  manager  of  Wilson  & 
Mackinnon,  proprietors  of  the  paper. 

NEW  ADVERTISING  SCHEME 

Street  markers  on  which  one-half  or 
one-fourth  of  the  space  would  be  re¬ 
served  for  advertising  may  be  adopted 
at  Tulsa,  Okla.,  where  the  City  Com¬ 
mission  has  expressed  approval  of  the 
plan. 
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. =  BURGESS  CHROME  MATS  = 

^The  South's  Oldest  Newspaper** 
Appreciates 

BURGESS 

SERVICE  and  QUALITY 


August  so,  1938. 

The  Burgess  Cellulose  Co., 

Freeport,  Illinois. 

Attention  Mr.  D.  T.  Stephenson 

Dear  Sirs: — 

I  am  a  little  tardy  in  writing  to  thank  you  and  your 
Company  for  the  splendid  service  rendered  us  in  sending 
your  Mr.  Hitch  to  be  with  us  on  our  change-over  from 
the  Wet  Mat  to  the  Dry  Mat  system  in  our  stereotype 
room. 

Mr.  Hitch  is  a  splendid  fellow  and  of  much  help  to  us. 
We  are  getting  excellent  resulto  and  have  had  nothing  but 
pleasure  in  that  department.  No  buckles  up  to  date. 
We  thank  you. 

Very  truly. 

Signed — Frank  A.  White,  Supt.,  • 
The  Augusta  Chronicle, 
Augusta,  Georgia. 


Why  wait  longer  lor  your  demonstration?  Write  now  to 

BURGESS  CELLULOSE  COMPANY 
Freeport,  Illinois 


BURGESS  CHROME  MATS 
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INTERTYPE  CORPORATION 

360  FURMAN  STREET,  BROOKLYN,  NEW  YORK 

Chicago,  130  North  Franklin  Street;  New  Orleans,  1007  Camp  Street;  San  Fran¬ 
cisco,  152  Fremont  Street;  Los  Angeles,  1220  South  Maple  Avenue;  Boston,  80 
Federal  Street;  Canada,  Toronto  Type  Foundry  Company  Limited,  Toronto 
Distributors  Throughout  the  World 


Left:  THE  NEW  INTERTYPE  QUADDER 
and  CENTERER.  Centers  Lines  Automatically. 
Quads  Lines  Automatically — Either  or  Both — 
With  or  Without  Spacebands.  Sets  Intricate 
Composition  Fast. 


m  ■ 

are  Designed  to  Meet  the 
Demand  for  Lower 


Composition  Costs 


THE  PROGRESSIVE  INTERTYPE 
Made  its  way  by  the  way  it's  made 


Left:  THE  NEW  MODEL  G  72-90  CHANNEL  INTERTYPE 
MIXER.  Sets  Heads,  Text,  Ads  and  all  sizes  up  to  full  width 
30  point  and  many  36  point  sizes  from  the  Main  Magazine. 
A  Complete  Composing  Room. 


Below;  THE  MODEL  F  INTERTYPE  MIXER.  Sets  News  and 
Agate  from  One  Keyboard.  The  Flip-of-a-Finger  Does  It  On 
This  Intertype.  Mixed  Composition  at  Straight-Matter  Speed. 


24 


Editor  &  Publisher  The  Fourth  Estate  for  October  29,  1  932 


PAGE  AND  PAPER  SIZES,  OTHER  MECHANICAL  DATAOF  1,940  DAILIES 

Press  and  Composing  Room  Equipment — Paper  and  Ink  Tonnage  Consumed — Type  of 
Electrical  Current — Color  Printing  Data — All  Dailies  of  U.  S.  and  Canada  Listed 

(Copyright  1932  by  Editor  &  Publisher) 
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90 
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Dk 

Watsonville . 
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7 
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Dry 
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CLINE 

FLYING  PASTERS 

FOR  HIGH  SPEED  PRESSES 

The  Cline  Electric  Mfg.  Co.  control  basic  patents  for  making  Flying  Pasters 
with  stationary  strap  backing  and  without  any  backing.  Other 
patents  on  methods  and  machinery  applied  for 


THE  CLINE  ELECTRIC  MFG.  CO.  OFFER— 

Reels  With  Automatic  Tensions  (Either  3  Roll  or  2  Roll  Type)  With 
Quick  Roll  Stop  for  High  Speed  Presses,  Adjustment 
From  Pressroom  Level,  Etc.  . 


The  Cline  Electric  Mfg.  Co.  control  patents  on  the  Margin  Adjustment, 
Rotation  and  Chuck  Construction  of  Reels.  Also  on  Adjustable 
Stationary  Strap  Tensions.  Other  patents  pending 


Several  Hundred  Now  in  Successful  Operation 


No  Running  Belts,  Plenty  of  Room  for  Men  to  Work 


Cline  Reels  and  Tensions  Used  in  the  Following  Plants — 


Chicago  Tribune 
Dayton  News 
San  Francisco  Chronicle 
Long  Beach  Press -Telegram 
Cincinnati  Enquirer 
Louisville  Courier-Journal 
DesMoines  Register-Tribune 
Rochester  Times  Union 


Kansas  City  Star 
Cleveland  ShoppingNews 
Buffalo  Courier  Express 
Los  Angeles  Times 
Jewish  Forward 
Columbus  Dispatch 
Omaha  World-Herald 
Cleveland  News 
Reading  Times 


Chicago  Post 
Salt  Lake  Tribune 
Manitoba  Free  Press 
St.  Louis  Star 
New  York  News 
Sydney  Sun  (Australia) 
Detroit  Free  Press 
Pasadena  Star  News 
Mead  Pulp  &  Paper  Co. 


Cincinnati  Times-Star 
Chicago  Daily  News 
Toledo  Blade 
Canton  Repository 
Toronto  Star 
Daily  Oklahoman 
Buffalo  News 
Pittsburgh  Press 


CLINE  -WESTINGHOUSE 

Unit  Press  Drive  and  Control 

Double  Motor  Drive  and  Control 

Magazine  Type  Single  Motor  Control 
Special  Color  Press  Control 


EQUIPMENT  INCLUDES 

Cline  Reels  and  Automatic  Electric  Tension 
Cline  Electric  Stereotype  Pot  Heaters 
Plate  Conveyors  and  Droppers 
Typesetting  Machine  Drives 


Cline  Electric  Mfg.Co. 

Main  Office,  Conway  Building,  111  W.  Washington  St.,  Chicago,  Ill. 
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WESTERN  OFFICE 
First  Nat’l  Bank  Bldg. 
San  Francisco,  Calif. 


EASTERN  OFFICE 
220  East  42nd  Street 
New  York  City 
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35 
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(•Black  and  1  color;  121%;  black  and  3  colors, 
Rockv  Mountain  News. ...  8  12 

Durango .  Hermd-Democrat .  6  13 

Florence .  Citisen .  7  13 

Fort  Collins.  .  ..  Express-Courier .  8  12 

Fort  Morgan ... .  TimM .  7  13 

Grand  Junction  .  Sentinel .  8  12 

Greeley .  Tribune- Republican .  7  13 

La  Junta .  Democrat .  8  12 

Lamar .  News .  7  13 

Sparks .  7  12 

Leadville .  Herald-Democrat .  7  13 

Longmont .  Timee-Call .  8  12 

Loveland .  Reporter-Herald .  7  13 
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1  G 
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2  L 
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5G 
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Post  A  Tele; 
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Bristol .  Press . 
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Times . 
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Wilmington .  Delmarva  Star .  8  12  207  191  70.  52],  35 

Every  Evening .  8  121  297  . 

Evening  Journal  A  Morn¬ 
ing  News .  8  12J  296  2.500  711,  531, 351 


4  L.  2  Lu.  3  I 


15  L.  1  M,  2  Lu.  1  El  Dry  D 


DISTRICT  OF  COLUMBIA 
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M. 
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FLORIDA 


Bartow .  Polk  County  Record .  8  12  280 

Bradenton .  Herald .  8  12  297 

Clearwater .  Sun .  8  12  280 

Davtona  Beach.  News-Journal .  8  12  294 

Sun-Recoil .  8  12  301 

Deland .  f'un  News .  8  12  294 

Fort  Lauder^le  News .  8  12  294 

Fort  Myers .  News-Press .  8  12  287 

Fort  Pierce .  News-Tribune .  8  12  308 

Gainesville .  Newrs . 7  12  276 

Sun .  8  12  280 

Jacksonville _ Florida  Timee-Union .  8  12  298 

Journal .  8  12  308 

Key  West .  Citisen . 8  12  280 

Lakeland .  Ledger  A  Star-Telegram....  8  12  294 

Lake  Worth _ L^er .  6  13  280 

Miami .  Herald .  8  12]  308 

News .  8  12  308 

New  Smyrna _  News .  7  13  280 

Ocala  .  Banner . 8  12  287 

■  Star .  7  13  .308 

Orlando .  Reporter-Star  A  Sentinel...  8  12  294 

Palatka .  Newrs .  7  13  280 

Palm  Beach _  News .  7  12  280 

Pensacola .  Journal  A  News .  8  12  .308 

St  Aug'jstine. . .  Record . 8  12  294 

St.  Petersburg  .  Independent .  8  12  294 

Times .  8  12  301 

Sanford .  Herald .  8  24  287 

Sarasota .  Herald .  8  12  280 

Sehring .  American .  8  12  280 

Stuart^ .  News .  8  12  287 
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100  34],  17] 

70  34],  17] 


500  1  D 
.3.000  1  H 
6.000  1  H 


3  L.  1  Lu 

4  L.  1  Lu.  1  El 

1  L.  3  I.  1  M.  1  Lu 


50  51],  .34] 
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No  2  25% 
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.300  1  D.  1  M  Fb 
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2  L.  1  Lu 
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plete  Goodrich  equipment  for 
the  Hoe  Double  Sextuple  Super 
Production  Press  in  its  new 
plant. 

From  the  moment  Goodrich 
Rollers  go  on  your  presses  the 
look  of  the  paper  perks  up. 
Whether  your  plant  is  up  where 
winter  begins  or  in  the  tropics, 
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THE  CALGARY  HERALD 


The  new  home  of  the  Calftary 
Herald  (Alberta,  Can.)  one 
of  the  proflressive  Southam 
group  of  papers  which  in- 
cludes  the  Edmonton 
(Alberta)  Journal  now  in* 
stalling  complete  Goodrich 
equipment  and  the  pttawa 
(Ontario)  Citizen— complete¬ 
ly  equipped  with  Goodrich 
Rollers. 


Makes  Savings  and  Better  Printing  go  hand  in  hand 


by  using  Goodrich  Rollers 


SELDOM  do  savings  and  improved  quality  go 
together.  Usually  better  work  demands  its 
price.  But  that  isn’t  true  about  Goodrich  Rubber 
Rollers.  The  Calgary  Herald  (Alberta,  Canada) 

1— _  J-l _ A. _ 1 _ _ 


roller  contact.  Type  is  sharp.  Halftones  have 
bright  highlights,  clear  solids. 

And  all  this  comes  at  lower  cost.  For  Goodrich 
Rollers  last  so  much  longer  than  others  that  this 
alone  more  than  covers  their 
extra  cost.  Meanwhile  clean¬ 
ups  are  eliminated — changing 
and  doctoring  of  rollers  are  cut 
to  a  minimum.  Time  and  trouble 
are  saved  all  along  the  line. 


you  get  good,  even,  dependable  Hoe  Double  sextuple  super  Production  Press 

with  every  roller  a  Goodrich  Roller. 


If  you  want  to  avoid  pressroom  trou¬ 
bles  and  delays  caused  by  rollers,  put 
Goodrich  Rollers  on  your  presses.  We 
shall  be  glad  to  send  you  full  partic¬ 
ulars  if  you  will  write. 


Goodrich  Rollers 


_ NILES  &  NELSON,  Inc _ 

75  West  Street,  New  York  ExclusiVC  DistvibutOTS  St.,  Chicago 
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GEORGIA 


Auxusta .  Chronicle . 

Herald . 

Brunswick .  News . 

Columbus .  I.edger-Enquirer. 

Cordele .  Dispatch . 

Dublin .  Courier-Herald 

Griffin .  News . 

La  Granxe .  News . 

Macon .  Telegraph-News., 

Moultrie .  Observer  — 

Rome .  News-Tribune. 
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1  H 

13 

287 

8 

12 

296 

457 

68.  51.  34 

16.200 

1  D 

7 

13 

280 

20 

70,52} 

1,000 

1  D 

20  L.  4  M 
24  L,  4  M,  1  Lu 


Dry  A-D  1  H 
Dry  A  1  H 


Yes  3 

.  .  .  1 


Quad 


7  L,  2  M 
10  L 


Dry  A 
Dry  A 


Ut 

Fb 


7  13 

8  12 


294 

280 

294 

301 

287 

300 


9  L,  1  1.  1  M 
4  L 
2  L 


Dry  A 
Dry  A 
Dry 


3  L.  10  1.  4  M 


2.000  68.  51|.  34.  17J  5.000  1  G.  1  H  Oct  3d 

(♦lO'^c  extra  page  units;  30‘’c  less  than  page  units) 

30  70.  541.. 35  750  1  D.  1  M  .  3L 

1.37  .34.  171  4.495  1  H  4d  R  5  1. 

INewsprint  consumption  from  Sept.  1.  1931  thru  .Aug.  .31.  1932) 

-  -  -  -  13  L.  1  M 

.3  L.  1  I 


Savannah 

Nea*e  A  Preee 

.  .  .  8 

12 

2.400 

1.400 

68}'.  51}.  .34} 

42.000 

1  D.  1  H 

Sex 

Thomasville 

Timea*Enterpriee 

....  7 

13 

304 

.50 

.35  X  48^2 

l.,500 

1  M 

Tifton . 

.  Gasette  .. 

.  .  7 

13 

308 

2.5 

35  X  48-62 

.500 

1  W 

A’aldosta . 

. .  Times.  . 

.  8 

12 

287 

69 

70.  52}.  35.  24  x 

36  flat . 

2.500 

1  D 

Fb 

Waycroae . 

. .  Journal-Herald  . 

,  . .  .  8 

12 

287 

60 

70 

1.000 

1  D,  1  W 

2  L 


5  I. 
3  I 


Dry 

Dry- 

Dry 

Dry 

Dry 

Wet 


Blackfoot.. 
Boise . 


Bulletin . 7  12 

Capital  News .  8  12 

Idaho  Statesman .  8  12 

Press .  8  12 

Post-Register .  7  1.3 

News .  7  1.3 

Tribune .  8  12 

Star-Mirror .  7  1.3 

Free  Press  .  7  1.3 

Leader-Herald .  7  13 

Pocatello .  Idaho  State  Journal .  8  12 


Coeur  D'.AIene. 
Idaho  Falls _ 


Kellogg . . 
Lewiston . 
Moscow.. 
Nampa... 


Sandpoint . 
Twin  Falls.. 


Wallace . 


Tribune .  8  12 

Bulletin  .  7  12 

News .  8  12 

Times .  8  12 

Press-Times .  7  13 


IDAHO 


276} 

294 

294 

280 

294 

284 

294 

287 

280 

287 

280 

294 

276 

294 

294 

280 


18 

31  X  44 

850 

1 

C 

468 

70.  52}.  35.  17} 

74.650 

1 

H 

480 

68.  51,  .34 

16.000 

1 

H 

C 

Quad 

Ssx 


2  I.  1  M 
5  I 

5  L.  1  M.  1  Lu 


(440Sr  on  less  than  half  page;  33}%  on  half  page;  25%  on  full  page) 


Dry  A 
Wet  A 
Dry  -A 


Yes 

Yes 


95  .33.  16}  1.200  ID  Tub  .3  L.  1  I.  1  Lu 

(Newsprint  consumption  from  January  1,  1932.  to  September  30,  1932) 


Dry  .A  ID 


....  1  .331(: 


175 

34} 

7.500 

1  D 

Tub 

5  L.  1  M 

Dry 

A  . 

.  1  115 

•Alt 

45 

70.  52}.  35 

2.400 

1  D.  1  M 

Fb 

2  L 

Dry 

.300 

34}.  17 

6.000 

1  D 

Tub 

5  L.  1  Lu.  1  El 

Dry 

A  . 

.  1  25<:; 

.All 

18 

22  X  31} 

400 

1  C 

.  1  L 

Dry 

A  . 

.  1 

85 

3.500 

1  D 

Tub 

4  L 

Dry 

A  . 

.  2  50<;; 

Att 

100 

70.  52}.  35 

1,000 

1  D 

Fb 

2  L.  1  I,  1  Lu 

Dry 

D 

ILLINOIS 


Telegraph,... 
Beaeon*New(i  .  . 

8 

.8 
.  8 

12 

12 

12 

29« 

297} 

290 

.500 

1.100 

68  51.  34 

67}.  51.  .33}.  17 

2G . 

Qu 

.  7  L.  1  Lu 

12  L.  1  Lu 

Dry 

Dry 

A 

A 

■Advocate . 

H 

12 

294 

275 

.34} 

6.000 

1  H 

.  5  L,  1  M.  1  Lu 

Dry 

A 

News-Democrat 

8 

12 

294 

199 

.34}.  17} 

1.3  887 

1  I) 

Tub 

.5  L.  1  Lu.  1  El 

Dry 

A 

Republican.. 

.  8 

12 

294 

1.35 

70.  52}.  35 

2.000 

1  CD 

Fb 

3  I 

A 

New* . 

8 

12 

287 

80 

70.  .52 

3.000 

1  D 

Fb 

2  L 

Both 

A 

Pantagraph 

8 

12 

297} 

1.200 

67}.  50J,  .3.3} 

31.000 

1  G 

Oct 

13  L.  1  M  2.  2  Lu 

Dry 

A 

Citiaen . 

8 

12} 

287 

100 

.35}.  18 

4.000 

1  D 

Tub 

6  L.  1  Lu 

Dry 

A 

I.edger . 

7 

1.3 

287 

100 

70.  52},  34}.  17 

2.000 

1  CD 

Fb 

4  L 

No 

A 

13 

280 

Inquirer . 

6 

1.3 

276 

20 

30x  44 

.500 

1  B 

Fb 

1  L 

Dry 

A 

Sentinel . .  . 

.8 

12 

294 

100 

■34}.  171 

4.000 

1  D 

Tub 

5  L.  1  Lu 

Dry 

1) 

News-Gaiettc 

.8 

12 

.395 

600 

34}.  17} 

14.000 

1  G 

9." 

1.3  L.  1  Lu 

Dry 

AD 

C  ourier . 

.  8 

12 

287 

60 

70.  52},  .35 

1.600 

1  D 

Fb 

3  L 

A 

New-s . 

7 

13 

280 

.American 

8 

12 

280 

68.  51.  34 

IS.7II.3G 

Alton . 

Aurora  .  . 

Beardstown 

Belleville. 

Belvidere  . 

Benton . 

Bloomington 

Cairo . 

Canton . 

Carbondale. 
Carlinville.  . 

Centralia . 

Champaign. . . 
Charleston. 

Chicago. 


Calumet.  8 

Herald  A  Examiner  8 

Journal  of  Coniiiierce..  8 

News _  8 

Poet . 8 

Times .  5 

Tribune  8 

Clinton . Journal  A  Public . 7 

Danville  .  Commercial  News..  .  8 

Decatur .  Herald  A  Review . 8 

DeKalb .  Chronicle .  8 

Independent  ...  7 

Dixon .  Telegraph . .  8 

DuQuoin . Call .  .  8 

East  8t.  L«uis  Journal .  8 

Edwardaville  ..  Intelligencer .  7 

Effingham . Record .  ...  7 

Eldorado .  Journal ...  7 


12  287 
12  280 
12  295 
12}  308 


295 

214 

.395 

280 

297} 

280 

294 

.308 

281 

280 

.304 

287 

280 

276 


80  70.  .52  J 
68.  51.  .34 
600  .345 

35.317  70}.52i.35J 
71.  531.  .36} 
8..500  65i.  49.  321 
ftO.OOO  71.  53}.  .35} 


4  HP 
1  D 


Fb 


6.3  L.  6  M 
2  L.  1  M.  I  Lu 


16.500 

1.2.59.606 


.350.000 

2..500.000 


1  D 
H 

2G 
.3  G 

G  <88  units) 

W  (8  uniU)  .  64L.  3M.  2Lu.  2L  2.  1  El  Dry 


Tub  17  L 

71  units S-P  .58  L.  4  .M.  2  Lu.  1  L  2 
10  units  22  L.  2  Lu.  1  El 
Oct  1.3  L.  51.  .3  .M 


Dry 

Dry 

Dry 

Drv 

Dry 

Dry 

Dry 


1  G 


Com 


3  L 


AD 

A 

AD 

1) 

D 

D 

D 

D 

A 


.223 

68.  51.  .34 

.36.500 

1  G 

4  unite 

7  L,  1  I.  1  El.  1  Lu 

Dry 

A 

.800 

68.  51.  .34 

60.000 

1  G 

Oct 

9  L,  4  1,  .3  .M.  1  Lu 

Dry 

A 

100 

34}.  17 

2..500 

1  D 

Tub 

.3  L,  2  1 

Dry 

A 

1.50 

.34.  17 

4.016 

1  D 

Tub 

5  L 

Dry 

A 

4.50 

68.  51.  .34,  17 

16.000 

1  H 

Quad 

8  L.  1  M.  1  El 

Dry 

A 

83 

22 

2.677 

1  G 

Jr.  SI 

4  I.  1  Lu.  1  El 

Dry 

A 

Dry  A 


01.5  III 


25' ;  .bi 


G  (8  units)  Yes  3 


Yes  I  25 


Elgin .  Courier-News 

Evanston .  News-Index . . . 

Flora .  News  . 


Galesburg .  Register-Mail . 

Harruburg .  Register . 


Jsneyville . Democrat .  6  13 

Joilet .  Herald-News .  8  12 

Kankakee .  Republican-News .  8  12 

Kewanee .  Star-Courier .  8  12 

LaSalle .  Post-Tribune .  8  12 

Lawrenceville  .  Record . 7  13 

Lewistown  ...  Record .  6  13 

Lincoln . Courier . 8  12 


8 

12 

294 

600 

•34}.  17} 

18.000 

2  D 

Tub 

12  L.  1  Lu 

Dry 

A  . .• 

8 

12} 

294 

400 

.35}.  18 

7.200 

1  D 

Tub 

8  L.  2  Lu.  1  El 

Dry 

A  . 

7 

1.3 

274 

15 

53}.  .35 

600 

1  G 

Com 

1  L.  1  I 

Dry 

A  . 

8 

12 

294 

.362 

■34}.  17} 

10.200 

2  D 

Tub 

8  I.  1  M  2 

Dry 

A  . 

7 

13 

308 

18 

34  X  47} 

1  W 

Fb 

2  L 

Dry 

A  . 

8 

12 

294 

8 

12 

280 

50 

70.  52}.  35 

1.200 

1  G 

Com 

3  L.  1  I 

A  . 

7 

1.3 

287 

5 

70 

1  D 

Fb 

2  L.  2  I 

Dry 

A  . 

8 

12 

294 

:« 

70.  52}.  35.  17} 

1.500 

1  D 

Fb 

.3  L 

A  . 

8 

13 

294 

308 

1.300 

71.  53}.  35}.  17} 

45.000 

2G 

Oct,  4d 

11  L.  3  M 

Dry 

A 

294 

500 

36.  18 

1  D 

Tub 

6  L,  3  I.  2  Lu.  1  El 

Dry 

A 

294 

240 

35},  17} 

11.500 

1  D 

Tub 

5  L.  1  I 

Dry 

A 

294 

300 

34}.  17} 

8.000 

1  D 

Tub 

5  L.  3  I,  1  Lu 

Dry 

A 

280 

276 

30 

72.  52}.  35 

1.500 

1  D 

Fb 

2  L 

Dry 

A 

294 

87 

70.  .52}.  .35.  17} 

2.450 

1  D 

Fb 

3  L.  1  Lu 

Dry 

A 

Fo.'  Explanation  ef  Key  Letters  See  Page  58 
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VISUflLIZERS  •  PLANNERS  •  CO-OPERATORS 


The  American  Type  Founders  Com¬ 
pany's  staff  of  Printing  Plant  Engi¬ 
neers  is  composed  of  specialists  who 
first  obtained  the  necessary  practical 
experience  by  filling  important  posi¬ 
tions  in  both  newspaper  and  com¬ 
mercial  printing  plants;  in  fact  they 
are  men  skilled  in  the  principles  and 
practice  of  mechanical  science,  and 
entirely  capable  of  visualizing,  plan¬ 
ning  and  co-operating  (when  called 
on  to  do  so)  with  architects  in  design¬ 
ing  new  buildings  or  altering  old 
ones  to  better  meet  the  printer's  re¬ 
quirements —  men  who  have  intro¬ 
duced  numerous  modern  timesaving 
innovations  into  a  large  number  of 
printing  plants  and  whose  advice 
continues  to  be  sought  in  these  same 
plants.  •  This  unequaled  Engineering 
Service  is  backed  by  a  financially 


strong  company  which  has  success¬ 
fully  catered  to  printers  and  publish¬ 
ers  for  forty  years  and  which  expects 
to  continue  doing  so  for  an  indefinite 
time.  And  the  value  of  this  Engineer¬ 
ing  Service  is  greatly  enhanced  by  its 
close  alliance  and  co-operation  with 
the  world's  larger  manufacturers  of 
efficient  equipment  for  newspaper 
publishers  and  commercial  printers. 
•  Among  the  major  achievements  of 
our  Engineering  Department  was  the 
designing  of  the  Unit  System  of  Steel 
Newspaper  Composing  Room  Equip¬ 
ments.  These  equipments  are  econo¬ 
mizers  of  time  and  space.  They  are 
constructed  carefully  and  stoutly  to 
withstand  the  severe  wear  and  tear 
of  newspaper  work  and  to  afford  the 
maximum  of  durability.  Detailed  in¬ 
formation  will  be  sent  upon  request. 


THIS  ENGINEERING  SERVICE  SHOULD  BE  TAKEN  ADVANTAGE  OF  BY  PUBLISHERS 
AND  PRINTERS  ABOUT  TO  ERECT  A  NEW  BUILDING,  ALTER  AN  OLD  BUILDING,  AND 
BY  THOSE  CONSIDERING  MOVING  INTO  NEW  QUARTERS  OR  REARRANGING  THEIR  PLANTS 


AMERICAN  TYPE  FOUNDERS  COMPANY 

Sailing  Housei  in  following  citiai :  Naw  York  •  Chicago  •  Boston  ■  Philadalphia  ■  Richmond  *  Baltimora  •  Buffalo  ‘  Pittsburgh  •  Clavaland 
Cincinnati  •  Washington  •  Datroit  •  Atlanta  •  St.  Louis  •  Milwaukaa  ■  Minnaapolis  •  Kansas  City  •  Omaha  ■  Danvar  •  Portland  >  San  Francisco 
Vancouvar,  B.  C.  ■  Saattla  •  Dallas  •  Los  Angalas  •  Saa  talaphona  book  for  straat  addrass 

^  «TTIilC  TTVtS  aALIISH  euaiivf 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,940  DAILIES 


COLIMN  UATA 


ILLINOIS — Continued 


Paper  IlimeiihioiiH 
KolU  or  SheetK 
Inches 


Litrhfield 

News-Herald. 

..  7 

13 

280 

68.  51},  34 

1  G 

Com 

3  L 

Dry 

A 

Macomb 

Journal.. . 

.  8 

12 

297} 

250 

.34.  17 

5.000 

1  D 

Tub 

6  f. 

A 

Marion.. 

Post . 

.  7 

13 

280 

67.  601.  .33} 

1.000 

1  G 

Com 

.3  I 

Dry 

A 

Republican.. 

.  7 

13 

280 

25 

67.  50}.  33} 

1.100 

1  G 

2  L 

A 

Marseilles 

f ’less .... 

8 

12 

280 

22  X  35 

2  L 

Mattoon. 

JournaUGaset  te 

8 

12 

294 

125 

34.  17 

2,500 

1  D 

Tub 

A 

.Moline . 

Dispatch . 

8 

12 

280 

725 

68.  51.  34 

240.000 

1  P 

Sex 

10  L 

Dry- 

A 

Monmouth. 

Review-.Atlas  . 

.  8 

12 

280 

103 

3.3}.  17 

.3.400 

1  G 

SI 

5  1, 

A 

Morris . 

fferald . 

8 

12 

294 

30 

70.  52}.  35 

1.500 

1  D 

Fb 

3  I. 

A 

.  8 

12 

287 

70.  52|.  35 

1  D 

Fb 

Mt.  Carroll  . . 

Mirror-Democrat 

13 

294 

18 

.32}  X  45} 

400 

1  W,  1  C 

Fb 

2  L 

Drv 

A 

Mt.  \  ernon .  .  . 

Register-News  . 

.  8 

12 

294 

125 

34} 

4.000 

1  D 

Tub 

4  L 

Drv 

A 

M  urphysboro 

Independent . 

.  8 

12 

287 

6 

70.  52} 

1.404 

1  G 

Com 

4  L 

Dry 

A 

Olney . 

Mail . . 

.  8 

12 

280 

40 

70.  52},  35 

1  G 

1  L.  1  1 

A 

Ottawa . 

Republican-Times.. 

.  8 

12 

294 

250 

.34.  17} 

1,200 

1  D 

7  L.  1  l.u 

Dry- 

A 

Pana . 

Palladium.. . 

.  8 

12 

308 

20 

24  X  36 

500 

1  M 

Fb 

1  L.  1  1 

A 

Paris . 

Beacon-News . 

.  8 

12} 

276 

140 

36.  18 

700 

1  G 

SI 

5  1. 

Dry- 

A 

Paxton . 

Re<‘ord 

8 

12 

.308 

Pekin . 

Times  . 

8 

12 

294 

100 

70 

1.250 

1  D 

Fb 

2  L,  1  I 

A 

Peoria . 

Journal  &  1  ransi  ript  . 

8 

12 

298 

2.200 

67.  50}.  .3.3}.  30} 

.52.800 

1  H 

Oct 

1.3  I,  .3  .M 

Drv 

Al 

Star . 

.  8 

12 

298 

2.000 

67},  50},  .3.3} 

2  G 

Oct 

14  L.  1  Lu 

Drv 

A 

Peru . 

News-Herald. 

8 

12 

276 

Pontiac . 

laeader . 

8 

12 

276 

60 

70.  52}.  35 

2.500 

1  G 

Com 

2  I. 

Drv 

A 

Quincy .  . 

Herald-U  hig 

8 

12 

.308 

940 

67.  50),  33} . 

24.000 

1  S 

7  L.  3  I 

Drv 

A 

Robinson  . 

News,  .  . 

13 

280 

1  Ct 

Fb 

2  L 

Rockford ...... 

Star  ie.  Register- Republic 

8 

12 

293 

2.600 

68.  51.  .34 

100.000 

1  G 

Oct 

15  L.  1  l.u 

Dry 

A 

Rock  Island  .  . 

.Aryus 

8 

12 

280 

.586 

68.  51.  34 

18.850 

1  D 

tl  L.  1  M  2 

Dry- 

A 

Savanna . 

Times-Journai  . 

7 

13 

280 

24 

70.  52}.  ,35 

500 

1  D 

Fb 

2  I. 

Dry- 

A 

Shelbyville 

1  nion 

7 

13 

.301 

16 

22  X  35 

1  C 

Fb 

1  L 

Dry- 

.\ 

Sprin|t6eld  . . 

State  Journal 

8 

13} 

:{00 

1.902 

71,  i3},  .35},  .31 

53.300 

2G 

Oct,  Quad 

11  L.  1  Lu.  1  El 

Dry 

A 

State  Register. 

.  8 

12} 

300 

1.800 

70,  53,  .35 

1  H 

Sex 

12  L.  3  M 

Dry 

A 

Sterling 

Gasette. .... 

8 

12 

294 

184 

.34}.  17} 

6.000 

1  D 

Tub 

6  1. 

Dry- 

A 

Streator  . 

I  imes-Press  . 

8 

12 

280 

220 

4.3.  21} 

1  P 

7  I, 

Dry- 

A 

Taylorvilic 

Breeae 

8 

12 

280 

70.  52} 

1  D 

Fb 

2  I. 

Drv 

A 

(  ourier  ..  . 

8 

12 

280 

\ 

I’rbanH 

Courier  . 

7 

13 

294 

75 

69.  53}.  .34 

2.000 

1  D 

Fb 

5  I. 

A 

\Naukegan  . 

News-Sun 

8 

12} 

308 

71.  53}.  35} 

25,000 

1  H 

Qu 

10  L.  1  l.u 

Dry- 

A 

U  est  Frankfort 

■American 

7 

13 

277 

80 

70,  52}.  35.  17 

1.500 

1  G 

3  I 

A 

W  ood  River  . 

Press.. 

7 

13 

280 

1  S 

Fb 

1  L 

Drv 

A 

Woodstock 

Sentinel.. 

.  7 

13 

280 

INDIANA 


Hicknell . 

Bloomfield . 

Bloomington.. 


Bluffton . 

Bracil . 

Clinton. . 
('olumbia  City. 
Columbuo  . 


Conneniville  . 
Cruwfordeville. 

Deeatur . 

Kdinbure  . . 
Elkhart . . 
Ela'ood 

Evanaville . 


Ne«» . 

Timea-Tribune 

Bulletin . 

Herald . 

F.ed(5er-Tribune . 

Star . 

Timea . 

Mail . 

Newa . . 

World . 

Telephone . 

World . 

Banner. . . . 

Timea . 

Clintonian . 

Commercial-Mail  A-  I’oal. 

Herald 

Republican.. 

Xewa-Examlner.. 

.lournal  &  Review.  .  . . 
DeilKHTIlt . . . 

Courier 
Truth. . 

Call-Ijeader. 

Courier  dc  Journal.. 
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25%  •  IN  ONE  YEAR 


IN  ONE  YEAR  25^  of  all  the  newspapers  on  our  list  of  "prospects”  have  pur¬ 
chased  Vulcan  Press  Blankets,  That  speaks  well  for  Vulcan  Blankets.  Also  for 
the  fairness  willingness  to  be  shown  of  those  who  buy  pressroom  equipment. 

Already  Vulcan  Blankets  have  established  a  good  reputation.  They  are  being  referred 
to  as  "the  Long-Life  Blankets”.  It  has  been  demonstrated  that  they  are  absolutely  oil- 
proof  .  .  .  free  from  offset,  swelling,  and  allied  troubles.  Pressmen  have  found  that 
Vulcan  Blankets  print  well  with  less  pressure  than  is  ordinarily  used;  and  that  they 
are  free  from  bolstering,  drying  out,  and  cracking. 

All  of  which  means  that  Vulcan  Blankets  last  .  .  .  and  last  .  .  .  and  last. 

When  ordering  Blankets  or  writing  for  prices,  please  specify  width,  length,  gauge, 
flap,  and  type  of  press. 

VULCAN  RUBBER  ROLLERS,  too,  effect  substantial  savings.  The  direct  saving 
in  cost  of  wash-up  alone  is  a  very  important  item,  amounting  in  one  large  pressroom 
to  $90  weekly,  Vulcan  Rollers  require  less  regrinding  than  ordinary  rollers,  because 
they  are  highly  resistant  to  oil  penetration.  They  are  free  from  excessive  or  uneven 
swelling  and  require  only  a  minimum  of  adjustment.  Write  for  folder,  "Monev- 
Saving  Products  for  Newspapers”. 


VULCAN  PROOFING  COMPANY 

First  Avenue  and  Fifty-eighth  Street,  Brooklyn,  N.  Y. 


VULCAN 


Press  Blankets 


— Rubber  Rollers 


Made  Under  Constant  Laboratory  Control 


No.  4;  Swelling  Tests 

IN  ORDER  to  maintain  a  fixed  standard  of  FREEDOM  FROM 
SWELLING,  test  samples  of  Vulcan  newspaper  blanket  and 
roller  materials  are  submerged  in  oils,  varnishes,  inks,  and 
various  solvents,  including  added  chemicals  such  as  anti-oxidants, 
driers,  etc.  Some  of  these  tests  extend  over  periods  of  many  months, 
and  one  test  has  been  continued  without  interruption  for  more  than 
two  years.  Rapid  control  tests  of  current  production  are  obtained 
by  the  use  of  quick-acting  solvents  in  electrically-heated  ovens. 

The  accompanying  pictures  show  what  happens  in  one  of  these  tests 
to  a  material  which  is  NOT  completely  resistant  to  oil  penetration. 
In  this  case  the  test  was  continued  to  the  point  of  complete 
disintegration. 
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Emporia . 

Gasette . 

8 

12 

294 

1.50 

34) 

4.800 

I  D 

Tub 

6  L.  1  Lu 

Dry 

A 

1  D 

Yes  1 

25% 

F-. 

Fort  Scott . 

Tribune- M  on  i  t  or 

8 

12 

290 

4 

13 

182 

Fredonia . 

Herald . 

7 

13 

276 

Garden  City. . . . 

Telegram . 

7 

13 

280 

Great  Bend . 

Tribune. . .  . 

8 

12 

287 

65 

70.  52).  35.  17) 

2.000 

1  D 

Fb 

3  L 

A 

7 

13 

280 

Hiawatha . 

World .  ' 

8 

12 

294 

200 

70.  52)  35 

1  D 

Fb 

3  L 

A 

Hutchinson . 

Herald  A  News . 

8 

12 

294 

850 

69,  52,  34) 

15.000 

1  G 

.  7  L,  1  I,  1  -M 

Dry 

A 

...  1 

Independence.  . 

Reporter . 

8 

12 

280 

133 

35.  17) 

1  H 

R 

7  L 

Dry 

A 

lola . 

Register . 

8 

12 

294 

60 

70.  52),  35 

1 .3.50 

1  D 

Fb 

4  L.  1  Lu 

A 

8 

12 

287 

Kansas  City _ 

Kansan . 

8 

12 

280 

737 

33).  17) 

20.621 

1  G 

Quad  Si 

11  L.  2  M 

Dry 

A 

Ves  1 

25% 

Lawrence . 

Journal-World . 

8 

12 

294 

165 

34,  17) 

3.860 

1  D 

Tub 

3  L.  3  I.  1  M 

Dry 

A 

Leavenworth .  . . 

Times . . 

8 

12) 

294 

250 

35).  18 

5.600 

1  D 

Tub 

2  L.  2  I 

Dry 

A 

8 

12 

290 

7 

13 

282 

20 

3.6 

600 

1  D 

2  L 

A 

McPherson. . . 

Republican . 

7 

13 

287 

75 

70,  .52).  35 

1  CD 

Fb 

3  L 

Dry 

A 

For  Explanation  of  Key  Letters  See  Paje  58  (Continued  on  page  42) 
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THE  PRODUCER 


IN  JUNE,  1928,  The  New  York  Times  put  its 
first  Wood  Press  into  commission.  Since 
then  —  in  four  years  and  four  months  —  this 
machine  has  turned  out  over  One  Hundred 
Forty-one  Million  Products,  some  having  as 
many  as  sixty-four  pages. 

It  is  a  five-roll  machine,  having  one  folder. 

In  the  Spring  of  the  present  year  The  New 
York  Times  put  into  commission  its  latest  Wood 
Press,  a  twelve-roll  machine  having  four  folders 
and  fitted  with  Autoclamps  and  Autopasters. 

In  four  months  —  June,  July,  August,  and 
September — this  machine  produced  Thirty-nine 
Million  Six  Hundred  Eight  Thousand  Copies. 

This  newspaper  has  in  its  thirty-three  Wood 
Printing  Units  and  ten  Wood  Folders  the  most 
modern  newspaper  printing  plant  in  the  world. 

No  other  press  equals  the  Wood  Press  as  a 
producer. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 
501  Fifth  Avenue,  New  York  City 
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■  Newspaper  publishers  recognize  the  value  of  facts 
and  figures  when  considering  the  relative  merits  of 
presses.  Vague  generalities  can  be  shouted  from  the 
housetops  —  but  they  are  worthless  when  they  cannot 
be  backed  up  by  the  cold  facts  of  actual  performance. 

■  Speed  and  net  production  can  be  measured  accu* 
rately.  Yet  some  press  manufacturers  persist  in 
making  empty  claims  that  their  presses  are  the  fastest 
in  the  world.  They  do  not  publish  the  figures  for  ac¬ 
tual  net  production  to  substantiate  their  assertions. 

■  Goss  here  publishes  the  figures  showing  net  pro¬ 
duction  of  the  Goss  High  Speed  Heavy  Duty  Press  in 
the  Manhattan  plant  of  the  New  York  News.  These  are 
the  highest  figures  for  net  production  ever  published, 
and  we  believe  we  can  say  with  confidence  that  no 
newspaper  has  ever  before  been  able  to  equal  them. 

■  This  high  net  production  was  achieved  in  printing 
the  regular  editions  of  the  New  York  News,  a  tabloid 
newspaper  requiring  fine  printing  of  half-tones.  The 
figures  represent  deliveries  of  salable  copies  from 
one  folder.  Regular  standard  electric  tension  devices 
were  used,  and  the  records  were  established  without 
the  use  of  any  automatic  paster  unit. 

■  Here  are  the  figures  taken  from  the  reports  of  the 
pressroom  foreman. 
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NET  PRODUCTION  FROM  ONE  FOLDER  OF  THE 
GOSS  HIGH  SPEED  HEAVY  DUTY  PRESS  AT  THE 
MANHATTAN  PLANT  OF  THE  NEW  YORK  NEWS 


DATE 

NUMBER 

OF  PAGES 

TOTAL  NET 

PRODUCTION  OF 

SALABLE  COPIES 

AVERAGE  NET 

PRODUCTION  OF 

SALABLE  COPIES 

PER  HOUR 

luly  ....  19 

44  pages 

252,446 

44,028 

September  .  9 

64  pages 

244,629 

40,434 

f  September  23 

72  pages 

283,787 

40,158 

1  September  28 

64  pages 

223,581 

45,162 

September  29 

64  pages 

228,162 

43,040 

es 


)Ut 


hi 


’There  were  only  two  web  breaks  on  the  entire  night's  run. 

.This,  we  believe,  establishes  a  new  record  for  high  net 
production.  Over  215,000  papers  were  run  off  without  a 
single  web  break,  and  there  was  only  one  web  break 
during  the  entire  night. 


■  Goss  does  not  fear  to  publish  the  facts  and  figures. 

It  is  confident  that  the  Goss  High  Speed  Heavy  Duty 
Press  cannot  be  surpassed  for  high  net  production  by 
any  other  printing  press  on  the  market  today.  And 
high  net  production  is  only  one  of  the  many  features 
that  make  it  the  leading  rotary  newspaper  press  value 
in  the  world. 

■  Among  these  other  features  found  exclusively  on  the 
Goss  High  Speed  Heavy  Duty  Press  are  the  Goss  plate 
lock  and  the  Goss  automatic  roller  throw- off.  They 
save  from  ten  to  fifteen  minutes  in  starting  the  press. 

■  Accurate  and  positive  adjustment  of  the  easily  ac¬ 
cessible  ink  fountains  on  Goss  Presses  contributes  to 
clear,  well -printed  newspapers.  The  Goss  system  for 
ink  regulation  and  distribution,  moreover,  keeps  the 
air  in  the  pressroom  free  from  ink  mist. 

■  Vibration,  noise  and  wear  are  reduced  to  a  minimum 
through  the  use  of  spiral  and  helical  gecirs  and  be¬ 
cause  of  the  precision  and  expert  workmanship  that 
go  into  the  manufacture  of  Goss  Presses,  resulting  in 
less  wear,  added  strength,  and  longer  life  of  the  press. 

■  Built  better,  of  better  materials,  Goss  Presses  every 
day  prove  their  rugged  dependability  in  the  leading 
pressrooms  of  the  world.  For  fifty  years  Goss  has 
built  stronger,  better  and  faster  presses,  and  today 
the  Goss  High  Speed  Heavy  Duty  Press  excels  all  its 
predecessors. 


INTING  press  company  •  CHICAGO,  ILLINOIS 

CE^T  forty. SECOND  STREET  •  SAN  FRANCISCO  OFFICE:  707  CALL  BUILDING 
T0f  printing  PRESS  COMPANY  OF  ENGLAND.  LTD.  •  LONDON 
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LOCAL  FREE  PUBLICITY 

IF  THEKK  is  anything  the  average  newspaper 
publisher  wants  to  achieve,  beyond  satisfying  the 
rightful  claims  of  the  public  to  be  accurately  in¬ 
formed  concerned  the  passing  show  of  civilization, 
it  is  to  give  to  the  advertiser  a  heai)ed-up  measure 
of  service  value.  There  was  a  time,  in  this  country, 
when  the  advertiser  was  rather  scornfully  i)ermitted 
to  buy  space.  The  same  indifference  toward  adver¬ 
tiser  rights  obtains  in  this  day  in  many  countries. 
But  in  America,  in  the  enlightened  age  of  self-inter¬ 
est.  newspapermen  acknowledge  advertising  as  the 
economic  base,  making  possible  our  lavish  coverage 
of  news  at  copy  prices  within  the  reach  of  all.  The 
system  works,  serving  both  reader  and  advertiser. 
The  average  publisher  is  keen  to  perpetuate  and  im¬ 
prove  it  by  all  practical  means. 

riiese  tlioughts  arise  from  a  reading  of  the  re¬ 
marks  of  D.  F.  Kelly,  president  of  the  great  Fair 
Store.  Chicago,  and  former  president  of  the  National 
Retail  Dry  Goods  Association,  at  the  Fall  conference 
of  the  Newspaper  Advertising  Executives  Associa¬ 
tion  last  week.  Mr.  Kelly  made  a  suggestion.  He 
thought  newspapers  ought  to  “sell  their  advertising 
columns  to  the  general  public  as  they  have  sold  their 
news  columns,”  meaning  that  more  should  be  done 
by  newspapers  to  interest  the  public  in  the  business 
of  advertisers,  creating  better  confidence,  stimulat¬ 
ing  demand  and  in  general  promoting  sales.  Mr. 
Kelly  sjxjke  rather  enviously  of  what  he  said  news¬ 
papers  have  done  to  promote  the  movie  industry. 

Well,  that’s  an  interesting  suggestion,  considering 
the  intelligent  source.  For  as  long  as  we  can  re¬ 
member,  occasional  newspai)ers,  here  and  there,  have 
published  store  columns,  usually  conducted  by  some 
observant  woman  reporter.  Other  newspapers  have 
resisted  such  enterprises.  But  there  has  never 
been  such  complete  “co-operation,”  such  calculated 
“selling  of  advertising  as  you  sell  your  news  ct>l- 
umns.”  as  Mr.  Kelly  seems  to  envision  as  possible. 
In  our  view  it  would  lie  a  little  absurd,  and  would 
in  the  end  kill  the  bird  that  hatches  14-carat  nuggets. 

While  there  is  such  a  thing  as  store  co-operation, 
meaning  that  the  publisher  goes  the  limit  to  establish 
circulation,  readability,  confidence,  it  might  be  car¬ 
ried  too  far.  The  newspaper  editor  who  packs 
news  columns  with  essentially  the  same  news  that  is 
published  in  advertising  columns  will  pretty  soon 
wear  out  his  reader’s  interest.  It  would  detract 
from  the  news  of  the  paid  space  and  create  some¬ 
thing  like  the  radio  situation,  where  listeners  by  the 
millions  have  grown  so  weary  of  a  disorderly  pro¬ 
gram  of  amusement  and  selling  on  the  air  that  they 
now  turn  dials  frantically  to  find  interest,  if  they 
have  not  pulled  the  plug  entirely,  using  the  instru¬ 
ment  only  on  special  occasions.  If  the  gentleman  is 
thinking  of  some  harum-scarum  news-column 
ballyhoo,  we  can  assure  him  that  while  it  might  be 
profitable  for  awhile,  in  the  end  it  would  react, 
with  just  another  space-wasting  department  as  stupid 
as  those  acres  of  free  automobile  publicity  we  can 
remember,  and ,  also  some  very  unreadable  movie 
columns  now  operating. 

Newspapers  do  "sell  their  advertising  columns” 
in  orderly  and  common-sense  fashion.  They  do 
co-operate.  They  print  store  news  in  paid  space 
in  the  finest  form  that  has  ever  been  devised  in  the 
press  of  any  nation.  They  give  intense  service. 
They  find  the  public  and  sell  guaranteed  circulation. 
They  open  their  books.  They  publish  to  suit  the 
needs  and  requirements  of  advertisers.  Big  stores 
dominate  the  physical  operation  in  hundreds  of 
offices.  No  one  opposes  this.  .•Ml  wish  it  to  work 
for  the  success  of  the  advertiser. 

But  stores  must  in  the  end  sell  tliemselves  in  the 
space  they  buy.  Newspaper  coverage  is  the  cheapest 
commodity,  the  most  profitable  and  dependable  serv¬ 
ice  Mr.  Kelly  uses  in  this  vast  enterprise.  The  large 
department  store,  in  most  rvewspapers,  has  so  much 
the  best  of  everything  the  paper  can  yield  that  other 
advertisers,  mainly  the  general  distributor,  is  tied 
in  knots  of  envy.  VVe  may  not  interpret  Mr.  Kelly's 
meaning  correctly,  and  he  is  at  liberty  to  correct 
us  if  so,  but  we  think  his  mind  is  on  a  type  of  press- 
agency  which  newspapers  are  seeking  to  shake  off. 
rather  than  encourage.  We  must  agree  that  in  man>’ 
offices  national  distributors  have  been  heavily  fav¬ 
ored  over  local  advertisers,  in  free  publicity,  but 
our  position  has  been,  and  continues  to  be,  that  this 
is  a  crime  against  the  ethical  press  and  one  wrong 
cannot  justify  another. 
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Cod  hath  not  given  us  the  spirit  of  fear; 
but  of  power,  and  of  love,  and  of  a  sound 
mind. — II.  Timothy;  1,  7. 


NEWSPAPER  EQUIPMENT 

The  rugged  resistance  to  lower  standards, 
manifested  by  the  newspaj>ers  since  the  be¬ 
ginning  of  tile  depression,  bent  but  slightly 
during  the  10  terrible  months  just  passed.  Its  de¬ 
fensive  line  against  panic  tightened,  with  commerce 
all  around  it  in  rout  and  disorder,  and  the  news¬ 
paper  facilities,  unimpaired,  are  ready  for  any 
demand  of  recovering  business. 

That  judgment  can  be  drawn  from  the  tables  of 
mechanical  requirements  published  in  this  issue. 
Newsprint  consumption  shows  a  decrease,  of  course, 
but  not  a  decrease  comparable  to  the  decline  in  ad¬ 
vertising  linage.  Circulations  have  lost  more  heavily 
in  the  past  year  than  in  previous  phases  of  the  de¬ 
pression,  but  a  25  per  cent  drop  represents  a  maxi¬ 
mum  in  individual  cases  and  a  10  per  cent  average 
decline  from  1931  is  probably  an  overestimate. 

Press  and  composing  room  equipment  therefore 
presents  relatively  little  change  from  the  1931 
tables.  Relatively  little  machinery  is  dark  or  idle, 
but  that  marginal  idleness,  combined  with  a  major 
decline  in  income,  has  been  sufficient  to  prevent  the 
normal  annual  replacement  of  obsolescence.  There 
are  few  new  items  noted  under  these  headings.  This 
l>hase  of  operations  cannot  be  too  long  neglected  by 
any  manufacturer.  It  will  undoubtedly  receive  the 
attention  of  progressive  publishers  as  soon  as  up¬ 
turn  in  business  takes  definite  enough  form  to  assure 
]>ermanent  character. 

Splendidly  equipped  as  are  newspapers  in  all  of 
the  major  cities  and  most  of  those  in  the  second  and 
third  ranges,  both  for  capacity  and  quality  of  out¬ 
put,  there  remains  a  tremendous  opportunity  for  re¬ 
placement  of  outworn  and  inefficient  mechanism  even 
in  these.  In  the  thousand  or  more  cities  well  below 
metropolitan  pretensions,  the  survey  lists  innumerable 
machines  which  were  old  when  their  present  opera¬ 
tors  were  born,  machines  that  can  still  turn  out 
work,  but  at  a  pace  and  of  a  quality  that  evokes 
just  criticism  today.  Scores  of  shops,  publishing 
daily  newspapers,  are  shown  as  depending  upon  one 
machine  for  all  composition.  Not  only  do  they 
work  without  an  indispensable  safety  factor,  but  they 
lack  entirely  the  typographical  range  which  can 
raise  advertising  performance  from  routine  to 
genius.  Hundreds  of  shops  get  along  without 
auxiliary  composing  machines  which  enable  their 
better-armed  contem]K)raries  to  save  time  and  money 
while  producing  better  and  better-Ux)king  newspapers. 

The  objection  that  these  mechanisms  cost  money 
which  is  not  now  available  seems  for  the  moment  an 
im|>assable  obstacle.  In  some  cases  it  is  not  valid 
and  for  the  whole  field  it  will  not  always  remain. 
The  newspaper  has  held  its  place  in  our  society, 
and  it  will  eventually  regain  its  pay.  The  complex 
.steps  necessary  for  this  end  are  already  well  under 
way,  as  proved  by  the  arrested  decline  in  retail  lin¬ 
age.  With  resumption  of  general  employment  that 
is  certain  to  follow  a  sustained  volume  of  retail 
trade,  the  joint  distress  of  merchants  and  publishers 
will  be  pretty  well  ended.  How  soon  that  will  come 
cannot  be  predicted  on  the  knowledge  now  available, 
but  experience  and  information  both  indicate  that  a 
crisis  is  being  passed. 

.\nd  that  the  new  growth  in  total  national  wealth 
will  far  surpass  the  old  is  another  indication  of  ex- 
I)erience.  To  what  extent  the  newspaper  industry 
will  share  in  the  new  expansion  will  depend  both 
upon  its  spiritual  and  material  adjustment  to  the 
new'  era’s  philosophy.  * 


A  CHEERFUL  INTERVIEW 

ONE  of  the  gladdest  moments  in  a  man’s  life 
is  when  he  is  leaving  a  hospital,  cured  jiKi 
rested,  sent  back  to  his  home  by  order  of  j 
scientist  who  smiles  and  says,  ".\11  right  now  g, 


ahead !” 

Doubts  about  life’s  uncertainties  vanish,  h  j, 
something  like  a  rebirth.  Those  of  us  who  havt 
experienced  such  a  moment  will  testify  that  al! 
nature  takes  on  a  pink  glow,  the  skies  smile  and 
there’s  song  in  the  air. 

VVe  were  amused  and  delighted  to  read  Mr, 
Hearst’s  interview  in  Cleveland  Plain  Dealer  givoi 
on  the  day  Dr.  Crile  released  his  i)atient  after  a  suc¬ 
cessful  operation  for  oesophagal  diverticulum  and 
three  weeks’  quiet  convalescence.  "I  am  now  on  mv 
way  to  California,  where  1  live  on  a  hilltop  over¬ 
looking  the  mountains  and  the  .sea.  .  .  Dr.  Crile  is  a 
most  marvelous  surgeon.  .  .  1  never  felt  the  slight¬ 
est  pain.  .  .  The  surgeons  say  the  operation  was  not 
imi)ortant,  but  when  folks  begin  ploughing  around 
in  my  interior  the  situation  becomes  important  as  far 
as  1  am  concerned.  .  .  Dr.  Crile  has  been  doing 
operations  like  mine  for  years,  and  has  never  had  a 
fatality.  .  .  I  did  not  want  to  spoil  such  a  good  record 
.  . .  Cleveland  is  a  splendid  city  .  .  .  not  even  California 
could  produce  a  finer  day  than  we  are  enjopng 
today.  .  .  I  wish  I  had  a  paper  here  so  I  could  luve 
business  occasion  to  come  often  to  this  fine  city. , . 
That  .seems  unlikely,  however.  You  have  excellent 
pajjers  here,  and  1  do  not  see  how  1  could  improve 
on  them.  .  .  Yes.  I  think  Roosevelt  will  be  elected 
and  more  overwhelmingly  than  any  one  antici¬ 
pates.  .  .  Columbus  was  a  radical.  .  .  .Tefferson  . . . 
Washington  .  .  .  Roosevelt.  .  .” 

It  was  a  good  interview,  as  all  cheery  ones  are. 
Mr.  Hearst  is  in  his  69th  year.  He  actually  carries  j 
the  burdens,  both  business  and  editorial,  of  the 
largest  publishing  concern  in  the  world,  more  nearly 
unassisted  than  any  great  metropolitan  newspaper¬ 
man  that  has  ever  lived.  He  completely  dominat^ 
his  vast  empire  from  the  making  of  policy  to  the 
delivery  of  the  paper,  providing  the  means  and  di>-  ' 
pensing  them. 

It  is  gCKxl  to  know  that  Mr.  Hearst  is  again  in 
health.  The  skies  light  up  for  his  friends,  also. 


Plioloyrapli  from  Paris  sliozos  Samuel  In- 
sail,  Jr.,  thumbing  his  nose  at  reporters,  little 
thinking  he  loas  really  insulting,  not  them, 
but  the  reading  public. 


The  voters  eannot  lose,  no  matter  zoho  is 
elected  President,  if  after  .\oz\  8  tee  all  get 
on  the  job.  revive  .-imerican  living  standards, 
retain  our  political  system,  turn  on  the  iuire. 
make  goods,  adverti.se  and  sell  them. 


BALLYHOO  HONORS 

AN  ILLUMINATING  letter  comes  from  Roben 
Hammond  Murray,  former  correspondent  oi 
^  Xeto  York  World  in  Mexico,  concerning  the 
ballyhoo  racket.  It  will  be  found  on  another  page 
The  point  is  that  newsi>apers  are  responsible  for  the 
inflation  of  many  a  “stuffed  shirt”  and  that  the  cos 
of  the  operation  falls  on  newspapers  and  a  long-  j 
.suffering  public.  There  is  something  in  the  idea 
If  you  doubt  it,  just  think  of  the  false  alarms  thai 
have  been  .set  off  in  this  fair  land  during  the  post¬ 
war  era — the  “horde  of  political  Frankensteins  bit: 
by  newspaper  ballyhoo.”  Mr.  Murray  prescribe 
the  “silent  treatment.”  such  as  the  Italian  press  gav: 
to  Jimmy  Walker  during  his  recent  visit. 

Another  phase  of  the  matter  suggests  itself.  H« 
long  are  newspapers  to  support  absurd  and  usele- 
trans- Atlantic  airship  stunting?  press  associatiff 
chief  told  us  recently  that  every  time  one  of  the 
publicity  rackets  takes  place  the  association  me 
s|)end  at  least  $5,000,  all  of  which  in  the  end  coor 
out  of  newspapers.  Multiply  that  by  the  nuinbr 
of  as.sociations  and  newspapers  covering  a  flight* 
.some  pitiful  flop  in  mid-ocean,  and  you  have  th 
money  cost.  As  a  scientific  demonstration  the  th® 
is  worn  threadbare.  .\s  a  circus  it  is  dull. 
public  mind  now  actually  revolts,  especially 
some  crazed  adventurer  drags  women  and  1® 
children  into  the  jjerilous  game,  with  nothing  to 
save  publicity  thrills  and  perhaps  free  commert* 
publicity  perquisites. 

Yes,  verily,  ballyhoo  is  responsible  ior  ^ 
horrors  and  many  troublesome  people  in  public  »* 
We  can’t  subscribe  to  any  organized  “silent  tr# 
ment”  for  anything  under  the  sun  that  classes* 
news,  for  this  is  not  Italy,  but  we  must  admit  l» 
the  over-play  some  newspapers  give  to  little  peoi* 
and  small  events  acts  just  as  Mr.  Murray  chaigo 
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PURELY  PERSONAL 


Manchester  boddy,  pub¬ 
lisher,  Los  Angeles  Daily  Nen's, 
spoke  on  "The  Community  Land  Chest’s 
Relation  to  Land  and  Industry"  before 
the  California  Real  Estate  Associations, 
in  Del  Monte  recently. 

Josephus  Daniels,  editor  and  pub¬ 
lisher,  Raleigh  (N.  C.)  Nnvs  and  Ob¬ 
server,  addressed  the  Yancey  county 
(N.  C.)  Demtxratic  club  at  Burnsville, 
Oct.  20.  He  was  recently  named  to  the 
special  Roosevelt  campaign  committee 
organized  by  the  National  Popular 
Government  League. 

E.  D.  Stair,  publisher,  Detroit  Free 
Press,  served  on  the  committee  which 
arranged  for  President  Herbert  Hoo¬ 
ver’s  speech  in  Detroit,  Oct.  22. 

Col.  R.  R.  McCormick,  publisher  of 
the  Chicago  Tribune,  spoke  Oct.  20  be¬ 
fore  students  of  Columbia  University 
school  of  journalism.  New  York. 

Victor  H.  Hanson,  publisher,  Bir¬ 
mingham  Neivs  and  Age-Herald,  is  in¬ 
sert  for  $2,725,000  according  to  a  list 
of  those  persons  in  the  United  States 
who  carry  more  than  one  million  dollars 
prepared  by  the  Spectator  Company  of 
Xew  York. 

David  Lawrence,  editor,  Washington 
(D.  C.)  United  States  Daily,  recently 
addressed  the  Rochester  (N.  Y.)  Cham¬ 
ber  of  Commerce. 

A.  M.  Dickinson,  former  editor, 
Utica  (N.  Y.)  Saturday  Globe,  recently 
addressed  the  Men’s  Club  of  the  First 
Methodist  Church  of  Herkimer. 

M.  H.  Bourne,  editor,  Carrollton 
(Ky.)  Neii’s-Herald,  was  recently 
elected  president  of  the  Northern  Dis¬ 
trict  Warehousing  Corporation  at  Car¬ 
rollton. 

C.  E.  Faulk,  Jr,,  editor  and  publisher, 
Ruslon  (La.)  Daily  Leader  and  Mrs. 
Faulk,  society  editor,  .spent  their  vaca¬ 
tion  at  Mineral  Wells,  Tex. 

Frank  Harper,  editor  and  owner, 
Bridgeuater  (Mass.)  Herald,  is  spend¬ 
ing  his  vacation  on  a  motor  trip  to 
California. 

Sen.  W.  A.  Buchanan,  publisher, 
Lethbridge  (Alta.)  Herald,  is  in  Ot¬ 
tawa  attending  the  session  of  parlia¬ 
ment. 


W.  T.  Anderson,  editor,  Macon 
(Ga.)  Telegraph  and  Netvs,  addressed 
the  Young  Democratic  Club  of  Hous¬ 
ton  County  at  Perry,  Ga.,  Oct.  21. 


A.  L.  Miller,  publisher,  Battle  Creek 
(Mich.)  Enquirer-Nezvs,  addressed  a 
mass  meeting,  Oct.  17,  which  formally 
started  Battle  Creek’s  annual  Welfare 
Fund  drive. 

Theodore  Arter,  Jr.,  publisher  of  the 
Altoona  (Pa.)  Tribune,  a  lieutenant 
colonel  in  the  military  intelligence  serv¬ 
ice  of  the  U.  S.  Army  reserve  will 
report  in  Washington,  Nov.  22  for  one 
month  of  active  (luty. 

Boyd  Morrison,  editor,  Camden 
(N.  J.)  Progressit’e  Labor  World, 
weekly,  has  retired  from  the  Congres¬ 
sional  race  in  the  First  New  Jersey 
district  where  he  was  an  independent 
candidate. 

William  O.  Dapping,  president.  New 
Y()rk  Associated  Dailies,  and  editor  and 
publisher,  (N.  Y.)  Citizen-Ad¬ 

vertiser,  is  a  Presidential  elector  from 
New  York  state  on  the  R(X)sevelt-Gar- 
ner  ticket. 


Joseph  A.  Carter,  Sr.,  recently  editor. 
South  Orange  (N.  J.)  Record,  has  be¬ 
come  editor  of  the  joint  newspapers 
South  Orange  Home  Neivs  and  Maple- 
wood  News. 


Roger  Mayhill,  editor,  Delphi 
find.)  Journal,  was  elected  president 
of  the  Indiana  Council  of  Religious 
education  at  Huntington,  Oct.  22. 

James  M.  Cox.  Jr.,  assistant  pub- 
^er,  Dayton  (O.)  Daily  News,  has 
own  named  captain  of  a  team  in  the 
jpwial  gifts  division  for  the  coming 
Community  Chest  drive. 


Emmet  Gratton  O’Leary,  edit 
is  convalescing  a 


B,  W.  Flcisher,  publisher  and  editor 
of  the  Japan  Advertiser,  Tokio,  sailed 
for  the  United  States  Oct.  4  for  an 
extended  visit,  during  which  time  he 
expects  to  visit  New  York,  Washington, 
D.  C.,  and  other  Eastern  cities. 

Philip  D.  Ross,  editor  and  publisher, 
Ottenva  Journal  Dailies,  and  one  of  the 
oldest  living  graduates  of  McGill  Uni¬ 
versity,  has  been  elected  the  president 
of  the  Graduates’  Society  of  McGill. 

-•Mbert  W.  Cummins,  editor,  Wilming¬ 
ton  (Del.)  Morning  News,  was  one 
of  the  guests  of  honor  at  a  dinner  given 
recently,  by  the  directors  of  the  Wil¬ 
mington  Y.  M.  C.  A.  to  the  founders  of 
the  organization.  Mr.  Cummins  was 
one  of  the  founders. 

Gen.  J.  B.  Stanley,  editor,  Greenville 
(Ala.)  Advocate,  celebrated  his  sixty- 
seventh  anniversary  as  editor  recently. 
He  founded  the  .\dvocate  in  1865  at 
the  end  of  the  Civil  War. 

'Pom  R.  Hutton,  editor,  Binghamton 
(N.  Y.)  I^ress,  addressed  the  Business 
Girls’  League  at  the  Binghamton 
Y.W.C.A.  Oct.  18. 

John  Redmond,  editor  and  publisher 
of  the  Burlington  (Kan.)  Daily  Re¬ 
publican,  recently  drove  to  Tacoma. 
Wash.,  because  of  the  serious  illness  of 
a  relative.  Mrs.  Redmond  accompanied 
him. 

IN  THE  BUSINESS  OFFICE 

ALTER  L.  TUSHINGHAM, 
vice-president  and  business  man¬ 
ager,  Camden  (N.  J.)  Courier-Post 
newspapers,  was  elected  second  vice- 
president  of  the  Collingswood,  N.  J., 
Lodge  of  Masons,  Oct.  17. 

H.  F.  Robinson,  general  manager. 
Salt  Lake  Tribune,  has  returned  from 
Kansas  City,  Mo.,  where  he  went  to 
attend  the  funeral  of  his  sister. 

Gordon  Leighton,  general  manager, 
Calgary  (Alta.)  Morning  Albertan,  re¬ 
cently  addressed  a  number  of  service 
clubs  and  other  organizations  in  Cal¬ 
gary  on  the  production  of  the  modern 
newspaper  and  the  news  gathering 
agencies. 

Brigham  F.  Grant,  general  manager. 
Salt  Lake  City  Deseret  Neivs,  celebrated 
his  76th  birthday  last  week.  He  re¬ 
ceived  numerous  messages  from  rela¬ 
tives,  associates  and  friends.  Mr.  Grant 
is  still  active  and  makes  daily  visits  to 
all  departments  of  the  paper. 

John  M.  Richardson,  advertising 
manager,  Rockland  (Me.)  Courier- 
Gazette,  last  week  addressee!  the  Maine 
Congress  of  Parent-Teacher  Assexia- 
tions  on  advertising  and  publicity. 

Fred  H.  Kilgus,  advertising  and  busi¬ 
ness  manager.  Orange  (N.  J.)  Weekly 
Rez'iew,  has  resigned. 

Norman  P.  Rickards,  city  circulation 
manager,  Decatur  (Ill.)  Review  the  past 
five  years,  has  resigned  to  join  Whit¬ 
lock  &  Co.,  Chicago,  circulation  pro¬ 
moters.  Three  hundred  carriers  gave  a 


FOLKS  WORTH  KNOWING 


SAM  ASHBURN,  columnist  for  the 
San  Angelo  (Tex.)  Standard-Times, 
is  a  sixcialist  on  the  happenings  in  the 
West  Te.xas  ranch 
lands.  Every  day 
his  "From  the  Top 
of  tlie  Windmill" 
column  chronicles 
the  life  and  per¬ 
sonalities  of  the 
territory  his 
papers  call  "the 
state  of  San 
Angelo."  H  e 
weighs  220  pounds 
and  has  friends 
everywhere. 

T  w  e  n  t  y  -four 
large  counties 
give  him  an  edi¬ 
torial  domain  that  requires  travel  as 
far  south  as  the  border  town  of  Presidio 
and  as  far  west  as  Fort  Stockton  and 
Alpine  in  the  Davis  Mountain  country. 

He  started  newspaixr  work  in  1925 
after  tiring  of  confining  work  as  in¬ 
structor  and  coach  in  the  Mertzon,  and 
other  Texas  high  schools.  Before  that 
he  had  acquired  an  A.  B.  degree  after 
study  at  Georgetown  University  and 
University  of  Texas.  After  a  year  of 
general  reporting,  he  became  “roving 
correspondent”  for  his  lepers. 


farewell  dinner  in  his  honor  in  the 
Hotel  Orlando  Oct.  14.  His  associates 
presented  him  with  a  brief  case. 

Elaine  Sullivan,  statistical  department, 
Curtis-Martin  Philadelphia  newspapers, 
last  week  was  presenteil  with  two  birth¬ 
day  cakes,  one  by  the  cashiers’  depart¬ 
ment  and  one  by  her  fellow  workers. 

Henry  S.  Lewis,  assistant  treasurer, 
Norfolk  (Va.)  Ledger-Dispatch,  is  on 
vacation  in  New  York. 

J.  R.  Chamblee,  circulation  manager, 
Dothan  (Ala.)  Eagle,  and  Mrs.  Cham¬ 
blee,  are  parents  of  twins,  a  son  and 
daughter,  James  Russell  Chamblee,  Jr., 
and  Barbara  Joy,  born  Oct.  15. 

Crawford  F.  Balck,  who  has  been 
with  the  auditing  department.  Orange 
(N.  J.)  North  Jersey  Courier  for  sev¬ 
eral  years,  has  gone  to  Quincy,  Mass. 

E.  B.  Stahlman,  Jr.,  secretary,  Nash- 
ville  (Tenn.)  Banner,  was  elected  gov¬ 
ernor  of  the  Kentucky-Tennessee  Dis¬ 
trict  of  Kiwanis  International,  during 
fourteenth  convention  in  Nashville, 
Oct.  22. 

R.  M.  Watson,  advertising  staff, 
Winston-Salem  (N,  C.)  Journal-Sen- 
tinal,  recently  underwent  an  emergency 
operation  for  apjiendicitis  at  City 
Memorial  Hospital,  Winston-Salem. 

Mrs.  Robert  R.  O’Brien,  wife  of  the 
business  manager  of  the  Council  Bluffs 
(la.)  Nonpareil  and  president  of  the 
(Continued  on  page  40) 


Sam  Ashbi’rn 


Pieces  of  Eight 

A  new  strip,  presenting  true  stories  of  pirates  and  lost  treasure, 
by  Charles  B.  Driscoll,  author  of  “Doubloons:  The  Story  of 
Buried  Treasure,”  “Treasure  Aboard,”  etc. 

Fifty  words  under  each  panel  carry  the  thrilling  story. 

Strip  drawn  by  Montfort  Amory,  best  black-and-white  artist 
specializing  in  pirates  and  the  sea.  You’ll  be  amazed  by  the 
beauty  of  the  drawing. 

You’ve  observed  the  revival  of  popular  interest  in  treasure? 
You’ll  find  that  romantic  interest  exploited  to  the  utmost  in 
this  strip. 

From  Julius  Caesar  to  Malcolm  Campbell,  men  have  risked 
lives  and  fortunes  to  recover  buried  gold  and  treasure 
from  the  sea-bottom. 

Have  a  look  at  it! 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNITT  TIMES  BUILDING  CHARLES  V.  McADAM 

Chairman  NEW  YORK,  N.  Y.  President 


ALL  FAITHS 
eiVDHRSE 
“EVERYDAY 
RELIGRLY**  -  - 


Hu  Ur.  .I«»»>E:PH 


F4»IIT  NEWTON 


Bishops,  priests,  rabbis  and  ministers 
have  united  In  praise  of  this  new 
dally  feature  written  by  “the  leading 
preacher  In  America  "  ....  It  It  a  feature 
for  men  and  women  of  all  creeds  ....  and 


for  people  without  creeds  who  are  hungry 
for  spiritual  leadership  .... 


Many  observers  have  long  felt  that  the 
spiritual  depression  of  the  country  has  been 
more  desolating  than  the  material  depres¬ 
sion  ....  EVERYDAY  RELIGION  has 
come  when  the  need  of  It  Is  greatest.. . . 


In  Introducing  Dr.  Newton's  feature.  The 
Pittsburgh  Press  sent  letters  to  500  Pitts¬ 
burgh  clergymen  of  all  denominations. 
Many  of  them  mentioned  the  new  feature 
In  their  pulpits  and  unsolicited  letters  of 
commendation  poured  In.  The  Press  ob¬ 
tained  quotes  from  some  of  the  best  names 
In  town  and  printed  the  following  story; — 


Pittsburgh  Clergymen  Hail  Sew  Press  Feature; 


‘Ecergday  Religion’  Is  Recommended  For  All 


RELIGION  appears  In  The  Akron  times 
Press,  The  Cincinnati  Post,  The  Cedar 
Rapids  Gazette  A  Republican,  The  Cleve¬ 
land  Press,  The  Denver  Rocky  Mountain 
News,  The  Detroit  Free  Press,  The  Fort 
Worth  Press,  The  Pittsburgh  Press,  The 


Richmond  News  Leader  and  The  St.  Louis 
Post  Dispatch. 


EVERYDAY  RELIGION  has  stirred  such 
a  warm  and  Immediate  response  from 
readers  It  proves  It's  a  feature  people  have 
been  waiting  for  ....  an  Insipiratlonal 
feature  that  people  need  of  all  times  NOW 
....  Served  dally  (500  words)  with  mats 
of  promotion. 

For  Terms  and  Samples,  Please  Write. 

UNITED  FEATURES 

MONTE  BOORJAILY, 

General  Manager 

220  East  42nd  Street,  New  York 
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(Continued  from  page  39) 


Iowa  Daily  Press  Association,  suffered 
four  broken  ribs  Oct.  18  when  her  rid¬ 
ing  horse  shied  and  bolted. 

John  Marlowe,  formerly  with  the 
Terre  Haute  (Ind.)  Star,  for  nine  years 
as  advertising  man,  with  the  Saturday 
Spectator  for  the  past  two  years  in  the 
same  capacity,  has  resigned  to  join  the 
Indianapolis  Star.  He  will  be  suc¬ 
ceeded  on  the  Spectator  by  William 
Hastings,  also  at  one  time  with  the 
Terre  Haute  Star  advertising  staff. 


IN  THE  EDITORIAL  ROOMS 

Harold  D.  VALPEY,  managing 
editor,  Lynn  (Mass.)  Item,  is  on 
a  two-weeks’  cruise  to  Bermuda. 

T.  C.  Lawrey,  managing  editor, 
Ottaii-a  Journal,  has  returned  after  an 
extended  trip  in  Northern  Ontario. 

John  W.  Dafoe,  managing  editor. 
Winnipeg  Free  Press,  will  be  the  chief 
speaker  at  the  annual  luncheon  of  the 
Professional  Institute  of  the  Civil  Serv¬ 
ice  of  Canada  Nov.  14. 

Robert  Bowman,  graduate  of  McGill 
University,  and  son  of  C.  A.  Bowman, 
editor,  Ottaica  Citizen,  has  joined  the 
Citizen  staff. 

Merle  Blakely,  of  the  staff,  Oklahoma 
City  Daily  Oklahoman,  was  in  Mus¬ 
kogee  Oct.  18  covering  the  trial  of  S.  A. 
Berrie,  minister  held  on  a  first  degree 
murder  charge. 

Thomas  F.  Hook,  telegraph  editor. 
Dayton  (O.)  Daily  Neu's,  and  Mrs. 
Hook,  formerly  assistant  society  editor, 
are  the  parents  of  a  son,  born  Oct.  14. 
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International  Year  Book  last  Saturday  in  January — 
'  A  N.P.A."  numbers  last  two  Saturdays  in  April — 
Advertising  Convention  number  first  Saturday  In  June— 
Advertising  linage  records  in  March  and  September — 
Newspaper  rates  and  circulations  in  January  and  Xuly — 
Market  Guide  containing  standardised  merchandising 
and  marketing  data  on  1.409  newspaper  markets 
third  Saturday  in  November— 

Size  of  type  8%  z  12  indies — 168  agate  lines 
(12  H  oms)  on  four  columns — total  of  672  agate 
lines  to  the  page — 

Largest  type  page  in  the  business  paper  field— 
Display  advertising  rates:  transient.  75e.  per  agate 
line,  or  series  of  Insertiens  as  follow:— 
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The  single  column  forty-two  line  rate  maker  card  at 
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Frank  R.  Kent,  political  writer,  Bal¬ 
timore  Sun,  addressed  the  annual  meet¬ 
ing  of  the  Manufacturers’  Association 
of  Connecticut  at  New  Haven,  Oct.  28 
on  "What  Is  Happening  in  American 
Politics  Today.” 

Cleon  Walfoort,  sports  editor,  She¬ 
boygan  (Wis.)  Press,  addressed  the 
Sheboygan  Amateur  Baseball  Associ¬ 
ation  in  Sheboyan  Oct.  15. 

C.  C.  Clifton,  political  writer,  Des 
Moines  (la.)  Register  and  Tribune,  has 
just  completed  a  political  survey  of 
Iowa  for  his  paper. 

Homer  Harkness,  a  police  reporter, 
Jersey  City  Jersey  Journal,  and  Mrs. 
Harkness,  are  the  parents  of  a  son, 
born  Oct.  22. 

Horace  A.  Tani,  rejwrter.  Union  City 
(N.  J.)  Hudson  Dispatch,  will  sail 
early  in  November  for  Barcelona,  Spain, 
for  a  vacation. 

A.  L.  Banister,  sports  editor,  Ashe¬ 
ville  (N.  C.)  Times,  has  been  named 
publicity  committee  chairman,  Asheville 
unit,  American  Business  Club  for  the 
year  1932-33. 

Frank  J.  Quinlan,  secretary  to  the 
mayor  of  Bridgeport,  Conn.,  and  former 
city  hall  reporter,  Bridgeport  Times- 
Star,  and  Alfred  S.  O'Brien,  formerly 
of  the  Bridgeport  Post  and  Bridgeport 
Sunday  Herald,  have  joined  the  (Con¬ 
necticut  Democratic  state  campaign 
staff. 

Virginia  D.  Sturm,  music  critic,  Day- 
ton  (O. )  Daily  News,  was  hostess  to 
Lawrence  Tibbett  and  his  party  after 
a  concert  in  Dayton  recently. 

Norman  S.  Thomas,  sports  editor, 
Lewiston  (Me.)  Evening  Journal,  has 
been  elected  commander  of  the  Frank 
W.  Hulett  Post,  Veterans  of  Foreign 
Wars. 

John  Denson,  city  editor,  Richmond 
(Va.)  Times-Dispatch,  addressed  the 
banquet  of  the  Virginia  Intercollegiate 
Press  .Association  at  Farmville  Oct.  21. 

St.  Claire  Rivers,  sports  editor,  Leth¬ 
bridge  (.Alta.)  Daily  Herald,  has  re¬ 
turned  from  a  vacation  spent  in  hunting 
in  Northern  Alberta. 

W.  A.  R.  Cocq,  editorial  writer,  Leth¬ 
bridge  (Alta.)  Daily  Herald,  has  re¬ 
turned  after  a  two  months’  vacation 
in  England  and  on  the  continent. 

Carl  Olsson,  of  the  staff.  Little  Rock 
.-irkansas  Detnocrat,  accompanied  the 
Little  Rock  Chamber  of  Commerce 
larty  on  its  aviation  tour  of  the  state, 
Oct.  14-15. 

Russ  Symontowne,  of  the  Reading 
(Pa.)  Times,  has  been  appointed  super¬ 
visor  of  work  relief  for  Berks  county. 

J.  R.  Allen,  reporter,  Norfolk  Vir¬ 
ginian-Pilot,  resigned  and  returned  to 
iiis  home  in  Troy,  N.  C.,  last  week. 

Richard  M.  Charlton,  city  editor, 
Saxminah  (Ga.)  Morning  News,  deliv¬ 
ered  the  principal  address  at  a  meeting 
of  the  Jewish  Educational  .Alliance  in 
Savannah,  Oct.  25. 

.A.  Judson  Evans,  special  writer,  Rich¬ 
mond  (\'a.)  Times-Dispatch,  covered 
the  meeting  of  the  League  of  Virginia 
Municipalities  at  Charlottesville  last 
week. 

Edwin  J.  Pollock  has  been  appointed 
acting  sports  editor,  Philadelphia  Public 
Ledger,  during  the  illness  of  Joseph 
McGlynn,  who  is  at  Graduate  hospital 
recovering  from  a  minor  operation. 

Riley  McKoy,  reporter,  Atlanta  Con¬ 
stitution,  underwent  an  emergency  oi>er- 
ation  for  appendicitis  Oct.  18  at  the 
Georgia  Baptist  hospital,  Atlanta. 

J.  Nelson  Griswold,  copy  reader, 
Syracuse  (N.  Y.)  Post-Standard,  is  a 
patient  in  Faxton  Hospital,  Utica, 
where  he  recently  umlerwent  an  oikt- 
ation. 

Eleanor  Calwell  has  resigned  from 
the  Philadelphia  Evening  Ledger  fea¬ 
ture  staff,  following  the  announcement 
of  her  engagement  to  be  married 
Thanksgiving  week.  She  has  been  suc¬ 
ceeded  by  Leah  Knox  of  the  Public 
Ledger  reference  department. 

Charles  M.  Meredith,  Jr.,  associate 
editor,  Quakertown  (Pa.)  Free  Press, 
address^  the  Muhlenberg  College  jour¬ 
nalism  students  recently. 


Robert  Wolfe,  sports  writer,  Allen¬ 
town  (Pa.)  Morning  Call,  has  been 
re-admitted  to  the  University  of  Penn¬ 
sylvania  Hospital,  as  a  result  of  a  head 
injury  he  suffered  while  swimming  more 
than  a  year  ago. 

Marc  Wilkinson,  Pueblo  (Colo.J 
Morning  Chieftain,  has  been  delivering 
two  to  three  lectures  weekly  in  the 
Pueblo  district,  on  European  political 
affairs. 

Lithgow  Osborne,  editorial  writer. 
Auburn  (N.  Y.)  Citisen-.4dvertiser,  is 
running  for  Congress  on  the  Democratic 
ticket  in  the  36th  New  York  district. 

George  W.  McCoy,  state  news  edi¬ 
tor,  Ashciille  (N.  C.)  Citizen  and 
Times,  is  author  of  a  bibliography  of 
all  publications  pertaining  to  the  Great 
Smoky  Mountains  and  the  Great  Smoky 
Mountains  National  Park  which  has 
just  been  issued  by  the  National  Park 
Service  at  Washington. 

Bert  Stoll,  Detroit  News  reporter 
covering  the  gold  rush  in  northern 
Manitoba,  with  trapper  paddled  22  miles 
to  a  settlement  recently  after  being 
imprisoned  in  the  trapper’s  cabin  four 
days  by  a  blizzard. 

George  Blount,  Toledo  News-Bee 
photographer,  has  returned  from  a  vaca¬ 
tion  at  Lakeland,  Mich. 

R.  K.  T.  Larson,  feature  editor, 
Norfolk  Virginian-Pilot,  spent  his  va¬ 
cation  in  New  York. 

Sally  Spicer,  special  writer,  Cincin¬ 
nati  Enquirer,  was  among  the  guests 
at  a  reception  given  in  Dayton,  O., 
recently  by  Mrs.  Frederick  B.  Patter¬ 
son,  wife  of  the  president  of  the  Na¬ 
tional  Cash  Register  Company,  in  honor 
of  Mrs.  Dolly  Gann. 

William  Cook,  formerly  of  the  city 
staff,  Buffalo  Times,  has  become  city 
editor  of  the  Kenmore  (N.  Y.)  Tribune. 

Harry  Yorke,  of  the  editorial  staff, 
Buffalo  Evening  Nncs,  is  on  a  leave 
of  absence. 

Waldo  R.  Bryant,  who  conducts  the 
campers’  column  in  the  Brockton 
(Mass.)  Daily  Evening  Enterprise,  was 
tendered  a  surprise  party  recently  in 
observance  of  his  40th  birthday. 

Major  Frank  Nelson,  pictorial  editor, 
Philadelphia  Public  Ledger,  has  re¬ 
turned  from  a  month’s  vacation  spent 
in  an  automobile  trip  to  Florida  and 
return. 

Jack  Blalock,  New  York  World-Tele¬ 
gram  reporter,  was  in  Norfolk,  Va., 
last  week  visiting  relatives. 

Glenn  Logan,  of  the  Joliet  (Ill.) 
.Veti'S-Herald  staff,  is  spending  his  vaca¬ 
tion  in  Kansas  City  and  .Sedalia,  Mo. 

Clark  H.  Galloway,  city  editor, 
Council  Bluffs  (la.)  Nonpareil,  has 
been  named  a  member  of  a  committee 
working  in  cooperation  with  the  Iowa 
.'(hort  Line  association  in  rerouting  a 
highway  into  the  city. 

Royal  Cortissoz,  art  critic  of  the 
.Wit’  York  Herald  Tribune,  addressed 
a  large  audience  Oct.  24.  in  McAIillin 
.Academic  Theatre,  Columbia  University 
on  "Ideals  in  American  Art.” 

B.  F.  Doran,  Philadelphia  Public 
Ledger  financial  news  department,  has 
returned  from  White  Sulphur  Springs, 
W.  Va.,  where  he  covert  the  annual 
convention  of  the  Investment  Bankers 
of  the  United  States. 

Bruce  Russell,  Los  Angeles  Times 
artist  and  cartoonist,  recently  gave  a 
chalk  talk  to  members  of  the  Ingle¬ 
wood  (Cal.)  Lions  Club. 

Afiss  Betty  Eckersall,  daughter  of  the 
late  Walter  Eckersall,  Chicago  Tribune 
sports  writer,  has  joined  the  Chicago 
Herald  and  Examiner  sports  staff.  Miss 
Eckersall  formerly  was  a  member  of  tlie 
Tribune  sports  staff. 

John  F.  Wells,  city  editor,  Little  Rock 
.irkansas  Gazette,  accompanied  the 
.Arkansas  delegation  to  St.  Louis  when 
Gov.  Franklin  D.  Roosevelt  spoke  there 
Oct.  21. 

Fred  Lazell,  feature  writer,  Des 
Moines  (la.)  Register  and  Tribune,  has 
just  returned  after  spending  three 
weeks  in  the  state  collecting  material 
for  a  series  on  interesting  towns  and 
cities. 


WEDDING  BELLS 


Ralph  Armstrong,  assistant 

circulation  manager,  Kewanet 
(Ill.)  Star-Courier,  to  Miss  Leeta 
A'erge  Oct.  18  in  the  home  of  the  bride’s 
parents,  Kew’anee. 

Fred  W.  May,  of  the  St.  Louis  Asso¬ 
ciated  Press  editorial  staff,  to  Virginia 
L.  Bidwell  of  Kansas  City,  Oct.  22. 


Alan  Hindle  Olmstead,  associate  edi¬ 
tor  and  political  writer,  Bridgeport 
(Conn.)  Times-Star,  to  Miss  Catherine 
Elizabeth  Casey  of  Bridgeport,  Oct  22 
at  Bridgeport. 


Paul  Turner  Miller,  of  the  Associated 
Press  Columbus  bureau,  to  Miss  Louise 
Johnson,  society  editor,  Columbus  Ohio 
State  Journal,  Oct.  20. 

Miss  Elizabeth  Kuhlow,  circulation 
accountant,  Hoboken  (N.  J.)  Jersey 
Obscrz'cr,  to  Fred  Voide  of  Fort  Mont¬ 
gomery,  N.  Y.,  in  Hoboken,  recently. 

John  T.  Gould,  of  the  editorial  staff, 
Brunsunek  (Me.)  Record,  to  Miss  Dor¬ 
othy  F.  Wells  of  Arlington,  Mass 
Oct.  22. 


George  Ray,  telegraph  and  state  edi¬ 
tor,  Amarillo  (Tex.)  Globe-News,  to 
Miss  Lillian  Duncan,  Oct.  9. 


SPECIAL  EDITIONS 

Ft.  WAYNE  (Ind.)  j6URNAL- 
GAZETTE,  Oct.  20,  36  page  edi¬ 
tion  for  Ft.  Wayne  Days  Oct.  ^-22. 
The  edition  carried  approximately  4,400 
lines  of  advertising  and  merchants  paid 
for  delivery  of  8,000  extra  copies  on 
rural  routes. 

Fall  River  (Mass.)  Herald  News, 
Fall  River  Day  edition,  two  sections,  48 
pages,  Oct.  20. 

Spencer  (la.)  News-Herald,  Pancake 
Day  Edition,  (Dct.  21,  16  pages. 

Waterbury  (Conn.)  Evening  Demo¬ 
crat,  special  Waterbury  Day  edition,  40 
pages,  Oct.  19. 

Winnipeg  (Man.)  Tribune,  Oct.  15, 
12  pages  for  opening  of  Civic  Audi¬ 
torium. 

Saskatoon  (Sask.)  Star-Phoenix,  36 
pages  for  “Living  Music”  and  "Shop¬ 
pers’  Day.”  Oct.  5. 

Regina  (Sask.)  Leader-Post,  24 
pages  for  "Living  Music”  and  “Shop¬ 
pers’  Day,”  Oct.  19. 

Peoria  (Ill.)  Star  16-page  supplement 
Oct.  18  for  Peoria  Day.  100  merchants 
co-operated  with  the  Association  ot 
Commerce. 

Toledo  Blade,  Annual  Toledo  Day 
edition,  Oct.  24,  42  pages,  with  12  full- 
page  advertisements. 

Meriden  (Conn.)  Morning  Record,^ 
pages  Meriden  Booster  Days  edition, 
Oct.  19. 

Camden  (N.  J.)  Courier,  Oct.  14,6 
page  advertising  supplement  and  Oct.  21. 
8  pages  for  N.  Snellenburg  &  Co.,  de¬ 
partment  store,  advertising  a  sale. 

Richmond  (Va.)  Times  -  Dispaid 
General  Foods  Cooking  School  section. 
4  pages,  Oct.  17. 

Worcester  (Mass.  )  Evening 
Worcester  Days  Bargain  edition,  three 
sections,  44  pages,  Oct.  20. 

Cedar  Rapids  (la.)  Gazette,  12-page 
tabloid  supplement  marking  opening  oi 
“radio  w'eek,”  Oct.  9. 

Pawtucket  (R.  1.)  Tiwirr,  special  edi¬ 
tion  marking  opening  of  annual  muster 
of  the  New  England  States' 
Firemen’s  Association,  22  pages,  Oct.- 

PRESS  ASSOCIATION  NOTES 

Frank  WHITELEY,  formerly 
with  Arizona  newspapers,  has  j^ 
the  San  Francisco  staff  of  the  A^ 
ciated  Press.  Mr.  Whiteley  att^ 
Stanford  University  and  Columbia  Jo®' 
nalism  School  before  entering  neff 
paper  work. 

Ronald  W.  Wagoner  has  been  trac 
ferred  from  the  Los  Angeles 
the  San  Francisco  bureau  of  the  UmW 
Press. 


HELD  COOKING  SCHOfM- 

The  Spartanburg  (S.  C.) 

Journal  sponsored  a  cooking 
conducted  by  Miss  Louise  D»' 
Oct.  11-14. 
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13 
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90 

70.  .52} 
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I  D. 
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24,000 
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Banner . 

7 
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1  D 

12 
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12 
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News  4t  Post.  . 

s 
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294 
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3.5}.  17} 
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1  D 

Herald  A  Mail . 
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12 

.300 
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68.  51}.  34 

20,800 

I  H 

Timee . 

...  7 

13 
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Oct.  De 
7  units 
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5  L 
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Dry  A 
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Amesbury .  News .  7  13  280  24  70. 52}.  35 

Arlin^n .  News .  » _  8  12  301  . . 

Attleboro .  Sun .  8  12}  295  .300  .35}.  18 

Beverly .  Times .  7  13  287  . 

Boston .  American  &  Sunday  Adver¬ 
tiser .  8  12  280  . 

Christian  Science  Monitor..  8  12  296 

Globe .  8  12  ;i06 

Herald-Traveler  8  12}  ;400 

Post . 8  12}  296 

Record . .  5  12  200  . 

Transcript.  .  7  13}  305  .  . 

Brockton .  Enterprise . 8  12}  297  1.020  7 1 .  .5.3} .  .T5| 

Timee .  8  12  294  . 


1.000  1  D 

'e.ooo  id' 


C 

Tub 


2  1. 

5  L.  VLu.  l  Ei ' 


2.841  68}.51|.34}.17} 

(Newsprint  and  news  ink 

.30.000  Mi.’7i.'35 . 


64.600  3  G  Oct  27L,2I.  IM 

consumption  from  January  through  August) 


900.000  6  S 


Mu()ct  48L.4M 


1  G 

2  H 


Oct 
S  Sex 


6  I,.  4  1 
8  L.  1  1 


Diy  A 
Dry  A 


Dry  D 
Dry  b 


Dry  A 
Both  A 
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Greater 

Production 


WEB  CONTROL 

and 

MAGAZINE  REELS 


The  perfect  automatic  tension — permits  running  out  of  round 
rolls  at  speed — practically  eliminates  web  breaks — no  coasting 
of  rolls  on  red  button  stops — no  scuffing  of  the  sheet — no 
web  strain — no  stops  for  roll  changes — permits  faster  running 
and  requires  less  power  to  drive  the  press* 

Those  interested  can  best  obtain  complete  and  accurate  infor¬ 
mation  about  Kohler  equipment  by  asking  Kohler  Brothers* 


CHICAGO 


KOHLER  BROTHERS 

ENGINEERS  AND  MANUFACTURERS 

NEW  YORK  SAN  FRANCISCO 


Clinton .... 
Everett. . .  . 
Fall  River. . 
Fitchburg.  . 
Framingham 
Gardner. . . . 
Gloucester. . 
Greenfield. . 
Haverhill.. . 


Sentinel . 

Mining  Gaaette... 
Sentinel  Standard. 


Tribune 

Gaiette. 


State 
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North  Attlebor¬ 
ough .  Chronicle .  7 

Pittsfield .  Berkshire  Eagle .  8 
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Herald .  8 

Press .  8 

News .  8 
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Muskegon . 

Niles . 

Owosso . 
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Bemidii . .  Pioneer .  7  13  280 

Rraineid .  Dispatch .  8  12  280 


roto,  65, 48),  32) 


10  L,  2  Lu 

7  L 

8  L.  1  .M  2,  1  Lu 
7  L 

3  L 
3  L 
3  1. 

2  L 


Dry  A 
W'et  .A 
Dry  A 
Dry  A 
Dry  A-D 


70.  52).  35 
35).  18 
75,  56),  37) 

70,  52).  35 
68).  51).  34).  17) 


1,815  1  D 
6,000  1  G 
93,000  2  G 
1,500  1  D 
55,000  2  H 


3  L 

4  L.  1  I 

15  L,  2  .M.  1  -M  2 
3  L 
12  L 


Dry  .A-D  .  Yes  3 


8 

8 

12 

12 

287 

280 

70 

100 

70.  52).  35 

34).  17) 

1,500 

1,800 

1  D 

1  H 

Fb 

8 

12 

280 

35 

70.  52|.  35 

1,500 

1  D 

Fb 

8 

12 

294 

200 

34).  171 

4,000 

1  D 

R 

8 

12 

301 

165 

68).  51).  34) 

4.000 

1  G 

S  1 

8 

12 

308 

1,250 

68),  51).  34) 

.52,800 

1  S 

Mu  Quad 

8 

12 

290 

150 

70.  52.  35 

6,000 

1  D 

AB 

8 

12 

308 

1.300 

68),  51).  34) 

18.000 

1  s 

6  units 

9 

12 

.301 

9 

12 

301 

2,140 

75),  57.  37) 

60,000 

2  D 

Oct 

200 

34).  17  ■ 

5,000 

D 

Tub 

7  L,  1  Lu 

Dry 

A 

60 

34.  17 

4.160 

D 

Tub 

6  L,  1  Lu 

Dry 

A 

522 

69,  52).  34) 

15,000 

D 

. .  8  L,  1  M  2,  1  Lu 

Dry 

A 

D 

Tub 

4  L 

Dry 

A 

250 

34.  17 

7,752 

D 

Tub 

5  L.  1  Lu.  1  El 

Dry 

A 

40 

70,  52) 

1,800 

D 

Fb 

3  L 

A 

1,200 

69,  52,  34) 

25,000 

H.  1  G 

bex 

16  L,  2  Lu 

Dry 

A 

800 

34).  17 

18,480 

2 

D 

Tub 
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11  L.  1  M.  2  Lu 

Dry 

D 

120 

70.  52).  35 

3,200 

D 

Fb 

4  L.  1  1 

Dry 

A 
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n 

Quality  Printing 
Economically  Produced 


Cut  the  comers  of  your  production  costs  by  savings 
ill  press  delays,  spoiled  sheets,  overburdened  bear¬ 
ings,  slowing  down  of  speed.  If  the  Soft  Resilient 

Manhattan  Rubber  Inking 

Rollers 

are  installed  on  your  presses — ^your  worries  become  water  over  the 
dam.  This  Roller  has  been  in  constant  use  on  over  50,000  runs 
for  months.  No  smudging — clear,  sharp,  fine  screen  plate  impres¬ 
sions,  both  in  picture  and  in  print. 

These  Rollers  are  sold  and  retained  solely  on  the  merit  of  their 
performance — and  are  in  use  on  some  of  the  largest,  high  speed, 
super  duty  presses  in  the  United  States. 

Our  trained  experts  are  always  on  call  and  all  you  have  to  do  is  to 
lift  your  phone  and  call  the  Roller  Division  of 


THE  MANHATTAN  RUBBER  MEG.  DIVISION 

OF  RAYBESTOS-MANHATTAN,  INC. 

MECHANICAL  RUBBER  GOODS 


PASSAIC,  N.  J. 

DISTRIBUTORS 


SAM’L  BINGHAM'S  SON  MFG.  CO. 

ChlcuKO,  III.  Atlanta,  (ia.  Indianapolis,  Ind. 

CIrvriand,  Ohio  Ortroit.  MIrh.  Minneapolis,  Minn. 

Des  .Moines,  Iowa  Kansas  City,  Mo.  St.  Lonls,  Mo. 

Kalamazoo.  Mich.  Plttsborich.  I*a.  Sprinsfleld,  Ohio 

Nashville.  Tenn.  Dallas,  Tex.  Cincinnati.  Ohio 


GODFREY  ROLLER  COMPANY 

Philadelphia  Pa. 
!S11-313-3I5  No.  Camac  St., 


WILD  &  STEVENSON,  INC. 

Si  PurohaHe  St.,  BohIoii,  .MaMH. 


FRANK  A.  REPPENHAGEN 

339  Oak  Street,  BnlTalo,  N.  Y. 
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Times-Journal .  7  13 
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Willmar .  Tribune .  8  12  294 

Winotut .  Republican-Herald .  8  12  294 
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3  t 
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Is 

zt 
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is 

H  O  a 

ul 

a  sj: 
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o  « 
KeS 


K 

os 


•ga. 
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—  St. 

.®  is 

«■§ 


100 

70.  53,'.35 

3,000 

1  D,  1  .M 

3  L.  1  Lu.  1  El 

Dry 

A 

,800 

67,  62,  501.  331 

130.000 

.3  H 

Sex 

22  L,  1  I.  5  M 

Dry 

A 

172 

.341,  171 

5.160 

1  D 

Tub 

1  L.  2  I 

Dry 

A 

180 

.341.  171 

4. .500 

1  D 

Tub 

.3  L 

Dry 

A 

150 

4.3.  211 

5,000 

1  P 

5  L.  1  M 

Dry 

A 

48 

701.  531 

1.800 

1  G.  1  C 

Com,  C 

3  L 

A 

400 

54,  36 

10.000 

1  G 

8  L.  1  M.  1  Lu 

Dry 

A 

1  H.  Sex 


Newsprint,  671. 

501,  331;  comic 
and  magazine.  65], 

.321;  rotogravure. 
471.441,31]  265.000 


160  70.  521.  35 


1,500 


4  H 

icb‘ 


30  L.  4  M 
2‘L . 


Dry 


A-D 
A  ■■ 


250  351, 18 
9.30  321.  161 
10.200  671.501,331 

4.178  67.  64.  501,  331, 
161.  32,  16 


10,500  1  D 
27.711  1  H 

290,000  3  H,  1  W 


167,100  3  G 


R 

3d 

Oct,  Sex 


Oct,  Sex 


2  L.  3  I 
8  L.  2  I.  1  Lu 
10  L.  18  I.  3  M.  2  Lu. 
1  El 


Dry 

Dry 


Dry 

9L.9I.  2M,2Lu.  l  EI  Dry 


D 

A-D 


1  HP 

2  G 


No 

Yes 


90  221, 45 
65  70.  521,  171,  35 
450  341,  171 


2.000  1  S 
1,500  1  D 
13.600  1  D 


Fb 

Tub 


3  L.  1  Lu 

4  L 
7  L 


Dry  A 
....  A 
Dry  A 


25^0 

2S% 


20% 


MISSISSIPPI 


3  50%  Dj- 


Biloxi  A  Gulfport  Herald . 

..  8 

..  8 

12 

12 

294 

294 

135 

34).  171 

6.000 

1  D 

Tub 

5  L,  1  El 

Dry 

A 

..  8 

12 

287 

..  7 

1.3 

280 

Greenville . 

Democrat-Times . 

1.3 

280 

85 

66).  5).  33) 

2.000 

1  D.  1 

M 

Fb 

4L 

Dry 

A 

Greenwood . 

Commonwealth . 

..  8 

12 

287 

65 

70.  521,  35 

1.250 

1  L,  1 

D 

Fb 

3  L 

A 

..  8 

12 

294 

Jackson . 

Clarion-Ledger . 

..  8 

12 

294 

600 

34),  17} 

30.000 

1  D 

Tub 

6  L.  1  Lu.  1  El 

Dry 

A 

News . 

..  8 

12 

294 

1.400 

.34 

.38.000 

1  D 

Tub 

9  L.  2  Lu 

Dry 

A 

. .  8 

12 

280 

100 

34.  17 

3.000 

I  H.  I  S 

A 

Meridian . 

Star . 

..  8 

12 

283 

750 

34. 17 

8.000 

2  G 

SI 

5  L,  2  1. 1  Lu 

Dry 

A 

3 

1 

..  7 

13 

287 

..  8 

12 

294 

..  8 

12 

294 

..  8 

12 

294 

West  Point . 

Times- I^eader . 

..  8 

12 

280 

60 

70,521,35 

1.500 

1  G 

Com 

3L 

Dry 

A 

MISSOURI 

..  6 

13 

280 

News . 

..  8 

12 

290 

50 

70. 52).  35 

500 

1  D 

Fb 

4L 

A 

..  7 

13 

287 

..  6 

13 

276 

..  6 

13 

248 

Cape  Girardeau. 

Southeast  Missourian... 

..  8 

12 

294 

250 

341.18) 

6.000 

1  D 

Tub 

6  L.  1  Lu.  1  El 

Dry 

A 

..  6 

13 

280 

..  6 

13 

280 

Frees . 

..  7 

13 

287 

90 

831.661.501,331 

2.000 

1  D 

Fb 

4  1 

Dry 

A 

Constitution-Tribune. . . 

..  8 

12 

287 

45 

72 

500 

1  D 

.  4  L 

A 

..  6 

13 

276 

..  8 

12) 

294 

Tribune . 

..  8 

12 

294 

341. 17} 

1.400 

1  D 

Tub 

2L.1  I 

Dry 

A 

Excelsior  SpriniES  Standard . 

..  7 

13 

294 

100 

1  D 

Fb 

3L 

Dry 

A 

IM 

No  4 

4 

..  7 

13 

280 

..  8 

12 

294 

210 

44.22 

8.000 

1  s 

6  L,  1  Lu 

Dry 

A 

Independence. . . 

..  8 

12 

290 

..  6 

13 

276 

Jefferson  City... 

Capital  NewsA  Poet  Tribune  8 

12 

500 

341. 17) 

168.000 

1  D 

.  4L,2I.2M 

Dry 

A 

Globe  &  News  Herald. . . 

..  8 

280 

34. 30). 17 

40.800 

2  G 

SI 

4  L.  4  I.  2  M 

Dry 

A 

50% 

l)k 

Kansas  City. . . . 

Journal-Post . 

..  8 

12 

280 

5.000 

671,  5b).  33) 

120.000 

5  H 

Sex 

20  L.  5  I.  3  M.  1  El 

Dry 

A-D 

1  H 

Yes 

3 

t 

Att 

(f5c  for  one  color.  7)c  for  2 

10c  for  3  colors) 

Drovers  Telegram . 

..  7 

13 

.304 

320 

32), 16 

15.000 

1  S 

R 

2  L.3  I 

Dry 

A-D 

S 

Yes 

1 

$25 

Dk 

Star . 

..  8 

12) 

308 

45.000 

70i.  53).  351 

1,300.000 

G 

36  units 

44  L.  5  M 

Dry 

D 

IG 

Yes 

3 

Kirksville . 

Express . 

..  7 

13 

294 

112 

70.521,35 

3.000 

1  D 

Fb 

4L 

A 

..  6 

13 

280 

..  8 

12 

2H0 

40 

70. 521. 35 

1  G 

1  L  1  I 

Wet 

(Consolidation  of  Advertiser  &  News  effective  October  3. 1932) 

..  7 

1.3 

280 

Democrat-News . 

..  8 

12 

294 

50 

70,  521,35 

1.500 

1  D 

Fb 

3  L,  1  Lu 

Dry 

A 

. .  7 

13 

280 

125 

70.  54 

2,500 

1  o 

Fb 

5L 

..  6 

13 

280 

40 

30  X  44 

400 

1  B 

1  L 

Dry 

D 

I.edger'I . 

..  7 

13 

287 

60 

70,521,35 

750 

1  D 

Fb 

21 

A 

12 

294 

. .  7 

12 

280 

32  X  44 

1  s 

2  r 

2  I 

A 

Democrat . 

.  .  6 

13 

280 

8 

30)  x  44 

300 

ICr 

Fb 

1  L 

Dry 

A 

..  7 

13 

280 

..  7 

1.3 

280 

300 

70.521.35 

1  D 

.  51.  ILu 

Dry 

Rirh  Hill . 

..  6 

13 

273 

... 

..  8 

12 

287 

Cosmos-Monitor . 

..  7 

13 

280 

18 

70.  52  .  35 

200 

1  D 

Fb 

2  L 

Wet 

D 

as.. 

..  8 

12 

.304 

..  8 

12 

305 

Poet-Dispatch . 

..  8 

12 

280 

68).  51|.  341,  62 

46.31 

Dry 

D 

. .  Yes 

3 

..  7 

12 

280 

aj.. 

..  8 

12 

305 

“Isdi'** 

..  8 

12) 

294 

Springffeld . 

I.«ader  A  News - ,  . . . . 

..  8 

12 

280 

2.000 

68.511,34,30 

1  S.  1 

H 

.  11L.2M.1I 

A-D 

1 

.... 

..  8 

12 

294 

Trenton . 

Republican-Times . 

..  8 

12 

287 

58 

70.521.35 

1  500 

1  D 

.  3  L 

Dry 

A 

.... 

Warrensburg. . . . 

Star-Journal . 

..  7 

13 

280 

50 

70.521,35 

2.000 

1  G 

Com  Fb 

3  L.  1  M 

Dry 

A 

.... 

..  6 

13 

276 

6 

500 

3  B 

c 

2  L 

Dry 

A 

Quill . 

..  6 

13 

280 

a... 

MONTANA 

Gasette . 

..  8 

12 

294 

400 

34 

15.000 

1  D 

R 

8  L.  2  M 

Dry 

A 

..  Yes 

3 

25% 

..- 

Chronicle . 

..  7 

13 

280 

40 

70 

1.000 

1  G 

Com 

3  L 

Both 

A 

Montana  Standard . 

..  8 

12 

294 

800 

34.  31.  17,  15) 

19.000 

1  G 

Quad 

14  L.  3  M 

Dry 

A 

Yes 

2 

Dl 

Poet . 

..  8 

12 

294 

For  Explwation  of  Key  Letters  See  Page  58  (Continued  on  page  48) 
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The  EMPIRE  STATE 


^^Elects”- 

Business 


-for  a  Great  Fall 

“As  New  York  goes,  so  goes  the  nation!”  continues 
to  apply  in  business  as  well  as  in  politics.  Regard¬ 
less  of  who  is  elected,  the  national  advertiser  “who 
knows  how  to  do  it”,  will  win  out  in  his  Empire  State 
merchandising  campaign  this  Fall — and  “win  big”! 


fAlbany  Eveninfi  News . 

....(E) 

Circu¬ 

lation 

45,335 

2,500 

Lines 

.13 

10,000 

Lines 

.13 

••Albany  Knickerbocker  Press...  (M) 

30,264 

.12 

.12 

••Albany  Knickerbocker  Press. 

....(S) 

49,526 

.17 

.17 

•Amsterdam  Recorder-Democrat.  (E) 

8,742 

.05 

.05 

t Auburn  Citizen- Advertiser. 

...(E) 

8,463 

.065 

.055 

tBuffalo  Courier-Express . . . . 

...(M) 

125,371 

.25 

35 

tBuffalo  Courier-Express . . . . 

....(S) 

161,524 

.30 

.30 

ttBuffalo  Evening  News - 

...(E) 

180,532 

35 

35 

**Corning  Evening  Leader.... 

....(E) 

8,688 

.05 

.05 

••Elmira  Star-Gazette  1 

Advertiser  . 

(E&M) 

32,856 

.11 

.11 

ttGeneva  Daily  Times . 

....(E) 

5,929 

.04 

.04 

•Gloversville,  Johnstown 

Morning  Herald  &  Leader- 

Republican  . 

(E&M) 

13,088 

.07 

.07 

*Ithaca  Journal-News . 

....(E) 

8,129 

.05 

.05 

**Jamestown  Morning  Post... 

...(M) 

12,999 

.045 

.045 

tKingston  Daily  Freeman... 

....(E) 

9,260 

.05 

.05 

•Newbur^-Beacon  Daily  News...(E) 

15,397 

.09 

.09 

tNew  York  Times . 

..(M) 

455,877 

.90 

382 

tNew  York  Times . 

...(S) 

728,734 

130 

1.176 

tNew  York  Herald  Tribune 

..(M) 

329,743 

.75 

.735 

tNew  York  Herald  Tribune. 

...(S) 

451,961 

30 

.784 

tNiagara  Falls  Gazette.... 

...(E) 

22,775 

.08 

.08 

tPort  Jervis  Union  Gazette 

...(E) 

3,278 

.035 

.03 

‘Rochester  Times-Union _ 

....(E) 

79,462 

.40 

.40 

•Rochester  Democrat  & 

Chronicle  . 

“Troy  Record . 

(M&S) 

(M&E) 

82,987 

24,703 

.07 

.07 

tGovernment  Statement,  Oct.  1,  1932. 

•A.B.C.  Publisher's  Statement,  Oct.  1,  1932. 
ttGovernment  Statement,  Apr.  1,  1932. 
“A.B.C.  Publisher’s  Statement,  Apr.  1,  1932. 

Reports  from  varied  sources  in  the  state  show  a 
steadily  maintained  upturn  which  is  independent  of 
political  influence.  For  the  present  upturn  appears 
to  be  definitely  decided  which  way  it  is  bound  for,  as 
exemplified  in  New  York  State.  Late  trade  news 
includes  such  items  as — 

Payrolls  of  a  large  cotton  goods  plant  in  Utica  are 
four  times  larger  than  in  the  summer,  2,000  workers 
being  affected.  The  Business  World  reports  Fall 
and  holiday  merchandise  is  proceeding  more  rapidly 
than  a  year  ago,  with  retail  trade  sharply  increasing 
in  certain  centers.  The  dress  trade  is  buying  more 
goods.  Many  rush  orders  for  “ready  to  wear”  and 
accessories  are  notable  in  their  volume. 

A  large  paper  bag  factory  is  producing  greatest 
volume  in  two  years,  with  two  plants  working  to 
capacity  to  keep  abreast  of  orders  at  Hudson  Falls. 
A  large  typewriter  concern  in  Western  New  York 
reports  31  per  cent  larger  orders  than  in  Summer.  A 
survey  released  by  the  Savings  Bank  Association  of 
State  of  New  York,  shows  increase  of  52,697 
depositors  and  gain  of  more  than  $23,000,000  in 
deposits  for  first  six  months  this  year  over  last. 

Buying  power  must  advance  where  there  is  real 
business  recovery.  This  advance  is  colossal  in  the 
Empire  State  because  of  the  hugeness  of  the  Union’s 
FIRST  MARKET. 

“Elect”  to  make  a  record  profit  this  election  year 
— by  nominating  the  28  papers  named  here,  as  your 
national  advertising  linage  carriers,  in  18  of  the 
most  important  trade  centers  of  New  York  State. 
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9 

s 
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e  { M 
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ii  III 
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* 

Wet 

Type  of  Electric 
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Cl 

Vi 

■ga. 

“S 

1  H 

d 

Ss. 

a  a 

P.Z 

No 

No.  Extra  Color 
“  Available 

& 

9 

s 

u 

r‘!‘5 

hi  Cl 

257c 

8»- 

iJ 

Os 

li 

1 

.Ubo 

....  8 

12} 

.304 

tfflOt 

. 7 

13 

280 

lubu 

. 7 

13 

287 

Bill. 

Lewistown . 

.  Democrat-News . 

. 8 

12 

294 

150 

70.  35 

7,000 

1  D,  2  M 

Fb 

5  L 

Both 

A 

Bits 

. 7 

13 

280 

17 

35  X  44 

500 

1  M 

2  L 

A 

Miles  City . 

.  Star . 

. 8 

12 

294 

100 

34).  17} 

2  500 

1  D.  1  M 

Tub,  Fb 

5  L,  1  Lu.  1  M  2 

Dry 

A 

1 

25% 

Bint: 

Missoula . 

Missoulian  Sc  Sentinel 

.  8 

12 

294 

600 

34,  17 

6.000 

1  D 

Tub 

8  L.  1  Lu.  1  El 

Dry 

A 

1  D.  Tub 

Yea 

1 

25% 

Att 

Buna 

NEBRASKA 

ratal 

Beatrice . 

Sun . 

. 8 

12 

294 

150 

.34.  17 

2.7.36 

1  D 

Tub 

3  L,  2  I 

Dry 

A 

Coho 

....  8 

12 

294 

100 

72.  52),  35 

3,000 

1  D 

4  L 

A 

Falls  City . 

Journal . 

....  7 

13 

280 

40 

72.  52),  35 

1  D 

Fb 

3  L 

Dry 

A 

Cartl 

....  7 

13 

280 

Fremont . 

Tribune . 

....  8 

12 

294 

150 

35.  17} 

5,000 

1  D 

Tub 

6  L 

Dry 

A 

Fhink 

Herald . 

....  8 

12 

280 

Independent . 

....  8 

12} 

310 

325 

.35} 

6,000 

1  H 

R 

5  L,  1  Lu 

Dry 

A 

.... 

tw*P 

....  8 

12 

301 

240 

45.  22} 

7,000 

1  P 

2  L.  3  I,  1  Lu.  1  El 

A 

He 

Kearney . 

Hub . 

....  8 

12 

287 

125 

35.  17} 

1  D 

Tub 

5  L 

Dry 

A 

Tiene 

....  8 

12 

.300 

Star . 

....  8 

12 

.306  1.780 

68,  51.  34.  17 

31.000 

1  H 

Oct 

7  L.  7  I.  2  Lu.  1  M 

Dry 

A 

Glo« 

....  8 

12 

280 

Nebraska  City.. 

Nebraska  News-Press 

....  8 

12 

287 

100 

70,  52} 

1.800 

1  D,  1  B 

Fb.  C 

5  L 

Dry 

A 

Heflu 

Norfolk . 

News . 

....  8 

12 

280 

50 

34,  17 

5,000 

1  G 

S  1 

2  L.  2  I.  1  Lu 

Dry 

A 

Horn 

....  8 

12 

280 

....  8 

12 

.301 

World-Herald . 

....  8 

12 

300  9,000 

67,  50).  33).  17 

30.000 

1  G 

11  units 

23  I,  4  M 

Dry 

A 

1  G.  8C 

Yes 

3 

3ic. 

Itbac 

....  7 

13 

276 

....  7 

13 

280 

....8 

12 

287 

York . 

....  7 

13 

290 

72,  53.  35 

1  D 

Fb 

5  L 

Dry 

A 

Little 

Lock) 

NEVADA 

Ljmb 

Male 

Mam 

....  7 

12 

280 

Me^ 

Elko . _ 

....  8 

12 

294 

13 

500 

1  c 

C 

1  I 

Dry 

A 

Middl 

Ely . 

....  6 

13 

278 

Moun 

....  8 

12 

2a3 

N’evb 

....  8 

12 

280 

72 

1.000 

1  D 

3  L 

Dry 

A 

Bea 

....  8 

12 

290}  . . . 

....  8 

12 

290}  . . . 

Tonopah . 

Times-Bonansa . 

....  6 

12 

280 

9 

30  X  44 

400 

1  W 

2  L 

Dry 

A 

Winnetnucca. . . . 

Humboldt  Star . 

....  8 

12 

308 

24 

24  X  36 

900 

1  L 

2r 

2  L.  1  Lu 

Dry 

A 

1 

40% 

NEW  HAMPSHIRE 


12}  297 
13  300 


CTftremont .  E^agle .  8  12  294 

Concord .  Monitor  &  New  Hampshire 

Patriot .  8 

Dower .  Foster’s  Democrat .  7 

Keene .  Sentinel .  8 

Kaconia .  Citisen .  7 

Manchester .  Union-Leader .  8 

Nashua .  Teleitram... .  8 

Portsmouth .  Herald  Sc  Times .  7 


75  70,  52},  35 
223  36,  18} 


450  1  D 
6,045  _ 


3  L,  1  I,  1  Lu 


Dry  A 
Dry  A 


294 

280 

298 

290 

280 


Aebury  Park.. 
Atlantic  City 
Bayonne. . . . 
Bridfteton. . . 
Burlington... 

Camden . 

Elisabeth — 
Hackensack.. 
Hoboken. . . . 
Jersey  City. . 
Lakewood. . . 
Long  Branch. 
MiUviUe .... 

Morristown. . 
Newark . 


New  Brunswick 

Orange . 

Passaic . 

Paterson . 

Perth  Amboy . . . 

Plainfield . 

Toms  River . 

Trenton . 

Union  City . 

Vineland . 

Woodbury . 


Press .  8  12J  296 

Press-Union .  9  12  298 

Times .  8  12  294 

News .  8  12  287 

Enterprise .  7  13  287 

Courier-Post .  8  12  299 

Journal .  8  13  301 

Bergen  Record .  8  12  300 

Jersey  Observer .  8  12}  305 

Jersey  Journal .  8  12  300 

Times .  6  12  275 

Record .  8  12}  294 

Republican .  7  13  294 

Record .  8  12  294 

Call .  8  12}  330 

Ledger .  6  12  269 

News .  8  12}  330 

Star-Eagle .  8  12  315 

HomeNewsASundayTimes  8  12  294 

North  Jersey  Courier .  8  12  .301 

Herald-News .  9  12  298 

Sunday  Eagle .  5  12  224 

CaU .  8  12  301 

News .  8  12  301 

News .  8  12  294 

Courier-News .  8  12  .308 

Sun .  8  12  286 

Times  and  State-Gasette...  8  12  308 

Hudson  Dispatch .  8  12  297 

Journal .  8  12  287 

Times .  8  12  287 

Times .  7  13  283 


110 

30 

1,500 

34).  17} 

.35 

68},  51).  34} 

2,500 

1.000 

58,000 

1  D 

1  CD 

1  H 

Tub 

Oct 

5  L 

. .  1  L.  1  I 

9  L,  3  I,  1  El 

Dry 

Dry 

A  . 

A  . 

A  . 

135 

43.  21 

3,000 

1  G,  1  D  . 

..  6  L 

Dry 

A  . 

NEW 

JERSEY 

700 

71. 53}.  35} 

25.000 

1  D 

SD 

11L.2LU.  lEl 

Dry 

A  . 

.  1 

2,500 

77,58,38} 

100,000 

1  S 

Mu 

10L,4I,  lM,2Lu 

Dry 

A  . 

Brook 

Brook 


1  25%  Dk 


4,541  68 

1,800  71. 53}. 35} 

1,100  68}.51{..34i 


150,000  1  H,  1  S 

55.000  1  S 
40,000  1  D 


Oct 

Mu 

Oct 


141, 1M.2LU 

13  L,6I,3M 

14  L,5I,  lM,2Lu 


Dry  A 
Dry  A 
Dry  A 


2.250  68,  51, 34 


70.000  2  H 


20 1, 2  M.  1  Lu.  3 


Dry  A 


300  36}.  18} 

55  70,521,35 


8.000 

1,720 


1  H 
ID 


(Newsprint  and  news  ink  consumption  for  8  months) 


1L.7I,  ILu 
4  L,  1  Lu 


Dry  D 
Dry  A 


4.500 

ID 

Tub 

4  L,  1  Lu 

Dry 

A 

103,000 

1  S 

Sex 

18L.  3  M.  2Lu 

Dry 

A 

314,000 

7S 

Oct 

40L.4I.4M,4Lu 

Both 

D 

2,780  79},  59),  39) 

11.500  72}, 54). 36^ 

(Newspnnt  and  news  ink  consumption  for  9  months) 


1.500 

68,51,34 

40.000 

1  H 

Oct 

15  L.  1  M 

Dry 

A  . 

1.700 

68.51,34 

40.000 

IS 

De 

9L.5I.2M,1M2.1E1 

Dry 

D  . 

.3.34 

68}.  51}.  34} 

9,500 

IH 

. .  7  L,  1 1 

Dry 

A  . 

750 

47,23} 

25,000 

IS 

Sex 

12  L.  2  Lu 

Dry 

A  . 

20 

70 

600 

ID.  IB 

. .  2  L,  1  Lu 

Dry 

A  . 

3,600 

68}, 51). 34} 

100,000 

IH 

DS 

10  L.  Ill,  4M 

Wet 

A  . 

1,000 

34,17 

50,000 

IH 

Sim 

13  L,  2  Lu,  1  El 

Dry 

A  . 

65 

70. 52},  35 

1,800 

ID 

Fb 

3  1, 1  Lu 

Dry 

A  . 

.... 

55 

70 

2,000 

ID 

Fb 

2  1, 1  Lu 

Dry 

A  . 

120 

66} 

2,000 

ID 

..  3L 

Dry 

A  . 

*  Flush 
lima 


NEW  MEXICO 


Albuquerque....  Journal .  8  12 

New  Mexico  State  Tribune  8  12 

Carlsbad .  Current-Argus .  8  12 

Clovis .  News-Journal .  7  13 

Gallup .  Independent .  8  12 

Las  Vegas .  Optic .  8  12 

Roswell .  Dispatch .  8  12 

Record .  8  12 

Santa  Fe .  New  Mexican .  8  12 


294 

.301 

280 

294 

294 

280 

283 

287 

280 


300 

33}.  16} 

10.000 

1  D 

Tub 

4  L,  1  El 

Dry 

A  . 

i  25%  » 

20 

70,  52),  35 

1.200 

1  G 

Com 

2  L.  1  I 

A  . 

,11  -  *  •  • 

100 

70.  52),  35,  17} 

2.000 

1  D 

.  2  L.  1  I 

Dry 

A  . 

.... 

26 

24  X  36 

1.250 

1  L.  1  C 

2  r,  D 

3  L 

. 

100  70}.  53 


1  G 


Com 


3  L.  2  I 


For  Explanation  of  Key  Letters  See  Page  58 


Long 


State 


Kiagi 
No.  • 
4' 
Norn 
Nyac 

Oleai 

Oneir 

Onoo 

Oi^ 

Oswe 

^tcl 

Pe^ 


Platt 

Port 


'*S^ 
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NEW  YORK 


rOI.l  MN  DATA 


CITY  NEWSPAPER 


.  Knickerbocker  Press  &  NewsS  12 

.  Recorder  &  Democrat .  8 

{Xini  .  Citisen-Advertiser .  8 

jSSnSpa....  Journal .  7 

jiuria .  .  * 

B(icon  (See  Newburpth) 

Bjjfhsinton. . . .  Press .  8 

Sun .  8 

.  Courier-Express .  8  12 

News .  8 


Bulslo.. 


Times . 

Cmsndaigua . . .  Memenger . 

Csttkiil .  Mail . 

Cohoes. .  American . 

Coming. .  if®"?'' is . 

Cortland .  Standard . 

Duiesville .  Breese . 

Dunkirk .  Observer . . . . . . . 

jlnira .  Star-Gasette  <5:  Advertiser. 

*^em^tcad...  Nassau  Review . 

Geneva .  . 

Glens  Falls .  Post-Star  4  Times . 

Gloversville  4  ^  „  ...  „  ,  , 

John.stown. . . .  Leader-Republican-Herald. 

Herkimer .  Telegram . 

Homell .  Tribune-Times . 

Hudson .  Register . 

Star . 

Itluca .  Journal-News . 

Jimeetown .  Journal . 

Post . 

Kingston .  Freeman . 

I>eader . 

little  Falls .  Times . . 

Doekport .  Union-Sun  4  Journal . 

Lrabrook .  Nassau  Star . 

Milone .  Telegram . 

Msmaroneck. . . .  Times . 

Medina .  Journal . 

Middletown _  Times-Herald . 

Mount  Vernon..  Argus . 

Sewburgh- 

Beacon  News . 

N'ow  Rochelle. . .  Standard-Star . 


Bronx  Borough..  Bronx  Home  News .  8  12 

Brooklyn .  Citiaen .  8  12 

Brooklyn .  Ragle .  8  12 

Times-Union  8  12 


American .  8  12 

Bond  Buyer .  4 


Journal .  8 


Journal  of  Commerce  8 

Mirror .  6 

Morning  Telegraph .  8 

News .  5 

Poet .  8 

Staats-Herald .  7 

Sun .  8 

Times 

(Newsprint) .  8 

(Rotogravure) .  7 

(Boolcs  and  Mag  ) . S 

Wall  St.  Journal .  6 

World-Telegram .  8 


Jamaica .  I-ong  Island  Press. 


Kia^  Falls...  Gaiette .  8 

Wo.  Totutwanda 

*  Tons  Wanda  News .  8 

.  Sun .  8 

. Journal-News .  8 

JWenaburg. . . .  Republican-Journal .  8 

.  Tiinee-Herald .  8 

.  Dispatch .  8 

.  Star  Register .  8 

A**"®®* .  Citisen  Register .  8 

Sr?*° .  Palladium-Times .  8 

KifWe .  Island  News .  5 

Pon  r-k—.  Republican . ! !  8 

»'ort  Chester....  Item .  8 


280 

296 


AS 

U 

tii 

Paper  Dimensions 

1 

1 

V 

Rolls  or  Sheets 

1  ®  "" 

V 

s  < 

z 

ul  Pu 

llllpt 

Tons 

Inches 

/.  s.  j’ 

—  S5 

'll 

- 

z 

'3 

i 

jf 

si'*' 

< 

y.L 

if 

il 

it 

.Si 

S.2 

y 

12 

297 

5.000 

67).  .50),  33) 

144,000 

1  G 

8  units 

1.3  L,  10  I.  4  M 

A 

12 

294 

325 

34).  17) 

13.000 

2  D 

Tub 

4  L,  4  I,  1  Lu.  1  El 

Dry 

A 

12 

280 

2.50 

.35.  17) 

5,.500 

1  H 

.81 

5  L.  2  I,  1  Lu 

Wet 

A 

13 

287 

15 

70.  52),  .35 

600 

1  D 

Fb 

2  I 

Drv 

A 

12 

280 

225 

68).  51).  34) 

7.500 

1  H 

5  L.  2  Lu 

Dry 

A 

12 

297 

3.000 

2  H 

6  L.  9  I.  1  M 

A 

12 

29R 

tmo 

68,  51.  34 

36.000 

1  H 

Sex 

11  L.  2  Lu.  1  El 

Dry 

A 

12 

.308 

9  000 

68.  51 .  34 

27.5.000 

G 

12  units 

27  L,  3  M.  2  Lu 

Dry 

A 

12 

308 

16,311 

68),  51).  34) 

539,975 

1  H,  3  G 

3  DS.  12 

units 

30  L.  3  I,  3  M  2.  2  Lu 

Dry 

D 

12 

.312 

7..500 

68,  51.  34 

151,121 

G 

10  units 

27  L.  3  M  2  Lu 

D 

G-4  dsw 

12 

294 

75 

70.  52),  40 

4,015 

1  D 

Fb 

4  I 

Dry 

A 

13 

280 

68 

1  G.  1  B 

Fb 

3  L 

A 

12 

301 

125 

34.  17) 

10,000 

1  D 

Tub 

4  L.  4  I.  1  M 

Dry 

A 

12 

280 

245 

34,  17 

6,870 

1  G 

SI 

7  L.  1  M,  1  Lu 

Dry 

A 

12 

294 

160 

34).  17) 

3,800 

1  D 

Tub 

5  L,  3  .M 

Dry 

A 

12 

308 

20 

26  X  40 

1  B 

Fb 

2  L 

A 

13 

294 

250 

44),  22 

1  S.  1  G 

Sk,  24p 

6  L.  1  Lu 

Dry 

A 

12 

297 

2,000 

1  D,  1  G 

14  L.  3  Lu 

A 

12 

.300 

7.50 

34,  17) 

.30.000 

1  D 

Tub 

8  L.  1  I.  1  Lu,  1  El 

Dry 

A 

12 

301 

114 

45).  22) 

2,696 

1  S 

Sk 

7  L,  1  Lu 

Wet 

A 

12) 

294 

.36,  18 

1  D 

Tub 

6  L.  I  I.  1  Lu 

Dry 

A 

12 

308 

250 

52.  34) 

18,000 

1  G 

SI 

1  L,  6  I,  1  M  2 

Dry 

A 

12 

294 

13 

294 

209 

3.3,  16) 

2,.580 

1  D 

Tub 

5  L,  1  Lu 

Dry 

A 

13 

294 

51 

70,  52f,  35 

3,000 

1  D 

Tub 

4  L,  1  M.  1  Lu 

Dry 

A 

13 

294 

100 

46,  23 

3.000 

1  G 

s-r 

4  L,  1  Lu.  1  El 

A 

12 

294 

325 

34.  17) 

S,.500 

1  D 

Tub 

6  L.  2  I.  1  Lu 

Dry 

A 

12 

280 

480 

68),  .51).  .34) 

14.0(M) 

1  G 

Sex 

4  L.  4  1,2  I.u 

Drv 

D 

12 

294 

580 

70.  .52),  35 

1  H 

8  L,  2  Lu,  1  El 

Dr\' 

D 

13 

294 

400 

.33).  17 

13,000 

2  D 

Tub 

3  L,  4  1,2  Lu.  1  El 

Wet 

A 

13 

287 

96 

70 

1  D 

Fb 

4  L 

Dry 

A 

12 

294 

110 

34).  17) 

2,.500 

1  D 

Fb 

4  L,  1  Lu 

Dry 

A 

12 

294 

2.50 

34).  17) 

S.tMX) 

1  D 

Tub 

6  L.  1  Lu 

Dry 

A 

12 

280 

320 

34).  17) 

10.000 

1  G 

24p 

,5  L.  3  I.  1  Lu.  1  El 

Dr>' 

A 

12 

294 

12 

292 

12 

287 

35 

70.  .52).  35 

1.800 

1  D 

Fb 

2  L 

Dry 

A 

12 

294 

400 

4.5.  22) 

12,000 

1  S 

4  L.  3  I 

Dry 

A 

12 

294 

600 

34).  17) 

21,600 

1  H 

Sim 

11  L.  1  I.  2  Lu,  1  El 

Dry 

A 

2 

12 

280 

480 

68.  51,  34.  17 

16.000 

1  H,  1  G 

Quad;  24p 

8  L,  2  I.  1  M  2 

Dry 

A 

12 

297 

68),  511,  34) 

1  S 

7  L.  1  .M 

Dry 

A 

S  3 


.10 

20% 


6.000  68,51.34 


NEW  YORK  CITY 

BRONX  BOROUGH 

.  2  H  DS 

BROOKLYN  BOROUGH 


16  L.  7  I.  2  I.u.  1  Et  Dry  \ 


12.200 

7..'’.00 


68.51.34:64.48. 

31 

68.  51,  34 


310,000  H 
240.000  H 


16  units  SS  40  L.  2  M,  3  Lu.  1  El 
2  Oct,  1  DS  28  I 


Dry  A 
Dry  D 


HP  12  units  Yes 


25% 


MANHATTAN  BOROUGH 


12 

280 

68.  54.  31 

H 

44  units  SP  95  L.  8  M,  4  Lu.  1  El 

24  units  BIc 

1  Tp 

13 

158 

4  L 

12 

298 

60.000 

68).  51).  34) 

1,200,000 

4  H.  8S 

Oct 

74  L. 4  M 

12) 

300 

.3,000 

70 

95,000 

1  H 

Sex 

14  L 

12) 

294 

4, .500 

70).  .531.  .35) 

100,000 

1  S,  1  H 

16  L,  2  I.  1  El 

12) 

.300 

3,000 

70).  .52).  35) 

105,000 

2  H 

Sex 

12  L.  10  I.  1  I.e.  1  El 

12 

280 

68.  54.  31 

H 

44  units  SP  95  L.  8  M,  4  Lu,  1  El, 

1  Tp 

24  units  BIc 

12) 

29.5 

1,900 

72  ,  54  .  36 

24,000 

1  D 

4  units 

23  I,  1  I.u 

12 

200 

62) 

4  HP 

DO 

17  I.  .3  M.  1  Lu 

12 

297 

2.000 

69).  52),  34) 

H 

Bex 

18  L,  1  I.  1  Lu 

12 

200 

62.  461.  30} 

G 

12 

297 

8,000 

68),  51),  .34) 

170,000 

S 

18  units 

40  L,  4  M 

13 

295 

3,450 

6;i.  47),  31) 

1,59..540 

H 

Sex 

34  L.  1  I.  1  Lu 

12 

298 

38.000 

68),  5i|.  34) 

950,000 

H 

15  Oct 

37  L,  7  I.  2  M,  3  Lu 

12) 

296 

81,000 

71).  53).  35] 

2,117,300 

H,  G.  W 

48  H  units 

28  M,  56  I,  11  M.  3  Lu. 

12 

296 

66  49),  33 

4  G  units 

1  L2 

12 

208 

1.5) 

296 

2.455 

72.  54).  .36 

28,390 

1  H 

5  units 

17  L.  2  I.  1  Lu 

12 

296 

39,633 

68),  51),  34) 

25  H.18G 

units 

9  L.  .32  I,  .3  M  2.  3  Lu, 

Dry  A-D  3  HP 


Dry 

Dry 

Dry 

Dry 

Wet 


1  HP,  1  S  Yes 


Dry  A-D  3  HP 


Dry 

Dry 

Dry 

Dry 

Dry 

Dry 

Dry 


QUEENS  BOROUGH 


8 

8 

12 

12 

294 

296 

360 

69,  .52,  34) 

.  1  G 

Quad 

8  L,  2  Lu 

8 

12 

298 

.  ID 

Met 

5  I.  1  Lu.  1  El 

8 

12 

295 

1,200 

69),  .52.  34) 

45,911  1  S 

SS  Sex 

4  L.  10  I,  2  Lu.  1  El 

Dry 

Dry 


Dry  A 


Dry 

Dry 


RICHMOND  BOROUGH 


Staten  Island.. .  Advance .  8  12  294 


1,056  68),  511.34) 


8  L.  8  I,  2  Lu 


Dry  A 


NEW  YORK  STATE— Continued 


12  294  1,400  68),  51).  34) 


34).  17) 

70.  52).  35 
68),  51|,  34) 
34.  17 
34) 

72.  52),  .35 
33). 17 


294 

294 

294 

2.S0 

294 

280 

294 

280 

294 

224 

294 

280 

287 

287 

294 


175 

51 

160 

156 

320 

30 

225 


36.000  1  D 


1  CD 
1  CD 
1  H 
1  G 
1  D 
1  D 
1  D 


1,800 

5,000 

3,000 

12.000 

4,000 


Tub 

Tub 


12  L.  1  I.  1  M.  2  Lu  Dry  A 


Quad 

SI 

Tub 

Fb 

Tub 


4  L 

4  L 

5  I,  1  Lu 
4  L,  1  M 
8  L,  1  Lu 

4  I,  1  Lu,  1  El 

5  L 


Dry  A 
Dry  A 
Dry  A 
Dry  A 
Dry 


400 


34.  17 
34),'  iH 


7,500 

'5,666 


1  D 
i  D 


Tub 
Tub  ■ 


7  L.  4  I.  1  M 
4  L,  1  Lu 


Dry  A 
Dry  A 
Dry  A 
Dry  A 


Dry 

Dry 


100 

110 


70.  52).  35 
34 


2..'>00 

2,000 


1  D 
1  D 


Fb 

Fb 


3  L.  1  Lu 
3  I,  1  Lu 


A 
A 
A 

Dry  A 
Dry  A 
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NEW  YORK— Continued 


COLIMX  DATA 


Paper  Dimenaiong 
RoIIg  or  Sheets 
Inches 


NEWSPAPER 


CITT 


Union-Gasette . 

Eagle  News  &  Star . 

Sunday  Courier . 

Democrat  4  Chronicle  and 

Times-Union . 

Journal-American . 

Rome .  Sentinel . . . 

Salamanca .  Republican-Times . 

Saratoga  Springs  Saratogian .  . 

Saranac  Lake. . .  .Adirondack  Enterprise . 

Saugerties .  Poet . 

Schenectady _  Gasette . 

Union-Star . 

Syracuse .  Herald. . 

Journal . 

Poet-Standard . 

News . 

Record . 

Times .  . 

Observer-Dispatch . 

Press . 

Watertown .  Times . 

Wellsville .  Reporter . 

White  Plains -  Press . 

Reporter . 

Yonkers .  Herald-Statesman . 

Record . 


Port  Jervis. . . 
Poughkeepsie. 

Rochester. . . . 


12  units 

Oct 

Tub 

Tub 

Tub 


Sex 

Sex 

10  units 


Tarrytown. 
Troy . 

Utica . 


NORTH  CAROLINA 


Citisen  4  Times .  8 

Times-News .  8 

News .  8 

Observer .  8 

Tribune .  8 

Herald  4  Sun .  8 

News .  8 

Advance .  8 

Observer .  8 

Gasette .  8 

News-Argus .  8 

News  4  Record .  8 

Reflector .  8 

Dispatch .  7 

Times-News .  8 

News.' .  8 

Record .  8 

Entemrise .  8 

Free  Press .  8 

News-Leader . .  ■  ■  8 

Sun  Journal  4  New  Bernian  8 
Nea-s  4  Observer .  8 


Asheville . 

Burlington . . . . 
Charlotte . 

Concord . 

Durham . 

Eklenton . 

EUsabeth  City. 
Fayetteville. . . 

Gastonia . 

Goldsboro . 

Greensboro. .. . 

Greenville . 

Henderson . 

Hendersonville. 

Hertford . 

Hickory. . 

High  Point. . . . 
Kinston . 

New  Bern . 

Raleigh . 


.  .15  2.000  ID  Fb  3  L.  1  Lu 

.  35  55.0(X)  2  H  .  12  L,  1  M,  2  Li 

(Newsprint  consumption  for  first  nine  months) 

1  21.000  1  G  SI  8L,  ILu.  lEl 

,  53J  3,000  1  H  .  5  L,  1  El.  1  Lu 

1.800  1  G  SI  6  L,  1  Lu,  1  El 


Times . 

Telegram . 

Poet . 

Daily . 

Southerner . 

News . 

Star  4  News . 

Times . 

Journal  4  Sentinel. 


Rocky  Mount.. 

Salisbu^ . 

Statesville . 

Tarboro . 

Washington . . . 
Wilmington.... 

Wilson . 

W  inston-Salem . 


NORTH  DAKOTA 


Tribune . 

Journal . 

Forum . 

Herald . 

Sun . 

Pioneer . 

News  4  Optic-Reporter. 

Times-Record . 

Herald . 


Bismarck .... 

Devil's  Lake, 
Fargo....... 

Grand  Forks, 
Jamestown . . 

Mandan . 

Minot . 

Valley  City.. 
Willieton .... 


OHIO 


10  units  22  L.  1  Lu.  2  El 
12  units  SS  16  L,  2  I,  2  Lu 
Tub  6  L.  1  M 

Tub  5  L 

Tub  5  L.  1  M 

Tub  7  I,  1  M 


Beacon-Journal . 

Times-Prees . 

Review . 

Times-Gasette . 

Star  4  Beacon . 

Messenger . 

l>eader . 

Examiner . 

Gasette.... . 
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EXPLANATION  OF  KEY  LETTERS  IN  MECHANICAL  TABLES  ON  PRECEDING  PAGES 

Printing  Presses 

Cr. — Cranston  Howe — Howe 

Cam. — Campbell  One-Revolution  K. — Campbell  Two-Revolution 

Cin. — Cincinnati  Kid. — ^Kidder 

L.  — Lee 

M. — Miehle 

O. S. — Ostrander-Seymour 

P.  — Potter 
Pr. — Premier 


A. T.F. — .American  Type  Founders 
R. — Babcock 

B. S. — Baglev-Sewell 
Bui.— Bullock 

C.  — Cottrell 
Cb. — Claybourn 
Cen. — Century 
C.D. — Cox-Uuplex 


•A.B. — Angle-bar 
Ac. — Acme 
.At. — .Attachment 
Com. — Comet 
Ct. — Cox-o-Type 
D. — Drum 

D.S. — Double  Sextuple 
D.O. — Double  Octuple 


El. — Elrod  Caster 
I. — Intertype 

L. — Mergenthaler  Linotype 


D.— Duplex 

G.  — Goss 

H. P. — Hoe-Pancoast 
IL— Hoe 

H.H. — Huber-Hodgman 

Printing  Press  Types 

Id. — Four  Deck  Pn. — Pony 

De. — Decuple  Quad. — Quadruple 

Dk. — Deck  R. — Rotary 

Fb. — Flatbed  S. — Standard 

Fnt. — Fountain  S.D. — Super-Duty 

Jr. — Junior  S.R. — Semi-Rotary 

Oct. — Octuple  Sex. — Sextuple 

Op. — Optimus  Sim. — Simplex 

Composing-Room  Equipment 

L' — Mergenthaler  Slug  Caster  Lu. — Ludlow  Typecaster 

Lg. — Linograph 
Ln. — Lanston  Material  Maker 


S. — Scott 

S.B. — Seymour-Bauer 
Stz. — Stonemetz 
Sw. — Swink 
Tp. — Thompson 
W. — Whitlock 
Wd. — Wood 


SI. — Straightline 
S.K. — Speed  King 
Tub. — Tubular 
Qui. — Quintuple 
Met. — Metropolitan 
Mu. — Multi-unit 
S.S. — Superspeed 
Ut. — Unit-type 
W,— Web 


M. — Monotype 


M“ — Monotype  Material  Making  Ma-Th. — Thompson  Typecaster 
chine  N.R. — Neurenberg-Rettig 


SALESMEN  INSPIRED 
BY  STUDY  PLAN 


Norfolk  Virginian-Pilot  Successful 
in  “Pepping  Up”  Solicitors  and 
Increasing  Local  Linage — 

Cup  Offered 


Recognizing  the  natural  decline  in 
local  advertising  that  must  come  because 
of  business  conditions,  and  to  meet  the 
situation  with  greater  and  more  intelli¬ 
gent  effort  on  the  part  of  the  advertising 
solicitor,  the  management  of  the  Nor¬ 
folk  (Va.)  Virginian-Pilot  some  months 
ago  arranged  for  a  study  hour  each 
morning  at  the  regular  advertising  staff 
meetings  at  which  time  the  salient  and 
important  features  of  that  newspaper's 
circulation,  editorial,  news  and  feature 
content  w'ere  brought  up  for^  intimate 
discussion  and  the  personnel  instructed 
how  to  use  these  facts  in  selling. 

Following  discussion  and  study  of  the 
newspaper's  merits,  a  uniform  sales  talk 
was  adopted  based  on  a  questionnaire 
to  be  presented  to  the  advertising  pros¬ 
pect  as  well  as  to  the  regular  advertiser 
which  embraced  a  series  of  questions 
for  the  prospect  and  regular  advertiser 
to  answer,  thus  giving  the  solicitor  an 
opportunity  of  telling  completely  the 
whole  story  of  the  Virginian-Pilot  which 
resulted,  in  a  majority  of  cases,  in 
obtaining  favorable  replies  to  the  ques¬ 
tions  asked  and  "getting  over"  informa¬ 
tion  regarding  every  phase  of  the  news- 
pai)er  that  would  have  been  next  to 
impossible  in  any  other  manner. 

.After  adopting  a  September  slogan— 
"Plan  your  work;  work  your  plan" — 
the  questionnaire  was  placed  in  the 
hands  of  each  solicitor  on  Sept.  1  and  an 
advertising  efficiency  contest  started 
among  the  members  of  the  local  staff 
with  excellent  results.  A  large  number 
of  local  contracts  were  signed,  increased 
space  used  by  regular  advertisers  and 
a  silver  loving  cup,  suitably  engraved, 
was  offered  by  C.  C.  Bower,  business 
manager,  for  permanent  possession  by 
the  solicitor  winning  it  three  times  dur¬ 
ing  the  period  of  one  year.  This  has 
been  first  won  by  John  D.  Mcl.auchlin, 
youngest  member  of  the  local  staff,  who 
will  hold  it  for  October. 

“The  study  school  is  being  continued 
at  the  daily  staff  meetings  and  the  stim¬ 
ulation  of  staff  members  promises  a  very 
satisfactory  increase  in  local  advertising 
linage  not  only  from  new  advertising 
contracts  but  from  regular  advertisers 
— mainly  because  the  Virginian-Pilot  is 
now  sold  completely  to  its  own  adver¬ 
tising  personnel  who,  in  turn,  are  better 
able  to  sell  their  newspaper  to  the 
advertiser,"  Mr.  Bower  said. 


IOWA  MEETING  NOV.  4-5 

Herman  Roe,  secretary,  National  Edi¬ 
torial  Association,  will  be  principal 
speaker  at  the  Iowa  Press  Association’s 
conference,  at  the  University  of  Iowa, 
Iowa  City,  Nov.  4  and  5.  Other  speak¬ 
ers  will  be:  J.  M.  Beck,  editor,  Center- 
ville  lowcgian,  president  of  the  asso¬ 
ciation;  Grant  Caswell,  managing 
director  of  the  group;  VVard  Barnes, 
Eagle  Groz>e  Eagle;  L.  S.  Barnes, 
Northu’ood  Anchor  and  Index;  C.  A. 
Doxsee,  Monticello  Express;  C.  W. 
Brown,  Decorah  Journal;  Harry  E. 
Taylor,  Traer  Star-Clipper;  John 
Hynek,  Tama  News-Herald ;  George  H. 
Hedges,  Sabula  Gazette;  Mrs.  S.  E. 
Tennant,  Colfax  Tribune;  Ben  J. 
Preuss.  Sac  City  Sun;  Arnold  Spencer. 
Audubon  Adz’ocate-Republican,  and 
H.  L.  Griffith,  Clayton  County  Register. 


SPORTS  WRITERS  AID  NEEDY 

Grantland  Rice  is  head  of  a  committee 
of  14  prominent  sports  writers  enlisted 
by  the  Emergency  Unemployment  Re¬ 
lief  Committee  of  New  York  to  arrange 
a  comprehensive  program  of  athletic 
contests  for  the  benefit  of  the  unem¬ 
ployed.  The  committee  includes:  Bill 
Corum,  George  Daley,  Paul  Gallico, 
Robert  Kelley,  John  Kiernan,  Jack 
Kofoed.  W.  O.  McGeehan,  Dan  Parker, 
Westbrook  Pegler,  Lawrence  Perry, 
Damon  Runyon,  George  Trevor  and  Joe 
Williams.  "The  first  event  scheduled  is 
a  polo  match  between  two  army  teams, 
at  Ft.  Hamilton,  Brooklyn,  t)ct.  30. 
The  following  Saturday,  Sunday  and 
Tuesday  golf  tournaments  will  be  held 
at  nearly  200  golf  clubs  in  the  metro- 
pfditan  area  with  entry  fees  going  to 
the  relief  work. 


MUST  ANSWER  LOFT  SUIT 

The  Appellate  Division  of  the  Su¬ 
preme  Court,  New  York,  decided 
Oct.  21  that  the  Coca  Cola  Company 
must  answer  three  libel  suits  for  $250,- 
000  each,  brought  by  Loft,  Inc.,  and  its 
affiliates.  Happiness  Candy  Stores,  Inc., 
and  the  Mirror  stores.  The  suits  were 
based  on  a  letter  written  by  Harrison 
Jones,  executive  vice-president  of  the 
defendant,  to  the  Pepsi-Cola  Company 
in  reply  to  an  announced  offer  of  a 
reward  by  the  Pepsi-Cola  Company  of 
$10,000  each  for  the  detection  of  any 
dealer  substituting  Pepsi-Cola  for  any 
other  5-cent  drink.  The  Coca  Cola 
Company  requested  that  $30,000  be  sent 
to  it.  and  said  that  the  drink  was 
“passed  off"  for  Coca  Cola  in  ten  Loft 
stores,  six  Happiness  stores,  and  seven 
Mirror  stores  in  New  York  and  New 
Jersey. 


ELLEN  SCRIPPS  HONORED 

Honoring  the  memory  of  Elltn 
Browning  Scripps,  sister  of  E.  W 
Scripps,  who  recently  died  at  her  home 
in  La  Jolla,  Cal.,  the  affiliated  Clare¬ 
mont  Colleges  conducted  a  memorial 
service  at  Balch  Hall  auditorium, 
Scripps  College  for  Women,  on  the 
anniversary  of  her  birth,  Oct.  18.  Or. 
John  Whittier  Darr,  professor  of  re¬ 
ligion,  gave  the  invocation  and  Mrs 
Paul  Jordan  Smith  of  Hollywood,  presi¬ 
dent  of  the  honorary  alumnae  of  Scripps 
College,  made  the  principal  address. 


FRESH  AIR  FUND  SUED 

.A  $75,000  damage  suit  against  the 
-Vm’  York  Herald  Tribune  Fresh  Air 
Fund  was  shifted  this  week  by  the 
Bronx  Supreme  Court  to  Broome 
County,  N.  Y.,  for  further  action.  The 
suit  w'as  brought  by  Mrs.  Thelma  Pon- 
tomo.  New  York,  as  a  result  of  the 
drowning  of  her  11 -year-old  daughter, 
Concetta,  Aug.  19,  1929,  on  the  Charles 
E.  Daniels  Farm  at  Union,  N.  Y. 
Sackett,  Chapman,  Brown  and  Ross, 
New  A’ork  attorneys  acting  for  the 
Herald  Tribune  Fund,  contended  that 
proper  care  was  taken  of  the  children 
and  blamed  “contributory  negligence.” 
-Action  on  the  case  will  be  taken  in 
November. 


SCOTT  HEADS  WEEKLY  GROUP 

John  Scott,  proprietor  of  the  IVliite- 
ivood  (Sask.)  Weekly  Herald,  was 
chosen  to  succeed  Andrew’  King,  Rouleau 
Enterprise,  as  president  of  the  Sas¬ 
katchewan  division,  Canadian  Weekly 
Newspapers  Association  at  Regina  last 
week.  Other  officers  elected  were :  S.  J. 
Dornan,  Alameda  Despatch,  re-elected 
secretary-manager  for  11th  successive 
term;  D.  C.  Dunbar,  Esfevan  Mercury, 
vice-president ;  executive  committee : 
Mrs.  B.  McDonald,  Unity;  F.  E.  Bray, 
Guerncy ;  F.  E.  Scriver,  Wolsley ; 
W.  .A.  Richardson,  Strasbourg ;  H. 
Gamble,  Gull  Lake;  H.  D.  Pedlar, 


NEWSPRINT  MAKING  SHOWN 

“Price  Brothers,  A  Mighty  Name  in 
New’sprint”  is  the  title  of  a  handsomely 
bound  and  printed  booklet  just  issued 
by  the  Price  Brothers  Sales  Corpora¬ 
tion,  Quebec,  telling  in  w’ord  and  pic¬ 
tures  the  story  of  newsprint  making. 


Morley  Mats 


FAST  AND  ECONOMICAL 


Quicker  Scorching 
Less  Packing 


Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 


1  of 


A.F.A.  PLANS  EXHIBITS 

Plans  for  advertising  exhibits  to  be 
sponsored  by  local  advertising  clubs, 
with  the  winning  exhibits  entered  in  dis¬ 
trict  and  finally  national  competition, 
were  approved  at  a  meeting  of  the  Ad¬ 
vertising  Federation  of  America  board 
of  directors  in  Chicago  late  last  week. 
G.  Ray  Schaeffer,  advertising  manager 
of  Marshall  Field  &  Co.,  was  appointed 
chairman  of  a  committee  to  develop 
standardized  methcxls  of  conducting 
these  contests.  It  was  decided  to  limit 
the  exhibits  to  local  advertising. 


EDITOR  ARRESTED 

Sixteen  specific  instances  of  violation 
of  an  old  Kansas  statute  providing  a 
penalty  of  tw’O  to  five  years  for  publica¬ 
tion  of  a  newspaper  “devoted  largely  to 
scandal”  were  contained  in  a  warrant 
issued  last  week  for  William  N.  Les¬ 
lie,  publisher  of  the  Little  Giant, 
Wichita.  Leslie’s  bond  was  fixed  at 
$3,000  and  preliminary  hearing  set  for 
Get.  28. 
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WHAT  OUR  READERS  SAY 


“SILENT  TREATMENT” 

To  Editor  &  Publisher:  Some  sen¬ 
tences  from  Arthur  Krock's  article  on 
the  political  situation  in  California,  in 
Sew  York  Times  of  Oct.  14,  have 
blown  into  flame  a  flicker  of  an  idea 
that  has  been  in  the  mind  of  the  writer 
for  some  time.  Before  developing  the 
subject  further,  permit  me  to  diverge 
long  enough  to  record  a  belief  that  Mr. 
Krock’s  survey  of  the  political  lay  of 
the  land  in  various  states  constitutes  the 
most  brilliant  piece  of  special  reporting 
_^)r  of  any  kind  of  reixirting,  in  fact — 
that  has  been  done  by  an  American 
newspaperman  in  a  number  of  years. 

Referring  to  the  Rev.  Bob  Shuler, 
Mr.  Krock  comments :  “  .  .  .  but  the 

only  time  he  spent  in  jail  (on  libel 
charges),  was  14  days  on  a  contempt 
citation.  During  this  period  the  news¬ 
papers  refwrted  his  every  word  and  act, 
and  what  he  had  for  breakfast,  estab¬ 
lishing  him  firmly  as  a  celebrity.  Now 
he  is  on  their  hands,  and  they  don’t 
know  what  to  do  with  him  or  about 
him.” 

Precisely.  The  newsi>apers  are  di¬ 
rectly  responsible  for  Shuler  and  hun¬ 
dreds  like  him  who  today  infest  public 
life  in  the  United  States,  to  the  ex¬ 
asperation  and  despair  of  the  minority 
of  unreasonable  folk  who  insist  in  cling¬ 
ing  to  the  theory  that  men  who  seek 
and  attain  public  office  should  possess 
mental,  moral  and  spiritual  qualities, 
beyond  the  low-grade  stigmata  that  dis¬ 
tinguish  the  rabble-rousers  and  the 
climbing,  selfish,  ambitious  and  incom¬ 
petent  political  time-servers  who  make 
our  federal,  state  and  municipal  govern¬ 
ments  a  national  shame  and  a  hissing 
and  a  by-word. 

Shuler  is  a  prime  example  of  hordes 
of  political  Frankenstein  monsters  all 
over  the  country  that  are  bred  by  news¬ 
paper  ballyhoo.  Few  of  them  would 
ever  get  started  on  their  careers  were 
they  not  aided  and  built-up  in  the  eyes 
of  the  mob  by  newspaper  publicity,  by 
a  distorted  conception  of  news  values 
held  by  editors  which  leads  to  their 
slightest  act,  vulgarity,  utterance  and 
grotesquerie  being  blazoned  forth  in 
the  newspaper  press  in  the  guise  of 
“news.” 

Obviously,  the  remedy  against  the 
press  and  the  public  waking  up  on  vari¬ 
ous  fine  mornings  and,  as  Mr.  Krock 
says,  finding  fellows  like  Shuler  “on 
their  hands”  and  not  knowing  “what  to 
do  with  him  or  about  him”  lies  in  ad¬ 
ministering  to  them,  intensively  and 
mercilessly,  the  silent  treatment.  Ignore 
them  in  print.  Deprive  them  of  their 
most  potent,  and  in  most  cases  sole 
asset,  publicity,  upon  which  they  fatten 
and  without  which  they  would  languish 
and  relapse  into  the  obscurity  from 
which  they  emerge,  and  which  is  their 
rightful  habitat.  Ballyhooing  the 
Shulers  represents  to  the  newspapers 
an  annual  cost,  in  space  and  effort,  of 
many  millions  a  year,  without  the  gain 
of  a  subscriber  or  a  single  line  of  paid 


In  Department 
Store  Advertising 

For  years  The  Sun  has  published 
more  Department  Store  Advertis¬ 
ing  than  any  other  New  York  news¬ 
paper.  In  1931  it  led  all  the  news¬ 
papers  in  the  country. 


NEW  YORK 


advertising.  The  profit  is  all  on  the 
side  of  the  Shulers,  and  the  loss  wholly 
that  of  the  newspapers  and  the  reading 
public. 

In  this  respect  the  American  press  as 
a  whole  miglit  well  adopt  as  a  perma¬ 
nent  policy  the  recent  example  of  the 
Italian  press  in  administering  the  silent 
treatment,  during  his  stay  in  that  coun¬ 
try,  to  the  late  unlamented  Mayor  of 
New  York.  Mr.  Walker,  the  cables 
told  us,  did  not  enjoy  his  sojourn  in 
Italy;  he  was  unhappy  and  ill  at  case. 
Naturally.  He  was  being  starved — of 
publicity,  with  which  for  so  long  he 
had  been  stuffed  daily  like  a  Strasberg 
goose  by  the  journals  of  the  metropolis. 


7  Pt.  ExeclMor  I^o.  3 

W  ilh  Bold  Face  No.  2 

Linotype  Excelsior  has  been  designed 
to  meet  the  demand  of  newspapers 
faced  with  the  problem  of  getting  a 
body  face  that  would  meet  the  mod¬ 
ern  printing  conditions  of  high  speed 
presses  and  rubber  rollers. 

It  has  large,  clear  lower  case  letters 
with  deep,  cleaner  counters.  This  is  a 
physical  printing  attribute  in  addition 
to  its  excellent  design  for  easy  read¬ 
ing  qualities.  It  means  that  the  face 
doesn’t  smear  or  smudge  in  printing. 


7  Pt.  Excelsior  IVo.  1 

W’ith  Bold  Face  No.  2 

Linotype  Excelsior  has  been  design¬ 
ed  to  meet  the  demand  of  newspapers 
faced  with  the  problem  of  getting  a 
body  face  that  would  meet  the  mod¬ 
ern  printing  conditions  of  high  speed 
presses  and  rubber  rollers. 

It  has  large,  clear  lower  case  letters 
with  deep,  cleaner  counters.  This  is 
a  physical  printing  attribute  in  addi¬ 
tion  to  its  excellent  design  for  easy 
reading  qualities.  It  means  that  the 


One  wonders  occasionally  how  vari¬ 
ous  gentlemen  of  accomplishment,  such 
as  Alexander  the  Great,  Martin  Luther, 
Napoleon.  Wellington,  Washington, 
Lincoln,  Benjamin  Franklin,  Cleveland, 
etc.,  ever  managed  to  get  anything  done 
without  clowning  and  wise-cracking  for 
the  benefit  of  reportorial  audiences,  and 
sans  the  indispensable  adjuncts  to  a  suc¬ 
cessful  modern  public  career  provided 
by  _  public  relations  counsellors,  the 
radio,  the  motion  picture  camera  and  a 
complacent  press,  highly  helpful  to  every 
clown,  stuffed  shirt,  tub-thumper,  plusli- 
horse  and  false  alarm  that  heaves  his 
bulk  athwart  the  horizon,  emulating  the 
quadruped  in  Peter  2:11:16:  “.  .  . 


the  dumb  ass  speaking  with  man’s 
voice.” 

Robert  Ham. mono  Murray. 

Mexico  City. 

DAILY  RETIRES  BONDS 

Announcement  was  made  this  week 
of  the  retirement  and  cancellation  of 
all  of  the  outstanding  first  mortgage 
gold  bonds  maturing  Jan.  1,  1933, 
against  the  Star  Chronicle  Publishing 
Company  which  publishes  the  St.  Louis 
Star  &  Times.  These  bonds  have  been 
in  existence  for  nearly  ten  years,  and 
the  issue  was  originally  for  $750,000. 
Retirement  of  them  began  early  this 
year  and  was  completed  this  week. 


EXCELSIOR  ROMAN  NO  2 


Letter  by  Letter 

Compare  Linotype  Excelsior  letter  by  letter 


8  Pt.  Excolsior  IVo.  3 

With  Bold  Face  No.  2 


with  any  other  newspaper  body  face  and  you 
can  easily  see  why  Excelsior  prints  cleaner 


Linotype  Excelsior  has  been  de¬ 
signed  to  meet  the  demand  of  news¬ 
papers  faced  with  the  problem  of 
getting  a  body  face  that  would  meet 
the  modem  printing  conditions  of 
high  speed  presses  and  rubber 
rollers. 

It  has  large,  clear  lower  case  let¬ 
ters  with  deep,  cleaner  counters. 
This  is  a  physical  printing  attribute 
in  addition  to  its  excellent  design 

8  Pt.  Excolsior  IVo.  1 

With  Bold  Face  No.  2 

Linotype  Excelsior  has  been  de¬ 
signed  to  meet  the  demand  of 
newspapers  faced  with  the  prob¬ 
lem  of  getting  a  body  face  that 
would  meet  the  modern  printing 
conditions  of  high  speed  presses 
and  rubber  rollers. 

It  has  large,  clear  lower  case  let¬ 
ters  with  deep,  cleaner  counters. 
This  is  a  physical  printing  attri¬ 
bute  in  addition  to  its  excellent  de- 


and  clearer.  Take  the  letter  “a”  for  example: 
You  notice  first  that  the  ball  has  been  cut 
down  and  simplified  so  as  to  leave  a  wider 
space  at  (2),  then  you  see  that  the  conven¬ 
tional  tail  has  been  reduced  to  a  rudimen¬ 
tary  appendage.  This  has  two  advantages;  it 
eliminates  a  had  ink  trap  and  it  allows  the 
main  stem  of  the  letter  to  move  over  to  the 
right  giving  more  white  space  in  the  count¬ 
ers  ( 1 ) .  It  is  this  added  white  space  inside  the 
letter  that  makes  Excelsior  look  larger  than 
corresponding  sizes  of  other  types,  although 
actually  it  takes  up  no  more  space. 


,  M  , 

(-"■LINOTYPE  “-O 


‘‘EXCELSIOR” 

THE  MODERN  NEWSPAPER  BODY  FACE 


• 

In  addition  to  the  sizes  shown. 
Linotype  Excelsior  is  also  avail¬ 
able  in  5%,  6, and  10  point;  all  sizes 
being  made  in  combination  with 
Bold  Face  No.  2  or  Italic.  Other 
sizes  in  process  of  manufacture. 


Mergenthaler  Linotype  Company 

Brooklyn,  New  York 

SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO.  CANADA 
Representatives  in  the  Principal  Cities  of  the  World 
Linotype  Bodoni  Family  ond  Excelsior 
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Circulation 


CIRCULATORS  PREFER 
PUPILS  AS  CARRIERS 


N.  Y.  State  Group  Adopt  Resolution 

Endorsing  “Back  to  School”  Move¬ 
ment — L.  F.  Gautier,  Chosen 
Head  of  Organization 

(Special  to  Editor  &  Publisher) 

VVatertown,  N.  Y.,  Oct.  26. — Louis 
F.  Gautier,  A'eu  York  Times,  was 
elected  president  of  the  Xew  York  State 
Circulation  Managers’  Association  at  its 
two-day  meeting  here  which  adjourned 
today.  Martin  A.  Miner,  Syracuse 
Post-Standard,  was  elected  first  vice- 
president;  Theodore  Edson,  Rockiille 
Center  Xassau  Daily  Reznew,  second 
vice-president,  and  Alfred  VV.  Cock- 
erill,  Syracuse  Herald,  secretary  and 
treasurer. 

The  new  directors  of  the  association 
selected  were:  Edward  Uobson,  Brook¬ 
lyn  Times-Union;  AbTum  Xewinan,  .Veu' 
York  Ez'cning  Post;  James  A.  Christen¬ 
sen,  Genezv  Times;  Raymond  J.  Crane. 
Honiell  Tribune-Times,  and  James  W. 
Brown,  Jr.,  promotion  manager.  Edi¬ 
tor  &  Publisher. 

The  following  resolution  was  adopted ; 

“Resolved:  That  wherever  possible, 
this  association  asks  its  member  papers 
to  use  as  carrier  only  boys  who  are  at¬ 
tending  school,  that  all  influence  be 
used  to  keep  the  boys  of  school  age  in 
school,  and  that  the  ‘Back  to  School’ 
movement  is  hereby  endorsed  by  the 
Xew  York  State  Circulation  Managers’ 
Association.’’ 

The  resolution  was  intriKluced  by 
Mr.  Edson. 

The  feature  of  the  convention  was 
the  banquet  Tuesday  night  in  honor  of 
the  visiting  members  of  the  association 
by  the  lYatertoum  Daily  Times.  James 
McKernan,  Brooklyn,  past  president  of 
the  association  and  one  of  its  charter 
members,  presided.  Harold  B.  John¬ 
son.  editor  of  the  Watertown  Times, 
was  the  principal  speaker. 

Tuesday  morning  Charles  H.  Cong- 
don,  publisher  of  the  Watertown  Times, 
and  a  director  of  the  association,  read  a 
paper  on  “The  Circulation  Department 
from  the  Publishers’  Viewpoint.”  in 
which  he  said,  “there  are  always  re¬ 
newals.  and  new  readers,  and  the  news¬ 
paper  is  about  the  last  thing  one  will 
go  without  if  he  is  broke.” 

E.  S.  Dobson,  circulation  manager  of 
the  Brooklyn  Times-Union,  discussed 
the  cost  justif>'ing  home  delivery  in  a 
metropolitan  territory.  He  left  the 
question  with  the  publisher  who  foots 
the  bills.  He  added,  “But  off  the  record, 
I  would  say  that  it  depends  entirely  on 
whether  the  project  becomes  a  success. 
By  success,  I  mean  a  circulation  giving 
ample  coverage  in  city  and  suburban 
territory  and  the  acquisition  of  sufficient 
advertising  linage  to  make  it  profitable.” 

W.  C.  Hixson.  Syracuse  Post- 
Standard,  disclosed  certain  facts  in  re¬ 
gard  to  Sunday  newspapers.  Among 
other  things  he  said :  “The  Sunday 
paper  being  a  better  read  issue,  un¬ 
questionably.  has  a  better  value  to 


Results  have 

proved  that  good  engi¬ 
neering  in  the  design  and 
construction  of  a  news¬ 
paper  plant  will  pay  as 
well  as  it  does  in  other 
enterprises. 


LOCKWOOD  GREENE 
ENGINEERS,  INC 

New  York 

Boston  Sp«rUnbur3 


advertisers  and  this  reader  interest  ap¬ 
preciation  I  don’t  believe  has  been  prop¬ 
erly  sold  to  the  advertisers.” 

A  paper  by  Mr.  Newman,  Xew  York, 
disclos^  that  the  Evening  Post  has 
found  the  rotogravure  section  of  high 
value  from  a  purely  circulation  stand¬ 
point.  It  was  his  opinion  that  such  a 
section  is  invaluable  to  a  newspaper. 
He  said  that  the  type  of  paper,  however, 
has  much  to  do  with  the  subject. 

Has  Rental  Bureau 

The  Camden  (X.  J.)  Courier-Post 
newspapers  have  adopted  a  new  rental 
directory'  service,  .•^t  the  business  office 
of  the  newspapers  there  will  be  a  com¬ 
plete  listing  of  every  room,  house  and 
apartment  that  has  been  advertised  jn 
the  Courier-Post  rental  columns  within 
a  period  of  30  days.  Information  about 
each  place  for  rent  will  be  available  to 
the  public. 

New  Colored  Comic  Page 

The  Register  and  Tribune  syndicate, 
Des  Moines.  la.,  will  bring  out  Jane 
.\rden  as  a  colored  comic  page  Sun¬ 
day  Xov.  13.  The  lines  are  by  Monty 
Barrett  and  the  art  by  Frank  Ellis. 

Running  Historical  Series 

The  Mamaroneck  (N.  Y.)  Daily 
Times  is  running  a  series  dealing  with 
the  history  and  government  of  the  city. 


JUNIOR  REPORTERS’  CLUB 

The  60  carrier  boys  of  the  Flushing 
(L.  I.)  North  Shore  Daily  Journal, 
are  members  of  the  Junior  Reporters’ 
Club  recently  formed  by  the  daily. 
Each  carrier  has  been  given  a  junior 
reporters’  card  signed  by  T.  Harold 
Forbes,  publisher,  and  Guy  Xordman, 
editor.  During  the  first  week  more 
than  30  items  were  collected  by  the 
carriers  while  conducting  their  routes 
and  making  collection.  These  were 
turned  over  to  Ernest  Levy,  circula¬ 
tion  manager,  or  mailed  directly  to  the 
city  desk  in  addressed  pre-paid  envel¬ 
opes.  Classes  are  held  once  a  week 
and  the  carriers  are  given  instructions 
in  writing  and  the  gathering  of  news. 
Two  grand  prizes  are  awarded  weekly 
for  the  best  and  most  important  stories. 


C.  A.  Guy  Host  at  Movie 

More  than  400  persons  were  guests 
of  Charles  A.  Guy,  publisher  of  the 
Lubbock  (Tex.)  Avalatiehe-Jourtial,  at 
a  recent  Saturday  morning  showing  of 
Frank  Buck’s  motion  picture  “Bring 
’Em  Back  .\live.” 


Plant  Hallowe’en  Ball 

The  Trenton  (X.  J.)  Times  will  hold 
a  Hallowe’en  Ball  in  the  state  armory 
for  the  benefit  of  the  Times  Poor  Kid¬ 
dies  Christmas  Fund. 


ENCOURAGED  REFORESTATlOn  ' 

Frederick  Carlson  of  Butsi,  Chant,.  ' 
qua  county,  was  named  the  clunipj,w  ' 
4-H  tree  planter  in  western  Xew  Yort 
recently  by  the  Buffalo  Evening  AW 
which  annually  rewards  boys  and  girl, 
of  seven  western  Xew  York  countit, 
for  their  tree  planting.  Prizes  wtr« 
awarded  by  David  Peugeot  of  the  \W 
staff  at  a  mass  meeting  at  Letchworft 
Park,  near  Portage.  The  event  was 
witnessed  by  the  largest  group  of  LH 
forestry  club  members  and  their  p,. 
rents  in  the  history  of  the  awards. 

Conducting  Women’*  Contest 

The  Kattsas  City  Journal-Post  y 
conducting  a  contest  for  women  o| 
Kansas  City  in  which  the  contestants 
must  submit  a  ISO-word  letter  on 
“How  I  saved  enough  through  one  day’s 
Journal-Post  advertising  to  pay  for  tht 
Journal-Post  for  a  year.”  Weekly 
cash  prizes  will  be  awarded. 

Adds  Fiction  Section 

The  Providence  (R.  I.)  Sunday  Jo». 
nal  has  added  a  new  12-page  tabloid- 
size  section,  devoted  entirely  to  fiction 
by  well-known  writers. 

Held  Cooking  School 

The  Cleburne  (Tex.)  Times-Rniev 
held  a  cooking  school  last  week  with 
Miss  Zella  Allen  in  charge. 


You'll  Make 

No  Mistake! 

If  you  could  see  the  enormous  volume  of  work  turned  out  by  "U.S.”  Royal  Rubber 
Printing  Rollers  each  day  ...  if  you  could  actually  talk  to  the  pressmen  in  these 
high  speed,  busy  newspaper  plants  ...  if  you  could  personally  inspect  the  uni¬ 
form,  excellent  quality  of  their  work  .  .  .  you‘d  — 

— want  to  check  these 

REASONS! 

1  Sharp,  clear  printing  results 

2  Not  affected  by  sudden  temperature  and  atmospheric 
changes. 

3  Adiustments  reduced  to  a  minimum. 

4  Maintains  uniform  density  and  diameter. 

5  Better  ink  distribution. 

6  Withstands  rough  handling. 

7  Does  not  accumulate  dirt. 

8  Can  be  easily  reground. 


Direct  factory  branches  are 
located  in  every  important 
industrial  center. 


"U.  S."  ROYAL  RUBBER  PRINTING  ROLLERS 

Another  Product  of 

United  States  ^  Rubber  Company 

1790  BROADWAY,  NEW  YORK 
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TO  SUCCEED  BRANDON 

Qr^BTille  New*  and  Piedmont  Man 
|i{ew  President  of  Carolina* 
Circulator* — Toler  a 
Speaker 


\  F.  Ballentine,  circulation  manager, 
■r’ftiiille  (S.  C.)  News  and  Piedmont, 
ias  named  to  succeed  M.  H.  Brandon, 
Charlotte  (N.  C.)  Observer,  as  head 
j  tjie  Carolinas  Circulation  Managers’ 
Association,  and  Spartanburg,  S.  C.,  was 
elected  as  the  1933  convention  city  at 
jbe  13th  annual  convention  in  Durliam 
ist  week.  Other  officers  elected  were ; 
R  R.  Stowe,  Gastonia  (N.  C.)  Gasette, 
lice-president :  B.  L.  Welfare,  IPinston- 
Salem  C-)  Journal  and  Tudn  City 
Cfltimel,  second  vice-president ;  Will  X. 
Coley,  Raleigh  (N.  C.)  Neics  and 
Oburfcr,  re-elected  secretary-treasurer ; 

M.  Blalock,  Spartanburg  (S.  C.) 
Wd  and  Journal,  and  W.  G.  Car- 
nngton,  Durham  (N.  C.)  Herald  and 
lot,  directors  to  serve  three  years; 

'  L.  O’Briant,  Hctidersonville  (X.  C.  ) 
imes-News  and  J.  L.  Erwin,  Columbia 
(S.  C.)  State,  directors  to  serve  one 

A  talk  by  John  T.  Toler,  circulation 
anaser  of  the  Atlanta  Constitution  and 
roiclent  of  the  International  Circula- 
■  n  Managers’  Association,  in  which 
.  complimented  the  work  of  the  Caro- 
organization  featured  the  two-day 

•c-sion. 

Mr.  Toler  emphasized  the  point  that 
All  and  a  lialf  years  of  depression  have 
fill  n>trated  that  circulation  revenue 
.  more  stable  tlian  advertising  volume, 
.r,d  that  newspaper  publishers  and  cir- 
jlaticiii  managers  in  the  future  will 
av  more  attention  to  circulation  rev- 
-nuc.  He  advocated  an  increase  rather 
than  a  decrease  in  rates  whenever  pos- 
-blc  for,  as  he  pointed  out,  the  news- 
laiHtr  even  at  its  highest  price  is  deliv- 
'fd  cheaper  than  the  cost  of  production. 
In  spite  of  the  fact  that  advertising 
*  evenue  lias  dropped  off  15  per  cent  to 
!3  per  cent  during  the  depression 
ninths,  circulation  revenue  remains 
practically  the  same  as  in  peak  years, 
Mr.  Toler  said. 

BIG  BUYING  CROWDS 

"State  Street  Day”  In  Chicago  a 
Succe**  Bueine**  Group  Report* 

(Special  to  Kditok  &  Publisher) 
Chicago,  Oct.  24. — Backed  by  a 
arge  volume  of  newspaper  advertising 
ind  special  publicity  in  the  news 
-olumns.  the  "State  Street  Day”  sales 
'taged  by  most  of  the  city's  leading 
etailers  last  Friday  put  Chicago's  re- 
twery  up  another  notch,  according  to 
rade  observers  of  the  Chicago  Associa- 
ion  of  Commerce. 

The  day  took  on  an  aspect  of  some- 
hing  more  cheerful  than  a  mere  "bar- 
:ain  day.'’  Bright  decorations  and  sjie- 
:ial  features,  including  demonstrations 
ind  fashion  shows,  made  the  event  one 
a  the  greatest  of  its  kind  ever  sixm- 
'Ored  by  the  State  Street  Council  in  co- 
iperation  with  the  local  newspapers. 
Banners  and  the  national  colors  were 
waving  in  front  of  the  stores  as  the 
shoppers  crowded  the  sidewalks.  In¬ 
side,  the  stores  took  on  the  appearance 
of  Christmas  shopping. 

Taking  advantage  of  low  railroad 
ares  to  the  city,  huge  crowds  from  out 
>1  town  visited  the  loop  stores.  An 
!zcellent  volume  of  business  was  re- 
.  "One  of  the  best  results  of 
dl,  said  one  merchant,  "was  the  in- 
reased  confidence  that  must  have  been 
nspired  in  the  shoppers  themselves,  as 
.  y  themselves  in  the  midst  of 
"g  buying  crowds.” 


DAILY  MARKS  CENTENNIAL 


Diario  de  la  Marina,  Havana,  I**ue* 
Pretention*  Special  Edition 

The  100th  anniversary  of  its  found¬ 
ing  was  marked  recently  by  Diario  de 
la  Marim,  Havana,  Cuba,  by  issuing  a 
pretentious  special  edition,  the  feature 
of  which  was  a  large-size  250-page 
booklet  supplement  replete  with  strik¬ 
ing  color  reproductions  of  life  in  Cuba. 
Many  of  the  pictures  reproduced  were 
especially  mounted,  and  included  the 
work  of  native  artists.  The  supplement 
was  carefully  done,  and  the  reproduc¬ 
tions,  together  with  an  unusually  attrac¬ 


tive  layout,  made  the  edition  an  extra¬ 
ordinary  journalistic  accomplishment. 

In  addition  the  special  edition  in¬ 
cluded  a  four-page  reprint  of  its  first 
issue,  and  a  rotogravure  supplement 
with  photographs  of  the  newspaper’s 
plant  and  its  executive  personnel. 

Don  Nicolas  Rivero  y  Muniz  is  direc¬ 
tor  of  the  publication. 


Held  Annual  Food  Show 

The  sixth  annual  food  show  of  the 
Utica  (N.  Y.)  Observer-Dispatch  and 
the  Utica  Retail  Service  Grocers  was 
held  Oct.  24-29  in  the  Chancellor 
Square  Building. 


NEWPORT  COOKING  SCHOOL 

More  than  7,000  people  attended  the 
Newport  (R.  I.)  Daily  News  in  the 
Rogers  High  School  auditorium,  Oct. 
18-21.  Mrs.  Madeline  Day  was  in 
charge.  _ 

Plan*  Cooking  School 

The  Camden  (N.  J.)  Courier-Post 
newspapers  will  conduct  a  four-day 
cooking  school  Nov.  8-11. 

Add*  Stamp  Feature 

The  Paterson  (N.  J.)  Morning  Call 
has  added  “The  Stamp  Collector”  by 
Henry  Fisher  as  a  Saturday  feature. 


C3ur  display 
linage  increased 
by  new  typefaces" 

So  says  a  daily  newspaper  publisher 
who,  when  his  display  linage  was  way 
down,  modernized  the  typeface  equip¬ 
ment  of  his  composing  room  for  the  ex¬ 
press  purpose  of  stimulating  space  sales 
by  giving  his  advertisers  more  effective 
and  up-to-date  typography. 

Local  advertisers  are  actively  inter¬ 
ested  in  sales-making  typography  and 
will  use  more  space  when  their  copy 
appears  in  type  more  attractively  and 
effectively. 

Put  the  year's  depreciation  reserve 
on  your  display  typefaces  back  into  a 
few  new  and  attractive  series.  Now  is 
the  proper  time— in  season  for  holiday 
advertising. 

A  few  of  the  more  attractive  display 
typefaces  available  on  the  Ludlow  are 
shown  in  the  column  to  the  right.  Com¬ 
plete  showings  of  any  will  be  gladly  sent 
on  request.  Address  our  nearest  district 
sales  office  [in  Boston,  New  York,  Atlanta, 
San  Francisco]  or 


NOW 

48  Point  Ludlow  No.  34  Umbri 


esigne 


48  Point  Ludlow  31-MIC  Mjyfair  Cursive 


HIGHER 

Airplane 

36  Point  Ludlow  30-,\l  Kjtnjk  Medium 


PRINTED 

Brochure 

36  Point  Ludlow  30-L  Karnak  Light 

STRONG 

Headings 

36  Point  Ludlow  28-H  Tempo  Heavy 

QUICKER 

Reporters 

36  Point  Ludlow  28-B  Tempo  Bold 

Available  also  in  Medium  &  Light.  Roman  &  Italic 

OMNIBUS 

Department 

36  Point  Ludlow  24-B  Garamond  Bold 


Planning  Carnival  of  Nation* 

■  Carnival  of  Nations 

oil  be  sponsored  by  the  Chicago  Daily 
during  November  and  December, 
tol.  Frank  Knox,  Daily  News  pub- 
f"''°'^nced  this  week.  As  each 
«tional  program  is  presented  all  of 
-le  proems  will  be  available  for  Chi- 
j  go  citizens  of  that  nation's  origin 
^ho  are  in  distress. 


Ludlow  Typograph  Co. 

2032  Clybourn  Avenue 
CHICAGO,  ILLINOIS 

Set  in  Ludlow  Tempo  Light  Italic,  Medium,  and  Bold. 


CONDUIT 

InHallatums 

36  Point  Ludlow  24-Bl  Garamond  Bold  Italic 
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Advertising  Agencies 


AGENCY  COMMISSION  SYSTEM  FINDS 
VIGOROUS  DEFENDER  IN  RUBICAM 


Present  Plan  Has  Brought  Business  for  Publisher  and  Lower 
Rates  for  Advertiser,  He  Says,  Citing  Short* 
comings  of  Fee  Basis  of  Payment 


The  advertising  agency  system,  and 
the  standardized  agency  commission, 
under  fire  of  large  advertisers  in  recent 
months,  found  an  outspoken  defender  in 
Raymond  Rubicam,  president  of  Young 
&  Rubicam,  Inc.,  New  York  advertising 
agency,  who  spoke  at  a  luncheon  given 
by  the  Chicago  Advertising  Council 
Oct.  20  at  the  Hotel  Stevens,  Chicago. 

Numerous  advertising  folk  in  Chicago 
for  tlie  A.B.C.  convention  heard  the 
speaker  point  out  tliat  from  the  begin¬ 
ning  of  advertising  history  there  had 
been  “the  clash  of  two  forces,  one  fight¬ 
ing  to  improve  methods,  the  other  fight¬ 
ing  to  keep  everytliing  in  the  horse- 
trading  stage.” 

Without  the  commission  system,  ‘‘a 
standard,  open,  and  understood  com¬ 
pensation  from  publishers  collectively,” 
he  argued,  “advertising  service  would 
consist  only  of  what  the  agent  could 
get  each  individual  client  to  pay  for, 
and  the  client  would  become  the  judge 
of  how  advertising  should  be  conducted, 
though  long  ago  he  and  the  publisher 
both  acknowledged,  when  they  turned 
to  tlie  agent  for  service,  that  it  is  a 
field  for  specialsts.”  For  the  publisher, 
he  indicated,  elimination  of  the  agency 
system  would  mean  increased  selling 
costs  and  smaller  volume  of  advertising ; 
for  the  advertiser  this  in  turn  would 
mean  higher  advertising  rates. 

While  Mr.  Rubicam  did  not  refer 
to  the  current  attempt  of  certain  large 
advertisers  to  reduce  both  advertising 
rates  and  payments  to  agencies,  his  re¬ 
marks  took  on  added  timeliness  from 
this  controversy.  The  advertisers’  drive 
is  at  present  in  a  truce  while  James  W. 
Young  of  the  University  of  Chicago  is 
making  a  detailed  survey  of  agency 
compensation. 

“New  groups  of  men  are  constantly 
coming  into  power  and  influence  in 
companies  which  use  large  amounts  of 
advertising,”  said  the  speaker.  “Many 
of  these  men  have  had  no  occasion 
to  give  an  hour’s  study  or  a  day’s  real 
thought  to  the  advertising  agency  sys¬ 
tem,  and  the  considerations  and  equities 
that  underlie  it.  And  usually  we  do 
little  or  nothing  to  help  them  to  a  basic 
understanding.  .  .  . 

“It  seems  to  me  that  the  agency  sys¬ 
tem  has  served  this  identical  interest  of 
publisher  and  advertiser  with  constantly 
increasing  effectiveness. 

“The  agency  system’s  success  as  a 
creator  and  developer  of  business  for 
the  publisher  undoubtedly  has  brought 
lower  rates  to  the  advertiser.  If  the 
agency  system  were  eliminated  the  pub¬ 
lisher’s  direct  selling  cost  would  rise, 
and  he  could  by  no  means  afford  to  pass 
on  to  the  advertiser  the  commission  he 
now  gives  the  agency.  If  volume  de¬ 
clined,  it  seems  inevitable  that  the  ad¬ 
vertiser  would  pay  higher  rates  than  he 
now  i»ys. 

“With  advertising  now  an  established 
and  widely  used  method  of  mass  sell¬ 
ing,  the  publishers’  opportunity  to  pros¬ 
per  through  new  users  grows  less,  and 
his  need  that  present  advertisers  be 
skilfully  and  fully  served  in  order  to 
minimize  the  risk  of  advertising,  grows 
greater. 

“Therefore  is  it  not  understandable 
that  the  publisher  should  want  to  be  sure 
that  the  service  department  of  his  busi- 
nes — the  agency — shall  ha\e  adequate 
means  to  give  service  and  to  develop 
the  art  of  advertising? 

“The  agency’s  part  in  the  work  of 
advertising  is  the  intangible  part.  And 
intangible  services  are  universally  the 
most  difficult  to  evaluate. 

“A  doctor  is  the  first  to  be  called 
in  need,  and  his  bill  is  the  first  to  be 
complained  about  afterward. 

“F.verj'  profession  rendering  an  in¬ 
tangible  service  has  had  to  protect  itself 
in  one  way  or  another  against  individual 


nearly  uniform  as  possible,  and  whether 
they  are  enforced  as  they  might  be. 
He  suggested  “that  the  publishers  of 
the  country  give  new  study,  prefer¬ 
ably  in  cooperation,  to  the  whole  ques¬ 
tion  of  the  service  qualifications  which 
an  agent  serving  national  business  should 
start  with  and  should  develop.” 


barter,  because  individual  barter  invari¬ 
ably  winds  up  in  under-cuttings  of  price 
until  the  whole  attention  is  focussed  on 
price  and  other  considerations  go 
unattended.” 

Mr.  Rubicam  called  attention  to 
agency  activities  “over  and  above  the 
immediate  needs  of  the  individual  ad¬ 
vertiser,  and  for  which  many  adver¬ 
tisers  would  not  want  to  pay,”  men¬ 
tioning  study  of  markets  and  distribu¬ 
tion  methods,  suggestions  for  creating 
new  products  and  improving  old  ones, 
scientific  study  of  circulation  coverage, 
pioneering  in  new  types  of  media,  con¬ 
tributions  to  publishing  economics  and 
technique,  and  improvement  of  mechani¬ 
cal  processes. 

“.Agencies  are  today  digging  con¬ 
stantly  deeper  into  one  of  the  most 
important  of  general  activities,  the 
scientific  study  of  cause  and  effect  in 
advertising  copy,”  he  went  on.  “All 
these  activities  and  more  are  in  the 
interests  of  making  advertising  pay  the 
advertiser;  yet  often  they  are  not 
directly  a  part  of  service  to  any  indi¬ 
vidual  advertiser,  and  certainly  in  the 
eyse  of  many  would  be  regarded  as 
unnecessary.  But  to  advertising  as  a 
whole  they  are  fundamentally  valuable, 
and  in  the  end  make  themselves  felt  in 
quality  and  economy  of  service  to  the 
individual  advertiser.” 

As  another  point  the  speaker  said 
that  the  publishers  maintain,  in  the 
form  of  the  agency  system,  “some  hun¬ 
dreds  of  recognized  service  stations  for 
some  thousands  of  national  advertis¬ 
ers.”  The  advertiser  needs  considerable 
range  in  shifting  from  agent  to  agent, 
he  argued,  and  the  agency  needs  ade¬ 
quate  income  to  withstand  the  periods 
of  change. 

“The  more  carefully  agency  service 
is  studied  in  all  its  parts  and  in  all  its 
equities,  the  sounder  appears  the  view 
that  it  should  be  paid  for  by  giving  the 
agent  a  percentage  of  the  cost  of  the 
amount  of  advertising  which  the  ad¬ 
vertiser  finds  it  profitable  to  use. 

“A  fee  arranged  with  the  individual 
advertiser,  and  based  on  the  amount  of 
work  involved  in  handling  his  account, 
does  not  pay  the  agent  for  the  most 
valuable  thing  he  gives — ideas.  I  know 
that  there  is  nothing  more  profitless  or 
futile  than  an  argument  as  to  who 
originated  an  idea,  or  as  to  what  is  or 
is  not  an  idea.  A  system  of  compensa¬ 
tion  based  on  the  value  to  the  adver¬ 
tiser  of  the  agent’s  ideas  would  be 
chaos.” 

Mr.  Rubicam  raised  the  question 
whether  publishers’  standards  of  agency 
recognition  are  high  enough  for  today 
and  tomorrow,  whether  they  are  as 


Huntsman  Placing  Bank  Copy 

The  R.  F.  R.  Huntsman  Corporation, 
New  York,  has  been  appointed  by  the 
New  York  and  Brooklyn  savings  banks 
comprising  Groups  Four  and  Five  of 
the  New  York  Savings  Bank  .Associa¬ 
tion  to  handle  in  the  foreign-language 
press  the  co-operative  institutional  ad¬ 
vertising  of  the  two  groups.  German. 
Italian,  Jewish,  Polish,  Hungarian  and 
Slovak  papers  will  be  used. 


Toronto  Agency  Expands 

Norris-Patterson,  Ltd.,  advertising 
agency,  Toronto,  has  opened  new  offices 
in  Vancouver,  B.  C.,  and  St.  John, 
N.  B.  This  agency  has  branch  offices 
now  in  Montreal,  St.  John.  Edmonton, 
and  Vancouver.  The  new  Vancouver 
branch  will  be  managed  by  R.  A. 
Hutchison.  He  will  be  assisted  by 
W.  D.  M.  Patterson.  P.  N.  Woodley 
is  in  charge  of  the  St.  John  branch. 


Joins  Boston  ‘Special’ 

John  Herbert,  formerly  with  Double¬ 
day,  Doran  &  Co.,  Inc.,  as  New  Eng¬ 
land  representative  of  the  American 
Home,  has  joined  Carman-in-New  Eng¬ 
land,  publishers’  representative  in 
Boston. 


Lea  &  Perrins  Appoint 

Lea  &  Perrins,  Inc.,  manufacturers  of 
Worcestershire  sauce,  have  appointed 
Richardson,  Alley  &  Richards  Company, 
New  York  agency,  to  direct  their  ad¬ 
vertising. 


Atlanta  Agency  Appointed 

The  advertising  account  of  the  Herb 
Juice-Penol  Company,  Danville,  Va., 
proprietary  manufacturers,  has  been 
placed  with  Gottschaldt-Humphrey,  Inc., 
of  Atlanta. 


Silk  Account  Placed 

Krone- Jacobson,  Inc.,  New  York, 
silk  manufacturers,  have  placed  their 
advertising  account  with  Hirshon-Gar- 
field,  Inc.,  New  York. 


Gets  German  Motorcycle  Account 

Zundapp,  one  of  the  largest  motor¬ 
cycle  manufacturers  in  Germany,  has 
placed  its  advertising  account  with  the 
Berlin  office  of  Erwin.  Wasev  &  Co. 


New  Account  for  Young  &  Rubicam 

Effective  Jan.  1.  Northern  Paper 
Mills.  Green  Ray,  Wis.,  will  place  its 
advertising  through  the  Chicago  office 
of  Young  &  Rubicam,  Inc. 


Jewelry  Account  to  Hall 

W.  B.  Hall.  Boston  agency,  has  been 
appointed  by  Bigelow,  Kennard  &  Co., 
jewelers  of  that  city,  to  direct  their 
account. 


Errors  take  a  tax  of  28^ 
of  Each  Composing  Room 


This  is  a  conservative  estimate.  Proofreading  requires 
the  full  time  of  10.86%  of  the  force.  Machine  operators, 
40%  of  the  force,  spend  at  least  12%  of  time  correcting 
office  proofs.  Floor  men — ad  room,  25%  of  force,  spend 
1/3  of  time  correcting.  Bank  men  7.68%  of  force,  are 
correcting  at  least  half  of  time.  So  without  overhead  of 
supervision,  and  machinists,  at  least  28c.  of  each  dollar 
goes  for  error  detecting  and  correcting.  Facts  easy  to 
prove  in  your  own  plant. 

Black  and  White  Matrices  are  guaranteed  to 
Reduce  Errors  at  least  25%. 


MATRIX  CONTRAST  CORPORATION 

*  4005  Empire  State  Bldg.,  New  York 


ACTION 


NEWSPAPERS 


Give  the  QUICKEST 
RETURN  on  ADVEi. 
TISING  INVESTMENT 


“SHADING  SHEETS”  enable 
the  newspaper  to  offer  MORE 
THAN  EVER  BEFORE. 


The  latest  and  finest  newspaper 
Type  Book,  Charts  OUR  DE¬ 
SIGNS  ONLY.  “To  render  our 
Advertisers  quick  and  pleasing 
results,”  this  very  large  news- 
paper  writes. 

♦Send  NOW  for  your  copy  of 
“The  BOURGES  BOOK  of 
TINTS”  of  over  150  different 
designs  for  SAVING  TIME 
CUTTING  COSTS,  and  creat¬ 
ing  more  advertising. 

♦♦BOURGES  COLOR  PROC¬ 
ESS  is  the  fastest  and  most  eco¬ 
nomical  engraving  method  for 
COLOR  IN  NEWSPAPERS. 


Latest  Development 

SOURCES^ 

Opaque  Fountain  P 

■xda  axduaivdy  fot 

Bourges  Service,  In^ 
by 

L.  E.  Wat& 


L.  E. 
and  E 


man  Co, 

1‘ed  tn  give  (nil 
I  lo  II  h  y  biith 

J.'aterman  Comp.inv 
ourges  Service,  Int. 


and  ara  guaraa^ 

saliaf  ^ 


J 


fri(TiiianM(i(‘c\i  biiilaiiilVn 


For  Opaquing  Negatives  “Hifii- 
lighting,”  “Outlining,”  etc.  THREE 
TIMES  FASTER  than  the  Brat 
Method,  and  much  more  accurate. 

ASK,  NEW  YORK  “NEWS 
SUN,”  “AMERICAN,”  “JOUI 
NAL,”  “MIRROR;”  BOSTO) 
GLOBE,”  “POST,”  “AMEK. 
CAN;”  “CENTRAL  PRES 
ASS’N;”  “PHILADELPHIA  REC 
ORD;”  “PROVIDENCE  JOU 
NAL,”  “ST.  LOUIS  POST  DB 
PATCH,”  or 
Send  for  Set  of  Three  (No.  I 
fine  point.  No.  2,  broad  poi* 
No.  3,  extra  broad  point)  IS* 
each,  less  3%  on  cash  or  C.  0.1 
orders.  Complete  refund  after* 
week’s  trial — if  for  ANY  ree* 
unsatisfactory — 


GET  ACTION— WRITE  NO* 


BOURGES  SERVICE,  INC 

175  FIFTH  AVENUE,  NEW  70* 
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AD-VENTURES 

By  ROBERT  S.  MANN 


Great  Atlantic  &  pacific 

TEA  COMPANY,  carrying  out 
its  October  anniversary  sale  as  de¬ 
scribed  in  EDtTOR  &  Publisher  Oct.  15, 
is  finding  its  increased  advertising  ex- 
penitures  a  profitable  investment. 

During  the  week  of  Oct.  3  to  8,  news- 
pjper  advertising  was  increased  by 
$13,000.  it  is  stated.  Sales  volume  in 
the  same  period  rose  more  than  $800,000 
above  that  of  the  previous  week.  The 
advertising  percentage  on  this  sales  in¬ 
crease  figures  out  to  a  trifle  more  than 
IJ  per  cent,  a  remarkably  low  per¬ 
centage  for  the  addition  of  a  substantial 
volume  in  this  fashion. 

During  the  next  week,  Oct.  10-15,  the 
increase  in  advertising  expenditures  was 
$10,000,  as  compared  to  the  September 
average,  but  sales  figures  were  not  avail¬ 
able  at  this  writing. 

While  the  total  advertising  expendi¬ 
tures  and  the  total  sales  for  the  two 
weeks  were  not  announced,  one  may 
make  rough  estimates  from  known 
figures.  The  annual  expenditure  of 
about  $6,000,000  for  newspaper  space, 
if  spread  evenly  over  the  year,  would 
amount  to  something  over  $115,000  a 
week,  indicating  the  increase  in  adver¬ 
tising  was  around  10  per  cent.  Total 
sales  for  the  four  weeks  ending  Oct.  1 
were  reported  as  $63,625,099,  or  not 


they  may  talk  intelligently  about  it  to 
the  public,  correspondence  courses  are 
sent  to  them  before  any  advertising 
breaks. 

Charles  Dallas  Reach,  president  of 
the  Reach  agency,  explained  that  his 
organization  acted  only  as  the  national 
agency,  cooperating  with  the  agencies 
of  licensees.  He  said  statements  that 
the  National  Oil  Products  Company 
would  spend  a  large  appropriation  in 
national  magazines  were  a  "misunder¬ 
standing,”  adding  that  "in  building 
the  individual  markets  surrounding  our 
licensees,  we  know  of  no  better  way  to 
do  this  than  through  the  local  press.” 

*  w  * 

OS.  TYSON  &  CO..  New  York 
«  agency,  is  to  handle  advertising 
of  Amerika  -  Interessen,  Inc.,  New 
York,  which  has  been  organized  as  the 
American  unit  of  A.  G.  Fuer  Amerika- 
Interessen,  operating  in  Berlin,  Paris, 
and  London.  Botho  Lilienthal,  presi¬ 
dent  of  Amerika-Interessen,  Inc.,  point¬ 
ing  out  that  “the  search  for  new 
products  to  make  on  idle  machines  has 
become  world  wide,”  explained  this 
week  that  the  corporation  operates  by 


making  successful  devices,  processes  and 
patents  of  one  country  available  to 
manufacturers  of  other  countries.  A 
concern  which  cannot  carry  on  an  ex¬ 
port  business  may  thus  issue  licenses  to 
foreign  firms,  or  sell  the  rights  in¬ 
volved.  Mr.  Lilienthal  said  that  about 
100  foreign  devices  are  already  being 
offered  for  exploitation  in  America. 


AD  TIPS 


.tniHterclam  Awency,  Inc.,  680  Fifth 
Avenue,  New  York.  Placing  orders  with 
some  large  city  newspapers  for  the 
Atlantic  Coast  Line  R.  R.,  Wilmington, 
X.  C. 

.Anderson,  Davis  Si  Hyde,  Inc.,  203  Hast 
4  2nd  Street,  New  York.  Will  make  up 
lists  during  November  for  the  Sloane- 
Blabon  Corporation,  New  York. 

X,  W.  Ayer  St  Son,  Washington  Square, 
Philadelphia.  Making  1933  contracts 
with  newspapers  for  the  Kellogg  Com¬ 
pany,  Rattle  Creek,  Michigan. 

Calkins  St  Holden,  247  Park  Avenue, 
New  York.  Placing  account  for  the 
Ayer  Company,  Lowell,  Massachusetts, 
manufacturers  of  “Cherry  Pectoral." 

Frank,  Guenther,  Law,  Inc.,  70  Pine 
Street,  New  York.  Placing  account  for 
Hrookmire  Bconomic  Service,  New  York. 

P.  K.  Frowert  Company,  Inc.,  250  Park 
Avenue,  New  York.  Placing  account  for 
Coty,  Incorporated,  New  York. 

Gale  St  I’letsch,  333  North  Michigan 
Avenue,  Chicago.  Using  St.  Louis, 
Missouri,  newspapers  on  Tenderonl,  Inc., 
Joliet,  Illinois. 


Green,  FnHon,  Cunningham  Company, 

360  North  Michigan  Avenue,  Chicago. 
Is  placing  the  following  new  accounts: 
JJoyer  International  Labs.,  Chicago, 
manufacturers  Cosmetics.  The  Lape  & 
Adler  Co.,  Cincinnati,  Ohio,  manufac¬ 
turers  Shoes.  Marinette  Knitting  Mills, 
Marinette,  Wisconsin,  manufacturers 
Women’s  Dresses.  Schutter-Johnson 
Candy  Company,  Chicago.  The  Vitro- 
lite  Company,  Chicago,  manufacturers 
Vitrolite  for  Counters,  Table  Tops,  Etc. 

Lawrence  C.  Gumbinner  .AdvertUing 
.Agency,  9  East  41st  Street,  New  York. 
Placing  account  for  the  Rieser  Company, 
Inc.,  manufacturers  of  Venida  Hair  nets, 
bob  pins.  Waveset  and  oil  shampoo. 

Kenyon  St  Kckhardt.  Inc.,  247  Park 
Avenue,  New  York.  Now  handling  ac¬ 
count  for  Dawn  Cigarettes,  Louisville. 

Ketchiim,  MacLeod  St  Grove,  Inc.,  2020 
Koppers  Building,  Pittsburgh.  Will  make 
up  lists  during  November  for  the  National 
Fireproofing  Corporation,  Pittsburgh. 

Kirtland-Engel  Company,  646  North 
Michicago  Boulevard,  Chicago,  is  now 
placing  the  following  accounts :  Cudahy 
Packing  Company.  Chicago,  Puritan 
Hams,  bacon,  lard  &  cooked  ham.  Meadow 
Grove  Club  Cheese  and  Clix  Shortening, 
Ca.se-Moody  Pie  Corp.,  Chicago,  Hy-G- 
Tol,  Chicago,  manufacturers  Sanitary 
Toilet  Seat  Covers,  National  Kraut 
Packers  Association,  Clyde,  Ohio,  Na¬ 
tional  Peanut  Products  Assn..  Chicago ; 
National  Pickle  Packers,  Chicago,  Nick 
Nichols,  Chicago,  Cartooning  Course, 
Republic  Chemical  Company,  Chicago, 
manufacturers  Korrex  202. 

Lowell,  Mortimer  Company,  369  Lex¬ 
ington  Avenue,  New  York.  Placing  ac¬ 
count  for  the  Syladex  Corporations,  New 
York. 


quite  $16,000,000  a  week,  which  would 
make  the  reported  jump  in  sales  volume 
about  5  per  cent. 

*  *  * 

Newspaper  advertising  cam¬ 
paigns  now  running  in  Newark 
and  Detroit,  with  a  third  scheduled  to 
start  next  week  in  Chicago,  mark  the 
progress  of  marketing  plans  of  the 
National  Oil  Products  Company,  Harri¬ 
son,  J.,  for  its  V'itamin  D  concen¬ 
trate,  developed  by  Dr.  Theodore  F. 
Zucker,  of  Columbia  University.  The 
company  licenses  bakeries  and  dairies 
to  use  this  product  in  bread  and  milk. 

Confronted  by  the  ticklish  problem 
of  advertising  so  conservatively  as  to 
meet  medical  approval  and  yet  emphati¬ 
cally  enough  to  convince  the  consumer, 
the  company  put  into  its  franchises  a 
provision  that  all  advertising  must  be 
lobmitted  in  advance  to  the  Nopco 
laboratories  and  Columbia  University. 
Approved  campaigns  totaling  12,000 
foes,  prepared  by  Charles  Dallas  Reach 
advertising  agency,  Newark,  N.  J.,  are 
famished  to  licensees,  with  a  recom- 
■endation  that  the  full  series  be  used 
within  three  months. 


Are  You  Worth  a  Lot  of  Money? 

If  so,  what  we  have  to  say  will  not  interest  you.  We  have  a 
little  story  of  real  roller  economy  to  tell.  It  is  not  a  price  cut¬ 
ting  story  either. 

Four  years  ago  a  medium  sized  newspaper  plant  purchased  a 
new  press,  and  the  eyes  of  all  roller  makers  were  focussed  on  the 
prospective  purchaser  of  the  roller  equipment.  Of  course,  rubber 
rollers  were  exploited  as  the  most  economical  due  to  the  fact 
they  were  not  affected  by  climatic  changes,  and  would  not  melt 
from  heat  caused  through  friction.  We  manufacture  rubber 
rollers,  and  were  in  position  to  supply  them  for  roller  equipment 
on  this  press;  but  we  had  a  better  suggestion  to  make — our  Duplex 
non-meltable  rollers.  After  considerable  debating,  the  order 


The  copy  is  directly  aimed  at  parents, 
md  illustrated  with  pictures  of  babies 
and  children  taken  by  Frederick  Brad¬ 
ley  of  New  York.  “You’d  do  anything 
in  the  world  for  him.  wouldn't  you?” 
iiys  one  headline  typical  of  the  general 
appeal.  “Then  take  two  minutes  to  read 
this  vital  message.”  Text  emphasizes 
health  values. 

The  Vitamin  D  product,  given  the 
commercial  name  Vitex,  differs  from 
the  Steenboch-University  of  Wisconsin 
product.  To  explain  the  subject  to  all 
the  employes  of  licensee  companies  so 


Tin: 

INIMANAPOIIS  KlDirS 

econotnicaii^ 


Nvas  placed  for  Duplex.  That  was  four  years  ago.  The  initial 
cost  of  the  Duplex  rollers  was  half  that  of  rubber  rollers,  and 
that  cost  was  the  only  cost  during  the  entire  four  years  of  con¬ 
tinuous  operation.  Rubber  rollers  would  have  had  to  be  reground 
in  that  time,  adding  materially  to  the  roller  cost.  That  publisher 
saved  a  lot  of  money,  and  it  was  a  worthwhile  saving.  The  same 
rollers  are  still  running. 

For  roller  equipment  of  very  large  metropolitan  dailies,  we 
recommend  our  Star  rubber  rollers.  For  the  average  edition 
newspaper,  rubber  rollers  are  too  expensive.  We  are  prepared 
to  prove  our  statements.  Write  us  for  facts. 


BINGHAM  BROTHERS  COMPANY 


Roller  Makers  (FOUNDED  1849) 


406  Pearl  St.,  New  York 
521  Cherry  St.,  Philadelphia 
980  Hudson  Ave.,  Rochester 
131  Colvin  St.,  Baltimore 


HE.MBER 


Incorporated  1918 
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UR  OVN  VOI^ 

or  Letters 


The  Atmricati  Spectator,  a  four- 


certain  thing  or  a  certain  course  of 
events  or  a  certain  person  into  the 
heads  of  a  number  of  peopie  whose 
minds  would  otherwise  either  have 
been  a  total  blank  regarding  these 
subjects,  or  else  would  have  been  oc¬ 
cupied  with  what  the  creators  of  the 
publicity  concerned  would  consider  to 
be  the  wrong  ideas. 


Although  the  two  authors  of 

“High  Low  Washington,”  the  latest 
book  to  “expose”  the  affairs  of  the 
national  capital,  are  anonymous,  there  is 
little  within  its  pages  to  warrant  such 
secrecy,  unless  they  happen  to  be  em¬ 
ployed  by  organizations  which  regard 
keenness  of  intellect  and  an  impartial 
attitude  toward  politics  as  prima  facie 
evidence  of  festering  radicalism. 

For  unlike  other  recent  anonymous 
books  on  Washington,  the  present 
volume  deals  with  events  and  policies 
rather  than  indulging  in  gossip  and 
satirical  character  portraits.  It  is  a 
critique  of  Washington  as  a  capital  and  the  coveted  priz 
of  the  government  big-wigs  in  power  the  newspapers. 

'*®  i^**  chapters  in-  book  is  well  worth  reading,  al- 

Intentions ,  though  at  times  it  becomes  afflicted  with 
We  \\ ant  A  Mussolini,  exposing  the  ^be  verbosity  of  a  space  writer,  and 
hysteria  of  so-called  Iraders  after  a  although  some  of  the  “revelations” 

L  and  ^.jii  jiQt  be  news  to  experienced  news- 

W  ider,  the  headaches  engendered  by  papermen 

our  expanding  international  affairs;  -ru  „  li.  i  t,  i  j  •nn  iv-  j 

“Frenzied  Finance”  and  “Misery  and  , 

Grandeur,”  showing  graphically  how,  i 

fVirmio-h  rrAatmn  rtf  tb*  delphia.  The  price  is  $2.50.— W.  L.  B. 


The  chapter  ends  with  a  dissertation 
on  the  mimeograph  machine,  one  of  the 
“seldom  mentioned  technical  devices 
which  are  revolutionizing  the  workings 
of  modern  government.”  W’ashington 
is  flooded  with  its  “releases”  and  hand¬ 
outs,  some  of  them  eventually  gaining 
attention  and  reaping  for  their  sponsors 
national  publicity  in 


through  creation  of  the  Federal  Farm 
Board  and  the  R.F.C.  the  country  was 
eased  into  state  capitalism  on  a  giant 
scale  while  leaders  were  talking  solemnly 
of  “rugged  individualism.” 

The  i»rt  newspapermen  play  in  W’^ash- 
ington  is  told  in  detail  under  the  head¬ 
ing  “The  Washington  Sounding  Board.” 
Here  the  authors  start  with  the  idea 
that  what  really  influences  the  public  is 
not  the  editorial  page  but  the  news 
columns,  and  that  no  matter  how  hard 


(lage  newspaper-size  “literary  news¬ 
paper,  edited  by  George  Jean  Nathan, 
Ernest  Boyd,  Theodore  Dreiser,  James 
Branch  Cabell  and  Eugene  O’Neill, 
made  its  appearance  late  last  week.  It 
is  printed  in  large  type,  five  19J-em  col¬ 
umns  to  the  page,  on  a  high  grade  of 
newsprint,  with  conservative  headings 
and  no  display  initial  letters.  It  is  a 
physically  attractive  product.  The  first 
issue  carried  no  advertising.  It  will  be 
issued  monthly  and  costs  10  cents.  An 
imposing  array  of  well-known  authors 
is  represented  in  the  first  edition. 

In  an  editorial  it  is  stated  that  be¬ 
cause  of  its  small  size  the  paper  will 
be  able  to  obtain  “sound  copy”  for  its 
every  column,  thus  overcoming  the  diffi¬ 
culty  of  most  magazines  of  obtaining 
as  many  as  two  good  articles  a  month. 
It  stresses  that  its  columns  will  be  filled 
with  the  work  of  “distinguished  writ¬ 
ers”  in  America  and  Europe,  and  that 
each  writer  will  be  “his  own  editor.” 
The  Spectator  is  something  new  in 
American  journalism,  and  worth  watch¬ 
ing.  Perhaps  it  will  not,  after  all,  turn 
out  to  be  the  hodge  podge  clearing 
ground  for  numerous,  unrelated  ideas 
and  innocuous  essays  that  its  first  issue 
indicates  it  might  become,  and  which, 
evidently,  the  editors  want  it  to  be. 
The  common  fault  with  most  magazines 
— that  they  have  no  centrality  of  pur¬ 


pose  in  their  columns,  no  idea  to  build 
around— seems  to  apply  to  this  lustv 
newcomer. — J.W.P. 


Rose  FELD’S  second  novel  “i 
Young  Man  of  Fifty”  (Dutton. 
$2.50)  is  a  highly  interesting  and  ami^ 
ing  study  of  the  Platonic  amours  oi 
an  aging  gentleman  who  o'’’  -  wished  to 
be  the  adoring  godfather  to  his  womtn 
friends.  The  satire  is  keen;  the  por. 
trayal  of  character  deft  and  shrewd- 
the  climax  unexpected.  Miss  Feld  has 
done  a  fine  piece  of  work  but  we  sus- 
pect  the  philanderer  Christopher  will 
be  greeted  with  some  incredulity  by 
those  accustomed  to  the  more  fleshr 
novels  of  the  past  decade. 

The  author  is  a  well  known  Xew 
York  newspaper  woman  and  free  lanct 
writer.  She  served  from  1916  to  1923 
on  the  Sunday  staff  of  the  \ew  Vori 
Times  doing  general  reporting  and  spe¬ 
cial  articles.  She  has  contributed  to 
many  magazines  including  Harper's 
Scribner’s,  American  Mercury,  and  the 
Centurv  when  Glenn  Frank  was  editor 
— W.UB. 


reporters  and  press  services  try,  purely 
“impartial”  news  stories  are  extreme 
rarities.  The  authors  say; 

If  political  news  stories  were  really 
entirely  uncolored  and  impartial  it 
would  be  very  odd  that  the  White 
House  and  the  Treasury  and  the  Na¬ 
tional  Committees  of  each  party- 
should  look  with  such  favor  on  some 
correspondents  and  with  such  dis¬ 
favor  on  others.  .  .  . 

Moreover,  once  they  (the  public) 
do  dimly  perceive  that  the  news  is 
colored  in  this  way,  they  spring  to 
the  conclusion  that  there  is  a  deep 
and  complex  conspiracy  or  plot  going 
on  to  prevent  the  public  from  learn¬ 
ing  the  “truth”.  Sometimes  there 
really  are  such  plots,  but  more  often 
there  is  no  conscious  plot  or  con¬ 
spiracy  at  all,  and  what  looks  like  a 
plot  is  really  a  result  perhaps  of 
“everyone  ju.st  standing  around  in  a 
cooperative  frame  of  mind." 

The  competition  for  news  in  Wash¬ 
ington  results  in  an  overproduction,  the 
authors  .say,  and  lament  that  fine  trees 
are  cut  down  and  made  into  paper  on 
which  to  record  the  antics  of  the  Presi¬ 
dent’s  dog,  the  polka  dots  on  the 
President’s  necktie,  and  the  foibles  of 
the  army  of  lesser  officials. 

Washington  as  a  publicity  center 
•without  peer  is  revealed  in  detail,  and 
in  the  telling  the  authors  achieve  the 
following  definition: 

The  art  of  publicity  consists  largely 
in  putting  a  particular  idea  about  a 


278,883 


VMS  the  averase  net  paid  daily 
cifculation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  for 
ther-roonth  of 


SEPTEMBER,  1932 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday 'for  the  month  of  Septem¬ 
ber/ 1932,  was  180,591. 


;  in  Baltimore 

ftgooioee  Around 


THE  SUN 

Morning  r  Evoking  Sunday 


The  CERTIFIED  STANDARD 


Clear  and  clean  printing  is  the  publisher’s  greatest  asset  because 
if  his  paper  isn’t  legible  his  readers  won’t  last  with  him  very  long. 


Certified  never  loses  sight  of  the  above  fact  and  each  and  every 
Certified  Dry  Mat  is  made  with  this  purpose  in  mind  all  the  time.  The 
Certified  standard  demands  a  mat  that  is  easily  molded  and  quickly 
scorched  and  cast  because  we  appreciate  the  time  element  in  news¬ 
paper  manufacture. 


But  making  time  with  Certifieds  does  not  mean  sacrificing  printing 
quality.  The  Certified  standard  demands  that  each  and  every  Certified 
Dry  Mat  reproduce  the  original  forms  with  true  fidelity  to  detail. 


We  stand  squarely  in  back  of  each  and  every  Certified  Dry  Mat 
without  question  or  quibble  and  respectfully  invite  you  to  try  some 
Certifieds  in  your  own  plant  under  your  own  conditions  so  that  you  may 


judge  how  the  Certified  standard  of  quality  and  performance  will  fit  in 
with  your  plan  of  operation. 


And  remember,  there  is  now  a  Certified  Dry  Mat  to  meet  your  purse 
and  purpose. 


CERTIFIED  DRY  MAT  CORPORATION 

340  MADISON  AVENUE - —NEW  YORK,  N.  Y. 


For  dependable  stereotyping — use  Certified  Dry  Mab 
Mad*  in  U.  S.  A. 


Ve 


BUDGET  INCREASED 

The  Miami  Beach,  Fla.,  council  has 
increased  its  publicitv  and  advertising 


appropriation  for  1932-1933  from  $15- 
000  to  $25,000. 
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THOMAS  B.  SHOAFF 

Veteran  Illinoia  Editor  Fatally 

Injured  by  Automobile 

Thomas  Benton  Shoaff,  85,  for  61 
years  publisher  and  Democratic  leader 
in  Illinois,  was  fatally  injured  the  night 
of  Oct.  20,  when  he  was  struck  by  an 
automobile  as  he  was  crossing  the  main 
street  of  Shelbyville.  He  died  a  few 
.Tiinutes  later  in  Shelby  County  Memorial 
Hospital.  For  30  years  Mr.  Shoaflf  had 
been  publisher  of  the  Shelby  County 
Ledger. 

He  was  probably  one  of  the  oldest 
active  printers  in  the  nation  and  only  a 
few  minutes  before  the  tragedy  which 
ended  his  life  had  been  “helping  the 
boys  stick  type”  for  his  paper.  At  the 
age  of  14  he  “learned  the  cases”  on  his 
father’s  paper,  the  BeiMnt  (Ill.)  Union, 
and  four  years  later,  in  18M,  published 
his  first  newspaper.  The  Boy  About 
Town,  which  he  edited  in  his  father’s 
office  in  Decatur.  In  1873  in  association 
»nth  his  father  he  established  the  Paris 
(111.)  Gazette  and  seven  years  later 
launched  the  Danville  (Ill.)  Leader. 
He  was  later  associated  with  the  Daily 
Press  and  Daily  Democrat  in  Danville. 
He  was  born  Feb.  23.  1847  in  Green- 
castle.  Ill.,  the  son  of  Mr.  and  Mrs. 
James  Shoaff.  His  father  was  one  of 
the  pioneer  Illinois  editors  and  widely 
loiown.  Mr.  Shoaff  was  a  grandson  of 
Dennis  F.  Hanks,  a  cousin  of  Abraham 
Lincoln,  and  a  great-grandson  of  Sarah 
Bush  Johnson,  Lincoln’s  stepmother. 
Mr.  and  Mrs.  Shoaff  celebrated  their 
60th  wedding  anniversary  Nov.  23,  last. 
His  wife ;  two  sons,  James  and  Douglass, 
who  have  been  associated  with  their 
father  in  publishing  the  Leader ;  two 
daughters.  Clare,  also  associated  in  the 
Leader  publication,  and  Lavone,  Shelby¬ 
ville,  survive. 

GEORGE  D.  PADGETT 

George  D.  Padgett,  46,  managing 
editor  of  the  Terre  Haute  (Ind.)  Star 
for  the  last  eight  years  and  formerly 
’  news  editor  of  the  Indianapolis  Star, 
died  suddenly  at  his  home  in  Terre 
Haute.  Oct.  22,  of  heart  disease.  Mr. 
Padgett  was  born  in  Jasonville,  Ind.. 
and  became  a  reporter  on  the  Terre 
Haute  Star  at  an  early  age.  He  later 
joined  the  Indianapolis  Star.  From 
there  he  went  to  the  old  Chicago  Jour¬ 
nal  but  returned  to  the  Indianapolis 
Star  as  news  editor.  He  went  to  Terre 
Haute  in  1924. 


CHARLES  B.  STILSON 

Charles  Billings  Stilson.  52,  city  edi¬ 
tor  of  the  old  Rochester  Herald  and  a 
writer  of  novels,  died  suddenly  Oct.  20 
at  his  home  in  Rochester.  Mr.  Stilson 
wrote  “The  Cavalier  of  Navarre,”  “The 
Island  God  Forgot,”  “The  Ace  of 
Blades”  and  other  novels.  He  started 
his  career  in  Rochester  and  was  em¬ 
ployed  by  the  Democrat  and  Chronicle, 
which  absorbed  the  Herald  in  1926,  at 
the  time  of  his  death. 


MRS.  THOMAS  HAST 

Mrs.  Thomas  Nast,  widow  of  the 
famous  cartoonist  Thomas  Nast,  who 
died  in  1902  died  at  the  home  of  her 
daughter  in  Beechmont,  N.  Y.,  Oct.  20. 
She  is  survived  by  her  daughter :  two 
sons,  Cyril  who  is  in  the  advertising 
business,  and  Thomas,  retired ;  five 
grandchildren  and  eight  great-grand¬ 
children. 

• - 

“Tfce  Direct  To  You" 
Service 

SEE  SYD  CLARKE 

(Travel  Expert) 

FIRST 


International  Service 
7^  Rne  det  Petit»<Ihanipa 
PARIS 
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JOHN  TAYLOR  WALDORF 


Colorful  Newspaperman  of  Old 
School  Diet  In  San  Francisco 

John  Taylor  Waldorf,  62,  whose 
favorite  story  was  how  he  hurried  the 
United  States  into  the  World  War 
“three  days  early,”  died  in  San  Fran¬ 
cisco,  Oct.  23,  ending  a  newspaper 
career  of  40  active  years  in  46  states. 

His  last  post  was  with  the  New  York 
Evening  Journal,  which  he  recently  left 
to  return  to  his  home  in  San  Francisco 
when  his  health  failed.  Surviving  him 
are  his  wife  and  three  children. 

Mr.  Waldorf  was  enrolling  clerk  of 
the  U.  S.  Senate  when  the  declaration 
of  war  came  from  President  Wilson. 
.Approval  and  routine  enrollment  and 
printing  usually  required  three  days  or 
more,  but  Mr.  Waldorf,  working  all 
night,  completed  the  task  and  saw  the 
document  returned  to  the  President  the 
next  morning. 

He  became  enrolling  clerk  after  con¬ 
ducting  a  successful  campaign  for  the 
late  Senator  Phelan  of  California. 

Born  in  Hilldale.  Mich.,  Mr.  Waldorf 
went  to  Virginia  City,  Nev.,  at  an  early 
age.  His  father,  Jacob  ((Dphir  Jake) 
Waldorf,  was  a  colorful  figure  in  the 
early  Nevada  mining  camps,  himself  a 
miner  and  a  Nevada  state  legislator. 

Mr.  Waldorf  ran  away  from  Vir¬ 
ginia  City  with  a  circus  more  than  40 
years  ago  and  later  became  a  tramp 
printer.  Finally,  on  the  old  San  Jose 
(Cal.)  Mercury,  he  started  his  editorial 
career. 


(^bituarg 

Frederick  w.  Lawrence,  65. 

former  San  Francisco  and  Chicago 
newspaper  man,  died  at  his  home  in  Los 
.Angeles  recently. 

Frank  L.  Kincannon,  75-year  old 
editor  of  the  Tupelo  (Miss.)  Journal 
since  1898,  died  at  his  home  there  re¬ 
cently  after  a  stroke  of  paralysis. 

.Artuvr  M.  Sittig,  of  the  St.  Louis 
Globe-Democrat  classified  advertising 
department,  died  Oct.  24  at  his  home 
in  that  city.  Prior  to  joining  the  Globe- 
Democrat,  he  was  for  eight  years  an 
advertising  representative  of  the  Re¬ 
public.  He  was  59  years  old. 

Mrs.  Martha  Ellen  Pulliam, 
mother  of  Eugene  C.  Pulliam,  publisher 
of  the  Lebanon  (Ind.)  Reporter  and 
head  of  the  Pulliam  group  of  news¬ 
papers  in  Indiana  and  Oklahoma,  died 
at  her  home  in  Lebanon  Oct.  21. 

Alexander  G.  Soihres,  70.  died  in 
the  Union  Printers’  Home  in  Colorado 
Springs,  Colo.,  recently,  following  a 
long  illness.  He  established  the  Times, 
first  daily  to  be  published  in  Medina, 
N.  Y.,  continuing  its  operation  until 
1902  when  he  took  over  the  program 
concession  of  the  Pan-American  Exposi¬ 
tion  in  Buffalo.  Later  he  founded  the 
Gowanda  (N.  Y.)  News.  T.ater  he  be¬ 
came  an  employe  of  the  Buffalo  Evening 
Nesi’s  and  later  of  the  Batavia  Times. 

Samuel  C.  Postlewait.  once  editor 
of  the  Freeport  (Ill.)  Bulletin  and 
manager  of  a  Dixon,  Ill.,  paper,  died 
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on  Oct.  18  at  his  Oak  Park,  Ill.,  home 
at  the  age  of  86. 

Thomas  Elder  Fenn,  76,  former 
business  manager  of  the  Drovers  Jour¬ 
nal  of  Chicago  for  more  than  25  years, 
died  Oct.  22  at  his  home  in  Chicago. 
He  was  formerly  treasurer  of  the  Met¬ 
ropolitan  Syndicate  Press.  His  father 
was  Theophilus  Fenn,  founder  of  the 
Harrisburg  (Pa.)  Telegraph. 

Edward  E.  O’Donnel,  59,  former 
manager  of  the  Broivnsville  (Pa.) 
Telegraph,  died  in  a  Pittsburgh  hospital 
last  week. 

H.  D.  Routzong.  72.  editor  of  the 
Cotter  (.Ark.)  Record  for  20  years,  and 
mayor  of  that  city  died  Oct.  19  of  a 
heart  attack  while  en  route  from  Cot¬ 
ter  to  a  hospital  at  Rollins,  Mo. 

Thomas  S.  Jones,  Jr.,  former  news¬ 
paperman  and  poet,  di^  Oct.  16  in  New 
York,  where  he  lived  for  many  years. 
Mr.  Jones  was  with  the  Nezv  York 
Times  from  1904  to  1907  and  in  1908 
joined  the  Reuter  Cable  Service.  He 
won  recognition  for  his  sonnets,  espe¬ 
cially  for  the  “Sonnets  of  the  Saints” 
and  “Sonnets  of  the  Cross,”  which 
traced  the  development  of  the  Christian 
Church  in  Continental  Europe  and  the 
British  Isles. 

Ernest  Binninger,  who  worked  in 
the  Nezv  York  Times  mailing  room 
for  40  years  before  he  resigned  seven 
years  ago,  died  Oct.  19  in  Westport, 
Conn. 

Thomas  V.  Daniels,  55,  for  12 
years  employed  in  the  Nezv  York  Times 
rotogravure  etching  department,  died 
Oct.  20  at  his  home  in  Mineola,  L.  1. 
For  22  years  Mr.  Daniels  was  with  the 
old  New  York  Herald. 

Monsignor  Francis  H.  Gavisk,  76. 
chancellor  of  the  Indianapolis  Diocese 
of  the  Roman  Catholic  Church  since 
1899  died  Oct.  22  at  the  St.  Vincent’s 
hospital  in  Indianapolis,  after  a  short 
illness.  In  his  early  days  he  was  a 
reporter  and  later  city  editor  of  the 
Evansville  (Ind.)  Courier. 


CORRECTION 

Last  week  Editor  &  Publisher 
stated  that  John  Slep.  who  died  after 
being  thrown  from  his  horse  near  Phoe¬ 
nix,  Ariz..  was  co-publisher  of  the 
Altoona  (Pa.)  Mirror  and  son  of  D.  N. 
Slep,  publisher.  John  Slep  was  a 
nephew  of  the  publisher  and  did  not 
have  the  title  of  co-publisher. 


COMPETITION 

M^ISE  publishers  are 
^  meeting  it  by  bolster¬ 
ing  their  staffs  with — 

.  .  .  Men  of  educational 
background  and  experi¬ 
ence. 

.  .  .  Men  who  know  news 
and  features. 

.  .  .  Men  who  by  their 
writing  and  editing  attract 
and  hold  readers. 

.  .  .  Men  who  from  the 
start  are  loyal,  intelligent 
aids  to  their  employers. 
CUCH  men,  their  records 
^  carefully  investigated 
and  readily  available,  can 
be  reached  immediately. 
Write  or  wire — 


Personnel  Bureau 
of 

SIGMA  DELTA  CHI 

836  Exchanse  Ave.,  Chicaso 


No  Charge  to  Employers 


DANIEL  DORAN 

Served  New  Jersey  Daily  39  Years 
as  Writer  and  Editor 

Daniel  Doran,  who  had  served  the 
Long  Branch  (N.  J.)  Daily  Record  for 
39  years  as  reporter  and  editor,  died 
Oct.  26  at  the  age  of  64. 

Through  his  column,  “Seen  and 
Heard,”  and  his  membership  in  many 
organizations  Mr.  Doran  was  the  best- 
known  newspaper  man  in  his  part  of 
the  State.  He  was  an  authority  on 
Monmouth  County  history. 

PHOTOGRAPHERS  ORGANIZE 

Press  photographers  of  newspapers 
and  picture  services  in  Newark,  N.  J., 
have  organized  as  an  association.  The 
first  meeting  was  held  Oct.  17  and  was 
presided  over  by  John  McLaughlin, 
New  York  Times  suburban  roto 
cameraman.  Members  will  be  required 
to  have  two  years’  experience.  The 
next  meeting  w’as  to  be  held  Oct.  28. 


PROGRESS 

In  any  field 
depends  upon  consistently 
putting  forth  the  best  we 
have  to  offer. 


That  accounts 
for  the  success  of 

COLUMBIAN  .INKS 


THE  L.  MARTIN  CO. 

45  East  42nd  St., 

New  York,  N.  Y. 

Arthur  S.  Thompson,  Mar. 


UNITED  PRESS 
news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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BETTER  TYPE  AIDS  READERS. 
SELLS  SPACE 

( Continued  from  page  9) 


come  into  use  and  popularity  over  a 
period  of  20  years — surely  not  evidenc¬ 
ing  a  precipitate  chan —  in  taste.  Fur¬ 
thermore,  we  can  confidently  predict 
that  these  typefaces  will  wear  out 
physically  long  before  they  will  fade 
out  of  popular  favor. 

Then  there  are  a  few  typefaces 


SaiAvich  md  tmm  I:t0  >■  lA. 


A  MEN  S 


JhoeSale 

A  Semational  Purchase  of  500  Pairs 
Slightly  Irregular  —  QENUIhlE 


I  AQAIN  MON'DAY 

S/VI  WonMn't4 
Children's 

Pairs  shoes 


First  Titm;  Ever 


UEEL  HUGGER 
”  SHOES 


99< 


$345 


which  are  more  sensitive  to  the  mood 
of  the  moment.  Yet  the  sans  serifs, 
such  as  Futura,  Tempo,  and  Bernhard 
Gothic  have  been  with  us  now  for  about 
three  years.  At  one  time  they  were 
used  to  an  unreasonable  extent,  with 
every  advertisement  in  a  paper  set  in 
the  same  typefaces.  Such  over-use  de¬ 
feats  its  own  purpose.  The  sans  serifs, 
however,  are  still  the  leaders  in  popular 
favor,  and  they  are  certain  to  take  their 
place  permanently  among  the  “old 
reliables’’  in  our  typeface  selection. 
They  must  therefore  be  regarded  as  a 
permanent  asset. 

Of  still  more  recent  introduction  are 
the  flat  serif  typefaces,  such  as  Girder, 
Karnak,  and  Stymie.  These  are  steadily 
increasing  in  popularity.  How  long 
they  will  be  good  for  cannot  now  he 
safely  predicted,  but  they  will  certainly 
be  in  active  use  for  five  years  or  more. 

It  may  be  asked,  what  is  the  next  de¬ 
velopment  of  importance  which  we  may 
look  for  in  newspaper  advertising 
typography?  I  believe  this  will  be  a 
much  wider  use  of  typefaces  of  the 
script  or  cursive  character,  such  as 
Mayfair  and  Raleigh  Cursive.  Evers- 
action  is  said  to  have  a  reaction  and 
the  “big  parade”  to  severe  geometric 
layout  and  severe  geometric  typefaces 
is  leading  us  to  seek  an  element  of  con¬ 
trast  or  relief  which  free  and  flowing 
typefaces  provide.  .Also,  in  my  opinion, 
some  three-dimension  designs  are  likely 
to  come  into  favor. 

It  might  be  mentioned  here  that  it 
is  canny  to  provide  typefaces  in  the 
larger  point  sizes,  when  advertisers 
wish  to  use  them.  Large  types  re¬ 
quire  more  space  for  their  proper  dis¬ 
play  and  this,  in  turn,  make  for  the 
billing  of  greater  linage.  ^ 

To  return,  however,  to  the  economic 
aspect  of  keeping  a  typeface  selection 
fresh  and  versatile,  the  average  active 
life  of  the  faces  we  have  discussed  ex¬ 
ceeds  ten  years.  Our  depreciation  write¬ 
off  will  therefore  provide  satisfactorily 
for  the  needed  rejuvenation,  once  a 
composing  room  has  been  adequately 
equipped.  So  this  aspect  of  the  matter 
is  not  at  all  forbidding. 

But  make  the  rejuvenation  a  regular 


program.  Replace  some  of  your  type 
or  trade  in  some  of  your  matrices  each 
year,  and  note  the  effect  on  the  disposi¬ 
tions  of  your  advertisers. 

3.  Establish  Typographical  Stand¬ 
ards.  The  object  here  is  to  keep  typo¬ 
graphical  barbarities  out  of  the  paper, 
and  to  avoid  solid  blacks,  exceedingly 
large  black  types,  and  so  forth.  Pioneer 
work  in  this  field  has  been  done  by 
the  New  York  Times  and  many  other 
newspapers  have  established  standards 
suited  to  their  individual  requirements. 

Some  publishers  have  become  en- 


% 

BUY 
at  today’s 
LOW  PRICE 


UMrAnsor 
irilMCSTEP 
OZPONDt  AT 


$7.85 


•f  prin  Scati^fratoed  md  Calf 
Navtr 

•«  fi*«  «(k  AM  tfylM 


HASKELL’S 

aiHE  LOOr  ITOIEt  TO  SEITE  TOD 


At  left,  a  specimen  of  poor  newspaper 
advertising  typography,  contrasted  with 
clean,  readable  copy  (right). 

thusiastic  about  keeping  the  whole  paper 
in  light  face  types,  giving  the  pages  an 
even  gray  tone.  There  is  danger,  how¬ 
ever,  in  going  too  far  in  this  direction, 
of  prejudicing  the  selling  value  of 
the  advertising.  .Atrocities  should  be 
barred,  but  it  is  becoming  more  and 
more  difficult  for  the  advertiser  to  get 
attention  to  his  sales  message  in  the 
first  instance,  because  of  the  ever-in¬ 
creasing  value  of  printed  matter  com¬ 
ing  to  the  attention  of  the  average 
reader — many  times  more  than  he  could 
possibly  read  in  all  his  waking  hours. 
Typefaces  of  a  reasonable  degree  of 
boldness  certainly  do  gain  attention  that 
light  faces  of  the  same  size  are  unable 
to. 

Of  course,  for  business  of  a  certain 
class,  display  heads  in  light  face  only 
of  large  point  sizes  do  convey  an  im¬ 
pression  of  quality  to  be  gained  in  no 
other  way.  As  has  been  pointed  out 
before,  the  right  typography  for  one 
advertiser  may  be  quite  the  wrong  thing 
for  another. 

Finally,  may  I  suggest  that  you  think 
of  the  typographic  dress  of  your  paper 
as  a  definite  business  building  force. 
The  attention  you  give  your  typeface 
resources  and  the  manner  in  which  they 
are  used  will  earn  added  profits  which 
are  accessible  by  no  other  path. 


FEEGER  HEADS  INDIANA  A.P. 

Luther  M.  Feeger,  editor  of  the  Rich¬ 
mond  find.)  Palladium,  was  elected 
president  of  the  Indiana  .Associated 
Press  at  the  fall  meeting  of  the  Indiana 
editors,  Oct.  20  at  the  Indianapolis 
Athletic  Club.  He  .succeeds  George  D. 
Crittenberger  of  the  Anderson  Bulletin. 
Dean  L.  Barnhart,  Goshen  Daily  Demo¬ 
crat,  was  elected  first  vice-president  and 
John  H.  Conners,  Seytnour  Daily  Trib¬ 
une,  was  re-elected  second  vice-presi¬ 
dent.  S.  P.  Ochiltree,  chief  of  the 
Indianapolis  bureau  of  the  .A.P..  was 
re-elected  secretary. 


RAISING  ZOO  FUND 

The  Terre  Haute  (Ind.)  Tribune-Star 
is  raising  a  $1,200  fund  to  feed  the 
animals  of  the  Deming  Park  zoo  during 
the  winter.  The  fund  was  started  after 
the  park  board  had  declared  the  zoo 
a  burden  to  the  taxpayers  and  voted  to 
sell  the  animals. 


SAN  ANTONIO  DAILIES 
AIDING  HOME  OWNERS 


Sponsors  Organization  Which  Will 
Work  for  Cheaper  Financing, 
Lower  Taxes,  Fair 
Appraisals 


“A  Square  Deal  For  The  Home”  is 
the  campaign  slogan  under  which  the 
San  Antonio  Express  and  Evening 
News,  Frank  G.  Huntress,  president, 
are  supporting  the  cause  of  the  indi¬ 
vidual  home  owner  in  behalf  of  home 
building,  home  ownership  and  home 
making. 

The  campaign  was  started  Sept.  4  by 
the  organization  of  the  National  Asso¬ 
ciation  of  Home  Founders. 

A  six  column  announcement  inviting 
home  owners  and  prospective  home 
owners  to  join  and  pledge  their 
support  to  the  Association  was  printed 
in  the  Sunday  Express  and  brought 
107  pledge  coupons  clipped  from 
the  paper.  The  manager  of  a  large 
chain  department  store  mailed  his  mem¬ 
bership  and  asked  for  25  membership 
cards.  A  real  estate  firm  asked  for 
eight  membership  cards.  One  woman 
called  and  volunteered  her  car  and  serv¬ 
ices  for  organization  purposes.  Among 
first  replies  received  were  membership 
cards  from  two  contractors,  a  building 
and  loan  association  manager,  a  lumber¬ 
man,  a  carpenter,  two  painters,  four  at- 
tornneys,  three  conductors,  a  merchant, 
two  home  remodelers,  a  mechanic  and 
two  school  teachers. 

In  filling  out  membership  coupons 
about  25  per  cent  expressed  a  willing¬ 
ness  to  serve  on  committees  and  make 
investigations. 

Organization  of  membership  is  the 
first  task  undertaken  and  it  begins^  this 
week  under  the  direction  of  an  advisory 


board  of  seven  men  and  women,  all  I 
established  leaders,  qualified  to  render 
disinterested  service  to  home  owners. 

The  platform  of  the  association,  spon- 
sored  by  the  newspapers  includes  lower 
interest  rates  on  home  loans;  cheaper 
financing;  standard,  guaranteed  cm- 
struction  at  lower  costs ;  fair  appraisal!  ^ 
on  real  estate  for  home  building;  honest 
advertising  and  publicity ;  national  com¬ 
petitive  sales  promotion ;  lower  taxes  on  ■ 
homes ;  and  the  return  of  the  home  to 
a  place  of  first  importance,  socially 
economically  and  commercially. 

“In  sponsoring  the  National  .Associa¬ 
tion  of  Home  Founders  in  San  .Antonio 
we  expect  to  perform  a  broad  public 
service  from  an  editorial  standpoint 
create  a  favorable  state  of  mind  from 
the  advertising  viewpoint ;  and  generally 
revive  the  business  of  the  allied  building 
industry  from  a  commercial  considers  i 
tion.  In  other  words,  while  we  are  or¬ 
ganizing  public  sentiment  in  favor  of 
home  ownership  we  are  also  establishing 
valuable  business  contacts  for  those  con¬ 
cerns  who  cooperate  with  us  in  sponsor¬ 
ing  a  square  deal  for  the  home,”  o^ 
serves  ^^r.  Huntress. 

The  actual  newspaper  campaign  was 
launched  Sunday.  Sept.  18,  with  a  teaser 
campaign  extending  over  a  week,  sup. 
ported  by  editorial,  news  and  advertis¬ 
ing,  with  supporting  letters  to  business 
concerns  and  civic  leaders.  Following 
this  came  a  membership  campaign  in 
which  the  readers  of  the  papers  were 
asked  to  join  the  association  and  pledge 
it  their  support. 

Kirby  E.  Torrance  is  executive  direc¬ 
tor  of  the  association  for  the  Express 
and  Evening  News. 


NEW  POST  FOR  ENGLER 

William  Engler,  promotion  manager  : 
of  the  Indianapolis  News  has  resigned  i 
to  join  the  El  Paso  (Tex.)  Herald-  ' 
Post  as  promotion  manager. 


Supplies  and  Equipment 


MATRIX 

SHEARS 

ALL 

METAL 

IRON  BENCH 
STEEL  KNIVES 

STEEL  WORK  BENCHES 


AMERICAN  PUBLISHERS 
SUPPLY 

P.  O.  Box  131,  West  Lynn,  Mass. 


EQUIPMENT 

FOR  SALE 

Surplus  due  to  consolidation  of 
Standard  and  Times 


EQUIPMENT 

PRICK 

ScoR  dry  mat  rolling  machine 
and  motor 

750.00 

55  line  screen — 8  x  10 

25.00 

Scott  24  page  Speed  King 
press — motor  and  compensator 

3500.00 

Wood  pony  autoplate 
motor,  built  for  press 

and 

650.00 

All  Item!  luted  are  in  very  good  eonditloa  • 


For  further  information 
address 

New  Bedford  Standard-Times 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  0>. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Addreaa  NENSCO— Wereastar 
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SHOP  TALK  AT  “30” 

(Continued  from  page  68) 


DROPS  RADIO  ADVERTISING 

S  &  W  Coffee  Believe*  Newspaper* 
Better  Buy — Copy  Start*  on  Coast 


JOHN  MORRIS  HONORED  —  '  == 

T.  n  xr  TT-.jn  Situation*  Wanted 

John  R.  Morns,  United  Press  corre-  . — _ _ 

spondent  at  Mexico  City  was  recently  I>e»k  Man— Expcrlemed  telegrai)h  editor, 
xt  o  l„r>,'Vienn  in  nalloe  Tev  fopyreaUer,  city  editor,  rewrite.  Former  em- 


(Conhnued  from  page  68)  setter  isuy— ^opy  start*  on  ^oast  honored  at  a  luncheon  in  Dallas,  Tex  on  "™y"co?y 

^  '  Alter  nve  years  oi  broadcasting,  attended  by  newspaper  executives  of  desk.’*  Another  «u>-8:  “Cracking  good  news- 

that  I’d  rather  have  Gene’s  dead  body  S  &  W  Coffee  has  dropped  radio  for  Dallas,  Fort  Worth  and  Tyler.  Mr.  “^Xme'*  saUry.'”' 

_  a._  _  la  u..  a^  newsoaoer  advertising  in  the  belief  that  Mrtmc  pvn^n^nrpQ  nf  new^-  TiimiAw  o  nAi»Aia-oK 


brought  home  to  me,  as  it  will  be  to- 


newspaper  advertising  in  the  belief  that  Morris  related  experiences  of  news-  Tiiiaiey,  Route  2,  ooitewah,^Teiines8TO 
newspaper  copy  is  more  advantageous,  paper  correspondents  in  Mexico  City  ■.i.v  I  TT  I — 


■  u.  than  to  have  him  come  to  me  "cwspapcr  copy  is  mure  auvdiiidgcuus,  paper  correspondents  in  Mexico  t.ity  -  — 

mirht,  tnan  lO  nave  luui  luuic  lu  me  .  .  u...  T  J  •  J  ai_  I*  •  e  n  ’J  a  Eaitonal — Women  reporter  and  feature  writer, 

A  «av  ‘Mother  I  had  to  kill  a  tnan  “  announced  by  Vicent  Leany  ot  ajjd  praised  the  policies  of  President  experienced,  wants  connection  with  newspaper. 

.  •  ’  Hanak,  Kline  and  Leahy,  advertising  Abelardo  Rodiquez.  The  luncheon  also  of  associate  editor  dis- 

“"•rSl  comfort  the  poor  wretch  that  agency  with  offices  in  San  Francisco.  honored  Capt.  Carl  B.  Schmidt,  presi-  {iXutr  °  * 

■  11  j  hnv”  the  motlier  went  on  “Newspapers  offer  a  better  field  at  dent  of  the  Mexican  Trading  Corpora-  — — — - 

lolled  the  00^  tne  moi  e  we  ,  time”  declared  Mr  Leahv  in  a  tion  Xfevim  Titv  nrecedincr  a  vinit  Edltori*!— oiitatanding  writer  and  ropy  editor, 

"because  he  is  more  unhappy  tonieht  ‘‘*'s  aeciarea  .Mr.  ijcany  in  a  tion  ot  .Mexico  yit>,  preceamg  a  visit  Knowa  aiot-work.  make-up.  Mature,  widely 

than  we  are  here  Maybe  he  was  weak-  statement  to  Kditor  &  Publisher,  to  the  State  Fair  of  Texas.  Among  experiemeii.  ciit-edBed  referen.  ea.  win  b* 

minded  through  drink.  He  couldn’t  Copy  at  present  is  being  used  on  the  those  present  were :  G.  B.  Dealey  presi-  T""'*  Bea"e;  o7o"  liTtor""* 

have  known  Gene,  or  he  wouldn’t  have  Facific  coast  and  in  .Arizona,  with  the  dent  Dallas  Ncivs  and  Journal,  John  Puhiiaher. 

idi.d  him  Did  thev  tell  vou  at  the  present  schedule,  which  will  run  until  King  and  Harrv  Withers,  managing  edi-  ,  _  ;  ; - ; - ; — 

killed  mm.  um  mej  icn  you  iiic  e  ,  innnrv  i-  .  .•  'i  r  .u  .  SI _ _  Editorial  -Ten  years  experience  In  rewrite. 

rialc  Street  station  that  the  other  police-  Dec.  1,  totaling  as  much  as  10,000  lines,  tors  respectively  of  the  two  papers,  general  a.siBnnienta  and  desk  on  x.  y.  and 

called  f;enp  Hannv  Sheehan’  ^nv-  A  new  schedule  is  planned  for  release  .\1fred  O.  .^ndersson,  publisher,  Dallas  n.  J.  dailies  and  s.Tudirates.  win  take  any 

men  caliea  uenc  nai>i>y  ouccuau.  .-vuy  1  I  u  ...  J  r-i-.»  J.I  T  tjr  _ : _ d:  opening  wltbln  reach  of  Jeraey  City  at  your 

*h,!io  thev  told  VOU  about  him  is  true,  “ifter  Jan.  1,  ^Ir.  I.eahy  stated.  Dispatch ,  I..  \\ .  Bailey,  managing  edi-  tigure.  .  Marrie<i,  .31.  college  graduate. 


c-iiierl  f;enp  Hannv  Sheehan’  Anv-  A  new  schedule  is  planned  for  release  .\1fred  O.  .^ndersson,  publisher,  Dallas  N.  J.  dailies  and  s.Tndicates.  win  take  any 

men  caliea  tjenc  nai>i>y  onccnan.  .-vuy  1  I  u  .c.  J  r-i-.»  J.I  T  ttr  _ : _ ci:  opening  within  reach  of  Jeraey  City  at  your 

thine  thev'  told  you  about  him  is  true,  “ifter  Jan.  1,  ^Ir.  I.eahy  stated.  Dispatch ,  I..  \\ .  Bailey,  managing  edi-  tigure.  .  Marrie<i,  .'ll.  college  graduate. 

{Lo.wp  n'o  one  would  lie  about  him.  He  -  tor,  and  Clarke  Newlon,  reporter,  Dis-  Christian,  d  042.  Editor  a  Publisher. 

was  always  happy,  and  he  was  a  fine-  SAW  FOOTBALL  GAME  patch;  Allen  Merriam.  managing  editor.  EdUorial-Experlenced  reimriorial.  desk,  city 

looking  young  man.  He  always  had  to  Carrier  boys  of  the  Jacksonville  I  uncs-Hcr’aid*  beward  bhelclon,  eftitor.  manatfinj?  e<iitor.  Good,  and  can  proT* 

duck  his  helmet  when  he  walked  under  (Fla.)  Times-Union,  representing  car-  editor.  Forth  JVorth  Press,  and  Carl  L.  it.  n-«i9.  Editor  a  Publisher. _ 

the  eas  fixture  in  the  hall  as  he  went  rier  districts  in  three  cities,  were  guests  Estes,  editor  and  publisher,  Tyler  Coiir-  Map  Draftsman  wants  work.  Ten  years'  ex- 

Z  the  door.  of  the  newspaper,  Oct.  15  at  a  football  ier-Ti„ies  and  Telegraph.  .-.eiu-e  ^.e  stamping  og,*™oin^g  Hot|.^  Any 

“.After  he  went  down  the  street  yes-  game  between  the  University  of  Florida  ..c-ap-t  madatupmux  p'pvM-rircT  indianaimiis.  ind. 

terdav  I  found  a  little  book  on  a  chair  and  Sewanee  at  Jacksonville.  The  party  PACT  MARATHON  CON  I  ts  I  ^ _  ^ _ _ _  _ ,  _  “ 

—a  little  list  of  the  streets  or  some-  w'as  under  the  direction  of  district  man-  The  Clex'cland  Plain  Dealer  is  offer-  gjj  bram-he*  of  new8i«per  making! 

thing  that  Gene  had  forgot.  I  knew  agers  Phil  Turner  of  Ocala,  Ralph  ing  S500  in  prizes  for  the  best  answers  covering  circulation  through  to  Pubiiaher,  and 

how  particular  they  are  about  such  Michael  of  Deland,  and  H.  L.  Robbins  to  100  questions  in  a  “Fact  Marathon”  {Jart^'eoSXmlon*  M'd*^capIIbie“eff^rtr'’IJe 

things  and  I  didn’t  want  the  boy  to  get  of  Tallahassee.  to  be  published  during  a  S-week  period,  essential.  Salary  adjustable  to  conditions, 

in  treble,  so  I  threw  on  a  shawl  and  _  _  o^is.  Editor  it  Publisher. _ 

walked  over  through  Chambers  street  E’rxiT'P^n  O  m  rni  Hein  Wante.!  News  Man.  versatile — I  can  be  of  excellent 

mward  the  river  to  find  him.  He  was  EDITOR  &  PUBLISHER - Heln_VVanted -  ^worthwhile  ‘-Ututiou ^.„d 

standing  on  a  corner  some  place  down  ^1  J  a  J  a*  •  District  or  local  salesmen  .  for  onr  steady  newspaper  and  press  association  work,  varied 

there  near  the  bridee  clapping  time  X^l&SSlllCCl  /\clvcrtl8ms  feature-,  roiu.  Imais.  win  Judy  i’ress  Syndl-  experience  In  publicity  fields.  University  of 

•  U  u"  1 fi-e  O  little  newsv  tint  <ate.  :at:3  Michigan  Blvd.,  Chicago.  Missouri  degree,  and  ability  to  do  any  type  of 

With  his  hands  tor  a  little  newsy  mat  D  ATI^Q  _ _ — - _ _  •’e"*'P*P<*r  work  in  editorial  and  huainess 

was  dancing ;  but  he  stopped  clapping,  IxA  1  HD  Executive— Ixmg  established  successful  dallv  Will  Ko  anywhere  for  salary  com- 

struck  Gene  did  when  he  .saw  me.  He  SITUATIONS  (C.h  with  Order)  Tn  pJ" 

lauched  when  I  handed  him  a  little  hifrh*crade  man  to  act  n»  chief  pxeciitlTe  n 

book  and  told  him  that  was  why  I’d  »  Time  -  .so  per  hne  under  publisher.  D-6.31.  Editor  A  Publisher,  MissTurV" ”p.  '’scripp"! 

searched  for  him,  patting  me  on  the  3  Times  —  .40  per  line  Promotion-An  eastern  metropolitan  news-  p  ^'e''''P*P'-”:  Ben! 

all  OTHER  CLASSIFICATIONS  rirU'’n"Ur.%"«„''rr"trcXt7  ir:,';;m*.t’;^SX 

bad  pUce  for  you  here.  Gene.'  1C..I.  .I.K  Order,  VS 

I  eoIA  ‘Then  it  mint  he  had  for  VOU  I  T-  -.A  1-  service  small  retail  accounts,  with  ideas,  vorth  ThirH  stJoot  TooereJi,  .,3i 

I  said.  Ihen  it  must  oe  oaci  mr  >ou  ,  Time  —  .75  per  line  oopy  and  la.vouta.  A  man  with  daring  and  ^otth  Third  Street.  Saint  Joseph.  Missouri. 

too,  mammy,  said  he ;  and  as  he  walked  xi— .  en  i-  originality  win  he  given  the  preference,  but  ,  ,  , 

n  ibc  end  of  his  beat  with  me— it  was  *  Times  —  .60  per  line  trick  stuff  Is  out.  in  first  letter  give  complete  A  ®  k  ”'”'.*"1 

to  tne  ena  ui  ms  ucai  wim  it  /w  .  ^  ,  J  a  al  •.  ncFRonal  rtPtBllvi  uiioh  na  nnif  rewrite  to  suburban  stafl 

dark  then — he  said.  There  are  lots  of  o  n  a  x  wor  so  e  me  complete  business  experience.  State  salary  metropolitan  daily.  College  trained.  Refer 

crooks  here,  mother,  and  they  know  White  space  charge  at  same  rate  per  line  expected.  To  n  man  with  the  right  back-  nSlera te!^%enr«'^iVn ® vlcTlm^^^ 


“FACT  MARATHON”  CONTEST  — - - ! - : - ^ - 

The  Cle7-eland  Plain  Dealer  is  offer- 


to  be  published  during  a  S-week  period,  essential.  Salary  adjustable  to  conditions. 
_  D  «15,  Editor  A  Publisher. 


EDITOR  &  PUBLISHER 
Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  Time  —  .75  per  line 

4  Time*  —  .60  per  line 
Count  six  words  to  the  line 


opportunity  to  grow  with  a  growing  paper. 
Address  D-fidl,  Editor  A  Publisher. 


Wanted— Experienced  special  edition  and  Mec 

weekly  Business  Review  solleltors.  Commls-  _ 

Sion  basis.  Small  drawing  account.  Middle  j-q, 
western  city.  P-(100.  Editor  A  Publisher.  electrici 


me  onH  tbcvVe  afraid  of  me’  P*''  •"••rtion  as  earned  hy  frequency  of  sround.  character  and  training  this  is  a  real 
and  hate  me,  ana  tne>  re  airaia  Ol  me  ,  .  Minimum  space  three  lines  "PPort unity  to  grow  with  a  growing  paper. 

-Iiroud,  he  said  lt-‘but  maybe  they  11  Th,  Editor  A  PuhT.her  ^e^rve.  ruht  Address  n-fi41.  Editor  A  Pubiiaher, 

get  me  some  night.  »«  cUaaify,  edit  or  reject  any  copy.  Wanted— Experienced  special  edition  and 

“He  patted  me  on  the  back  and  turned  —  weekly  BuRlnesR  Review  RolloltorR.  CommU- 

and  walked  east  toward  his  death.  BrolcArm  Tor  Sale— Hoe  right  angle  32  page  press  with 

if  cfraniTP  that  Gene  said  that?  Brokers  western  city.  D-flOn.  Editor  A  Publisher.  electrical  and  stereotyping  equipment,  make- 

wasnt  It  strange  liiai  ucuc  saiu  "  “  -  ~ -  — . -  -  ■  =  up  tables,  stones,  galleys  and  four  No.  14 

“You  know  how  he  was  killed,  ot  Desirable  Evening  Papers  Available  In  Penn-  Situationi  Wanted  linotypes.  Must  he  sold  by  November  Ist  at- 

miirce  and  hnw _  Now  let  niC  talk  about  "J'*'®'‘*a.  North  (arolina.  Illinois,  California.  _ _ _  count  expiration  lease  on  present  quarters. 

course,  and  now  I\OW  let  me  laik  aooiu  ^iso  morulng  paper  Idaho.  All  occupy  ex-  ~  ~  Z  Z  - - ; -  Will  sell  as  a  whole  or  In  part  for  a  very 

it,  children,  if  I  want  to.  I  promised  ‘"f  dividends,  not  over  ’o™  pr*®®-  star,  Terre  Haute.  Indiana, 

yiu,  didn’t  I,  that  I  wouldn’t  cry  any  priced.  J,  B.  Sbale,  Times  Building.  New  York.  ^;ire''and‘'.Vl.'’rd7a’2%%"oV"^^^^^^^^^^  xJ' a. i^r  v„ 

more  or  carry  on?  Well,  it  was  5  - -  =  Now‘’eZk?IS'’'T614‘’*rdTtorV  P^^  ft7»5.  with  excellent  ^ulpment  Tmafs.  moids; 

o’clock  this  morning  when  a  boy  rang  Contest  Information  .  employed.  D  614,  Editor  a  Publisher.  p,,.  ^  I.anston  Material  Making  Ma- 

the  bell  here  at  the  house,  and  I  looked  - -  Advertising  Manager — Thoroughly  capable  and  machli^es'  are**’about  4*? *"ye™ro  **oid?*'  Aihlress 

out  the  window  and  said:  Wanted:  Names  of  newspapers  on  which  experienced  local  or  national,  successful  j.  H.  Heim,  Journal-Times,  Racine,  VVis. 

“ ‘T  r  AatAV  Movie  Title  or  siinlliir  contests  are  being  con-  record;  organise  and  handle  staff  for  in-  - - - 

IS  oene  aeaa.  ,  .  ^  ducted.  Address  D-ti39,  Editor  A  Publisher,  creased  production.  (5o^  copy  writer  and  tor  Sato— Two  71  60  hp.  230  volt  D.C.  Press 

“‘No.  ma’am.’  answered  the  lad;  out  salesman,  a  pioneer  of  business  (and  good  Driving  equipment.  Cutler  Hammer  full  auto- 

they  told  me  to  tell  you  he  was  hurt  in  Newspaper  For  Sale  In  competition.  Married.  ,38  years  old.  to**ne’w™^p!frntim  ****  Prlce*'*ver^'^*  attra^Uve* 

a  fire  and  is  in  the  hospital.’  - - n-eie.  Editor  a  Publisher. _  }?.ft40  Editor  a  piibllsher  attractive. 

“Jerry,  my  other  boy,  had  O^ned  H.SOO.OO  down  buys  established  weekly  and  Advertising  Bollcitor— Wasn't  that  depression  Hoe  Dry  Mat  Roller  two  Tears  old  and 

the  door  for  the  lad,  and  was  talking  g?ea”/  hu^!”‘  pfr«“bli*3e?  ?h‘f  J*:  "’""nl!!®*  ®**'®'’  k®®**  p'®*’®"  ■*®''«®  ■"<*  P*"®** 

to  him  while  I  dressed  a  bit.  And  then  h^ss  payment^nTu  rli'lJhle^U^^^  I:o"rmXliyi;u?""«nd"1irw!."’tm^^^^^^  York'*" 

I  walked  downstairs  and  saw  Jerry  D-6.17,  Editor  a  luhlisher.  chandlstng  problems?  D-633,  Editor  A  _ I _ ! _ 

Standing  silent  under  the  gas-light ;  and  —  '  Puhllsher. _  Photoengraving  equipment  for  tale.  Complete 

I  said  again,  ‘Jerry,  is  Gene  dead?’  Special  Repreaentative  AdTertising*  —  Snlenmnn — copy — contact — -npwR-  Weat  Broa<^ay,  ^*N.  Co.,  480 


Ui^lew  Newi  Man,  verMatile— I  can  be  of  excellent 

neiD  w  anxea  aorvlce  to  some  worthwhile  institution  and 

have  thia  to  offer:  Several  years  of  daily 
District  or  local  salesmen  .  for  onr  steady  newspaper  and  press  association  work,  varied 
feature^.  Coni,  iiasis.  Will  Jndv  Press  Syndl-  experience  in  publicity  fields.  University  of 
cate,  :«23  Michigan  Blvd.,  Chicago.  Missouri  degree,  and  ability  to  do  any  type  of 

- -  newspaper  work  in  editorial  and  business 

Executive— lAing  established  successful  dally  p*'®®-  f®  «nywhere  for  salary  com- 

newspaper  In  western  city,  fifteen  thousand  oiensurate  with  moderate  living  expenses.  In 
population,  in  need  of  experienced,  success-  ^*^1^  twenties  and  excellent  health.  Offer  per- 
fnl.  high-grade  man  to  act  ns  chief  executive  t,  ®^kor 

under  publisher.  D-Oll,  Editor  A  Publisher.  PwMi^her;  Dr.  Walter  \\miams,  president 

_ _ _ I _  T  niversity  of  Missouri:  Robert  P,  Scripps, 

Promotion-An  eastern  metropolitan  news- 

paper  that  haa  a  great  story  needs  a  promo-  „/®rH®'’"3 

tIon  man  who  can  articulate  It  dramatically.  p,"'*"n»ri.F®T®,'’'  T® 

He  niiiat  he  ahle  to  prepare  office  advertising.  lij-nh 

sale,  material  for  the  idvertlslng  staffs,  and  3,?;,®®”  ‘'  "'Luv  n  n i  h 

service  small  retail  accounts,  with  Ideas.  "^'J,®  J®  q?,"?®  w«oh  wiilu.,}. 

copy  and  la.Touta.  A  man  with  daring  and  ?>ovth  Third  Street.  Saint  Joseph,  Missouri. 
originality  will  he  given  the  preference,  but  i  i  1 

trick  stuff  Is  out.  In  first  letter  give  complete  11^1  ®  k ’'*'”'.*"5 

personal  details  such  as  ace.  education  and  .fj'n _ '^®^®Vi^  to  subiirhan  staff 

complete  business  experience.  State  salarv  of  metropolitan  dally.  College  trained.  Refer- 
expected.  To  a  man  with  the  right  back-  S"®”'  „FA1..!®‘’®‘'*n  ""L"'''"®  Immediately, 
ground,  character  and  training  this  la  a  real  mV,?®® 


than  four  years  on  latest  Job.  D-638,  Editor 
A  Publisher. 


Mechanical  Equipment  For  Sale 


Situation*  Wanted 


create  and  sell  Ideas,  know  present  dsy  mer¬ 
chandising  prohlema.  Can  write  and  sell  copy. 
Now  employed.  D-614,  Editor  A  Pubiiaher. 


Newapaper  For  Sale 


Newspaper  Publisher* 


Advertising  —  Salesman — cop.y — contact — -npwa- 
paper  and  agency  trained.  10  yeara’  experi¬ 
ence.  Know  how  to  Increase  linage,  create 
and  sell.  Married,  age  31.  Will  go  any¬ 
where.  Moilest  salary  for  Job  with  future. 


Standing  silent  under  the  gas-light ;  and  -  ■■=:  Puhiisher. _ 

I  said  again,  ‘Jerry,  is  Gene  dead?’  Special  Representative  Advertising  —  Snlesmnn — copy — contact — -news- 

And  he  said  ‘Yes,’  and  he  went  out.  — _ _ _ _ PaP"  ""'I  agency  trained,  to  yeara’  expert- 

...  -  .  •*  T  A  A  encc.  Know  how  to  Increase  linage,  create 

After  a  while  1  went  down  to  tne  Newspaper  PublUhert  ^^‘ll-  Married,  age  31.  Will  go  any- 

Oak  street  station  mvself.  because  I  .  where.  Modest  salary  for  Job  with  future, 

ij  ,  •  p  •»  ^  .  gwrsmo  Kq/'Vt  ^  offer  you  able,  aggressive,  conscientious  0-043.  Editor  A  Publisher. 

couldn’t  wait  for  Jerry  to  come  back.  Representation  m  the  East  for  reaMnible  - 

The  policemen  all  stopped  talking  when  compeiiKutlon.  Circulation  Manager 

T  came  in  anH  then  nne  of  them  told  oe  .  .  Nationally  known  Circulation  Manager,  dean 

i  came  in,  ana  men  one  Ol  mem  mm  ^  yeara  of  experience  representing  a  strong,  of  carrier  hoy  promotion  ideaa.  also  familiar 

me  It  was  against  the  rules  to  snow  me  leading  llat  of  dalllea  haa  given  me  a  thorough  with  a  great  many  waya  on  how  to  improve 

Gene  at  that  time’  hut  I  knew  the  linowlmlge  and  background  of  the  busineaa  distribution  on  a  reduced  budget,  la  now 

uene  at  tnat  ‘  and  the  entree  to  a  wide  acquaintance  among  aeeking  a  change.  Married,  but  will  go  anv- 

rlliceman  only  thought  1  d  break  aown.  agenclea  and  advertlsera.  where.  Not  looking  for  a  altiiation  hetause 

Dromised  him  I  wouldn’t  carrv  on.  and  ....  my  present  position  la  not  secure — I’m  really 

,  “  ,  .  ...  1  *  n...  J^IIl  consider  all  communlcationa  strictly  con-  iooking  for  a  change  where  I  can  grow.  My 

he  took  me  into  a  room  to  let  me  see  fldentlal.  D-632,  Editor  a  Publisher.  past  and  present  employers  are  among  my 

Gene.  It  was  Gene.”  ■  ■  -  _  best  references.  A  personal  Interview  will  he 


Equipment  Wanted 

Wanted  to  Buy:  One  dry  mat  roller.  Mnat 
be  cheap.  No  dealers.  C-677,  Bdttor  A 
Publisher. 


knowledge  and  background  of  the  busineaa  distribution  on  a  reduced  budget,  la  now  — 

and  the  entree  to  a  wide  acquaintance  among  aeeking  a  change.  Married,  but  will  go  anv-  Addrei*  Wanted  of  R.  D.  Martin  and  wife — 

agencies  and  advertlsera.  where.  Not  looking  for  a  situation  hei'ause  Classified  Advertising  Work.  D-623,  Editor  A 

my  present  position  Is  not  secure — I’m  really  Publisher. 


Circulation  Promotion 


past  and  present  employers  are  among  my 
best  references.  A  personal  Interview  will  he 
apprei'lated  and  will  not  obligate  you  in  any 
wa.T.  D-6,30,  Editor  A  Publisher. 


EDITOR  TESTIFIES  _ wircuianon  rromoxion _  _;j - ; - - 

Floyd  Hamilton,  editor.  MarritJ  (la.)  ?r"cM”Sr*b'.!r"?l!l*‘?ff;;r.""noTduc”meS^  &\‘*‘d«lr"‘"ch*ange.""'^Ax'’«”  tho”: 
News,  weekly,  was  haled  before  Judge  Sny  type  to  the  subscriber.  Every  aifhSorlptlod  ®yK'''.T  experienced  and  qualified  In  all  phases 

C.  W.  Pitts  of  Cherokee.  la.,  recently.  •*:•'''*<»  |"  •  ^’^RTLOWB  PLAhf  campaign  la  ?Jeort  "in  ?!lrrTe*r"*h^r'nJom""o'’n  Tr^m  neSt 
^  f  *  .  .  sold  to  the  tubsoriber  throoffh  unusaal  Mies-  in  rsrrier  noy  promotion,  i  romment 

charged  with  contempt  of  court  in  re-  men  and  saleswomen,  strictly  upon  the  merits  !t^f/'.®"'®“n  ®'  “J’ 

fusing  to  testify  before  the  grand  jury  •o'’***  '  *  Publisher. _ 

in  connection  with  the  shooting  of  Farm  low*  CompanyLcircniatron°°'SpM^tanatB  Vor  circulator— Boy  Promotion  Expert.  11 

Holiday  pickets  August  30.  Notified  or«r  23  yeara-mdlanapolla.  Indiana.  «,ri,i!rv‘"'^.?’’rJi: 


Holiday  pickets  August  30.  Notified  or«r  23  yeara-mdlanapolla.  Indiana. 

that  further  refusal  would  mean  a  Promotion  now,  to  bring  “better  times.”  Hud-  'C®"®®*  Editor  A  Puhllsher. 

sentence  in  jail  and  a  fine,  repeated  for  aon  D«  Priest  a  Associates,  world's  record  z;  „  T";  ~  — ■ 

each  arlHiti’nnol  cironlatlon  bnlldera,  246  5th  Ay*.  N.  T.  0  Claiiifled  Manager — Ralesman;  32:  married; 

cacn  aaaitional  retusal,  Hamilton  agreed  _  lO  years'  experience  on  papers  .SO.OOO  to  70.000 


Claisifled  Manager — Ralesman;  32;  married; 
10  years'  experience  on  papers  .30,000  to  70.0(X) 
circulation.  Thorough  knowledge  of  credits, 
sales,  promotion.  Good  references.  D-e43, 
Editor  A  Publisher. 


to  testify.  The  editor  was  asked  to  - ==:^^=  circulation.  Thorough  knowledge  of  credits, 

Oilighten  the  court  concerning  an  Investment  Opportunity  Ed'itor  'A^'piibiuher  references.  D-643. 

S«WinlV!'i?shTt^^^  halp  tak.  over  good  CU.ailled  Managar-Mr.  Pnbll.het^Yon  want 

snooting  ot  tne  who  can  make  nominal  Investment  and  knows  consistent  new  business!  Successful  on  special 
|4Ckets  during  the  farm  strike  at  Sioux  «av«rtl8lnK  end  business  end,  or  experienced  Directory  pajtes.  Clean,  outstandinjt  records. 

City  southwest  nf  rKer^kee  ***li?*t^*  references  What  do  you  offer?  D-628,  Editor  A 

'-uy,  ^uuinwest  OI  L^nerokee.  win  be  essential.  D-6S4,  Editor  A  Publisher.  Publisher. 


NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer, Suter&  Palmer 

Butinasa  E*tabll*h«cl  In  1889 

350  Madison  Ave.  New  York 
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Editor  &  Publisher  The  Fourth  Estate  for  October  29 ,  193  Z 


By  MARLEN  PEW 


(This  column  is  reverently  dedicated 
to  tlu;  memory  of  Frank  Ward  O’Mal- 
ley  of  "New  York  Sun,"  writer  of 
classic  news  articles,  man  possessed  of 
heart  and  soul.  We  take  the  liberty  of 
reproducing,  from  files  of  the  Sun, 
found  in  Neu>  York  Public  Library,  a 
few  typical  O’Malley  stories.) 

A  FEW  years  ago  Mr.  O’Malley 
wrote  a  tabloid  autobiography  in 
the  following  terms: 

“Got  as  far  as  the  first  year  ifi 
Wilkes-Barre  High  School.  Flopped. 

“Entered  old  Art  Students’  L^gue 
in  Washington,  but  loafed  that  year  in 
Senate  Gallery.  Flopped. 

“Three  years  at  Notre  Dame  Univer¬ 
sity,  mostly  managing  football  team. 
Flopped. 

“Four  years  an  art  student  in  Phila¬ 
delphia,  devoting  most  of  the  time  to 
studies  of  esthetic  anatomy  at  Troca- 
dero  Burlesque  Theatre. 

“Commercial  illustrator  in  New  York 
for  four  years,  drawing  full-length  por¬ 
traits  of  vacuum  cleaners  and  canned 
soup. 

“Reporter,  New  York  Morning  Sun, 
for  14  years,  13  of  which  were  spent 
in  Jack’s  Restaurant. 

“Had  two  plays.  ‘The  Head  of  the 
House'  and  ‘A  Certain  Party,’  produced 
on  Broadway.  Both  were  terrible  flops. 

“Wrote  two  books,  the  ‘War  Whirl 
in  Washington’  and  ‘The  Swiss  Family 
O’Malley,’  the  entire  first  editions  of 
which  are  still  on  sale. 

“Father  of  two  children,  who  for¬ 
tunately  take  after  their  mother. 

“Left  the  Morning  Sun  in  1919  to  do 
magazine  writing,  whereupon  the  paper 
promptly  blew  up. 

“Kindly,  strikingly  handsome,  but,  all 
things  considered,  an  all-around  flop.” 

*  *  * 

Annually  the  Sun  reporter  “cov- 
.ered”  the  Larr>"  Mulligan  ball  at 
Terrace  Gardens,  the  social  heart  of  the 
East  Side,  in  old  New  York  days,  and 
the  following  was  his  standard  lead : 

“All  roads  led  to  the  Terrace  Gar¬ 
dens  last  night,  where  the  I^rry  Mulli¬ 
gan  Association  held  its  annual  high 
carnival.  Champagne  flowed  like  water. 
Amid  garlands  of  flowers,  the  sweet 
strains  of  the  light  fantastic,  leading 
Tammany  statesmen,  the  city’s  more 
prominent  wine  agents  and  song  plug- 
gers,  and  the  elite  of  the  Bowerj'  danced 
the  hours  away  with  their  lovely 
ladies. 

“The  injured: 

“BURKE,  Eddie — Third  and  fourth 
chins  scarified  by  high-set  diamond 
ring. 

“EASTMAN,  Monk  —  Compound 
fracture  of  brass  knuckles.  Removed 
to  Police  Headquarters,  where  Mr. 
Elastman  was  identified  as  unknown. 

“DONOVAN,  Trailing  .\rbutus  Big¬ 
gie — Other  eye  also  closed.  Removed 
to  Considine’s,  to  Churchill’s,  to  Jack’s, 
to  etc.,  etc.” 

♦  ♦  * 

Here  is  another  typical  O'Malley 
story,  appearing  in  the  Sun  Nov. 
27,  1919,  the  magistrate’s  court  lawyer 
being  a  constant  source  of  merriment 
to  this  reporter: 

JOE  LEVY’S  FURNITURE  STOLEN 

The  problem  in  the  law  offices  of  Joe 
Levy’,  Duke  of  F'ssex  street,  is  not  so 
much  to  know  the  law  or  where  to  find 
it,  as  to  be  able  to  figure  how  you  shall 
have  the  nerve  to  charge  your  client  a 
respectable  fee  after  having  required 
him  to  stand  in  the  outer  office  for  two 
hours  before  he  can  see  the  counsellor, 
and  then  stand  up  for  another  hour  in 
the  counsellor’s  private  office  while  the 
counsellor  explains  that  if  the  star  wit¬ 
ness  runs  out  on  you  on  trial  day  it 


will  sure  ditch  the  case,  and  that  in  the 
meantime  it  will  be  impossible  to  frame 
the  necessary  allegations  in  the  moving 
papers  since  counsel  has  no  chair  to 
sit  on  or  table  to  sit  at,  even  assuming 
that  there  has  been  no  privity  between 
the  parties  and  that  the  statute  of  limi¬ 
tations  has  not  run  out  just  like  the  star 
witness. 

Clients  calling  yesterday  at  the  Duke’s 
law  suite,  which  is  at  56  East  Second 
street,  next  door  to  the  Essex  Market 
Court,  were  informed  that  the  counsel¬ 
lor  would  hold  no  consultations  that 
day,  as  he  was  engaged  in  the  presenta¬ 
tion  of  an  important  case  before  a 
Judge.  They  were  given  this  informa¬ 
tion  standing  by  clerks,  who  stood  while 
they  conveyed  it,  the  only  person  of  the 
whole  office  force  who  was  not  in  a 
perpendicular  attitude  being  Miss  Kauf- 
mann,  the  mile  a  minute  steno  and 
typist  who  had  improvised  a  chair  from 
the  first  seven  volumes  of  “Abbott’s 
Digest  and  Table  of  New  York  Cases.” 
*  *  * 

Before  Magistrate  Corrigan  in  the 
venerable  court  house  next  door 
the  persuasive  tones  of  Duke  Joseph 
were  strident  in  argument  and  protest: 

"It  is  all  right,  if  your  Honor 
pleases,  that  the  police  should  be  vigi¬ 
lant  and  zealous  and  should  do  their 
full  duty  to  the  end  that  crime  may  be 
stamiK'd  out  in  this  fair  city  and  the 
name  of  the  .\merican  people  be  main¬ 
tained  unblemished  before  the  nations. 

"But  in  this  case,  if  your  Honor 
pleases,  there  is  presented  a  phase  of 
criminal  law  and  procedure  new  in  this 
any  forum.  It  is  that  if  a  gang  of 
loafers  purloin  the  chairs  and  the  coun¬ 
sel  table  and  the  electric  light  globes 
out  of  my  office  and  take  them  to  the 
basement  and  there  with  them  as  para¬ 
phernalia  proceed  to  break  the  law  and 
engage  in  low  gambling  as  common 
gamblers,  and  the  cops  bust  in  and  nail 
my  chairs  and  counsel  table  and  electric 
light  bulbs  as  paraphernalia  and  evi¬ 
dence,  where  do  I  come  in?” 

While  the  Duke  expounded  25  young 
men  of  the  neighborhood  sat  in  a  row 
behind  him,  all  deeply  impressed  by  his 
eloquence  and  nudging  one  another  from 
time  to  time  as  he  rounded  a  period  or 
scored  a  point.  Suddenly  the  Duke 
swung  toward  them. 

“Here.”  he  cried,  “are  the  alleged 
gamblers,  who  were  pinched.  But  your 
Honor  has  discharged  them  all,  thus 
establishing  it  as  law  that,  although 
they  were  pinched,  they  are  not  gam¬ 
blers.  But  for  my  furniture  no  such 
summary  justice  is  meted  out  and  the 
police  yet  have  it  in  custody.” 

.A.nd  there,  so  far  as  the  Duke  or  the 
Magistrate  can  command  the  law.  the 
matter  hangs  fire.  .\n  inspector  of 
police,  as  the  Duke  understands  it,  is 
sole  arbiter  as  to  when  and  whom  the 
furniture  shall  be  brought  back,  and 
as  the  Duke  says  this  supplies  over¬ 
whelming  evidence  that  there  is  some¬ 
thing  radically  in^uitable  about  the 
course  of  criminal  justice,  since  in  this 
case  an  innocent  third  party  is  deprived 
of  his  rights,  while  his  law  library  and 
his  typewriting  machines  and  his  filing 
cabinets  and  his  clerical  force  repre¬ 
sent  an  investment  earning  no  increment 
in  clear  derogation  of  the  principle  of 
the  law.  w’hich  promises  every  citizen 
that  there  can  be  no  wrong  without  a 
remedy. 

#  *  * 

WfT.\T  many  newspapermen  con¬ 
sider  the  finest  story  ever  writ¬ 
ten  of  a  funeral  was  O’Malley’s  three- 
column  description  of  the  ceremony  at 
St.  Patrick’s  Cathedral  for  Cardinal 
Farlev  during  the  World  War.  Sept. 


25,  1918.  It  will  not  be  possible  to 
quote  the  entire  article  here,  but  the 
lead  and  certain  descriptive  paragraphs 
are  offered  as  evidence  of  the  reporter’s 
sensitive  appreciation  of  news  values, 
technical  ability  and  deep  feeling.  The 
lead  ran  as  follows: 

CARDINAL  FARLEY’S  FUNERAL 

A  humble  woman,  who  seemed  very 
timid  and  very  poor,  was  the  last  per¬ 
son  to  leave  St.  Patrick’s  Cathedral  yes¬ 
terday,  following  the  final  services  over 
the  bixly  of  Cardinal  Farley;  cere¬ 
monies  which  for  religious  impressive¬ 
ness  and  beauty  never  have  been  ex¬ 
ceeded,  never  perhaps  equalled,  in 
America. 

"A  long  time  ago,”  said  the  little  old 
woman  to  the  reporter  who  found  her 
lingering  near  the  Fiftieth  street  exit  of 
the  nave  and  questioned  her,  "when 
the  Cardinal,  Lord  have  mercy  on  him, 
was  just  ordained  and  came  to  us  as 
an  assistant  rector  at  St.  Peter’s,  down 
where  I  live  at  New  Brighton,  I  asked 
him  to  come  to  our  house  when  my 
husband  was  dying.  And  I  had  no 
money  to  pay  for  funeral  expenses. 
But  Father  Farley  got  a  man  named 
Roach,  who  was  an  undertaker  down 
on  Staten  Island  then — he’s  dead  now — 
and  the  Cardinal  lying  dead  there  paid 
the  cost  of  the  burial  of  my  man. 

“And  so  I  wanted  to  be  the  last  in 
the  cathedral  here  to  see  him.  I’ll  go 
now.” 

Police  Inspector  Frank  Morris  had 
told  her  she  must  leave  her  dark  corner 
at  the  southern  end  of  the  nave  because, 
after  a  death  mask  had  been  taken  of 
the  late  Cardinal,  the  canons  of  the 
church  prescribed  that  no  one  except 
officiating  clergymen  be  permitted  to  re¬ 
main  in  the  ^ifice  during  the  final 
ceremonies  of  entombment  beneath  the 
high  altar.  .\nd  so  the  aged  woman 
went  out,  her  wish  to  be  "the  last  to 
look  upon  him’’  having  been  satisfied. 
Which  doubtless  was  the  way  Cardinal 
Farley  himself — who  did  not  arrive  at 
his  great  clerical  estate  because  of 
political  acumen,  exceptional  oratorical 
gifts  or  aggressiveness — would  have 
wished  the  ceremonies  of  yesterday  to 
end.  He  had  become  a  Cardinal  Prince 
of  the  church  paradoxically  for  the 
reason  that  he  had  always  been  “just  a 
good  priest,”  who  was  successful  with 
the  humble  and  poor  because  it  was  that 
class,  almost  altogether,  which  inter¬ 
ested  him. 

.\nd  therefore  if  he  had  had  his  way 
it  would  have  been  a  humble  being, 
very  old  and  very  poor,  who  he  would 
have  chosen  to  be  the  last  of  the  laity 
to  look  upon  him. 

But  the  great  also  honored  the  dead 
Cardinal,  and  thereby  honored  them¬ 
selves,  during  the  funeral  services,  which 
lasted  many  hours  yesterday.  From  the 
layman’s  standpoint  the  funerals  of  Lin¬ 
coln  and  McKinley  and  especially  of 
Grant  doubtless  exceeded  in  a  material 
sense  the  great  final  obsequies  in  Fifth 
avenue  yesterday.  But  no  funeral  in 
the  history  of  the  western  continent 
approached  the  obsequies  of  Cardinal 
Farley  in  spiritual  ceremony  and  fervent 
intent. 

In  the  funeral  ceremonies  of  the 
Roman  Catholic  Church — ^the  “church 
militant” — any  one  who  even  slightly 
knows  the  rubrics  of  the  ancient  religion 
also  knows  that  threaded  through  all  the 
sombreness  and  solemnity  of  the  funeral 
services  is  the  fibre  of  exultant  victory; 
for  even  at  the  approach  of  the  most 
solemn  moment  of  the  funeral  mass  the 
clang  of  bells  and  the  rising  note  of 
the  first  “Sanctus”  from  the  choir  is 
the  militant,  almost  military,  cry  of  tri¬ 
umph,  because  a  soul  has  lived  and 
died  in  the  life  which  the  funeral  orator 
at  the  cathedral  yesterday  selected  from 
St.  Paul  as  his  text:  “I  have  fought 
the  good  fight;  I  have  run  my  course; 
I  have  kept  the  faith.”  .  .  . 

*  *  * 

AI.ERT  young  men.  wearing  khaki 
.  and  puttees  and  with  the  bars  or 
gold  leafs  on  their  shoulders  denoting 
military  rank,  stood  within  the  chancel 
rail  or  marched  in  the  procession  which 
wound  its  way  from  the  Cathedral  Col¬ 
lege  doors  to  the  altar.  Side  by  side 
with  long  bearded  monks  in  their  brown 
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cowls  or  elbow  to  elbow  with  the  bishoi 
and  monsignori  in  purples  marched  th 
young  men,  and  if  it  were  not  for 
metal  crosses  worn  at  the  throat 
never  would  have  known  that  th 
were  all  young  priests  serving  Un 
Sam  as  chaplains  in  the  army. 

And  when,  after  almost  an  hour  q< 
marching,  all  the  living  Cardinals  3 
America,  most  of  the  Archbishops,  b 
numerable  bishops  and  monsignori  ’  aiJ 
humbler  clergy  uncounted  had  takd 
their  places  about  the  chancel  and  t2 
catafalque  something  happened  whi 
bore  in  again  upon  the  silent  thousai 
seated  in  the  great  edifice  the  thoug 
of  another  kind  of  glory  and  vict 

The  throngs  of  silent  clergy — ral 
and  ministers  of  Protestant  faiths  « 
well  as  Catholic — and  the  thousands 
silent  people  had  settled  back  in  thdl 
seats,  confident  that  the  splendor  of  tl« 
procession  through  the  streets  had  bed 
ended  and  that  now  they  were  to  heat 
only  the  simple  ceremonies  which  for 
almost  2,000  years  had  come  down,  m. 
changed,  from  the  Apostles  to  their  fob 
lowers  of  the  present  day. 

But  out  in  the  sunlight  of  Fifth  ave¬ 
nue  a  brass  band  at  the  head  of  a  loiw 
line  of  United  States  bluejackets,  who 
were  drawn  up  at  attention  oppositt 
the  gray  cathedral,  ruffled  their  drui* 
as  the  last  of  the  procession  of  clerks 
walked  slowly  into  the  church. 
outer  doors  of  the  cathedral  had  not  y< 
been  closed  and  so  the  music  of  tl» 
band  could  be  heard  within.  And  the 
brass  blared  the  first  strains  of  “The 
Star  Spangled  Banner”  to  the  rhythtae 
beating  of  the  drums. 

On  the  instant  10,000  clergymen  and 
laymen  inside  the  church,  who  a  mo¬ 
ment  before  had  settled  back  in  the 
pews  for  the  religious  ceremonies,  aroic 
to  their  feet.  Cardinals  and  Arch¬ 
bishops,  acolytes  and  men  and  womet 
of  the  congregation  stood  rigidly  to  the 
last  exultant  note  of  the  nati(^  an¬ 
them.  standing  in  the  presence  of  wfant 
the  Catholics  in  the  church  firmly  b^ 
lieved  to  be  the  real  presence  of  ChriH 
but  on  their  feet  now  to  “render  unto 
Caesar.  .  .  .” 


.Also  amid  the  long  streamers  of  blKk 
and  dull  purple  which  swathed  the 
columns  of  the  cathedral  and  reached  to 
high  places,  where  the  ends  of  funereil 
cloths  were  lost  in  the  dim  gray  shadows 
of  the  Gothic  arches,  there  was  on* 
great  splash  of  color.  It  more  t^ 
made  up  for  the  complete  absence  of 
flowers.  It  was  a  great  American  flic 
draping  all  the  little  balcony — realfl 
a  far  spreading  balcony,  but  seemii^J 
small  compared  to  the  rest  of  the  im¬ 
pressive  interior — where  the  vested  choit 
of  boys  and  young  men  had  gathered 
amid  the  flickering  flames  of  candles  to 
sing  the  Latin  chant  of  the  funend 
mass.  ... 

One  might  say  that  all  the  Cardinall 
life  and  hopes  and  aspirations  wetl 
represented  concretely  in  and  around 
his  cathedral  when  his  long  and  useM 
services  were  honored  yesterday — ^the  it- 
ligious  life,  which  was  the  breadth  of 
his  being;  the  love  of  country  and  city, 
which  was  so  pronounced  a  part  of  ha 
life  work;  the  schools  and  hospitak 
colleges  and  asylums,  for  which  he  hat 
labored  so  long  and  so  persistentff, 
and  the  poor  who,  next  to  his  Mastff, 
were  the  most  vital  part  of  his  life. . . . 


The  reporter’s  best-known  inter¬ 
view  classic  appeared  in  the  Sun  on 
Oct.  23.  1907.  Here  it  is,  in  part: 

MURDER  OF  POLICEMAN  ^ 
SHEEHAN  ; 

•  J 

Mrs.  Catherine  Sheehan  stood  m  to 
darkened  parlor  of  her  home  at  W 
West  Fifteenth  street  late  yester^ 
afternoon  and  told  her  version  of  thl 
murder  of  her  son  Gene,  the  youtl 
policeman  whom  a  thug  named 
Morley  shot  in  the  forehead  down  um 
the  Chatham  Square  elevated  stai 
early  yesterday  morning.  Gene’s  mot 
was  thankful  that  her  boy  hadn’t  kJ 
Billy  Morley  before  he  died,  “becai 
she  said.  “I  can  say  honestly,  even 
(Continued  on  page  67) 


